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ELIGIBILITY FOR ADMISSION

Any candidate who has passed the Plus Two of the Higher Secondary Board of Kerala or that
of any other University or Board &xaminations in any state recognized as equivalent to the

PlusTwo of theHigherSecondarBoardin Kerala,with notlessthan45% marksin aggregate
is eligible for admissionHowever,SC/ST,OBC andothereligible communitieshallbegiven
relaxationasper University rules.

MEDIUM OF INSTRUCTION

Themediumof instructionandexaminatiorshall beEnglish.

PROGRAMME OUTCOMES (PO):

At theendof thegraduatgorogrammeat CalicutUniversity, astudentwould:

PO1

KnowledgeAcquisition:
Demonstratea profound understandingf knowledgetrendsand their impacton the
chosen discipline aftudy.

PO2

CommunicationCollaborationJnclusivenessandLeadership:
Becomea teamplayer who drives positive changethrough effective communication,
collaborativeacumen, transformativeadership, and dedicatiorto inclusivity.

PO3

Professiona$kills:
Demonstrateprofessionalskills to navigatediversecareerpathswith confidenceand
adaptability.

PO4

Digital Intelligence:
Demonstrateproficiency in varied digital and technologicaltools to understandand
interactwith the digitalworld, thus effectivelyprocessing complexformation.

PO5

ScientificAwarenessand CriticalThinking:

Emergeas an innovative problemsolver and impactful mediator,applying scientific
understandingndcritical thinking to addresshallengesandadvancesustainable
solutions.

PO6

Human Values, Professional Ethics, and Societal and Environnfegpbnsibility:
Becomea responsibldeader,characterizedy an unwaveringcommitmentto human
values,ethical conduct,and a ferventdedicationto the well-being of societyandthe
environment.

PO7

Researchinnovation,andEntrepreneurship:

Emerge as a researcher and entrepreneurial leader, forging collaborative parti
with industry, academia, and communities to contribute enduring solutions for
regional,and global development.

PROGRAMME SPECIFIC OUTCOMES (PSO):

At theendof theBBA Honours programme &alicutUniversity, astudentwvould:



PSO1| Demonstrat@rofessionatievelopmenonfundamental®f management angersonal
developmenthrough engagemein realworld businesscenario
PSO2| Exhibit critical thinking and managerial competencies through effective
communication,teamwork, problem solving, decision making, ICT and project
managemergkills.
PSO3| Creatannovativesystemsandbestpracticesn bothdomesticandglobalareasf work
thatarereplicableand feasible.
PSO4| Emergeasintrapreneur/entreprenel@veragingon opportunitieswith relevanttraits of
avisionary leader
BBA HONOURS PROGRAMME
COURSE STRUCTURE
Total
Marks
Seme CourseCode CourseTitle Hours/week C_re
ter P | Total dits
T | E | Total
CoreCoursel 30 | 70 100
BBALCJI0L Foundationsn Busines®ecision 4 1o 4 4
BBA1CJ102
Core Course 2
BBA1MN101] . 4 |0 4 4 30 | 70 100
MarketingManagement
BBA1CJ103
CoreCourse3
BBA1MN102 o . 4 |0 4 4 | 30 | 70 100
Communicatingvith FinancialData
BBALFM105 1D/ MDE"L
1 Creativity,Innovation& Business 3 10| 3 3 | 25 |50 75
Development
BBA1FS111|Skill Enhancementoursel 3 0 3 3 25 | 50 25
Digital Marketingfor Business
ENG1FA . y .
101(3) Ability Enhancement Courdé English| 2 2 4 3 25 | 50 75
Ability Enhancementourse2 i 3 0 0 0 0
Additional Language 0| 3
Total 25 | 21 525
CoreCourse4 30 | 70 100
BBA2CJ101 . . 4 4 4
5 BusinessEconomics 0
BBA2CJ102 |CoreCourseb 4 4 4 30 | 70 100
BBA2MN101 FinancialManagement 0




BBA2CJ103 |CoreCourseb 4 4 30 | 70 100
BBA2MN102/Foundationgor BusinessAnalytics
BBA2FS112Skill Enhancementourse2 3 25 | 50 25
Spreadshea¥lodelling for Business 4
ENG2FA . ’ : 25 | 50 75
103(3) Ability Enhancement Cour§# English 4 3
Ability Enhancementourse4 i 0 0 0 0
Additional Language 3
Total 23 |18 450
CoreCourse’ 30 | 70 100
BBA3CJ201 DomesticLogistic Management 4 4
CoreCourse8
BBA3CJ202 . .
3CJ20 Businesst CorporateRegulations 4 4130 | 70| 100
BBA3CJ203/CoreCoursed 4 4 30 | 70 100
BBA3MN201HumanResourcédManagement
BBA3CJ204 |CoreCoursel0 4 A 30 | 70 100
BBA3MN202 StrategicCostAnalysis
BBA3FS113|Skill Enhancementourse3 3 25 | 50 75
Skills for Employability 4
MDC/MDE 27 (E/AL) 3 25 | 50 75
KS 3
Total 23 | 22 550
BBA4CJ205Cor§(?ours§11 4 30 | 70 100
DecisionScience 4
CoreCoursel?2 30 | 70 100
BBA4CJ2 o .
cJ 06OrganlzatlorBehawour 3) 4
CoreCoursel3 30 | 70 100
BBA4CJ207 . .
€J20 Entrepreneurshigssentials 3) 4
CoreCoursel4 30 | 70 100
BBA4CJ208 CorporateGovernancé&: Ethics 4
BBA4FV |ValueAddedCoursel 3 3 25 | 50 75
108 Innovation& BusinesDynamics
ENG4FV Value AddedC &1 Endlish 3 25 | 50 75
109(3) alueAddedCourse2i Englis 3
Total 24 | 22 550




BBA5CJ301 CoreC9ur5615 0 4 4 30 | 70 100
OperationgManagement
CoreCoursel6 30 70 100
BBASCJ302 BehavioralFinance 0 4 4
CoreCoursel? 30 70 100
BBASCJ303 BusinesfkesearchMethods 4
ElectiveCoursel 0 4 4 30 | 70 100
ElectiveCourse? 0 4 4 30 | 70 100
BBASFES114 Skill Enhancementoursed i 3 25 | 50 75
Communicatingvith Al 0] 3
Skill Enhancementourse=- 100 100
BBA5FS115 . 4
Internshipl
Audit Course 1 0 0 0 0
Total 23 27 675
BBA6CJ304 |[CoreCourse 18
BBA8SMN304|Networkingin Business 21 5 | 4| 3 | 70| 100
BBAG6CJ305 |CoreCoursel9 4
BBABMN305|Total Quality Management 0| 4 30 | 70 | 100
ElectiveCourse3 0 4 4 30 | 70 100
ElectiveCoursed 0 4 4 30 | 70 100
BBAGEV110 VaIu_eAdded.CourseB 0 3 3 25 | 50 75
Busines€Environment
BBAGES116 Skl|.| Enhancementourse- 0 4 4 30 | 70 100
Projectl
Audit Course 2 0| O o| O 0 0
Total 24 23 575
Total Credits for Three Years 133 3325
CoreCourse20 2 5
_ 4 30 | 70 100
BBA7CJ401Strategiolanagement
BBA7CJ402 CoreCourngl . o 2 5 4 30 | 70 100
DataAnalysisToolsfor SocialScientists
BBA7EJ401 |ElectiveCourseb 30 | 70 100
AdvancedHumanResource 2 5 4
Management
BBA7EJ402|ElectiveCourseb 2 5 4 30 | 70 100

InternationalFinance




BBA7EJ403|ElectiveCourse7 (in Honourswith 30 | 70 100
Researclprogramme) 3 |2 5 4
InternationaMarketing

BBA70OE401]] Open.EIe?ctive (inHonoursprogramme) 3 2 5 4 30 | 70 100
Hospitality Management

BBA7FS117|Skill Enhancementourse:— 0 0 0 4 | 100 100
Internshipi 2

Total 25 | 24 600

BBA8EJ404|ElectiveCourse8 (in Honours 0 4
programme) 4 4 | 30 | 70| 100
StartUp Management

BBAS8EJ405|ElectiveCoursed (in Honours 0 4
programme) 4 4 | 30 | 70| 100
EntrepreneuriaCapitalManagement

BBA8EJ406|ElectiveCoursel0 (in Honours 0 4 30 | 70 100
programme) 4 4
Advertising& Branding

BBA8FS118|Skill Enhancementourse- 0 8 60 |140| 200
Project-2 (in Honoursprogramme) 8 8

BBA8FS119Skill Enhancement Course:

ResearclProject(in Honourswith 20 20 | 20 | 150 | 350 500
Researciprogramme)

Total 20 | 20 500

Total Credits for Four Years 177 4425

Note (1): Core Courses 2, 5, & 9 can be offeredstodents of other Major disciplines as Minor
courses ofsroupl, andCorecourses3, 6 &10 canbe offeredto themasMinor courseof Group

2. CoreCoursesdl8, & 19canbe offeredto eighthsemestestudentof otherMajor disciplinesas
Minor courses.

Audit Courses

Therearefour mandatoryAudit Courseor zeracreditcourseghatthe students musttendin

different semesters. Two of them are Ability Enhancement Courses offered by Additional
Languages in the first and second semesters. The other two are Discipline Specific Elective
courses in the fifth and sixth semesters. Students need to complete 75% attendance in Ability
Enhancement Courses offered by Additional Languages in the first and second semesters, but
need not appear for the internal and external evatluaf these courses. Discipline Specific
Electivecoursesn thefifth andsixthsemesterarenotmeantfor classroomstudy.Thestudents

can choose any course in management discipline and attend these courses plalifegnms

like SWAYAM, MOOC etc.



CREDIT DISTRIBUTION

. Major General Foundation Courses
Semester Major DSE
Core Courses Total
MDC/ | VAC | SEC | Interns
AEC | MDE hip/
Project
1 4+4+4 3 3 3 - 21
2 4+4+4 3 3 - 18
3 4+4+4+4 3 3 - 22
4 4+4 +4 +4 3+3 - 22
5 4+4+4 4 +4 3 4 27
6 4+4 4 +4 3 4 23
Total for
Three 76 16 6 6 9 12 8 133
Years
7 4+4 4+4+4 4* 4 24
8 4+4 +4 8/ 20** 20
* Insteadof Major DSECourse;**Instead of ThreeMajor DSE & 8 CreditProject
Total for
Four 76+8 = 84 16+24=40, 6 6 9 12 20 177
Years
ELECTIVE COURSESIN BBAWITH SPECIALISATION
Finance
Group Sem
No | SI.No Title CourseCode
1 1 |5 SecurityAnalysis& Portfolio Management BBASEJ301(1)
2 |5 FinancialDerivatives BBA5SEJ302(1)
3 |6 Strategid-inancialManagement BBAGEJ301(1)
4 |6 FinancialAnalytics BBAGEJ302(1)
Human ResourceManagement
Group Sem
No | SI.No Title CourseCode
2 1 |5 PeopleManagemenskills BBASEJ303(2)
2 |5 PerformancéManagement BBASEJ304(2)
3 |6 Training& Development BBAGEJ303(2)
4 |6 HR Analytics BBAGEJ304(2)




Marketing Management

Group Sem
No | SI.No Title CourseCode
3 1 |5 ConsumeBehaviour & MarketingAnalysis BBASEJ305(3)
2 |5 MarketingMatrix BBASEJ306(3)
3 |6 IntegratedMarketingCommunication BBAGEJ305(3)
4 |6 StrategidHospitality Marketing BBAGEJ306(3)
Operations Management
Group Sem
No | SI.No Title CourseCode
4 1 |5 World ClassManufacturing BBASEJ307(4)
2 |5 Quality Management BBASEJ308(4)
3 |6 Total ProductiveMaintenance BBAGEJ307(4)
4 |6 ServiceOperationdManagement BBAGEJ308(4)
Logistics
Group Sem
No | SI.No Title CourseCode
5 1 |5 LogisticsManagement BBASEJ309(5)
2 |5 Air CargoLogisticsManagement BBAS5EJ310(5)
3 |6 Export& Import Policies& Procedures BBAGEJ309(5)
4 |6 Shipping& OceanFreightLogisticsManagemen  BBA6EJ310(5)
BusinessAnalytics
Group Sem
No | SI.No Title CourseCode
6 1 |5 DataVisualizationfor Analytics BBASEJ311(6)
2 |5 DataAnalytics using R BBASEJ312(6)
3 |6 DataAnalytics using Python BBAGEJ311(6)
4 |6 AdvancedDataAnalyticsfor Businesdecision BBAGEJ312(6)
Entrepreneurship
Group Sem
No | SI.No Title CourseCode
7 1 |5 DesignThinking BBA5SEJ313(7)
2 |5 Family BusinessManagement BBASEJ314(7)
6 Entrepreneuria¥enturePlanningand BBAGEJ313(7)
3 CommunicatiorStrategy
4 |6 SocialEntrepreneurship BBAGEJ314(7)

ELECTIVE COURSESIN BBAWITH NO SPECIALISATION

SI.No| Semester Title CourseCode
1 7 Advanced HumamResourceManagement BBA7EJ401
2 7 InternationalFinance BBA7EJ402
3 7 InternationaMarketing BBA7EJ403
4 8 StartUp Management BBASEJ404
5 8 EntrepreneuriaCapitalManagement BBA8EJ405
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| 6 |8 | Advertising& Branding | BBABEJ406 |
GROUPING OF MINOR COURSES INBBA
(Title of theMinor: FUNCTIONAL BUSINESS ADMINISTRATION)
General Management
Group Sem
No | SI.No Title CourseCode
1 1 MarketingManagement BBA1MN101
2 2 FinancialManagement BBA2MN101
3 3 HumanResourcéManagement BBA3MN201
Analytics for Financial Data
Group Sem
No | SI.No Title CourseCode
2 1 1 Communicatingvith FinancialData BBA1MN102
2 2 Foundationgor BusinessAnalytics BBA2MN102
3 3 StrategicCostAnalysis BBA3MN202
4™ Year Minor Courses
SI.No| Sem Title CourseCode
1 8 Networkingin Business BBASMN304
2 8 | Total Quality Management BBA8MN405
NOTE:

1. Therewill be no pathwayfor BBA students.

2. Studentdgrom otherdisciplinescanchooseMinor Groupsin BBA.

3. If a student from other department chooses two Minor groups in BBA (Major with
Minor Pathway), then the title of the Minor will be Functional Business
Administration.

4. The abovementioned minor coursesare offered by BBA Departmentto other
department students. So, they must attend the minor course classes along with BBA
students (core course) depending on the intake capacity of each department as per
University Regulations.

DISTRIBUTION OF GENERAL FOUNDATION COURSESIN BBA
Total I ) Marks
Sem | CourseCode CourseTitle otal [Hours Credits| | E
Hours| Week Total
BBA1FM105 | MDC/MDE 11
1 Creativity,Innovation& Business| 45 3 3 25 | 50 75
Development
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BBA4FV Value-Added Course 1
108 Innovation& BusinesDynamics 45 3 3 25| 0 S
BBAGFV VaneAdded_CourseB 45 3 3 25 | 50 75
110 Busines€nvironment
Skill Enhancement Course 1
BBA1FS111
Digital Marketingfor Business 45 3 3 25150 | 75
BBA2FS112 Skill Enhancementourse?
Spreadsheet Modelling for 60 4 3 25| 50| 75
Business
BBA3FS113 Sk!ll Enhancemerﬂ:.o.urses 60 4 3 25 | 50 75
Skills for Employability
BBASES115 o< Enhancement Coursei4 45 | 3 3 | 25|50 75
Communicatingvith Al

NB: - Except AEC's, MDC 2(KS), VAC2 ; all other courses including VAC1, VAC3, MDC1,
all SEC'sall core/majorcoursesall electivecoursesandopenelectiveshallbetaughtby Major
DisciplineFaculty only.

EVALUATION SCHEME

1. The evaluation scheme for each course contains two parts: internal evaluation (about
30%)andexternalevaluation(about70%).Eachof the Major coursess of 4-credits.It
is evaluated for 100 marks, out of which 30 marks is from internal evaluation and 70
marks,from externalevaluation Eachof the GeneraFoundatiorcourses of 3-credits.
It is evaluated for 75 marks, out of which 25 marks is from internal evaluation and 50
marks,from external evaluation.
2. The4-creditcoursegMajor coursespareof two types:(i) coursewith only theoryand
(if) coursewwith 3-credittheoryandl-credit practicum.
1 In 4-credit courses with only theory component, out oftttal 5 modules of
the syllabus, one opeanded module with 20% content is designed by the
faculty membetteachinghatcourseandit is internallyevaluatedor 10 marks.
Theinternal evaluatiof theremaining 4heorymoduless for 20 marks.
1 In4-creditcourseswith 3-credittheoryandl-creditpracticumcomponentsput
of the total 5 modulesof the syllabus,4 modulesare for theory andthe fifth
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module is for practicum. The practicum component is internally evaluated for

20 marks. Thanternal evaluation athe4 theorymodules idor 10 marks.

3. 3-credit courses (General Foundational Courses) in BBA are of two types: (i) courses

with only theoryand (ii) courseswith 2-credit theoryand kcreditpracticum.

T

In 3-creditcourse with only theory out of the total 5 modules of the syllabus,
one operended module with 20% content is designed by the faculty member
teaching that course, and it is internally evaluated for 5 marks. The internal

evaluationof theremaining 4 theory modulesfisr 20 marks.

1 In 3-creditcourseswith 2-credittheoryandl-creditpracticumcomponentsput
of the total 5 modules of the syllabus, 4 modules are for theory and the fifth
module is for practicum. The practicum component is internally evaluated for
15 marks. Thanternalevaluation of thel theorymodules is fod0 marks.

Sl. Natureof theCourse | Internal Evaluation in Marks| External Total
No. (about30% ofthe total) Exam Marks
Openended | On theother 4 on 4 modules
(Marks)
module / modules
Practicum
1 4-credit | only theory 10 20 70 100
course | (5modules)
2 4-credit Theory 20 10 70 100
course | (4 modules)
+ Practicum
3 3-credit Only 5 20 50 75
course Theory
(5 modules)
4 3-credit Theory 15 10 50 75
course | (4 modules)
+ Practicum
1. MAJOR COURSESand GENERAL FOUNDATION COURSES
1.1.INTERNAL EVALUATION OF THEORY COMPONENT
Sl. | Componentsf Internal InternalMarksfor the TheoryPart
No. Evaluation of Theory of aMajor Courseof 4-credits
Partof aMajor Course TheoryOnly Theory+Practicum
4 Theory Openended| 4 Theory | Practicum
Modules Module Modules

12




1 | Testpaper/ 10 4 5 -
Mid-semesteExam
2 SeminarNiva/ Quiz 4 3 -
3 | Assignment 4 -
20 10 10 20°
Total 30 30

*Referthetablein sectionl.2 fortheevaluation ofpracticumcomponent

SI. | Componentsf Internal InternalMarksfor the
No. Evaluation of Theory 3-creditsCourse
Part of a redit TheoryOnly Theory+Practicum
Course
4 Theory Openended| 4 Theory | Practicum
Modules Module Modules
1 | Testpaper/ 10 2 5 -
Mid-semesteExam
2 SeminarNiva/ Quiz 2 3 -
3 | Assignment 4 1 2 -
20 5 10 15*
Total 25 25

*Referthetablein sectionl.2 fortheevaluation opracticumcomponent

1.2.EVALUATION OF PRACTICUM COMPONENT
Theevaluationof practicumcomponenin Major coursess completelyby internalevaluation.

SI. No.

Evaluation of Practicum Component
of Credit1 in aMajor Course

Marks for

Practical/Practicun

Weightage

Continuousevaluatiorof practicumperformed
in classes by the students by using any kin
formative/summativemethodsgiven in the
detailedsyllabus.

10

50%

Evaluation of the practicum summary rep
submitted for the end semestervivai voce
examinatiorby theteacheitin-chargeand
additionalexaminer

10

50%
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*..Thereis no specificformatfor practicumsummaryreport.lt canbedecidedby teacher
in-chargeaccordingto thetypeof practicum chosen.
Total Marks 20

Marks for
Practicum

Sl. No. Evaluation of Practicum Component Weightage

of Creditl in aSEC Course

1 Continuousevaluatiorof practicumperformed 8
in classes by the students by using any kin
formative/summativenethodsgivenin the
detailedsyllabus.
3 Evaluation of the practicum summary rep 7
submitted for the end semestervivai voce
examinatiorby theteacheisin-chargeand
additionalexaminer
*..Thereis no specificformatfor practicumsummaryreport.Ilt canbedecidedby teacher
in-chargeaccordingto thetypeof practicum chosen.

Total Marks 15

50%

50%

1.3.EXTERNAL EVALUATION OF THEORY COMPONENT
External evaluation carries 70% marks. Examinations will be conducted at the end of each
semester. Individual questions are evaluateshamks and the total marks are converted into

gradedyy theUniversity based on 1point grading system.

PATTERN OF QUESTION PAPER FOR MAJOR COURSES

No. of Marksfor | Ceiling
. Total No. of .
Duration Type Questions Questions to be Each of
Answered Question | Marks
ShortAnswer 10 81 10 3 24
2 Hours | ParagraphProblem 8 618 6 36
Essay 2 1 10 10
TotalMarks| 70

PATTERN OF QUESTION PAPER FOR GENERAL FOUNDATION COURSES

No. of Marksfor | Ceiling
. Total No. of .
Duration Type Questions Questiongo be Each of
Answered Question | Marks
ShortAnswer 10 81 10 2 16
1.5Hours| ParagraphProblem 5 471 5 6 24
Essay 2 1 10 10
TotalMarks| 50
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2. INTERNSHIP

Programme BBA

CourseCode
CourseTitle Internship-1 & Internship- 2
Type of Course | SEC
Semester S5&7
Academic
Level
CourseDetails | Credit Lectureper | Tutorial Practical Total Hours
week perweek | perweek
4 - - 120
Pre-requisites
Course Thiscourses designedor undergraduatstudentgo provideeducationa
Summary and career development opportunities to students by providing pré

experiencen afield or discipline,providepossibleopportunitiedo learn,
understandandsharperthereattimetechnical/manageriakills required
on the job, understand the psychology of the workers and their h
attitudesand approach tproblem solving.

The candidates must undergo two internships in any business organisation/local
industries/Agriculture, health and allied sectors/Local Government institutions like
Panchayats Municipalities for a period of 120Hrs duration during summer vacation.
Internshipl should be completed preferably before the beginning of 5th Sem, and Internship

2 should be completed preferably before the beginning of 7th Sem and prepare a report based
onthe information collected.

2.1.GUIDELINES FOR INTERNSHIP

1. Internshipcanbein Managemenor allied disciplines.

2. Thereshould beninimum 120 hrs.of engagement frorthe student irnthe Internship.

3. Summeracationsandotherholidayscanbeusedfor completing the Internship.

4. Thestudentshouldmakeregularanddetailedentriesin to apersonalog bookthrough
the periodof Internship.Thelog bookwill bearecordof the progressf theInternship
and the time spent on the work, and it will be useful in writing the final report. All
entries should be dated. The Internship supervisor should periodically examine and
countersigrthelog book.

5. Thelog bookand thetypedreport must beubmitted atheend ofthe Internship.

15



6. The institution at which the Internship will be carried out should be-ppproved by
the Department Council of the college where the student has enrolled for the UG

(Honours)programme.

2.2.EVALUATION OF INTERNSHIP

1 The evaluation of Internship shall be done internally through continuous assessment
mode by a committee internally constituted by the Department Council of the college
wherethe student has enrolled fille UG(Honours) programme.

1 The credits and marks for the Internship will be awarded only at the end of semester 5
& semester.

1 The scheme of continuous evaluation and the-semdester vivaoce examination
basedon thesubmitted report shatleas given below:

Componenbf Evaluationof Internship | Weightage Marks/100
Continuous Evaluation of internship| 40% 40
through interim presentation and repg
by thecommitteaenternally constitutedoy
theDepartment Council.
End-Semesteviva-voceexaminatiorto | 35% 35
be conductediy the committeeinternally
constitutedoy the DepartmentCouncil.
Evaluation of the dayo-day records an{ 15% 15
final reportsubmittedfor theendsemeste
viva-voce examination by the committ
internally constituted by th®epartment
Council.
Business Organization/ Local Industri¢ 10% 10
Agriculture, Health and allied
sectors/LocalGovernmentnstitutions

REPORT FORMAT

1. Thereportmustbetyped(doublespaced)in APA format.Usestandardnargins

( lt@l . 2 d&nadfgnt (TimesNew Roman,12)andshouldcontainmaximumof 10-15
pages.

2. The report consists of the following information in this order:

StartingPages

1.Title Page

2.Acknowledgement
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3. ExecutiveSummary

4. Tableof Contents

Chapter 1Brief Industry Profile

Chapter 2: Introduction of Company

Chapter3: Organizational Analysis

Chapterd: InterneeExperience

a.A brief overviewof the mainbusinesgrocessethattheinterneeworked around

b. A brief overviewof variousdepartmentalunctionsthattheinterneehadthe opportunity to
observe

c.A narrativeof personal experiende thei n t eownwordsthatmayinclude:anynew
discoveries or observations made during the internship, any problems identified, personal
accounbf interactions withothersattheworkplace and specifiskills learned.

Chaptel5: Futurerecommendationfor a suitablecourseof actionin the organizational
context

Chapter6: A shortessay identifyinghe gapsin classroonmearningandexperientialearning
attheinternship.

7.Appendices
EVALUATION CRITERIA FOR INTERIM PRESENTATION

Understanding of the Field| Challenges and | Communication | Use of Visual Aids
(15 Marks) Solutions Skills (5Marks)
(15Marks) (5Marks)

EVALUATION CRITERIA FOR VIVA -VOCE

Depth of Integration of Communication Skills Project Report
Understanding | Academic Knowledge (2Marks) (8 Marks)
(15 Marks) and Practical
Application (10
Marks)
3. PROJECT

PROJECT IN HONOURS PROGRAMME

1 In Honoursprogrammethe studentshoulddo a Projectof 8-creditsin semeste8.
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1 TheProjectcanbe donein the sameinstitution/ any other highereducationainstitution
(HEI)/ research centre/ training centre.

1 TheProjectin Honoursprogrammecanbeashortresearchwork or anextendednternship
or askill-based training programme.

1 A faculty memberof the respectivanstitution, wherethe studentdoesthe Project,should
bethe supervisoof theProject.

Programme BBA

CourseCode

CourseTitle Project -2

Type of Course | SEC

Semester 8

Academic 4007 499

Level

CourseDetails | Credit Lectureper | Tutorial Practical Total Hours

week perweek | perweek

8 8 - 240
The teacher should have 8hrs/weekmfagement in the guidance of
Project(s) in Honours programme, while each student should ha
hrs/weelof engagemenh the Projectwork. Total hoursare givenbased
onthes t u d engageinsnt.

Course This course is designed fondergraduate honours students acros

Summary disciplines, offering them an opportunity to delve deeply into a top
theirchoice,underpinnedy rigorousresearctandcreativemethodology
It is aninvitationto embarkon anacademiwoyagethatprioritizescritical
thinking, problemssolving, and innovation, all within the framework
scholarlyresearchStudentswill engagen a self-directedprojectthatnot
only contributes to their field of study but also encourages a per
journeyof discovery andntellectual growth.

EVALUATION OF PROJECT

1. Theevaluationof project workshallbe doneinternallythroughcontinuousassessment
modeby acommitteeinternally constituted bthe Department Council.

2. The remaining 70% shall be awardedby the external examinerappointedby the
University.

3. Thescheme otontinuous evaluatioand theendsemester vivaroceof the project

Componentof Evaluation of Project Weightage Marks/200
ContinuousEvaluationof projectthrough | 30% 60
interim presentatiorandreportsby the
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committeeinternally constitutedby the
DepartmenCouncil.

End-Semester vivaoce examinationto | 50% 100
be conductedby the external examiner
appointedoy theUniversity.

Evaluation of theday-to-day records an{ 20% 40
final reportsubmittedfor theendsemeste
viva-voce examination by the committ
internally constituted by the External
Examiner

4. EVALUATION CRITERIA FOR INTERIM PRESENTATION

Clarity of Originality Methodological Progressand | Communication&
Research and Rigor Milestones | PresentationSkills
Question Creativity (10 (15 Marks) (15 Marks) (5 Marks)
(15Marks) Marks)

5. EVALUATION CRITERIA FOR VIVA -VOCE

Comprehension| Methodological | Contribution | Communication | Response| Project

and Depth of Rigor and &Implications Skills (10 to Report
Knowledge Integrity (10 (20 Marks) Marks) Questions (30
(10 Marks) Marks) (20 Marks)
Marks)

FORMAT OF PROJECT REPORT

Thereportshallbe printedandbound(preferablyhardpaperbound)with notlessthan60 (A4

size) pagesThe matter should be typed with double line spacing. The Fond Size for the text
shouldbe 12 with style TimesNew Roman.Oneinch marginshouldbeleft ontop andbottom

of thepage,aswell as left and right sidef the typed pages.

A. PrefaceSection:- Title pageof thereport- Declarationby thestudent Certificatefrom
supervisory faculty counter Signed by Head of ltingitution. - Acknowledgement
Chaptercontenti List of tables List of figures

B. ExecutiveSummary(Minimum 1 page)

C. Chapters
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Chapter 1: Introduction (includes statement of the problem, objectives of the study,
scope of the study, hypotheses if any, methodology employed, and limitations of the
study)

Chapter2: Industryprofile/ Companyprofile/ Productprofile/ Unit of study

Chapter 3: Review of literature (the review should be conducted by referring similar
nature of studies conducted in academic journals, books, magazines, newspapers and
otherpublished sources)

Chapter 4: Data analysis and interpretation (data should be described and the collected
datashould beanalyzedusing appropriate tools)

Chapter5: Findings,ConclusionandRecommendations

Bibliography

It should be prepared based on the guidelines prepared and updated by the American
PsychologicaAssociation (APAstyle).

PROJECT IN HONOURS WITH RESEARCH PROGRAMME

T

Students who secure 75% marks and ab@aiivalently, CGPA 7.5 and above)
cumulatively in the first six semesters are eligible to get selected to Honours with
Researclstream in the fourth year.

A relaxation of 5% in marks (equivalently, a relaxation of 0.5 grade in CGPA) is
allowed for those belonging to SC/ ST/ OBC (ravaamy layer)/ DifferenthAbled/
EconomicallyWeakerSection(EWS)/othercategorie®f candidatessperthedecision

of theUGC from timeto time.

In Honours with Research programme, the student has tondandatory Research
Projectof 20-credits in semester 8.

Theapprovedesearcttentresof Universityof Calicutor anyotheruniversity/HEI can

offer theHonourswith ResearclprogrammeThedepartments theaffiliated colleges
under University of Calicut, which are not the approvedresearchcentresof the
University, should get prior approval from the University to offer the Honours with
Research programme. Such departments should have minimum two faculty members
with Ph.D., and they should also have the necessary infrastructure to offer Hemlours
Research programme.

A faculty member of the University/ College with a Ph.D. degree can supervise the
researciprojectof thestudentsvhohaveenrolledfor Honourswith ResearchOnesuch

facultymembercansupervise maximurfive studentsn Honourswith Researcbktream.
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1 Themaximumintakeof thedepartmentor Honourswith Researclprogrammas fixed
by the departmentbasedon the number of faculty memberseligible for project
supervisionandotheracademicresearchand infrastructurdiacilities available.

1 If a greater number of eligible students are opting for the Honours with Research
programmehanthe numberof availableseatsthentheallotmentshallbebasedn the

existingrules ofreservations and merits.

Programme BBA

CourseCode

CourseTitle ResearchProject

Type of Course | SEC

Semester 8

Academic 4007 499

Level

CourseDetails | Credit Lectureper | Tutorial Practical TotalHours

week perweek | perweek

20 20 - 600
The teacher should have 20 hrs/week of engagement) in the guids
the Project(s) in Honours with Research programme, while each st
shouldhave40 hrs/weekof engagemenn the Projectwork. Total hours
aregivenbasedon thes t u d engageinent.

Course This course is designed for undergraduate honours students acr

Summary disciplines, offering them an opportunity to delve deeply into a top
theirchoice,underpinnedy rigorousresearctandcreativemethodology
It is aninvitationto embarkon anacademiwoyagethatprioritizescritical
thinking, problerssolving, and innovation, all within the framework
scholarlyresearchStudentswill engagen a self-directedprojectthatnot
only contributes to theifield of study but also encourages a pers(
journeyof discovery andntellectual growth.

EVALUATION OF PROJECT

1. Theevaluationof project workshallbe doneinternallythroughcontinuousassessment
modeby acommitteeinternally constituted byhe Department Council.

2. The remaining 70% shall be awardedby the external examinerappointedby the
University.

3. Thescheme otontinuous evaluatioand theendsemester vivaoceof the project

Componentof Evaluation of Project Weightage Marks/600
ContinuousEvaluationof projectthrough| 30% 180
interim presentatiorandreportsby the
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committeeinternally constitutedby the

DepartmenCouncil.

End-Semester vivaoce examinationto | 50% 300
be conductedby the external examiner

appointedoy theUniversity.

Evaluation of the dayo-day records an{ 20% 120

final reportsubmittedfor theendsemeste
viva-voce examination by the committ
internally constituted by the External
Examiner

EVALUATION CRITERIA FOR INTERIM PRESENTATION

Clarity of Originality Methodological Progressand | Communication&
Research and Rigor Milestones | PresentationSkills
Question Creativity (30 (40 Marks) (50 Marks) (20 Marks)
(40Marks) Marks)

EVALUATION CRITERIA FOR VIVA -VOCE

Comprehension| Methodological | Contribution | Communication | Response| Project

and Depth of Rigor and &Implications Skills (30 to Report
Knowledge Integrity (60 Marks) Marks) Questions (90
(40 Marks) (40Marks) (40 Marks)
Marks)

FORMAT OF PROJECT REPORT

Thereportshallbeprintedandbound(preferablyhardpaperhound)with notlessthan100(A4

size) pagesThe matter should be typed with double line spacing. The Fond Size for the text
shouldbe 12 with style TimesNew Roman.Oneinch marginshouldbeleft ontop andbottom

of thepage,aswell as left and right sidef the typed pages.

1.Title Page

The title page should succinctly capture the essence of the research while being inviting to a
broad audience. It includes the thesis title, author's name, the institution, and the date. A
compellingtitle canspark interesand sethe stagefor the narrativgourney ofthethesis.

2.Abstract

A well-crafted abstract serve as a microcosm ofélsearch, providing a concise summary of
the thesis's aim, methodology, findings, and implications. In this section, creativity lies in the
ability to distil complexideasinto accessibléanguagehatenticesa diversereadership.
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3. DedicationandAcknowledgments

This section allows for personal expression, dedicating the work to individuals or groups who
have been instrumental in the research journey. Acknowledgments give a human touch to the
academiendeavourhighlightingthe collaborativenatureof knowledge creation.

4. Tableof Contents

A navigationatool thatshouldnotonly befunctionalbutalsoreflectiveof thethesis'sstructure
and creativity. Creative formatting and clear organization can make the table of contents an
inviting roadmap to the thesis.

5. Introduction

Theintroductionlaysthefoundation statingtheresearclproblem,objectivesandsignificance.
Here, storytelling can be employed to weave a compelling narrative that frames the research
guestionwithin abroadercontext, makingt relevantto reatlife situations.

6. LiteratureReview

A critical survey of existing literature, this section is an opportunity to creatively synthesize
and critique previous work, highlighting gaps the thesis aims to fill. The use of visual aids,
suchasmind mapsor infographicscanenrichthis sectionby providinginnovativesummaries

of complex academidialogues.

7. TheoreticaFramework

Thetheoreticaframeworkin researchs avital componenthatunderpinsandguidestheentire
research process. It serves as the foundation upon which the research is built, providing a lens
through which the study is conducted and understood. Essentially, the theoretical framework
offers a structured approach to understanding, explaining, and making predictionsgaenut a
phenomenonortopicofinterestlt doeshisbyintegratingconceptstheoriesandmodelshatare

relevant to the research question or problem.

8. Methodology

Detailing the research design, methods, and analysis techniques, this section benefits from
clarity and precision. Creative methodologiesthat utilize emerging technologies or
interdisciplinaryapproachesanbe highlightedhere,showcasinghethesis'snnovativeedge.

9. ResultsandDiscussion

This sectionpresentshefindingsandinterpretsheirimplications.Creativity canbeexpressed
through the use of visual storytelling with charts, graphs, and illustrations to make data
compelling and digestible. A narrative approach to discussing the results can link them to
broaderthemes and reatorld implications.

10. ConclusiolmandRecommendations

The conclusion synthesizes the findings, reflects on the research's limitations, and suggests
future research directions. This section can be an avenue for visionary thinking, proposing
creative applicationef theresearctandits potential impacbn society.

11.References
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Adherence to academic standards is crucial in the references section, but creativity can be
shown in the organization anmfesentation style, making it easier for readers to explore the
citedworks.

12.Appendices

This section can house supplementary material in various formats, including datasets, code,
guestionnaires, or multimedia elements. Creatively integrating digital content can enhance the
thesis'saccessibility and engagement.

13. Digital andInteractiveElements

Incorporating digital elements like hyperlinks to datasets, online platforms for interactive
visualizationspr evenaugmentedeality (AR) experiencesanrevolutionizetheway findings
arepresente@nd engaged with.

Eg:

Journals
1. Diamond,D. (1984). Financialintermediationand delegatedmnonitoring. Reviewof
EconomicStudies 51, 393414.
2. Corter, J.E. and Chen, Y.J. (2006). Do investmentrisk toleranceattitudespredict
portfolio risk?Journal of Business and Psycholpg®(3),369-381.
Working Papers
1. GonzalezHermosillo, B.(2008, April)l nvest or sé Ri sk Appetite
Market Conditions.( IMF Working Paper no WP/08/85).
https:/www.imf.org/external/pubs/ft/wp/2008/wp0885. pdf
NewsPapelArticle
1. Rukhaiyar,A. (2023,Junell). Retail investors'rushinto India's equity marketshas
slowed; here IS what's happening. Business
Todayhttps:/www.busnesstoday.in/magazine/dedve/story/retadinvestorsrush
into-indiasequity-marketshasslowedhereis-whatshappening383209202305-29
Book
1. Hair, J.F.,Hult, G. T. M., Ringle,C. M., andSarstedtM. (2022).A Primeron Partial
LeastSquares Structural Equatidviodeling (PLSSEM) 3rd ed., Sage.

4.LETTER GRADES AND GRADE POINTS
1 Mark systemis followed for evaluatingeachquestion.

1 Foreachcourse inthe semesteletter gradeandgradepoint are introducedn 10-point
indirectgrading system as per guidelines given below.

1 TheSemestetradePointAverage(SGPA)is computedrom thegradesasameasure
ofthes t u d gerfarn@ascen a given semester.

1 TheCumulativeGPA (CGPA)is basedn thegradesn all coursedakenafter joining
the programmeof study.
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1 Only theweightedgradepointbasedn marksobtainedshallbedisplayedonthegrade

cardissued to thstudents.

LETTER GRADES AND GRADE POINTS

Sl. Percentagef Marks Description| Letter| Grade| Rangeof Class
No. (Internal& External Grade| Point Grade
PutTogether) Points
1 |95%and above Outstanding O 10 | 9.5071 10 | First Class
2 |Above85%andbelow 95% Excellent | A+ 9 18501 9.49 V\."th,
Distinction
3 [75%to below 85% VeryGood| A 8 | 7.501 8.49
4 |65%to below 75% Good B+ 7 |16.501 7.49
5 [55%to below 65% Above B 6 |5.50i 6.49| FirstClass
Average
45%to below 55% Average C 5 |4.507 5.49| SecondClass
7 |35% to below 45% aggregat Pass P 4 | 3.501 4.49| Third Class
(internal and external put
togetherwith a minimum of
30%in externalvaluation
8 |Belowanaggregatef 35% Fall F 0 071 3.49 Fall
or below 30%in external
evaluation
9 |Notattendingtheexamination| Absent Ab 0 0 Fall

1 Whenstudentdakeauditcoursestheywill begivenPasqP) or Fail (F) gradewithout

anycredits.

The successful completion of all the courses and capstone components prescribed for

thethreeyearor four-yearprogrammaewith 'P'gradeshallbetheminimumrequirement

for the award of UG Degree or UG Degree (Honours) or UG Degree (Honours with

Research)as thecasemay be.

5.1.COMPUTATION OF SGPA AND CGPA

1 The following method shall be used to compute $leenester Grade Point Average

(SGPA):
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The SGPA equals the product of the number of credits (Ci) with the grade points (Gi)
scoredby a studenin eachcoursein asemestersummedoverall the coursedakenby
a student in the semester, and then divided by the total number of credits of all the
coursegakenby the student in theemester,

i.e. SGPA(SI) = E i(Ci x Gi)/ E i(Ci)
where Ci is the number of credits of tHecourse and Gi is the grade point scored by
the studenin the " course in the given semester. Credit Point of a course is the value
obtained by multiplying the credit (Ci) of the course by the grade point (Gi) of the

course.
SGPA Sumof the credit point§ oI all the coursesin asemester
Total credits in that semester
ILLUSTRATION 7 COMPUTATION OF SGPA
Semester| Course | Credit | Letter | Grade Credit Point
Grade | point (Creditx Grade)
I Coursel 3 A 8 3x8=24
I Course2 4 B+ 7 4x7=28
I Course3 3 B 6 3x6=18
I Course4 3 O 10 3x10=30
I Courseb 3 C 5 3x5=15
I Courseb 4 B 6 4x6=24
Total 20 139
SGPA 139/20 = 6.950

1 The Cumulative Grade Point Average (CGPA) ofshelent shall be calculated at the
end of a programme. The CGPA of a student determines the overall academic level of
thestudent in grogrammeand is the criterion for ranking tistudents.
CGPAfor thethreeyearprogrammen CUFYUGPshallbecalculatedy thefollowing
formula.

Sumof the credit points of all the coursesin six semesters
Total creditsin six semesters(133)

CGPA=

CGPAfor thefour-yearprogrammen CUFYUGPshallbecalculatedy thefollowing

formula.
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Sum of the credit points of all the courses in eight semesters

CGPA= Total credits in eight semesters(177)

1 The SGPA and CGPA shall be rounded off to three decimal points and reported in the
transcripts.

1 Based on the above letter grades, grade points, SGPA and CGPA, the University shall
issue the transcript for each semester and a consolittatestript indicating the
performancen all semesters.

6. Study Tour

Studytourto anIndustrialor Businessentrewill form partof curriculum.Thefourth

/ fifth semester BBA students of regular colleges shall be taken, under the supervision
of faculty members, to a Business or Industrial centre so as to enable tihawveto
firsthand knowledge about location, and operations of the Business or Industry. The
report submitted by the students in this respect shall be considered as one of the
assignmentsf theany oneof thecoursesn theconcerned semester.
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Format of the Question Paper Type | for Major and Minor Courses
| Semester BBA (CUFYUGP) Degree Examinations October 2024
BBA1CJ101:<Title of theMajor Course>
(Credits:4)

MaximumTime: 2hours Maximum Marks:70

SectionA
[AnswerAll. Eachquestioncarries3 marks](Ceiling: 24 Marks)

© © N o o s~ w DB

|
o

SectionB
[AnswerAll. Each questiorarriesé marks](Ceiling: 36 Marks)
11.
12.
13.
14.
15.
16.
17.
18.
SectionC
[Answeranyone.Eachquestioncarries10 marks](1x10=10Marks)
19.
20.
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Format of the Question Paper Type Il for General Foundation Courses
| Semester BBA (CUFYUGP) Degree Examinations October 2024
BBA1FM105:<Title of theMDC Course>
(Credits:3)
MaximumTime: 1.5hours Maximum Marks: 50
SectionA
[AnswerAll. Each questiocarries2 marks](Ceiling 16 marks)

© © N o o s~ w DB

|
o

SectionB
[AnswerAll. Eachquestioncarriesé marks](Ceiling 24 Marks)
11.
12.
13.
14.
15.
SectionC
[Answeranyone.Eachquestioncarries10 marks](1x10=10Marks)
16.
17.
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Details of Coursesof study leading to the award of BBA

Programme BBA

CourseCode

CourseTitle Foundationsfor BusinessDecisions

Typeof Course | CoreCourse

Semester 1

Academic 1007 199

Level

CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours

week perweek perweek
4 4 - 60

Prerequisites

Course The "Foundations for Business Decisions" course provides a

Summary comprehensiveinderstanding of decisiemaking in business. It cove
the basics of decisiemaking, decisiormaking models, manageme
functions, and ethical considerations. The course aims to equip st
with the knowledge and skills required to make effective business
decisionsand addressealworld challenges.

CourseOutcomes(CO):

This coursewill enablethe studentsto achievethe following outcomes.

CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
CO1| Develop an understanding of the U C Instructor
importanceof decisioamaking. createcexamg
Quiz
CO2| Learnand apply varioustools and Ap P Practical
techniquedor decisionmaking. Assignment /
Observation of
PracticalSkills
CO3| Analyse variouslecisionmaking Ap P Seminar
models Presentation
GroupTutorial
Work
CO4| Acquire knowledgeaboutthe roles of U C Instructor
managers createcexamg
Home
Assignments
CO5| Apply planning and decisiormaking Ap P OneMinute
skills in themanagement process Reflection
Writing
assignments
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CO6

Develop ethical considerations in Ap
decisionmaking

P

Viva Voce

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge(C) Proceduraknowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module

Unit

Content

Hrs
(60)

Internal
(30)

External
(70)

Basicsof DecisionMaking

Meaning,Nature andimportanceof decisiormakingand
Business.Typesof decisions:Programmedand Nor-
Programmed decisions, Strategic, tactical, and
operationaldecisions. Factors affecting the decision
making.

Importanceof a StructuredDecisiorMaking Process
Overview of Various Stages Involved in Decision
Making. Barriers in Decisionmaking - Psychological
Barriers, Structural and Organisational Barriers,
EnvironmentaBarriers etc.

Tools and Techniquesfor Decision Making: Basic
StatisticalTools, Measuresof Central Tendencyand
Measure®f Dispersion.

Tools and Techniques for
Understanding the Concept, Advantages, and
Disadvantages of various tools & techniques
Brainstorming Technique, Decision Tree Analysis,
SWOT Analysis, Pros and Cons Analysis, PESTLE
Analysis

Decision Making -

12

DecisionMaking Models

Rational Model of DecisionMaking 1T Meaning,
Concept)JmportanceStrengtrandWeaknes®f Rational
Model, PracticalApplications

12

Bounded rationality model - Meaning, Concept,
Importance, Strength and Weakness of Bounded
rationality Model,PracticalApplications

Intuition-baseddecisionmakingi ConceptandStrength
and WeaknessRole of intuition in decision making,
different types of intuition: Expert Intuition, Social
Intuition, and Strategié¢ntuition

Group decisionmaking i Meaning, Concept and
significancepverviewof variousstrategiesisedn group
decisionmaking, such as consensus building,
brainstormingand multivoting

Basicsof Management

12

ManagementMeaning, Nature, Functions.Roles of a
managern anorganisation

20

16

18

18
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10 | Evolution of management Thought: Classical,
BehaviouralNeo Classical, Modern

11 | TypesandLevelsof management

12 | DecisionMaking Styles of Managersi Autocratic,
Participative, Consultive, Consensus, Directive,
Analytical, Cognitive,Behaviouralstyles

Functions of Management 12
18 | Planning and Decisionmaking in Management
Meaning,Nature,Importance, antlypes.

19 | Organisingand Leading in Management: Meaning,
Nature, and Importance. Organisational Structure,
Motivation andLeadership

20 | Staffingin ManagementMeaning,Nature,and
ImportanceHR planning,RecruitmentSelection,
TrainingandDevelopment.

21 | Controllingin ManagementMeaning,Nature,
Importance, an&tepsin controlprocess. Leveland
Typesof Control.

Open Ended Module 12 10
1 | CaseStudyAnalysisandPresentationStudentswvork in
groupsto analyseassignedcasestudiesof businesses
facing strategic decisions. They must present their
analysisyecommendationgndactionplansto theclass,
followed by a Q&A session.

2 | Ethical DecisionMaking Debate:Organizedebateson
ethical dilemmas faced by businesses,such as
sustainability practices, labor rights, or consumer
privacy. Studentstake stands,presentarguments,and
proposeethicalsolutions.

3 | SWOT Analysis Workshop: Students select a real
companyand conduct a SWOT analysis (Strengths,
WeaknessesDpportunities, Threats) to evaluate its
strategic position. This includes researching the
companyjndustry,andcompetitivelandscape.

4 | SocialMedia Strategy Campaign: Studentsdesign a
social media marketing campaign for a product or
service,including target audience analysis, content
creation,and engagemenstrategiesThey presenttheir
campaigrplanandexpected outcomes.

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6 | PO7
1 2 3

CO 2 3 1 1 3 3 1 2 2 2 2
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmer(FA)

a. PracticalAssignment

Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work

@ ~oaoo0o
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h. Homeassignments
I. SelfandpeerAssessments

i.
J. Oralpresentations
k. Observatiorof practicalskills

REFERENCES

1. Charlesw.L, Hill andSteverMcShang2017)Principlesof Management

2. Koontz,H andWeihirch,H (2010)Essentialof ManagementrataMcGrawHill,
New Delhi.

3. Stoner A.F. Jame, Freeman R Edward, GilBeiDanie,|(2009),Management6™
edition,Pearson Education.

4. LaudonK. C.,& Laudon,J.P.(2019).ManagemeninformationSystemsManaging
the Digital Firm (16" edition). Pearso&ducation.

5. Colquitt, J. A., LePine, J. A., & Wesson, M. J. (20ZDiganizationalBehavior:
ImprovingPerformanceand Commitmenin the Workplace(7thed.). TataMcGraw
Hill.

6. RobbinsS.P,Judger.A. andVohraN. (2013)OrganisationaBehaviouy Pearson
Education.

7. MargieParikhandRajenGupta(2010)OrganisationalBehaviour TataMcGrawHill
EducationPrivate Limited

8. Albright, S.C., & Winston,W. L. (2018).Busines#\nalytics:Data Analysis&
DecisionMaking (5th ed.). Cengageearningindia Pvt. Ltd

9. David,F.R.,& David,F.R. (2021).StrategicManagementConceptsand Cases
(16thed.).PearsorEducation.

10. Hillier, F.S.,& LiebermanG. J.(2019).Introductionto OperationsResearcl{11th
ed.).TataMcGrawHill, New Delhi.

SUGGESTED READINGS:

1. Bright,D. S.(2019).Principlesof managemeniOpenStaxCollege.

2. Hammond, J. S., Keeney, R. L., & Raiffa, H. (202&nart choices: A practical
guideto makingbetterdecisionsHarvardBusinessReviewPressAr n a u S.ewv i | ,
al. (2022). The Importance of Making a Rational Business Decision of Top
Managemenin Agricultural Companies theRepublicof Serbia.

3. HarvardBusinessReview.(2014).Harvard Busines&ssentialsPecisionMaking: 5
Stepdo BetterResultsHarvardBusinesReview Press.

4. Nutt, P. C. (1984). Types of organizational decision processes. Administrative

ScienceQuarterly,29(3),414-450.https://doi.org/10.2307/2393033

Prasadl.. M. (2020).Principlesand practiceof managemenSultan Chan& Sons.

Shivakumar, K. (2014). How to tell which decisions are strategic. California

ManagemenReview,56(3),78-101.https://doi.org/10.1525/cmr.2014.56.3.78

7. SiekelovaA., etal. (2021) Analytic hierarchy procesas multiplei criteria decision
making: A model example. SHS Web of Conferences, 90, 01019.
https://doi.org/10.1051/shsconf/20219001019

8. Simon,J.L. (2016).Developingdecisionmakingskills for businessRoutledge.

9. SkorepaM. (2017).Decisionmaking:A behaviourakconomic approach.
BloomsburyPublishing.

10.Vroom,V. H., & Yetton,P.W. (1973).Leadership andlecisionmaking(Vol. 110).
University of Pittsburgh Pre.
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11.Yoo, C., & Chon, K. (2008). Factors affecting convention participation deeision
making:Developinga measuremerdcale Journalof TravelResearch47(4),454
467.https://doi.org/10.1177/0047287507312421

Programme BBA
CourseCode
CourseTitle Marketing Management
Typeof Course | Core Course / Minor
Semester 1
Academic 100-199
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60

Prerequisites

Course This courseintroducesstudentsto the core principles of marketing
Summary management and the strategic role marketing playsiung business
success in the digital age. Through a blend of theoretical concepts
world examplesandhandson projects studentsill explorethedynamic
world of marketing and develop the skills necessarnto navigateits
challengesreativelyandeffectively. Thecurriculumis designedo foster
critical thinking, analyticalskills, andinnovativeapproacheto marketing
problems preparing students f@areersn avariety ofindustries.
CourseOutcomes(CO):
CO CO Statement Cognitive | Knowledge | Evaluation
Level* Category# Toolsused

CO1| Identify fundamental principles of U C Standardized
marketingnd therole of marketingin Test
businesandsociety.

CO2| Acquire a profound understanding of th U C Standardized
most recenadvancements in technology Test
and emerging trends within the realm ¢
marketing.

CO3| Capableof formulatingmarketingplans Ap P Classroom
grounded on product, pricing, Discussion
distribution,andpromotional goals.

CO4| Able todevelop a comprehensive An P Standardized
understandingf marketingprinciples Test
and strategies by integrating various
marketingmodels.

CO5| RelateMarketingMix as aframeworkfor An P CaseStudy
Marketing
Decisionmaking.
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CO6

Learn and examine the students to the E
dynamicnatureof MarketingFunction.

Mini research
report
preparation

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) | (30) (70)
I Understanding the concept of consumer buying | 12 20 16
behavior
1 | Marketing- Nature,Scope andimportanceof
marketing.
2 | Concept of marketing: Product concept,
ProductionconceptSellingconceptand
marketingconcept.
3 | MarketingVs. selling.
4 | MarketingenvironmentEconomic Political,
Social,legal and technological.
5 | Portfolioapproach : BCG matrix and GE
McKinseymatrix (with realworld examples
Il Customerdriven market strategy 12 18
6 | SegmentationConceptLevels of
segmentatiorBasisfor marketsegmentation.
7 | Targeting ConceptTargetingstrategies.
8 | Differentiation:conceptandimportance.
9 | Positioning ConceptpPositioningstrategies.
10 | Consumer behavieDefining term consumer
Meaning and definition of consumer behavig
Roleof consumer behavion consumer
buyingdecisionprocess.
1] Marketing mix decisions 12 18
11 | Product decisiordMeaning and Definition of
product ProductclassificationComponents
of productmix.
12 | Productife cycleandProductife cycle
strategies,
13 | PricingdecisionsMeaninganddefinition,
Determinant®f price, Pricing strategies.
14 | Valueproposition.Give handson experience
to create value proposition.
15 | Promotion decisions: Meaning and definitior
Promotion mix Factorsaffecting promotion
mix.
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16

Fundamentals of marketing communication
mix- Advertisement, sales promotion, Publig
relations,Publicity and Personalelling.

17

Distribution: Meaninganddefinition- Levels
of distribution, Type®f intermediaries.

Marketing of Services

18

Productvs. Services.

19

Marketingstrategies foservices7 P 6 s .

20

Emerging trends in marketin®igital
marketing,Sustainablenarketing Affiliate
marketing.

21

Integratednarketingcommunication.

22

Al marketing Concept, developing and Al
marketingstrategy.

12

18

Open Ended Module

Exploreany prominentor newmarketingareas
by visiting respectivebusines&stablishments
andprepare aeport.

Brand DevelopmentWorkshop: Organize a
workshop where students create a brand f
scratchThis activity would encompasgsaming
thebrand,designingalogo, developingabrand
identity, and creating a brand positioning
statement.

Social Media Marketing Campaign: Divide t
classinto groupsandassigreachgroupthetask
of developing a social media marketing
campaigrfor ahypotheticalproductor service.
Students should identify their targatidience
chooseappropriatesocial media platforms,

create content, and plan the campaign's tin
andfrequency.

Competitor Analysis Project: Assign stude
to conduct a detailed competitor analysis fc
selected company. This projestiould include
identifying the company'smain competitors,
analysing their marketing strategies, and
suggesting areas where the chosen com
cangain acompetitiveadvantage.

12

10

Mapping of COswith PSOsand POs:

PSO
1

PSO| PSO| PSO4| PO1| PO2| PO3| PO4

2 3

PO5

POG6

PO7

CO

3

3 1 1 3 3 3 3
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a. Written test
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test
FormativeAssessmentFA)
a. PracticalAssignment
b. Viva
c. Quiz
d. Interview
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ClassDiscussion

Seminar
GroupTutorialwork
Homeassignments
SelfandpeerAssessments
Oral presentations

k. Observatiorof practicalskills

REFERENCES

1. Grewal,D., & Levy, M. Marketing.McGraw Hill Education(India) Pvt. Ltd.

2. Ramaswamy, V. S., &lamakumari, S. (Year of Publication). Marketing
managemen®lanning,jmplementatiorandcontrol. Macmillan Busines8Books

Programme BBA
CourseCode
CourseTitle Communicating with Financial Data
Typeof Course | Core Course/ Minor
Semester 1
Academic 1007 199
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60

Prerequisites

Course This course focuseson developing a strong understandingof cost,
Summary revenue, angbrofit in a business, as well as recording and interpreg
financial data. It provides students with the necessary knowledg
skills to communicateffectively usinginancial data.
CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
COL1| Enablethelearner toexplain U C Instructor
conceptof expensesncome,and createcexamd
profit of anorganisation. Quiz
CO2| Enable the learner to apply the Ap P Practical
accountingorinciplesand Assignment /
standards toecord the business Observation of
transactions. PracticalSkills
CO3| Develop practical skills in the Ap P Seminar
preparatiorof financialstatements Presentatioh
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GroupTutorial

p

strategies to improve business

erformancendprofitability.

Work
CO4| Enablethe learner to understand U C Instructor
thefinancialhealthof abusiness. createcexamd
Home
Assignments
CO5| Interpretandcommunicate Ap P OneMinute
financial data effectively using Reflection
appropriateoolsandtechniques. Writing
assignments
COG6| Apply innovative financial Ap P Viva Voce

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) (30) (70)
I Understandthe Cost, Revenueand Profit of a business 12 20 16
1 | ExpensesincomeandProfit: Nature,Significance,
Types,and concepts.
2 | CostandRevenueNature,Significance Types,and
concepts.
3 | Difference between: Finance and Accounting, Cost 3
ExpenseskExpenses and expenditure, Accounting Pro
andEconomicProfit.
4 | Basic Accounting terms: assets, liabilitieguity,
revenuegxpenses
5 | Principlesof Accounting and\ccounting Standard
AccountingEquation Components.
6 | Determinatiorof Accounting Brealeven and Financial
Breakeven.
Il Record theExpenses and Income of a business (Sole | 12
Proprietorship)
7 | RecordingheTransactions JournalEntriesandLedger
Accounts 18
8 | PreparationgSimpleProblems)
9 | Preparatiorof Trial Balance(SimpleProblems)
10 | Depreciation, Provisions and Reserves (Simple
Problems)
[ Understand the financial performance and financial 12
Position of a businesqSoleProprietorship)
11 | IncomeStatementProforma,Preparatiorand
Calculation(SimpleProblems) 18
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12 | BalanceSheetProforma,PreparatiorandCalculation
(SimpleProblems)
13 | CashFlow StatementProforma,Preparatiorand
Calculation(SimpleProblems)
\V Readingand Interpretation of a Financial Report 12
14 | Interpretatiorof IncomeStatementGrossProfit Margin,
OperatingProfit Margin, Net Profit Margin
15 | TaxRatioEfficiency,andInterestCoverage
16 | Interpretation of Balance Sheet: Turnover Ratios,
Liquidity Ratios,Solvency Ratios, Debt tassets, Debt
to Equity. 18
17 | Interpretatiorof CashFlow Statement.
18 | OtherToolsandtechnique®f financialstatements
analysis:Common sizéalancesheet
19 | Comparativestatements
20 | Trendanalysis
21 | CostVolumeProfit Analysis
22 | Profitability Ratios
V Open Ended Module 12 | 10
1 | CaseStudyAnalysis
2 | Budget Planning Workshop: Students create a det
budget plan for a hypothetical scenario, such as plarn
a college fund, buying a car, organizing an event. Th
workshop can include researching actual costs,
consideringncomesourcesand planningavings.
3 | Financial Literacy Blog or Vlog: Students create a [
post or video log (vlog) explaining a financial conce
suchas compoundinterest,inflation, or credit scoresjn
simple terms. These can be shared with the class of
schoolwebsite.
4 | Financial News Analysis Journal: Each student kee
journal for a month, documenting and analysing finan
newsstoriestheirimplicationsfor consumersyusinesses
and economiesand personal reflections on how su
newsimpacts their viewof finance.
60% Problems & 40 % Theory
Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
2 3
CO 2 1 2 2 2 2 1 2 1 2
1
CO 3 2 3 2 3 1 2 2 1 3
2
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmenit CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)

a.Writtentest

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmer(FA)

a. PracticalAssignment

Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments

S@ "o a00o
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j. Oralpresentations
k. Observatiorof practicalskills

REFERENCE

1.

2.
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Sharma R.K. and Shasi K. Gupta (20IMManagement Accounting Principles &
Practice 13th Edition, Kalyani PublisherBelhi.
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Vikas Publishing House.
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Small Enterprises: Issues and ChallenggB. Journal of Accounting Research &
Audit Practices 13(3).
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Programme BBA
CourseCode
CourseTitle Creativity, Innovation, and BusinessDevelopment
Typeof Course | MDC
Semester 1
Academic 100199
Level
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
3 3 - - 45
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Prerequisites

Course This course explores the intersections of creativity, innovation,

Summary businesslevelopmentfocusingon how theseelementsombineto spark

new ideas, drive technological advancements, and create sustg
business models in a competitive global marketplace. Student
engage with concepts from design thinking, lean startup methodol
and disruptive innovation theories to understand how businesse
innovate products, services, and processes. Through a blend of le
casestudieshandson projects andguestspeakersparticipantwill learn
to harnesgheir creativepotential applyinnovativethinking, anddevelop
practicalstrategiegor businesgrowth and development.
CourseOutcomes(CO):
CO CO Statement Cognitive | Knowledge Evaluation
Level* Category# Toolsused

COL1| Enable the learner tanderstand th U C Standardized
concept and meaning of creativity, g Test
its importance in various domains,
includingbusiness

CO2| Enable the learner to identify and Ap P Observation
develop creativity skills and persor andPractical
qualities necessary for fostering Skills
innovation

CO3| Enablethelearnerto usecreativity Ap P Observation
toolsand techniques andPractical

Skills

CO4| Enable the learner to understand thg U C Standardized
concept and types of innovation, the Test
relationship betweeareativity and
innovation, and the role of innovatioj
in business development.

CO5| Enable the learner to analyse the Ap P CaseStudy
characteristics  of successfu
entrepreneurs and understand the
entrepreneurship process and the
concepif abusinessnodel.

CO6| Enablethelearnerto exploreand Ap P Observation
evaluate the role of agencies for andPractical
innovation in Kerala and their Skills
contributions to promoting
entrepreneurshigndinnovation.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

| Module | Unit | Content

| Hrs | Internal | External |
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| (@5)[ (25 [ (50)
I Understanding Creativity 9 20 12
1 | Creativityi Nature,ConceptsandMeaning.
2 | Creativityskills & personabualities.
3 | Roleof creativityin business.
4 | Techniqueso fostercreativity: Brainstorming
5 | RolePlaying
6 | Incubation
7 | CreativitytoolsandtechniquesSCAMPER
8 | Mind Mapping
Il Innovation and its Rolein Business 9 12
6 | Meaning,Nature
7 | Typesofinnovation
8 | Relationship between creativity and innovation
Differences
9 Relationship between creativity and innovation
Similarities
10 | Roleof innovationin businesslevelopment.
11 | Barriersto innovation
12 | Waysto overcomeahebarriers.
11 Introduction to Entrepreneurship 9 12
10 | MeaningNatureandconceptof entrepreneurship
11 | MeaningNatureandconceptsf intrapreneurship
12 | Characteristicef successfuéntrepreneurs
13 | Entrepreneurshiprocess
14 | Conceptof Businessviodel
15 | Importanceof Entrepreneurshigcosystem
16 | Importance of Entrepreneurship for Economic
Development
\V BusinesDevelopmentthrough Entrepreneurship 9
17 | Stepsn startinganewventureandentrepreneurship 14
challenges
18 | IdeagenerationEvaluationandOpportunityAssessment
19 | Busines®lani Concepts
20 | Busines$?lani Components
21 | Busines®lani Importance
22 | EntrepreneuriaMarketingandFinancinga NewVenture
\% Open Ended Module
1 | K-DISC, KIED, Kerala Startup Mission, National| 9 5
Innovation Foundation, Innovation and Entrepreneur
DevelopmenCentresegtc.
Mapping of COswith PSOs andPOs:
PSO| PSO| PSO| PSO4( PO1| PO2| PO3| PO4| PO5| PO6| PO7

1 2 3
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmenit CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)
a. Written test
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test
FormativeAssessmentFA)
I.  PracticalAssignment
m. Viva
n. Quiz
0. Interview
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p. ClassDiscussion

g. Seminar

r. GroupTutorial work

s. Homeassignments

t. SelfandpeerAssessments

u. Oralpresentations

v. Observatiorof practicalskills

REFERENCES
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Creativity. CambridgeUniversity Press.

Programme BBA
CourseCode
CourseTitle Digital Marketing for Business
Typeof Course | SEC
Semester 1
Academic 100-199
Level
CourseDetails Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
3 3 - - 45

Prerequisites

Course
Summary

The Digital Marketing for Business course provides a thorough
exploration of digital marketing intricacies, starting with ardepth
introductionto establisha strongfoundationin themeaning significance,
andbenefits of digital marketing. It then compares traditional and di
mar keti ng, i ntroducing key pri
Marketing.Thecoursecoversvarioustypesof digital marketingto ensure
participants grasp strategic approachesand adapt to contemporary
practicesTheconclusiorfocuseonthelndiandigital landscapegpffering
insights through case studies of successful campaigns. Balancing
theoretical knowledge with practical applications,the course equips
participants with strategic understandingand handson skills using
industrytools.Whatmakeshis coursestandoutis its inclusivity, catering
to both beginners and professionals. Discussions on digital mar
types, tools, and job opportunities ensure relevance for individus
different career stages. The emphasis on the Indian digital land
enhances its applicability. In essence, the Digital Marketing for Bus|
course is a strategic investment for those aiming to excel in the dy
field of digital marketing,providing comprehensivé&nowledgeand
practicalskills for successn thedigital era.

CourseOutcomes (CO):
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CO CO Statement Cognitive Knowledge Evaluation Tools
Level* Category# used
CO1| Develop the capability to R F Written test/
establish a  foundationa Literaturesurvey
understanding  of Digital
Marketing.
CO2| Acquire the proficiency to app Ap P Standardized est
Digital Marketing tools and
strategie®ffectively.
CO3| Develop the ability t@nalyze An C Written test
both opportunities and
challenges within the realm of
Digital Marketing.
CO4| Able to develop the capability Ap P Practical
to master Social Media Assignments/Group
marketingskills andexpertise. Work
COS5| Acquire the ability to evaluate E F Interview/Quiz
SEOand SEM strategies.
COG6| Developthecapabilityto design C C Standardized est
and execute impactful Email
MarketingCampaigns.
CO7| Equip participants with the C C Casestudies
skills to developinnovativeand
captivatingcontent strategies.
* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create (C)
# - Factual Knowledge(Fronceptual KnowledgéC) Procedural KnowledgéP)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Mod | Unit | Content Hrs | Internal | Exter
ule (45) | (25) nal
(50)
I Introduction to Digital Marketing 9
1 | Digital MarketingOverview:Meaning,Definition, Significance,
Characteristics.
2 | Traditional Marketing Vs DigitaMarketing-7 Co s &
Digital Marketing 12
3 | Typesof Digital Marketingfor Businesses.
4 | Digital MarketingTools: Meaning,Types, ProsndCons
5 | Digital Marketing Trends (Influencer Marketing, Omni Chan
Marketing).Jobs inDigital Marketing.
6 | Artificial Intelligence, Video Marketing, Longrorm Content,
SocialMedia Shopping, ProgressiVéeb Pages.
7 | OpportunitiesandChallengesn Digital Marketing.Ethical
Issuedn Digital Marketing
Il SocialMedia Marketing 9
8 | SocialMedia: Meaning,ImportanceandBenefits.
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9 | SocialMediaMarketing: MeaningTypes,Tools.
10 | Advantagesand Disadvantagesf Social Media Marketing 20 12
(SMM).
11 | Different Social Medi&latforms: Types (Facebook, Twitter,
Instagram, LinkedIn, Snapchat, Pinterest, YouTube, TikTok
WhatsAppand Telegram) & Its Use.
1] SEO and SEM Essentials
12 | SEOi Meaning,ProcessRole of SEOin Digital Marketing -
Typesof SEO.
13 | Difference between GRage Optimization and GRage
Optimization. 12
14 | Key elementof asuccessfuDn-PageOptimization.Keywords
for an SECcampaign.
15 | SEMi Meaning,ImportanceKeywordsfor anSEM Campaign,
GoogleAd words, AdCreation Keyword Targeting
16 | Similaritiesof SEMandSEO
17 | DifferenceshetweenSEM andSEO.
v E-Mail Marketing
18 | E-Mail i Meaning& Definition, Typesof E-Malils.
19 | E-Mail Marketing,Meaning,Objectives Benefits 14
20 | Typesof E-Mail Marketing(InboundE-mail marketing&
OutboundE-mail marketing).
21 | E-Mail MarketingCampaignMeaning,Types.
22 | Automationin emailmarketing Meaningi Features.
V Open Ended Module:
Explore casestudiesof successfuldigital campaignsand 5

strategiesmplemented by businesses in India.

Handson-Experiencen utilizing SocialMediaPlatforms.

ExpertTalk: AdvancedSEOStrategies.

Expert Talk on Tips to enhanceEmail Marketing efforts and
trackingan EMail Marketing Campaign.

Mapping of COswith PSOsand POs:

PSO1| PSO2| PSO3| PSO4 | POl | PO2 | PO3 | PO4 | PO5 | POG6
COo1 3 1 2 1 3 1 1 2 1 3
CO2 3 3 3 2 2 3 2 1 1 3
CO3 1 3 3 2 2 2 3 2 3 1
CO4 1 3 3 1 2 3 3 1 1 3
CO5 1 3 3 1 2 3 3 2 2 3
CO6 2 3 3 2 2 3 3 1 2 3
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co7 2 2 2 2 3 2 2 2 2 3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a. Written test
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test
FormativeAssessmer-A)
w. PracticalAssignment
X. Viva
y. Quiz
z. Interview
aa. Class Discussion
bb.Seminar
cc. Group Tutorial work
dd.Homeassignments
ee. Self and pe&ssessments
ff. Oral presentations
gg. Observatiorof practicalskills

REFERENCES

Kamat,N., & Kamat,C. N.(2017).Digital marketing.HimalayaPublishingHouse.
Ryan,D. (2012).Marketingstrategiegor engaginghedigital generationKoganPage.
Ahuja, V. (2015).Digital marketing.Oxford University Press.

Gupta,S. (2022).Digital marketing.McGraw-Hill Education.

Hanlon,A., & Akins, J.(2009). Quickwin digital marketing. Oak reePress.
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SUGGESTED READINGS:

1. Dave Chaffey and Fiona Ellis-Chadwick (2019), Digital Marketing: Strategy,
Implementatiorand Practice, Pearson.
2. RyanDeissandRussHenneberry2020),Digital Marketingfor Dummies.For
Dummies.
3. Dave Chaffey and PR Smith (2017), Digital Marketing Excellence:Planning,
Optimizing,andIntegrating Online Marketing, Routledge..
Programme BBA
CourseCode
CourseTitle BusinessEconomics
Typeof Course | CoreCourse
Semester 2
Academic 1007 199
Level
CourseDetails Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60
Prerequisites
Course This course focuseson developing a strong understandingof cost,
Summary revenue, and profit in a business, as well as recording and interp
financial data. It providesstudentswith the necessarknowledgeand
skills to communicateeffectivelyusingfinancialdata.
CourseOutcomes(CO):
CcoO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
CO1| Enablethelearner toexplain U C Instructor
conceptof expensesncome,and createcexamd
profit of anorganisation. Quiz
CO2( Enable the learner to apply the Ap P Practical
accountingprinciplesand Assignment /
standardso recordthe business Observatiorof
transactions. PracticalSkills
CO3| Developpractical skills in the Ap P Seminar
preparatiorof financialstatements Presentation /
GroupTutorial
Work
CO4| Enable the learner to understand U C Instructor
thefinancialhealthof abusiness. createcexamd
Home
Assignments
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CO5| Interpretandcommunicate Ap P One Minute
financial data effectively using Reflection
appropriatg¢oolsandtechniques. Writing

assignments

CO6| Apply innovative financial Ap P Viva Voce
strategies to improve business
performanceaandprofitability.

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) (30) (70)
I BusinessEconomicsand Markets 12 20 16
1 BusinesEnvironmentMeaning,Nature,Importance
2 BusinesE£conomicsMeaning,Nature, Importance
3 Business Organizations: Nature and Types of firms,
InternalOrganizatiorof thefirm Structureof Industry,
Structuré Conduct Performancéaradigm
4 | EconomicsandWorld of BusinessProblemof Scarcity,
Demandand Supply
5 | Macroeconomic and Microeconomics Environment,
Choices:Choice,OpportunityCost,RationalChoice
6 | TheWorking of CompetitiveMarkets:Businessn a
CompetitiveMarket
7 | Price Mechanism Demand and Supplpeterminants,
SchedulesCurves MovementsandChangesandLaws
8 | Price & OutputDeterminatiori Equilibrium and New
Equilibrium
I Background to Demandand Supply
7 | Demandandthe ConsumerCharacteristicand
Approachego Analysing Consumer Demand. 12
8 | MarginalUtility Theory,DemandJnderRiskand 18
Uncertainty.
9 | Demand and the Firm: Estimating Demand Functions,
Forecastinddemand
10 | CostandProduction:Nature,MeaningandTypesof costs.
11 | Production in the Short run and Long run, Cost in the
Shortrun and Long run
12 | RevenueMeaning,Nature, Typesandits Curves,
Calculationof Types ofRevenue.
13 | Relationshipof Priceand RevenueRrofit maximization

Profit Maximization
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14

AlternativeMarketStructuresPerfect Monopoly,
MonopolisticandOligopoly Markets

15

Profit Maximization under Perfect Competition and
Monopoly: The Shortrun andLong-run equilibriumof the
firm.

16

EconomiesandDiseconomie®f Scales

17

Profit MaximizationunderlmperfectCompetition:
Monopolistic,Oligopoly andits Types

18

GameTheory- SinglemovegamesMultiple-movegames

12

Businessn the Factor Market

19

LabourMarkets, WagesandindustrialRelationsMarket
determinedvagerates and employment

20

Powerin thelabourmarket,Low PayandDiscrimination.

21

Investmentand theemployment otapital: The pricing of
Capital Services, The demand for and supply of capita|
services

22

Reasons fogovernment intervention in the market:
Marketsand therole of government

23

Governmentnterventionsn Market, Firm andSocial
Responsibility.

24

Liberalization, Privatization, and Globalization: Indian
Economybeforeand after LPG

25

Macroeconomic®olicies:FiscalPolicy, MonetaryPolicy

26

QuantitativeEasing Balanceof PaymentandExchange
Rates GDP

12

18

18

Open Ended Module

1 CaseStudyAnalysis

1 Economic Data Analysis Project: Students selg
set of economicindicators (e.g., GDP, inflation
rates,unemploymentates)andanalyseheirimpact
on a specific industry or business sector over ti
They present their findings through charts, gra|
and a report that discusseshow theseindicators
affectbusiness decisions.

1 CostBenefit Analysisfor a Community Project:
Students propose a community project (e.g., a |
park renovation, a recycling programme) and
conduct a costbenefit analysis to evaluate its
feasibility andpotentialimpact.They mustconsider
various costs, benefits,and stakeholderan their

analysis.

12

10

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5

1 2 3

PO6

PO7
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)
a. Written test
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test
FormativeAssessmentFA)
a. PracticalAssignment
b. Viva
c. Quiz
d. Interview
e. ClassDiscussion
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f. Seminar

g. GroupTutorialwork

h. Homeassignments
SelfandpeerAssessments

i.
J.  Oralpresentations
k. Observatiorof practicalskills

REFERENCES
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Ward,D., &Begg,D. (2016).Economicdor BusinessMcGraw-Hill.

Baye, M. R., & Prince, J. (202@Ylanagerial Economics & Business Strat€gth ed.).
McGraw-Hill.

SUGGESTED READINGS:

a) Dixit, A. K., & Nalebuff,B. J.(1991).ThinkingStrategically:TheCompetitiveEdge
in BusinessPolitics,andEverydaylLife. W. W. Norton.

b) BesankoD., DranoveD., ShanleyM., & SchaeferS.(2017).TheEconomicof
Strategy JohnWiley & Sons.

c) Levitt, S.D., & Dubner, SJ.(2005).FreakonomicsA RogueEconomisExploresthe
HiddenSideof Everything William Morrow.

Programme BBA
CourseCode
CourseTitle Financial Management
Typeof Course | Core Course/ Minor
Semester 2
AcademicLevel | 100-199
CourseDetalls Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60
Prerequisites
Course To impart to the students an understanding of the corporate fin
Summary resourcesindhowto usethemto makewise decisionsaboutinvestments
capitalstructure andfinancingin orderto maximisecorporategrowth.

56




CourseOutcomes(CO):

CO CO Statement Cognitive | Knowledge | Evaluation
Level* Category# | Toolsused
CO1 | Comprehendapitalstructureheoriesand U C Instructor
theconcepf capitalstructure createcexams
/ Quiz
CO2 | Explain the purpose of financial Ap P Practical
management, the sources of funding, Assignment /
the responsibilities of the financial Observation
manager of Practical
Skills
CO3 | Determinetheissueanddecidewhich Ap P Seminar
alternativanvestmentsrethebest Presentation
Group
Tutorial Work
CO4 | Utilize quantitativefinancial instruments U C Instructor
whenmakingleasingfinancingdecisions createcexams
/ Home
Assignments
CO5 | Evaluatehecompany'slividendpolicy Ap P Instructor
createcexams
/ Home
Assignments
* - Remembe(R), UnderstangU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module

Unit

Content

Hrs
(60)

Internal
(30)

(70)

Time Value of Money & Sourcesof Financing

Meaningof Time valueof moneyi Futurevalueof
singlecashflow & annuity,presentsalueof single
cashflow (Theory & Problem).

Annuity & perpetuity Simpleinterest& Compound
interest, CapitaRecovery & LoarAmortization.
(Theory& Problem).

Leasefinancing,Hybrid financing,VentureCapital,

Sourceof Financing,SharesPebenturesTermloans,

AngelInvestingandPrivateEquity, Warrantsand
ConvertiblegTheory Only).

Capital Structure

12

20 16

External

18

Cost of Capital: Basic Concepts. Cost of Deben
Capital, Cost of PreferentialCapital, Cost of Term
Loans, Cost of Equity Capital (Dividendiscounting
and CAPM model) - Cost of Retained Earnings.
(Theory& Problem).
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Determinatiorof Weighted Average Cost of Capital
(WACC) and Marginal Costof Capital. (Theory &

Problem).
CaseStudyonWACC.

7 | CapitalStructure& MarketValueof aFirm. Theories
of Capital Structuré NI approach, NOI approach,
Modigliani Miller approachTraditional Approach
(Theory& Problems)

8 | PlanningtheCapitalStructure EBIT andEPSAnalysis.
ROI & ROE Analysis.(Theory & Problems).

1] InvestmentDecisions 12 18

9 | CapitalBudgetingprocess|nvestmenEvaluation
Techniques

10 | NetPresenvalue

11 | Profitability Index

12 | InternalRateof Return

13 | Modified InternalRateof Return

14 | PaybackPeriod,Discounted?aybackPeriod,
AccountingRate ofReturn

15 | Risk Analysis in Capital Budgeting Sensitivity
Analysis, Scenario Analysis, Monte Carlo Simulati
(NumericalProblems).

16 | Understandingherole of working capitalin business,
Factors

\Y; Dividend Decisions 12 18

17 | DividendPolicy, TypesandFactordnfluencing
DividendDecision

18 | Theoriesof dividendpolicy: Relevancef Dividend
Decision

19 | Theoriesof dividendpolicy: Irrelevanceof Dividend
Decision

20 |Wa | t Modebd s

21 |Gor d Modél s

22 | Modigliani & Miller Approach

\% Open Ended Module

1 | Crisis Management Simulations: Develop rplaying| 12 10
exercisesthat place studentsamid a financial crisis
scenario (e.g., a sudden market crash, a cyberse
breach affecting financial data, or a liquidity cris
Task them with developing and presenting crisis
management strategies that include immediate
responseandlong-term financial planningto mitigate
theimpact.

2 | Social Impact Investing Workshop: Organize

workshops that introduce students to the concey
impact investing investments made with the intenti
to generate positive, measurable social and
environmentalimpact alongside a financial return.

Studentsanwork on projectsthatinvolve designingan
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impact investment strategy for a hypothetical
organization, emphasizing the alignment of finan
returnswith social goals.

Digital Currency and Payment Systems Seminar: |
aseminarserieghatcoversthe evolutionandimpactof
digital currencies and new payment systems on
traditional banking and financial transactions. Toy
could include blockchain technology, the rise of
cryptocurrencies,mobile payment innovations, and
centralbankdigital currenciegCBDCs).Invite industry
expertso provideinsightsandfosterdiscussioramong

studenton thefuture of moneyand payments.

60 % Problem & 40 % Theory

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6 | PO7
2 3

CO 2 1 3 2 2 2 1 1 2
1
CO 3 1 3 2 3 1 2 1 3
2
CO 2 2 3 2 2 1 1 2 2
3
CO 3 1 3 2 1 2 1 2 1
4
CO 3 2 3 2 3 2 2 2 3
5

Correlation Levels:

Leve Correlation
[
- Nil
1 Slightly / Low
2 Moderate Medium
3 Substantial High

AssessmenRubrics:
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Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

1. SummativeAssessmen{SA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments
e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized est

2. FormativeAssessment-A)

AT T S@moao0 T

PracticalAssignment

Viva

Quiz

Interview

ClassDiscussion

Seminar

GroupTutorial work
Homeassignments
SelfandpeerAssessments

Oral presentations
Observatiorof practicalskills

REFERENCES

1.

Khan,M. Y., & Jain,P.K. (2011).Financial Managemen(6th ed.). TataMcGraw
Hill.

ChandraP.(2011).FinancialManagemen{8thed.). TataMcGrawHill.
VishwanathS.R. (2019).CorporateFinance:TextandCaseq3rded.).Sage
Publishing.

Van Horne, J. C. (12th edBinancial Management & PolicyPearson. [Note: The
publicationyearis missing,whichis crucialfor APA format. It's recommended to find
this detail foracompletecitation.]

Mittra, I. S., Rai, S. K., Sahu, A. P., & Starn, H., Jr. (20E%)ancial Planning:
Theoryand Practice(1sted.). Sag@ublishing.

Kothari,R. (2017).Financial ManagementA ContemporaryApproach(2nded.).
SagePublishing.

Programme BBA

CourseCode

CourseTitle Foundationsfor BusinessAnalytics

Typeof Course | Core Course/ Minor

Semester 2

AcademicLevel | 100-199
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CourseDetails Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60
Prerequisites
Course This courseoffersacomprehensivexplorationof fundamentaprinciples
Summary andadvancedapplicationsn businessnalytics Beginningwith thebasics
of probability, covering random experiments and sample spdoce
course progresses to delve into theoretical distributions, sam
methods,and estimationtechniques.It placesa strong emphasison
understandingvarious probability distributions and their practical
implications in reaWworld scenarios. Overall, the course is designe
equipparticipantsvith arobustfoundationin businessnalytics fostering
their ability to interpretandleveragedatafor informeddecisionmaking
in diverseprofessionaknvironments.
CourseOutcomes(CO):
CcoO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
CO | Demonstrate a sound U C Instructor
1 understanding of fundamenta createcexamg
BusinesdAnalytics concepts Quiz
CO | Develop proficiency in statistic{ Ap P Practical
2 analysis, including probability Assignment /
estimation  using relative Observation of
frequency,joint probability, and PracticalSkills
conditionalprobability
CO | Apply probability concepts to Ap P Seminar
3 make informed decisions in Presentation /
businessontexts GroupTutorial
Work
CO | Demonstrate competence in Ap P Instructor
4 correlation analysis and createcexamg
comprehend regression analyj Home
in making managerial decision Assignments
making
CO | Developing the ability to Ap P Instructor
5 interpret and analyze index createcexamg
numbers to assess changes in Home
prices,production, or other Assignments
economiandicatorsin thereal
businesscenaridor decision
making
CO | Developingtheability to usetime Ap P Seminar
6 series data to make predictions Presentation /
andforecastdor futuretrendsand GroupTutorial
values Work
* - Remembe(R), UnderstangU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
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# - Factual Knowledge(F) Conceptual Knowledge (C) Procedural Knowledge (P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs |Internal | External
(60) |(30) (70)
I Introduction to BusinessAnalytics & Probability 12 20 16
1 | BusinesgAnalytics,Why Analytics, Typesof Busines®nalytics.
2 | Random Experiment, Sample Space, Event, Probability
EstimationusingRelativeFrequencyAlgebraof Events
3 | FundamentalConceptsin Probability T Axioms of Probability,
JointProbability
4 | Marginal Probability, Independent Events, Conditional
Probability, Applicationof SimpleProbaility, B a y €headdem
Il Theoretical distributions 12 18
5 | RandomvVariables ProbabilityDensityFunction(PDF)and
Cumulative Distribution Function (CDF) of a Continuous
RandomVariable
6 | Binomial Distribution,
7 | PoissorDistribution
8 | NormalDistribution Chi-SquareDistribution,St udéent 0
Distribution, F-Distribution
11 Sampling, correlation and regressionanalysis 12 18
9 | SamplingandEstimation
10 | PopulationParameterand Samplé&tatistic,
11 | Sampling,ProbabilisticSampling Norn-ProbabilitySampling,
12 | SampleSizeEstimationfor Meanof the Population Estimationof
PopulationParameters
13 | CentralLimit Theorem
14 | Correlation:- Meaning, significance and types; Methods of
Simplecorrelation
15 | KarlP e a r soefficterstof correlationS p e ar Remlh 6 s
correlation
16 | RegressionMeaningandsignificance
17 | Regressiows. Correlation- Linear RegressionRegressiofines
(X onY, Y onX) andStandarcerrorof estimate
\Y, Time Seriesand Index Number 12 18
18 | MeaningandSignificancei Utility, Components of ime Series
Measuremenof Trend: Methodof LeastSquares
19 | ParabolicTrendandLogarithmicTrend
20 | IndexNumbersMeaningandSignificance,
21 | Problems in Construction of Index Numbers, Methods of
ConstructingndexNumbers WeightedandUnweighted Testof
Adequacyof IndexNumbers,
22 | ChainindexNumbers
\ Open Ended Module 12 10
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Analytics CaseCompetitionsOrganizea casecompetitionwhere
students work in teams to solve a current business issue
analyticstoolsandmethodologiesCompaniesouldbeinvited to
present actual challenges they are facing, and students
proposedatadriven solutions.

Data Visualization Challenges: Host challenges where stu
use tools like Tableau, Power BI, or Python libraries to cr
compelling visualizations from raw data. The best visualizat
could be showcasedto promote a culture of excellenceand
creativity.

Analytics Blog or Newsletter: Students could contribute to a
or newsletter dedicated to businesglytics, writing about ney

tools,technologiesgasestudiespr their own projectexperiences

80% Problems and 20% Theory

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
(6{0) 3 2 1 3 2 2 2 1 2 1 3
1
CcO 2 3 1 3 2 3 1 2 2 1 3
2
CcO 3 2 2 3 2 2 1 1 2 2 3
3
CO 2 3 1 3 2 1 2 1 1 2 2
4
(6{0) 3 3 2 3 2 3 2 2 1 2 3
5
CO 3 2 1 3 2 2 2 1 2 1 2
6

Correlation Levels:

Leve Correlation
[
- Nil
1 Slightly / Low
2 Moderate Medium
3 Substantial High
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AssessmenRubrics:

Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a. Written test
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test

FormativeAssessmer(FA)

Viva
Quiz

Interview

Seminar

AT T S@moao0 T

REFERENCES

PracticalAssignment

ClassDiscussion

GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

1. Kumar,U. (2017).Businessanalytics Thescienceof datadrivendecisionrmaking.

Wiley.

wmn

Gupta,S.C. (2016).Fundamentalsf StatisticsHimalayaPublishingHouse.
Keller, G. (2014).Statisticfor managemerdandeconomic@bbreviatedNelson

Education.

o0k

Levin,R. 1. (2008).Statistic¥or managemenPearsorkducationindia.
Sharma,).K. (2010).Fundamentalsf businesstatistics Vikas PublishingHouse.
Bajpai,N. (2009).BusinesstatisticsPearson.

Programme

BBA

CourseCode

CourseTitle

SpreadsheeModelling for Business

Typeof Course

SEC

Semester

2

AcademicLevel

100-199
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CourseDetails

Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
3 2 - 2 60

Prerequisites

Thereareno prerequisitesor this course.

Course
Summary

businesdandscape.

This Spreadsheet Modelling for
comprehensiveverview and handsn experience in utilizing Microso
Excel for effective businesslecisioamaking. The course provides
competitive edge by fostering practical application, making it an
invaluable resource for professional development in today'sddiaten

Business course provides a

CourseOutcomes (CO):

CO CO Statement Cognitive | Knowledge | Evaluation
Level* Category# | Toolsused

CO1 | Comprehensive understanding of U C Instructor
spreadsheet modelling techniques createcexams
ranging from basic functionalities to / Quiz
advanced tools and applications in
businesontexts.

CO2 | Impartpracticalskills to efficiently use Ap P Practical
Excel for various analytical and Assignment
modelling tasks.

CO3 | Explore advancd analytics tools, and Ap P Seminar
apply theseskills to realworld business Presentatioh
scenarios Group

Tutorial Work

CO4 | Apply learned skills to practical busing Ap p Instructor
scenarios, including contact createcexams
managementmarketing, customer and / que
vendor management, sales reporting, Assignments
invoicepreparation.

CO5 [ Enable students to integrate their brog U C OneMinute
business knowledge with spreadsheg Reflection
modelling skills. Writing

assignments

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create (C)

# - Factual Knowledge(FEonceptuaKnowledge(C) Procedural KnowledgéP)

MetacognitiveKnowledge(M)

Detailed Syllabus:
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Mod | Unit | Content Hrs Inte | Exter
ule (60) |rnal | nal
(25) | (50)
I SpreadsheeModelling for Business 8 10 8
1 | Introductionto SpreadsheetFunctionsof SpreadsheetSpreadshee
Usesand Limitations.
2 | UnderstandingMicrosoft Excel, Excel Workbook Windows, Basic
Spreadsheeskills, Excel Help System, Opening and Closing and
savingWorkbooks.
3 | Understanding Workbook File Formats, Creating New Workbo
SelectingCells,AutoSumandAutoFill Function,Cell Referencingand
Request. Formatting Cells, Formatting Numbers, Placing Cell
Alignment, Cell, RowsandColumns, Pagkayouts inExcel.
4 | Understanding Worksheets: Adding, moving and copying Worksh
Editing, Copying and Moving Cells, UnderstandingRibbons and
Toolbar
Il Entering Formulas into Excel 10 12
5 | EnteringFormulasinto Excel
6 | ControtFlow Statement€harts in ExcelDash Board Sensitivity
Analysis.
7 | CreatingTornadoDiagrams Pivot Tablesandcharts.
8 | Modellingwith IFPSand VBA
[l Matrix Operations 11 15
9 | Matrix Operations
10 | Regressiomnalysis
11 | Macros- RecordingandEditing
12 | LookupandReferencd-unctions
13 | DCHNPV and IRR Function
14 | DataTables
15 | DatabaséManipulation
16 | WorkbookSharing& Merging- CustomizingToolbars andenus
17 | UserDefined FunctionsMatrix Operationsn Excel Auditing Tools
\Y, Pivot tables 11 15
18 | UsingPivot tables
19 | Slicers-ReportFilters forbasicanalytics,ContactManagemenand
Marketingwith Excel.
20 | ManagingCustomersYendorsandEmployees(ainingProductand
Service Insights.
21 | SalegreportsusingExcel
22 | SupervisingSaleswith Excel,Preparing Invoices.
Y, Practicum 20
1 | PracticalSession®y usingSpreadsheeioftwares 15
2 | Spreadsheet Modeling Contests: Host competitions where studel
givenasetof dataandabusinesgroblemto solvewithin alimited time.
This could bedoneindividually or in teams.
3 | Industry Expert Sessions:Invite businessprofessionalswho use

spreadsheemodelling in their work to share their experiences

challengesand tips.
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Mapping of COswith PSOsand POs:

PSO1| PSO2| PSO3| PSO| PO1| PO2| PO3| PO4| PO5| PO6| PO7
4
CO1 3 2 1 2 2 2 2 1 2 1 3
CO2 3 3 2 3 2 3 1 2 2 1 3
CO3 3 3 2 3 2 2 1 1 2 2 3
CO4 2 2 2 2 2 1 2 1 1 2 2
CO5 3 2 2 3 2 3 2 2 1 2 3
Correlation Levels:
Leve Correlation
[
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High
AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a.Writtentest
b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments
e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmer(FA)
a. PracticalAssignment

b. Viva
c. Quiz

d. Interview
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Seminar

~T T TQ@ ™o

REFERENCES

ClassDiscussion

GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

1. Excel2016Bible, JohnwalkenbachJohn Wiley&Sons
2. Excel:Formulas& FunctionsRobertDinwiddie

3. Excel2007for Dummiesby GregHarvey

4. New Perspectivesn MicrosoftOffice Excel2007

5. Microsoft Excel 2016 Stepby Step,CurtisFrye

Programme BBA
CourseCode
CourseTitle DomesticLogistics Management
Typeof Course | Core Course
Semester 3
Academic 20071 299
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60

Prerequisites

Course This course focuseson developinga strong understandingof cost,
Summary revenue, and profit in a business, as well as recording and interg
financial data. It providestudents with the necessary knowledge
skills to communicateffectively usindginancial data.
CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
COL1| Able to build strong foundation on U C Instructor
theoriesprinciples,andpracticeof createcexamg
DomesticLogisticsManagement Quiz
CO2| Able to solvethelogisticsproblems Ap P Practical
and explore the opportunities and Assignment /
challenges in Domestic Logistics of Observation of
the organization. PracticalSkills
CO3| Able to analyse and apply Logistic Ap P Seminar
Strategieshat fostera cultureof Presentation
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innovationwithin anentrepreneurial GroupTutorial
environment. Work
CO4| Able toacquire a comprehensive U C Instructor
understanding of the challenges and createcexamg
strategies involved in managing Home
LogisticsacrosdDomesticandGlobal Assignments
CO5| Able to possess the knowledge and Ap P OneMinute
skills to integratesocialandethical Reflection
consideration into Logistics in Writing
Decisionmaking. assignments
COG6| Able to proficient in leveraging Ap P Viva Voce
technologyfor Logisticsfunctionand
will gainexpertisan implementing
digital toolsfor planningand
minimizing cost.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
# - Factual Knowledge(F) Conceptual Knowledge (C) Procedural Knowledge (P) Metacogni
Knowledge(M)

Detailed Syllabus:

Mod | Unit | Content Hrs | Internal | Exter
ule (60)| (30) nal
(70)
Basicsof DomesticLogistics: Planning and Resourcing
1 | PlanningandResourcingNeedfor Planning Fleetmanagement,
2 | Main typesof road freighttransport
3 | TransportresourcaequirementsyehicleRoutingandScheduling
! Issues 12 17
4 | Datarequirement
5 | Manualmethodf VehicleRoutingandScheduling
6 | ComputerRoutingandScheduling
7 | InformationSystemApplicationsi GPSi RFID.
DomesticLogistics Operations 12
8 | VehicleSelectionTypesof Vehicles, Typesof Operations 20
I 9 | LoadTypesandCharacteristicdylain Typesof VehicleBody
10 | Implicationsof VehicleSelectionVehicleacquisition 17
11 | DifferencebetweerDomesticandinternationalogistics
Operations
Documentationin Logistics
12 | Documentingand Information FlowAdvices,Planning, FTL,
LTL
I 13 E)s;:umentationRoadReceiptd Truck Receiptd WayBills (RR/ 12
14 | ConsignmenNoteCMR (EU & Canada) 18
15 | Booking,Invoicing & InformationFlow
16 | LongHaul, Coordinationwith Terminals
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17 | ExceptionalLoads(ProjectCargo)
18 | Driverlicensing,D r i vHourgsegulationsRoadTransport
Directive
Costing Systemin Logistics
19 | VehicleCosting:Reasongor Roadfreighttransportvehicle
Costing
Y, 20 Main_typesofcostingsystemsVehicIestanding:osts,\/ehicle 12 18
runningcosts
21 | OverheadCosts, Costinghetotal transportoperation
22 | Wholelife costing,Vehicle CostComparisonsZero-Based
Budget.
V Open Ended Module 12 10
1 | CaseStudy
2 | Fieldvisit, Industrialvisit
3 | Introductionof Software Packages
4 | Collaborative Projects: Assign semestefong projects where
studentsvork in teamgo designacomprehensivégisticsplanfor
ahypothetical or reatompany.
5 | LogisticsToolsandTechnology:Conduct workshopsn the useof
logistics software and technologies, such as Transportation
Management Systems (TMS), Warehouse Management Sy,
(WMS), and Geographiclnformation Systems(GIS) for route
planning.
Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CO| 3 2 1 2 3 1 1 1 2 2 3
1
CO| 3 3 2 3 2 3 2 1 2 2 3
2
CO 2 3 3 2 1 3 3 2 3 2 3
3
CO| 3 3 3 3 3 3 2 3 2 3 2
4
CO 2 1 2 1 3 2 2 2 3 1 3
5
COo| 3 3 3 1 2 2 3 3 3 3 2
6
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

1. SummativeAssessmen(SA)
a. Written test
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized est
2. FormativeAssessment-A)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

T T S@moao0 T

REFERENCES

1. Sule,D.R.(Year).Logisticsof facility locationandallocation.MarcelDekker.

2. RushtonA., CroucherP.,& Baker,P.(Year).LogisticsandDistribution
ManagementCILT.

3. Taylor,D., & Brunt,D. (Eds.).(Year).Manufacturingoperationsandsupplychain
managemenifheLEAN approachThomson Learning.

4. Coyle,J.J.,Bardi,E. J.,& Langley,C. J.(Year). Themanagemerf business
logistics.WestPublishing Company.
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Programme BBA

CourseCode

CourseTitle BusinessAnd Corporate Regulations

Typeof Course | Core Course

Semester 3

Academic 200-299

Level

CourseDetails Credit Lectureper | Tutorial Practical | TotalHours

week perweek perweek
4 4 - - 60

Prerequisites

Course This courseaimsto introducethe studentgo theregulatoryframeworkof

Summary Indian business, to enable students to understand the different lay

affect business and to expose the students to the various nuar
operatingousinessctivitiesandthelegalcompliancegertainingo them.

CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused

CO1| Understand the principles of U p Standardized
contract formation, elementsof a Test
valid contract,contractuakcapacity,
types ofcontracts, and remedies f
breachof contract.

CO2| Understand the legal principles Ap P Classroom
governingthe sale ofjoods. Discussion

CO3| Developasolidunderstandingfthe Ap P Observatiorand
key provisions and principles PracticalSkills
outlined in theCompanies Act o
relevantlegislation.

CO4| Learn the processof forming a An p Case Study &
company, the different types of Classroom
companiesandthe associatedegal Discussion
requirements.

COS5| Develop a comprehensivy An p Observatiorand
understandingof the concept of PracticalSkills
winding up a company and the
variouscircumstancethatmaylead
to thedecision to windup.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)

# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)

MetacognitiveKnowledge(M)




Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) | (30) (70)
| BusinessLaws 10 20 16
1 Introduction’ Natureof Businesd.aw i Meaningand
definition
2 | Indian Contract Act, 1872: ContraetDefinition, Essentials
of Valid Contract
3 | Classificationof Contracts
4 | Offer and AcceptanceConsiderationCapacityto Contract,
FreeConsent, Coerciort)ndueinfluence
5 | Misrepresentation, FrauMistake,Void Agreements,
6 | Dischargeof ContractBreach ofContractandRemedies
7 | ContingentContractsQuasiContract
Il SaleOf GoodsAct 1930 10 18
8 | Contractfor Saleof Goods,Essentialof aContractof Sale,
Conditionsand Warranties
9 | Caveat Emptor Saleby nonownersi Rulesasto Delivery
of goodsi Un Paid Seller and his rights.
I Introduction To CompaniesAct 2013And Corporate 18
Incorporation
10 | Introductionto CompaniesAct, 2013: Objectsof the Act i | 18
Salientfeatures of thé\ct
11 | Meaninganddefinition of company, Features
12 | Kinds of Companies:Private Company,Public Company
AssociateCompany,Dormant Company- One Person
Company,Small Company,GovernmentCompany,Lifting
of Corporate Veil.
13 | Certificateof Incorporation- Memorandumand Articles of
Association
14 | Doctrineof Ultra Vires, Doctrineof IndoorManagement
15 | Directors:Appointment,Removal
16 | Position,PowersandDutiesof Directors.
17 | CompanySecretaryQualification,AppointmentandDuties
18 | Officer who is in default: Definition of Officer who is in
default
19 | Liability of Independent Directors.
\V Corporate Liquidation 18
20 | Winding up of CompaniesMode of winding up of the 10
companies
21 | CompulsoryWinding up underthe Order of the Tribunal
Voluntarywinding up
22 | Contributories Paymenbf Liabilities
\Y, Open Ended Module 12 10
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1 CaseStudyAnalysis:Studentsaregivencasestudies

of landmark legal casesor recent legal disputes
involving corporateregulations.They analysethe
cases, focusing on the legal principles involved,
decisions made, and their implications for the
businesenvironment.

Legislation Drafting Workshop: Students are tas
with drafting a piece of legislation or regulatory
guidelines for emerging industries (e.g., fintech,
cryptocurrency, eccommerce) or for addressing
contemporaryissues(e.g., data privacy, corporate
socialresponsibility).

Legal Research Project: Assign a research pr
where students investigate and report on the
evolution of a particular area of corporate law,
comparing different jurisdictions or analysingthe
impactof asignificantregulatory change.

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
(6{0) 3 2 2 2 2 2 1 2 2 2 2
1
CcO 1 1 3 3 2 2 1 3 2 3 3
2
CcO 1 1 2 2 2 2 1 2 2 2 2
3
CcO 1 1 1 1 2 2 1 1 2 1 1
4
(6{0) 1 1 3 3 2 2 1 3 2 3 3
5

Correlation Levels:

| Level | Correlation
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Nil
Slightly / Low
Moderate/ Medium
Substantial High

WIN|F]

AssessmenRubrics:

Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a. Written test
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments.
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test

FormativeAssessmeni-A)

a. PracticalAssignment

Viva

Quiz

Interview

ClassDiscussion

Seminar

GroupTutorial work
Homeassignments
SelfandpeerAssessments

Oral presentations
k. Observatiorof practicalskills
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A Book of Business LawdenaB and MohapatrddimalayaPublishing House
Arora SushmaBusinesd.awi TaxmannPublication

Businesd.aw, Ashok Sharmay.K. GlobalPublication.
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Programme BBA

CourseCode
CourseTitle Human ResourceManagement
Typeof Course | Core Course/ Minor
Semester 3
Academic 200-299
Level
CourseDetails Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 0 60
Prerequisites
Course This introductory course is designed to offer students a comprehe
Summary overviewof HumanResourceManagemen{HRM) andits critical rolein

today's dynamic business environment. Emphasizing a blend of
theoreticalknowledge and practical skills, the courseaims to equip
students with an understanding of the fundamental principles of H
including recruitment, selection, training and development, perform
management,employee relations, and compensation management
Through a creative and interactive learning approach,studentswill
engagen casestudiessimulations andprojectbasedactivities,enabling
them to link HRM practices to organizational strategy and perform;
This courseseeks tdostercritical thinking, ethicaldecisionmaking,and
innovative problemsolving skills among students preparingthem for
effectiveHRM in diverseandglobalizedworkplaces.

CourseOutcomes(CO):

CcO CO Statement Cognitive | Knowledge | Evaluation
Level* Category# Toolsused
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CO1| Able to build strong foundation on U C Standardized
theoriesprinciples,andpracticeof Test
HumanResourcévlanagement

CO2| Able to solve the human resource Ap P Observation
problems and explore the opportunities andPractical
andchallengesn humanresourceof the Skills
organization.

CO3| Able to analyse and apply HR Strategig Ap P Classroom
that foster a culture of innovation within Discussion
anentrepreneurial environment.

CO4| Able to acquire @omprehensive U C Standardized
understanding of the challenges and Test
strategiesnvolvedin managinghuman
resourceacrosgliverseculture(Inter
culture,cross cultureandglobal)

CO5| Able to possessheknowledgeandskills Ap P CaseStudy
to integrate social anethical
considerationnto HR Decisionmaking.

COG6| Able to proficient in leveraging Ap P Observation
technology for HR function and will gaif andPractical
expertise in implementing digital tools f Skills
recruitmentandlearning &development.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge(C) Proceduraknowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module

Unit

Content

Hrs

Internal | External

60

30 70

Understanding the Nature and Scopeof Human Resource

Management

Natureof HRM, HRM Functions Objectivesof HRM

PersonnePoliciesandPrinciples,

HRM Models:Harvard,Guest Warwick, Ulrich Models

HumanCapitalManagement,

Jobsin HRM, Internal& ExternalForces

OO WN PP

Skills for HR Professionald,ine Manager

12

HR Planning

Forecasting future workforce needs, Conducting job
analysisandjob design job evaluation& its process

Role of Job descriptions and Specifications, Recruitm
Methodsand Sources

SelectionProcesseandTechniqueslnterviewingSkills
andTechniques

10

PlacementEmployeeOnboardingTraining&
Development

12

Training & Development

12

16

20 18

18
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11

Identifying OrganizationaNeeds Orientation,Training
& its Process,

12

DevelopmentOntheJob& Off theJobManagement
Development Programmes (MDP), Executive
DevelopmenProgrammgEDP)

13

CareeDevelopmentRole& Challenge®f Career
Development,

Organizational Culture & Emerging Trends

14

Performance Management: Nature, Objectives,
PerformanceppraisalPrinciples Legal Aspectsof
Appraisal

15

Employeeengagementyature, Type,Drivers

16

Compensation management: Nature, Components,
TheoriesFactors

17

Feedback antinprovementStrategies

18

Performancémprovement and Correctiv&ction

19

Component®sf Pay:Salary,IncentivesBonus,
CommissionpPerks, Others

20

SeparationNature& Types,Transfer Conflict: Nature,
Causes Resolving Conflict

21

GlobalHRM: DomesticVs International Recruitment&
Selection in Internation&dRM, Different Approaches,
HCN, PCN,TCN

22

Expatriate& its Role,Repatriation)npatriation,
Challengesn IHRM

23

Multi Culturalism, HRM and MSME: HR Strategies for
MSME, Problems &Challenges

24

HR InformationSystem& Ethicalaspect®f HRM

12

18

Open Ended Module

Role-Playing Exercises: Organize reiaying exercises
where studentsassumethe roles of HR professionals
employees,or managementacing various HR-related
situations, such as conducting job interviews, negotig
salariespr managing conflicts.

Guest Speaker Sessions: Invite HR professiorfatsn
diverse industries to share their experiences, challe
andbestpracticesn HRM.

CaseStudy Analysis: Use case studies of organizat
facing HR challenges to encourage critical thinking
applicationof HRM theories Studentsanwork in groups
to analysecases,proposesolutions, and presenttheir
findings, fosteringteamworkand analyticaskills.

HR Policy Design Project: Assign students to desigr
HR policy for a hypothetical organization, covering
aspectssuch as recruitment, diversity and inclusion,
performancenanagemengndemployeesngagement.

WorkplaceDiversity Workshop: Conduct workshops
managing diversity and inclusion in the workplace.

Activities canincludediscussionssimulationsand

12

10
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exercisesdesignedto raise awarenessand promote
understandin@f diversityissuesn HRM.

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CcO 3 2 1 2 3 1 1 1 2 2 2
1
(6{0) 3 3 2 3 2 3 2 1 2 2 3
2
CcO 2 3 3 2 1 3 3 2 3 2 2
3
CoO 3 3 3 3 3 3 2 3 2 3 1
4
CcO 2 1 2 1 3 2 2 2 3 1 3
5
CoO 3 3 3 1 2 2 3 3 3 3 3
6

AssessmenRubrics:

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)
a.Writtentest
b. Openbooktest
c. Laboratoryreport
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d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

I. Standardized Test
FormativeAssessmen(A)

a. PracticalAssignment

Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
k. Observatiorof practicalskills

Se@ 00T
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Programme BBA

CourseCode
CourseTitle Strategic CostAnalysis
Typeof Course | Core Course
Semester 3
Academic 200-299
Level
CourseDetalls Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60
Prerequisites
Course This courseaimsto equipstudentsvith thenecessargkills to effectively
Summary understandand apply managementccountingprinciples in business

decisions. As the course progresses, students will gain a compreh
understanding of cost concepts, budgeting, and decisiormaking
processes. They will learn how to interpret, analyze, and make dec
using managementccountinginformation. Thiscoursewill provide
students with practical experience in management accounting, pre
themfor rolesin financial analysismanagemengndconsulting.
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CourseOutcomes(CO):

CcO CO Statement Cognitive | Knowledge | Evaluation
Level* Category# Toolsused

CO1| Understandthe role and importance of U C Standardized
managementand cost accounting in Test
businesslecisionamaking

CO2| Students will be able to understand Ap P Classroom
develop and apply the techniques of Discussion
costing in the decisionmaking in the
businessorporates.

CO3| Studentswill be able to understand, Ap P Observation
develop,prepareand presentthe cost andPractical
reportsof businesgorporates Skills

CO4| Understand and apply and develop U C Standardized
interpretation skill in analysing various Test
costingmethods

CO5| Studentsill beableto acquireknowledge Ap P Observation
andskills to adopttechniquegor reducing andPractical
costs, improvingprofits, and controlling Skills
deviations in dusinessnit.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)

# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)

MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) | (30) (70)
I Introduction to CostAccounting 5 20 16
1 | Cost:Definition, MeaningandScope
2 | Cost classification, Elements of Co8pst units, Cost
Centre,Types
3 | Cost Sheet, Preparation of Cost Sheet (Simple
Problemsonly)
4 | MethodsandTechnique®f Costing,Management
Accounting:MeaningandScopeObjectives
5 | Cost Accounting: Definition, Meaning, Scope &
ImportanceManagemenfccounting:Definition,
Meaning,Scope& Importance
6 | DifferencebetweenCostAccounting,Financial
AccountingandManagemenfccounting.
I Material Labour and Overheadsaccountingand analysis | 17 18
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Materials Control 7T Concept and Techniques
ProcuremenProcedures

Methods of Purchasing Issue of Material; Stock
Verification, Methods of Pricing of Material: FIFO,
LIFO, SimpleAverage WeightedAverage

Accountingand Control of Material Losses Inventory
Managementand itstechnique
(SimpleProblemsOnly)

10

Meaning and Classification of Labour Costs, Contrg
LabourCosts:Time KeepingandTime Booking,Payroll
ProceduresTime Recording,Overtimeand Idle Time,
LabourturnoverandRemediaMeasures
(SimpleProblems Only)

11

Overhead Meaning and Definition, Concepts of
OverheadAllocation, ApportionmentandAbsorptionof
Overheads(SimpleProblems Only)

DecisionMaking with ManagementAccounting
Information

12

Proces<osting,Meaning,Features
NormalandAbnormal Loss

13

Marginal Costing ConceptMeaningand Computation
of contribution, P\fatio, Marginof Safety

14

BEP- Constructiomof BreakEvenChart- Profit
Planning

15

CostVolumeProfit Analysis

16

StandardCosting

17

Variance Analysis for Materials, Labour and Overhe
andAccountingTreatmenbf Variances

18

Activity -BasedCosting(ABC), Relevantcostingfor
decisionmaking

17

Budgetingand Control

19

BudgetaryControl: Conceptof BudgetandBudgetary
Control

20

Typesof BudgetsFixedandFlexibleandCash
Budgets

21

Preparation and Interpretation of Cash, Flexible and
Fixed Budget

22

ZeroBaseBudgeting

Open Ended Module

18

18

1 A sessiorwith anindustryexpertto discuss
reatworld applications and trends in
Managemenfccounting

1 Handson: Reading and Interpreting Simple
CostSheets

1 Handson: Making decisions using CVP
analysisand relevant costing

1 Handson: Calculatingandanalysingcosts
usingABC

12

10
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1 Handson: Preparingoudgetsandperforming
varianceanalysis

(Theoryand Problems maybein the ratio of 30%and 70%respectively)

Mapping of COswith PSOsand POs:

PSO1| PSO2| PSO3| PSO4| PO1| PO2| PO3| PO4| PO5| PO6
COo1 3 3 2 1 3 2 2 2 2 2
CO2 3 2 2 2 3 3 2 2 2 2
CO3 3 2 1 1 3 3 2 2 2 2
CO4 3 3 2 2 3 3 1 2 2 2
CO5 3 2 2 1 3 3 2 2 2 2

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmenit CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a.Writtentest
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test
FormativeAssessmer(FA)
a. PracticalAssignment
b. Viva
c. Quiz
d. Interview
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ClassDiscussion

Seminar

GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations

k. Observatiorof practicalskills

S ™o

— —

REFERENCES

MaheshwariS.N.(2013).CostandManagemenfccounting.SultanChand& Sons.
Pandey].M. (2013).Managemenfccounting.Vikas PublishingHouse.
Zad,N.S.(2019).Cost& Managemenfccounting.TaxmannPublicationsPvt. Ltd.
Jain,D. (2020).Cost& Managemenfccounting.TaxmannPublicationsPvt. Ltd.
Jain, S.P., & Narang, K.L. (2019). Cost and Manageeobunting. Kalyani
Publishers.
Saxenay.K., & Vashist, C.D. (2019). Cost and Managenftounting. Sultan
Chand & Sons.

7. Arora,M.N. (2019).CostandManagemenfccounting(TheoryandProblems).

HimalayaPublishing House.

SUGGESTED READINGS:

agkrwbhE

»

1. "Strategic Management Accounting: How Far Have We Come in 25 Years?" by Kim

LangfieldSmith,Journal oManagemenfccounting Research

2. "TheRoleof Activity -BasedCostingin StrategicCostManagementA CaseStudy"by
Kaplan,R.S.,andAndersonS.R.,Accounting, Organizationsnd Society

3. "Value ChainAnalysisin StrategictCostManagementA Critical Review"by Michaela
Blahova,Procedia Economicand Finance

4. "Integrating Strategic Cost Managementwith Enterprise Risk Management:A

Conceptual Framework" by Smith, M., and Goddard, A, Management Accounting

Research
5. "CostManagementStrategidOrientationsandValue Creationin a Global Context"by
Dossi,A., and PatelliL., EuropearAccounting Review

6. "Strategic Cost Analysis for Competitive Advantage: An Overview" by Shank, J.K.,

andGovindarajany, Journal ofCostManagement

Programme BBA
CourseCode
CourseTitle Skills For Employability
Type of Course | SEC
Semester 3
Academic 20071 299
Level
CourseDetails Credit Lectureper | Tutorial Practicum TotalHours
week perweek perweek
3 2 - 2 60
Pre-requisites
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Course This comprehensivemployabilitycoursds designedo empoweistudentswvith
Summary essential skills for a successful transition into the workforce. Covering ¢
exploration and planning, job search strategies, professional communi
critical thinking, adaptability, and digital literacy, the curriculum integr
theoretical concepts with practical applications. Students will develop effe
resumes and cover letters, master job search techniques, and enhan
communicatiorandcollaboratiorskills. The courseemphasizetheimportance
of adaptability,resilience, and ethical considerations in the workplace, V
also focusing on time management, organization, and the cultivatiq
professional networks. With an emphasis on continuous learning and pe
developmentstudentswill bewell-preparedo navigatethe complexitiesof the
job market,contributemeaningfullyto their chosenprofessionsand fostera
mindsetof lifelong learning.
CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
CO1| ConstruceffectiveResumend U C Practical
CoverlLetterDevelopment. Assignment
Observation
of Practical
Skills
CO2| EnhanceProficientJobSearch Ap P Seminar
Strategies Presentation /
Group
Tutorial Work
CO3| Fostering Professional Ap P Seminar
Communicatiorskills: Presentation /
Group
Tutorial Work
CO4| Development of Critical U C Practical
Thinking and ProblerSolving Assignment
Competence Observa_ttion
of Practical
Skills
COS5| Ensuring Adaptability and Ap P Seminar
Resiliencen theWorkplace Presentation /
Group
Tutorial Work
CO6| Excelling in Strategic Online Ap P Seminar
Presence and Networking Presentation /
Mastery Group
Tutorial Work
* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
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# - Factual Knowledge(F) Conceptual Knowledge (C) Procedural Knowledge (P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) | (25) (50)
I Career Exploration and Planning 7 10 12
1 | Self-assessmenobolsfor identifying Strengths|nterestsand
ValuesPersonalityAssessmentskills Inventory
2 | Developmenbf Personalizec€areerPlansalignedwith
Individual Aspirations, Goaketting Strategies
3 Creationof CareerDevelopmentPlan, Significanceof
Mentorshipand Guidance
4 | UnderstandingvarketTrendsandDemanddor Career
DecisionMaking, MarketAnalysisTrendAnalysis
Il Job SearchStrategies 7 12
5 | Crafting Effective Resumesand Cover letters, Resume
Building,
CoverlLetterWriting, Feedback{rievancegiandling
6 | StrategidOnlinePresencéor CareelAdvancement,
ImmersiveExplorationof JobSearchPlatforms
7 | Leveragingmultimediaelementdor OnlinePersona,
Utilization of Advancedsearch Features, Industry
Influencers
8 | Integration of Technology in Career Research and Plan
Online Platforms for Career Exploration, LinkedIn portfol
andDigital Resumes
1] ProfessionalCommunication 8 13
9 Effective written communicationin a professionalcontext
Businesswriting skills - Email etiquetteandformal
communication Documenting and reporting
10 | BusinesgtiquetteandWorkplaceCommunicatiorProtocols,
Understandingffice Culture
11 | EnhancingVerbal Communicatiorskills for Effective
Collaboration
PublicSpeakingSkills, TeamCommunication
12 | Presentatioiskills
13 | Conflict ResolutionSkills
14 | Crosscultural communication and its Importance in a
Globalized Workplace- Cultural Sensitivity, Developing
GlobalMindset
\Y; Critical Thinking and Problem-Solving 8 13
15 | DevelopingAnalytical and Critical thinking skills
16 | ProblemSolvingMethodologies RealWorld Problem
SolvingScenarios
17 | DecisionMaking Processem ProfessionaScenarios,
18 | DecisionMaking Frameworks
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19 | Techniguegor DecisionMaking, Ethical DecisionMaking
20 | Critical evaluationof Information and Data - Information
Literacy Skills
21 | Evaluationof the Credibility of Sources
22 | CreativityandInnovationin addressing§Vorkplace
Challenges
Practicum 30 |15
1 | ProfessionaPitchCompetition:Organizeacompetitionrwhere
students develop and presenta pitch about themselves
highlighting their skills, experiences,and unique value
propositionto potential employers.
2 | Digital Portfolio DevelopmentEncouragestudentgo create
digital portfolios showcasing their academic projects,
internshipsyolunteer experienceand skills.
3 | Professional Networking Events: Host networking event
"speed networking" sessions with alumni, industry
professionalsandemployers.
4 | Soft Skills Workshops: Conduct workshops focused on
developing soft skills such as emotional intelligence, con
resolution, time management, and adaptability. Incorpd
role-playing scenarios, group discussions,and reflective
exercise$o engagestudents in activeearning.
5 | PersonalBranding and Online PresenceWorkshop: Offer
workshops on building a professional online presence
including LinkedIn profile optimization, professional
blogging, and the effective use of social media for ca
development.
Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
COo| 3 2 1 2 2 2 2 1 2 1 2
1
CO| 3 3 2 3 2 3 1 2 2 1 3
2
COo| 3 3 2 3 2 2 1 1 2 2 2
3
CO| 2 2 2 2 2 1 2 1 1 2 1
4
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate Medium
3 Substantial High

ASSESSMENTRUBRICS:

Mode of Assessmenit CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmer(FA)

a. PracticalAssignment

Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
i. SelfandpeerAssessments
j. Oralpresentations
k. Observatiorof practicalskills
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1. Atomic Habits:An Easy& ProvenWay to Build GoodHabits& BreakBad Ones"by
Jame<Clear,PublisherPenguinRandomHouse

2. Grit: The Power of Passionand Perseveranceby Angela Duckworth,Publisher:
Scribner

3. "Mindset: The New Psychology of Success" by Carol S. Dweck, Publisher: Ballantine
Books

4. Deep Work:Rulesfor FocusedSuccessn aDistracted World'by Cal Newport,
PublisherGrandCentralPublishing

B- ARTICLES

1. "Thelmpactof Soft Skills on Employability”, Journal:.Journalof VocationalBehavior

2. Author: DavidBlustein,RonaldL. Jacobser JiaWang.

3. "Innovations in Career Development for Enhancing Employability”, Journal: Career
Developmentnternational Author: WendyPatton WendyHirsh, or JennyBimrose

4. "The Role of Education and Training in Improving Employability”, Journal: Higher
Education Research & Development, Author: Tony Watts, Deirdre Hughes, or Lorna
Unwin.

5. "Employability in the Digital Age: Skills and CompetenciesRequired”, Journal:
International Journal of Human Resource Management, Author: Peter Sloane, Phillip
Brown, or Sally-AnneBarnes.

6. "Assessmentand Measurementof Employability Skills", Journal: Assessmer&
Evaluation in Higher Education, Author: Trudy S. Knowles, Ronald S. Landis, or Joy
Beatty.

Programme BBA

CourseCode
CourseTitle DecisionScience
Typeof Course | Core Course
Semester 4
Academic 200-299
Level
CourseDetalls Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60

Prerequisites
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Course This course focuses dmelping the students to gain knowledge ab

Summary various concepts of Operations Research and to identify and de

operationatesearchmodelsfrom theverbaldescriptiorof therealsystem

and train them to apply the operations research tools thaeaded tg
solveoptimization problems.

CourseOutcomes(CO):

CcO CO Statement Cognitive Knowledge Evaluation

Level* Category# Toolsused

CO1| Todevelopanunderstandingf U C Instructor
basic management science createcexamd
techniquesnd their role in Quiz
manageriatiecisionmaking

CO2| To help the students to translate Ap P Practical
business situation into quantitatiy Assignment /
models for optimal decision Observation of
making PracticalSkills

CO3| Building capabilitiesin the Ap P Seminar
students for analyzing different Presentation /
situationsin theindustrial/ GroupTutorial
business scenario involving limitg Work
resources and finding the optima|
solutionwithin constraints.

CO4| Tofamiliarizethestudentswvith the U C Instructor
scope and applications of OR to createcexamd
in Managerialdecisionmaking Home

Assignments

CO5| To apply these techniques Ap P OneMinute
constructivelyto makeeffective Reflection
businesslecisions. Writing

assignments

CO6| Todevelopmathematicamodels Ap P Viva Voce

for a reallife situation and
problems in Business and

Management

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), EvaluatgE), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (CProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) (30) (70)
I Introduction to Operations Research 10 20 16

Methodologyof OR

Operations ResearciMeaning, Scope and Limitations

OR models Applicationsof OR, Importanceof Ethicsin
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OR

3 | Methodologyof OR
4 | Importanceof Ethicsin OR
5 | LinearProgramming BasicConceptsApplicationin
ManagemenbecisionMaking
6 | MathematicaFormulation,GraphicalSolutionModel
I Transportation and AssignmentProblems
7 | Transportation Probleminitial Basic Feasible Solution
(NorthWestCornerRule,VogelsApproximationMethod). | 8
8 | Testfor Optimality (TheModified Distribution (MODI) 18
Method)
9 | Assignment Problern Introduction, Solution Methods
(HungarianMethod)
10 | Maximizationin Assignment Problern Unbalanced
AssignmenProblem
11 | TravellingSalesmarrroblem
1] Network Analysis
12 | NetworkAnalysisi Introduction,Rulesfor constructinga
Network, Different Time Calculations.
13 | CPMandPERT- Time Estimation Critical Path 10 18
14 | MeritsandDemeritsof CPM & PERT
15 | DifferencebetweerPERTandCPM
\Y, Businessn the Factor Market
16 | DecisionTheory DecisionsunderCertainty,Uncertainty
17 | RiskandConflict, PayoffMatrix, DecisionTree
18 | GameTheory- ConceptandDefinition
19 | SolutionMethodsof PureStrategygamegwith Saddle
Point) 12
20 | Theoryof Replacementintroduction 18
21 | Replacementodels
22 | Replacementf itemsthatdeteriorategradually(valueof
moneydoesnot changavith time)
\% Open Ended Module
1 Familiarization with Project Management Softwg
Packages 12 10

1 DecisionScienceHackathonsOrganizehackathons
where studentsform teamsto tackle a complex
decisionmaking problem within a limited time
frame. This couldinvolve developing a busine
strategy,designinga solutionto a socialissue,or

creatinga newproductconcept.

Mapping of COswith PSOsand POs:
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pso| Pso| Pso| pso4| Po1| Po2| PO3| Po4| PO5| POE| PO
1| 2 | 3
Clo 3| 3| 2 2 3l 3| 1| 2] 1| 2] 2
CZO 3| 3| 2] 23|33 12|2]1]|3]?3
(330 3| 3| 2 2 3l 3| 1| 2] 1| 3] 2
C4O 3| 3| 2 2 | 3l 3] 1] 21111 211
C5O 3| 3| 2 3 | 3| 3| 1] 21]3]?3
col 2| 2| 3 2 2l 3| 1| 1] 2] 2
6
Correlation Levels:
Level Correlation
Nil
Slightly / Low

Moderatel Medium

WIN|F]

Substantial High

AssessmenRubrics:

Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a.Writtentest
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test
FormativeAssessmen(i-A)
a. PracticalAssignment
b. Viva
c. Quiz
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Interview

ClassDiscussion

Seminar

GroupTutorial work
Homeassignments
SelfandpeerAssessments

Oral presentations
k. Observatiorof practicalskills

Sa oo
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RelatedOnlineContent§MOOC, SWAYAM, NPTEL,Websitestc.]

1 https://nptel.ac.in/courses/111/105/111105077/
2 https://nptel.ac.in/content/syllabus_pdf/111105077.pdf

Programme BBA

CourseCode
CourseTitle Organizational Behaviour
Typeof Course | Core Course
Semester 4
Academic 200-299
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 3 - 2 75
Prerequisites
Course OrganizationalBehavior in Bachelor of Business Administration is
Summary designed to provide students with a comprehensive understanding

dynamics withinorganizations. Delving into the intricacies of hum
behaviorin workplacesettingsthecurriculumcoverskey principlessuch
as motivation, leadership, communication, team dynamics, and
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environments.

organizational culture. With tocus on developing practical skills a
fostering a deep appreciationfor the impact of human behavior on
organizationalperformance this courseaims to preparestudentsfor
effective leadershipand managementoles in diverseprofessional

CourseOutcomes(CO):
co CO Statement Cognitive Knowledge | Evaluation Tools
Level* Category# used
CO1| Cultivate a Positive U F Instructor
OrganizationaCulture createcexams
/ Quiz
CO2| Apply Organizational Ap C Seminar
BehaviourConceptgo Reat Presentation /
world Scenarios Group
Tutorial Work
CO3| NavigateOrganizational Ap C Seminar
ChangeEffectively Presentation /
Group
Tutorial Work
CO4| Develop Ethical Leadership U P Practical
Practices Assignment /
Observation
of Practical
Skills
CO5| Analyse and Improve Ap M Assignments/
OrganizationaDynamics Debates/Open

Book Examination

MetacognitiveKnowledge(M)

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)

Detailed Syllabus:

Module | Unit

Content

Hrs
(75)

Internal
(30) (70)

External

I Foundationsof Organizational Behaviour

1 Definition and Evolution - Significanceand
Scope- Historical Development

2 | CurrentTrendsin OrganizationaBehaviour-
ChallengesandOpportunitiesn theField

11

ModernTheories

3 | Theoretical Perspectives in Organizational
Behaviour- ClassicaManagementheories-

10 16
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Applications of OrganizationalBehaviour in
Realworld- Emerging Areas and Future
Directions-

The Impact of Technologyon Organizational
Behaviour

Sustainableand Ethical Practicess Remote
Work andVirtual Teams

Individual Behaviourin Organizations

Theories of Personality i Psychoanalytic
Theoryi Trait Theory- Individual Differences
in theWorkplacei - Perception

MotivationalTheories Ma s | dlerarshyof
Needd He r z bTevo FgadosTheoryi Equity
TheoryFactorsinfluencingJobSatisfaction

Theories of Learning i Behaviourism i
Cognitive learning Theory 7 social learning
Theory - DecisionMaking Models -Rational
DecisionMaking Modet BoundedRationality
Modeli Intuitive DecisionMaking Model

10

Understanding Emotional Intelligence -
Importanceof Emotionalintelligenceat Work -

DevelopingEmotional Intelligence

11

18

Group Dynamicsand Team Building

11

GroupFormationandDevelopment Stageof
GroupDevelopmentGroupNormsandRoles

12

Team Building and Effectiveness -

Characteristicsof High-Performing Teams -

TeamBuilding Strategies Conflict Resolution
&CollaborationTechnique$ Typesof Conflict

in Teamsi Conflict resolution Strategiesin

Teams

13

LeadershipTheories- Contingencytheory -
Transformational theory - Transactiona
leadership theory - Behavioral leadershig
theory. Leadership Styles - Autocratic
Leadership- Democratic Leadershig_aissez
Faire Leadership Participative Leadership
Coaching LeadershipAffiliative Leadership-
Transformational Leadership - Situational
Leadership.

11

18

Communication and Conflict Resolution

15

Effective Communicationn Organizations
Barriersto effectivecommunication

TechnologyandNon-VerbalCommunication

12

18
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16 | Conflict and Negotiation Causes of Confliet
Conflict ResolutionStrategies Principlesof
Negotiation

17 | Understanding Organizational Culture
ManagingOrganizationalChange Resistance
to ChangeandMitigation Strategies

18 | Effective FeedbaclandPerformance
CommunicationTheImportanceof Feedback
in Organizations

19 | ConstructiveFeedbacK echniques

20 | StrategidnternalandExternalCommunication
T Need& Importance Features

21 | ExternalCommunicatiorStrategies

22 | InternalCommunicatiorPlanning

V Practicum 30 20

1 | Case Study Competitions: Organize
competitions where students work in teams
analyse and present solutions to realworld
organizationabehaviourcasesThesecasexan
be drawn from contemporaryissues facing
organizations,encouragingstudentsto apply
theoreticakonceptgo solvecurrentchallenges
2 | Digital Storytelling Projects: Encourage
studentgo createdigital storiesor podcastghat
explore key organizational behaviour conce
throughreatlife storiesor interviews with
professionals.

3 | Reflection Journals and Blogs: Ask students
maintainajournalor blog wheretheyreflecton
their observations of organizational behavio
in various settings, such as their game jobs,
volunteerpositions,or studentorganization.

4 | InternationalCollaborationProjectsUseonline
platforms to partner with students from
universities in different countries to work (
projectsthatexamineorganizationabehaviours
in acrossculturalcontext.

Mapping of COswith PSOsand POs:

PSO1| PSO2| PSO3| PSO4| PO1 | PO2| PO3 | PO4 | PO5 |PO6| PO7
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CO1 2 1 2 3 2 2 2 1 2
CO2 2 3 1 2 2 3 1 2 2
CO3 3 1 2 2 2 2 1 1 2
COo4 1 2 2 3 2 1 2 1 1
CO5 2 1 3 2 2 3 2 2 1

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate Medium
3 Substantial High

ASSESSMENTRUBRICS:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)

a.Writtentest

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmer(FA)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandPeerAssessments
Oral presentations

T TSe@ e o0 oy
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k. Observatiorof practicalskills

REFERENCES

1.
2.

3.

4.
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Colquitt, J., LePine, J. A., & Wesson, M. J. Organizatitweddavior: Improving
performanceandcommitmentin theworkplace McGraw-Hill Education.

Bloisi, W., Cook,C.W., & Gostelow/P.J. An introductionto organizational

behaviour PearsorEducation.

GomezMejia, L. R.,Balkin, D. B., & Cardy,R. L. Managinghumanresources.
PearsorEducation.

Robbins, S. P., DeCenzo, D. A., & Coulter, M. Fundamentatsasfagement. Pearson
Education.

SUGGESTED READINGS:

w

A-BOOKS
"OrganizationaBehaviorAn EvidenceBasedApproach” Authors:Fred LuthansBrett

C.LuthansPublisheriAP

. "The Oxford Handboolof OrganizationaClimateandCulture”,Editors:KarenM.

BarberaMark A. Huselid,PublisherOxford University Press
"LeadingChange"Author: JohnP. Kotter,PublisherHarvard BusinesReviewPress
"Organizational Behaviaand Management”, Author: John M. Ivancevich, Robert
KonopaskeMichaelT. MattesonPublisherMcGraw-Hill Education

B- ARTICLES

Article: "The lmpactof Leadershifstyleson EmployeaviotivationandPerformance”,
Author: JohnDoe,Journal:Journalof Organizational.eadership

Article: "CommunicatiorStrategie$or Effective Conflict Resolutiorin Organizations”
Author: JaneSmith,Journal:internationallournalof Conflict Management

Thelmpact of Leadership Style on Employee Performance”, Authors: John Doe and
Jane Smith, Journal: Journal of Applieslychology, Publisher: American Psychological
Association

Workplace Diversity and Its Impact on OrganizatidBatcess", Authors: Sarah,
JohnsorandMark Davis,Journal:Journalbf OrganizationaBehavior PublisherWiley
"The Roleof Emotional Intelligence in Leadership Effectiveness”, Authors: Emily
White andMichaelBrown, Journal:HarvardBusinesfkeview,PublisherHarvard
Busines$Publishing

10."InnovativeTeamworkPracticesA Review ofContemporaryResearch"Authors:Alex

Lee and Jennifer Wang, Journal: JounfaBusiness and Technical Communication,
PublisherSagePublications

11."Ethical Leadershigand Employe&Vell-being:A LongitudinalStudy",Authors:Robert

GarciaandLisaTurner,Journal:Journalof Busines<thics,PublisherSpringer

Programme BBA

CourseCode

CourseTitle Entrepreneurship Essentials

Typeof Course | Core Course
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Semester 4
Academic 200-299
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 3 - 2 75

Prerequisites

Course The objective of theourse is to provide students an understandin
Summary entrepreneurship & the process of creating and grooving a new ve
The course also focuseson giving the studentsthe conceptof an
entrepreneurs who is willing to accept all the risks & put forth the €
necessaryo createa newventure.
CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused

CO1| Provide knowledgeon thebasic U C Instructor
concepts and terms related to createcexamg
Innovation andentrepreneurship, Quiz
Entrepreneurcharacteristicsiraits,
theories, concept of innovation,
entrepreneurship environment
sourcesf ideas,startinga business
source®f funds,governmensupport
for entrepreneurship

CO2| Develop application skills in Ap P Practical
entrepreneurship based on the Assignment /
understanding of the different Observation of
contentgeliveredto applythemwith PracticalSkills
illustrationsand cases.

CO3| Analyse thebusiness environment Ap P Seminar
identify businessopportunitiesand Presentation /
identify the elements of success GroupTutorial
entrepreneurial  ventures by Work
consideringthe legal and financial
conditionsfor startinga business.

CO4| Toimpartbasicentrepreneuriakills U C Instructor
and understandings to run a busin createcexamg
efficiently andeffectively. Home

Assignments

CO5| Classify the various sources of Ap P OneMinute
businessfinance and identify the Reflection
different institutions thasupporting Writing
entrepreneurs. assignments

CO6| Generatenew businessdeasand Ap P Viva Voce
createbusinessplans and proposals
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for startingbusines®r business
expansion/diversification

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge(C) Proceduraknowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(75| (30) (70)
I Introduction to Entrepreneurship 11 10 16

1 UnderstandingMeaning,Characteristics,

2 Functions,Typesof Entrepreneurs

3 Need for Entrepreneurship Development. including th

role thatSelf-Help groups can play in Entrepreneurship
Development.

4 Entrepreneurial Motivation: Theories related to
EntrepreneuriaVotivation, suchasthe Needfor
Achievement Theory, McCleland's Theory of
EntrepreneuriaMotivation.

S Risk-takingBehaviour.

6 | Venture Idea Generation: Generating Business Ideas &

Identifying Sources of Inspiration, Including Design
Thinking and Feasibility Studies.

7 | Barriersto EntrepreneurshigChallengesindBarriers
Entrepreneurship,

8 | Qualitiesneededo be a Successfintrepreneur,

9 | Entrepreneuridleadership/Intrapreneurship

10 | Theimportanceof Entrepreneurialeadershi@and
Intrapreneurship

11 | Roleof Entrepreneurship EconomicDevelopment

Il Developinga BusinessPlan

12 | Understanding a Business Plan: Components and outl
of abusinesglan. 11

13 | ExploreHow to Write, Evaluate Use,andImplement 18
Business Plans.

14 | MarketingPlan:Importanceof MarketingStrategyfor
small businesses, including Market Survey, Market
DemandsSalesForecastand Competitivénalysis.

15 | Financial Plan: Understand risk analysis and beadn
analysisLearnaboutpreparingFeasibilityReports ] egal
Formalities,Documentation

16 | The stages of ProjeEeasibility Analysis (Market,

Technical Financial,andSocialAnalysis)
17 | Organizational Plan: Organizational Structure and

Elements of a Business Plan, including those related tq

Selfhelp Group Entrepreneurship.
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Financing of the Project

18

Startup Costs and Financial Plan: Financial aspects of
starting a venture, including understanding starcosts
andcreating dinancial plan.

19

FinancingOptionsavailableto Selt-helpgroup
entrepreneurs

20

Source of Finance: Various sources of finance for new
venturessuchasventurecapital,angelinvestmentcrowd
funding,and bank loans

21

Insight into what investors look for Bn investment
proposalandanoutlinefor aventurecapitalproposal

22

BasicStartup ProblemsCommonchallengegacedby
Startup businessesncludingthoserelatedto self-help
groupentrepreneurship.

23

Role of Banks and Financihistitutions: Role of banks
and Financial Institutions in supporting Entrepreneurial
Developmentincluding selfhelpgroupentrepreneurship.

11

Government Support for Entrepreneurship

24

GovernmenPromotionaMeasurestncentives Subsidies,
and Bounties provided by the government to support
businesses.

25

Policy initiatives related to entrepreneurship including
thoserelated toself-help groupentrepreneurship.

26

Institutional Support: Central arsdlatelevel institutional
support for business units, such as industrial estates a
specialeconomiczonesn India

27

Programmesandinitiatives specificallytargetedowards
selfhelpgroupentrepreneurship

28

MSME Policy: Government's policy towards Small Scal
Industries(SSI),including Entrepreneurialnput,
Technical Assistance, Marketing Assistarfsigekness of
units, RemedialssistanceandTrainingof TargetGroups.

29

Entrepreneurial Climate iindia/Kerala: An overview o
Initiatives and Programmes in India/Kerala that sup
Entrepreneurship, such as the Startup India Prograi
Standugdndia, Udyamimitra,PMMY, Businesdncubation,
andotherschemesdncludingthoserelatedto selt-helpgroup
entrepreneurship.

12

18

18

Practicum
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Idea Generation SessionsOrganizebrainstorming
sessions where students are encouraged to cor
with innovative business ideas. Provide prompt
challenges related to specifitdustries or societe
problemsto solve.

Business Model Canvas Workshops: Have
students work individually or in teams to cre
businessmodel canvasesfor their startup ideas.
Encourage them to iterate and refine their canv
basedn feedbacland further research.

Pitch Competitions. Hostpitch competitionsvhere
students present their business ideas to a par
judges or their peers. This activity helps studg
improve their communicationskills, refine their
businessonceptsandreceivevaluablefeedback.
Case Study Analysis: Provide case studies of
successfuaindunsuccessfigntrepreneuriaientures
for students to analyse. Encourage therdetatify
key factors contributingto successor failureand
apply theseinsights to their own entrepreneuria
projects.

Networking Events. Organize networking even
or guest speaker sessionswhere students can
connect with entrepreneurs, industry professior
and alumni. Networking provides valuable
opportunities for mentorship, partnership buildi
andlearning fromreatworld experiences.

30

20

Mapping of COswith PSOsand POs:

PSO
1

PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5

2 3

POG6

PO7
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmenit CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmern-A)

a. PracticalAssignment

Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
k. Observatiorof practicalskills

Sereo00o

— —
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PublishingHouse, NewDelhi.
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2. https:/ivww.mooclist.com/course/essentiadstrepreneurshithinking-actionr

coursera
Programme BBA
CourseCode
CourseTitle Corporate Governance& BusinessEthics
Typeof Course | Core Course
Semester 4
Academic 20071 299
Level
CourseDetails Credit Lectureper | Tutorial Practicum | TotalHours

week perweek perweek
4 - 60

Prerequisites

Course This course focuseson developing a strong understandingof cost,
Summary revenue, and profit in a business, as well as recording and interg
financial data. It provides students with the necessary knowledg
skills to communicateffectively usindginancial data.
CourseOutcomes(CO):
CcO CO Statement Cognitive Knowledge Evaluation Tools
Level* Category# used

CO1| Understand the concepts § U C Standardizedest
models related to corporatg
governance.

CO2| Apply the principles and Ap P Observatiorand
approaches in  corporatg PracticalSkills
governance and ethical
decisiongn business.

CO3| Analyse business situations Ap P Classroom
view of the models and Discussion
principles related to
governancandethics.

CO4| Comprehendhe relationship U C Standardizedest
betweenrethics,moralsand
valuesin theworkplace.

CO5| Analyse and understang Ap P CaseStudy
variousethicalphilosophiego
explainhow they contributeto
currentmanagemerractices

COG6| Understand theconcepts an U C Standardizedest
models related to corporatg
governance.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
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http://www.mooc-list.com/course/essentials-entrepreneurship-thinking-action-

# - Factual Knowledge(F) Conceptual Knowledge (C) Proced(maivledge (P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) (30) (70)
I Theory and Practice of Corporate Governance 12 20 16
1 CorporateGovernanceMeaning,ObjectivesNeed,
Importance Principles
2 CorporateGovernanceandOrganizatiorSuccess,
CorporateStructure andits Evolution
3 Characteristics of Corporations, Factors influencing
Corporate Governance, Ethical issues of Corporate
Governance
4 Role,ResponsibilitiesandPowersof the Boardof
Directors
5 Corporate Management Committee and Divisional
Managemen€ommitteeindia andinternationalCodesof
CorporateGovernancén the Global Context
6 Cll Codeon Corporate Governandeeatures
7 Various Corporate Governance ForuimSACG, OECD,
ICGN and NFCG
8 | Modelsof CorporateGovernancéAnglo-American,
Japanesd&serman& Indian)
9 | Theoriesof CorporateGovernancgAgency,Political,
Stakeholderl_egitimacy, Resource Dependency,
Stewardshi® Social Contract Theory)
10 | Sarbane©xley Act of 2002
I Corporate Governanceand SocialResponsibility
11 | CorporateSocialResponsibilityDefinition, Nature,Levels,
PhasesApproaches Principles 12
12 | IndianModelsi Dimensions Public SectorGovernance 18
13 | Internal control and Review: Management Control Syste
in Corporate Governance
14 | Internal ControlAudit and Compliance in Corporate
Governance
15 | Internal Control and Reportinglanagement Information
in Audit and Internal Control
16 | CorporateSocialReporting- Objectivesof Corporate
SocialReporting
1] Busines<Ethics and Values
17 | Businesgthicsi Meaning,Significance Scope
18 | Factors responsible for Ethical and Unethical Business
Decisions 12 18
19 | UnethicalPracticesn BusinessBusines<thicsin India
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20

EthicsTrainingProgramme PracticalConceptselatedto
Busines<thics,Morals& Values

21

ComparisorandTypes,Typesof EthicalDilemmas

15

Professional Practice and Codes of Ethics, Conflicts of
interest and the Consequences of Unethical behaviour
CorporateEthical Leadership

16

Ethical Decision Making: Decision Making (Normal
Dilemmas and Problems): (1) Utilitarianism (J. Bentham
and J.S. Mill), (I1) Deontology (I. Kant) Virtue Ethics
(Aristotle)

17

EthicsTheoriesConsequentiglEgoism,Utilitarianism)and
OtherNon-Consequential heories

18

Values:Meaning,Typesof Values- Distinctionbetween
Valuesand Ethics

19

Ko h | bsixistagésst moraldevelopmen(CMD)

20

Ethicsin HRM - ImportanceManagingEthicalissuesn
HRM - Competitors

21

Marketing Ethics Importance, Ethical Issues in Marketing
EthicalBehaviour in Relation to Suppliers

22

Ethicsin Finance and\ccounts.

Ethical DecisionMaking, Indian Ethos

19

Meaning, Nature of Ethical Decision Making, Process
Problem Identification, Clarifying Goals, Identifying the
Desired Facts, Developing Options basedon Objectives,
Analysis of Various Options, Testing the Options, Mak
Decisionsand Implementation Phase

20

Factors influencing Ethical Decision Making- Individual
influences (Age & Gender, National and Cultural
Characteristics Education & Employment, Psychologica
Factors, Personal Values, PersonalIntegrity, and Moral
Imagination)- Situational Influences(Issue related factor
andContext related factors)

21

Ethical Characteristicof Professionalism+ Social and
Environmentalssuedn theConduct of Business

22

CorporatevalueandEthical DecisionMaking

23

Need, Purpose &elevance Indian Ethos: Need, Purpose
Relevance of Indian Ethos; Salient Feature (Brain Stillin
Total Quality Mind, Intuition, Intellectual Rational Brain
V/s Holistic-Spiritual Brain)

12

18

Open Ended Module

1 Collect the report on CSR activities of various
companies, submit the report and encourage
presentatiorof thesame.

1 Collect information about the relevant values as
practiced by corporate / business leaders and

rolein empirebuilding.

12

10

Mapping of COswith PSOsand POs:
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Slightly / Low

Moderatel Medium

WIN|F]

Substantial High

AssessmenRubrics:

Mode of Assessmenit CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments
e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test

FormativeAssessmer(FA)

a.

~®oo00C

PracticalAssignment
Viva

Quiz

Interview
ClassDiscussion
Seminar

108

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CO 3 3 3 2 2 2 2 3 2 2 2
1
CO 3 3 3 3 3 3 3 2 3 1 3
2
CO 3 3 2 3 2 3 3 3 3 2 2
3
CcO 2 3 3 3 3 2 2 2 2 2 1
4
CoO 3 3 3 3 3 3 2 2 3 3 3
5
Correlation Levels:
Level Correlation




g. GroupTutorialwork

h. Homeassignments

I. SelfandpeerAssessments

j. Oralpresentations

k. Observatiorof practicalskills
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CorporateGovernancel.ambertAcademicPublishing.(ISBN: 978620-0298317)

SUGGESTED READINGS:

a.

Prof.K. ViyyannaRao,Dr. G. Nagaraju.K.- Busines&thicsandCorporate
Governanceg(2017)- InternationaPublishingHousePvt. Ltd.
BholanathDuttaandS.K. PodderCorporateGovernance(2014)- Vision Book house.
R.V.BadiN.V. Badi-Busines<thics,(2005)2ndEdition-VrindaPublicationPvt Ltd.
C.S.V.Murthy - Businesg£thicsandCorporateésovernanceReprint2013 Himalaya
Publication.

H.R.Machiraju- Corporatésovernance(2004),- HimalayaPublicationHouse.
C.S.V.Murthy - Busines&thics-Text& Casef010i HimalayaPublication.

g. Dayanandichrekar- CorporateéGovernancevith CaseStudies- Surendra

PublicationsNew Delhi.

Programme BBA

CourseCode
CourseTitle Innovation And BusinessDynamics
Typeof Course | VAC
Semester 3
Academic 200299
Level
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
3 3 - - 45

Prerequisites
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Course
Summary

The course is crafted to provide a comprehensive exploratio
innovation, creativity, the evolution of business models, incubation
entrepreneurship. It encompasses topics on blue osgategy ancd
technology incubation, recognized as transformative elements in tc
competitive landscape. Additionally, the course explores into
significanceof intellectualpropertyrights (IPR) andtheirmanagemenn

the realm of innovation. With a harmonious blend of theory case stt
this coursds accessiblavithoutanyprerequisiteslt provesbeneficialfor

gaininginsightsinto innovationandits diverseapplicationsacrosss/arious
domainsof developmenand growth

CourseOutcomes (CO):

CO

CO Statement

Cognitive
Level*

Knowledge
Category#

Evaluation
Toolsused

CO1

Able to comprehend the
contemporary business landscd
factors influencing dynamics, al
the fundamentalsof innovation
and creativity, including ethical
considerations.

U

C

Standardized
Test

CO2

Able to understandovercoming
innovation challenges
implementing idea management
creative thinking, and
entrepreneuriamindsetand
corporateculture.

Ap

Observatiorand
PracticalSkills

CO3

Able to foster a culture of
experimentation, promote idea
championship, implement co-
creation, and understand the i
between innovation and
intellectualpropertyrights (IPR).

Ap

Classroom
Discussion and
Casestudies

CO4

Able to gain insights intbusinesy
models, successfu
entrepreneurship, social
entrepreneurship, Blue Ocean
Strategy implementation,reasons
for businessmodel failure, and
managingnvestorgor innovation.

Ap

Standardized
Test

CO5

Able to navigate innovation
marketing, technological
innovation management
sustainability integration, and tH
role of Al in enhancing creativit

in innovation management.

Ap

Observatiorand
CaseStudies

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create (C)
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# - Factual Knowledge(F) Conceptual Knowledge (C) Procedural Knowledge (P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(45) | (25) (50)
I Businesd_andscapeand Innovation Basics: 9 20 12
1 | Overviewof theCurrentBusinesd.andscapeFactors
InfluencingBusiness Dynamics
2 | Introductionto InnovationandCreativity
3 | Characteristicsimportance Principlesof Innovation,
Proces®f Innovation
4 | Typesof InnovationandThe Schoolof Innovation
5 | Types of Innovation Understanding Different
InnovationSchools
6 | Ethicsin Innovation
7 | Sociallmpactof Innovation Inclusivelnnovation
Il Navigating Innovation Challengesand Management:
8 | InnovationmanagementChallenge®f Innovation 9 12
9 | IdentifyingandAddressingChallengesn Innovation
10 | IdeaManagemen8ystems an@reativeThinking
11 | Divergentvs. Convergent Thinking
12 | DevelopinganEntrepreneuridWlindsetPrototypingto
Incubation
13 | CorporateCultureandInnovation-Casestudiesof
successfuinnovation initiatives
1] Experimentation, Co-creation, and Entrepreneurial
Thinking:
14 | Experimentation in Innovation Management| 9 12
Importanceof Experimentation in Business
15 | IdeaChampionshi@ndCo-creationfor Innovation
16 | Intrapreneurshigand CorporatelnnovatiorMetrics
andKey Performanceéndicators(KPIs) in Innovation
17 | IPR-InnovationandIPR-Typesof IPR-Patentsn India
- Casestudies
v BusinessModels, Entrepreneurship, and Blue Ocean
Strategy:
18 | BusinessModel and Entrepreneur Understanding 9 14
Business Models
19 | Social Entrepreneurshi@nd Introductionto Blue
OceanStrategy
20 | Blue OceanStrategylmplementation Stepsfor
Successfulmplementation
21 | BusinesModel FailureReasonsindRemedies
22 | Futuremarketsandinnovationneedfor India.
\Y, Open End Module 9 5

| CaseStudy
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Business Model Workshops: Organize workshops
focus on analysingand designing businessmodels
using tools.

EntrepreneuriaPitch Competitions:
ReflectionEssayson InnovationLeaders
IndustrylmmersionExperiences.

Mapping with PSOsand POs:

PSO| PSO| PSO| PSO4( PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CO1 2 3 2 2 3 1 1 1 2 2 3
CO2 3 3 3 3 2 3 2 1 2 2 3
CO3 2 3 3 2 1 3 3 2 3 2 3
CO4 3 3 3 3 3 3 2 3 2 3 2
CO5 2 1 2 1 3 2 2 2 3 1 3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a.Writtentest
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
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f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
I. Standardized Test

FormativeAssessmeni-A)
hh.PracticaAssignment
ii. Viva

Ii-

Quiz

Kk.Interview

ll. Class Discussion

mm. Seminar

nn.Group Tutorial work
00.Homeassignments
pp.Self and peekssessments

gq.Oralpresentations
rr. Observatiorof practicalskills

REFERENCES

1.

Nookrwh

C S G Krishnamacharyulu & Lalitha R. Innovation Management. Himalaya
PublishingHouse.

JamedsA ChristiansenCompetitivelnnovationManagementMacmillan Business.
PaulTrott. InnovationManagemen& New ProductDevelopmentPitman.

PeterF. Drucker.InnovationandEntrepreneurshigdarperBusiness.

Arvind KumarBhatt. InnovationAnd Entrepreneurshig.axmi PublicationsdPvt Ltd.
LeonardAlan FermanBusinesCreativityand InnovationCognella,Incorporated.
Demetris Vrontis, Evangelos Tsoukatos Rogdia. Business Model Innovation New
Frontiers and Perspectives. Taylor & Francis.

SUGGESTED READINGS:
A-BOOKS

1.

2.

3.

" BusinessnnovationA CaseStudyApproach' by Vijay PandiarajarRublisher:
Taylor & Francis

"Indian Innovators20 Brilliant ThinkersWho Are Changingndia" by Akshat
Agrawal,PublisherRupaPublications

" Blue OcearStrategyHow to CreatdJncontested/darketSpace' by AndreasMebert,
Stephanid.owe, PublisherTaylor & FrancisGroup

" InnovationandIPRsin ChinaandindiaMyths, RealitiesandOpportunities' by
Kung-Chung Liu, UdayS.RacherlaPublisherSpringematureSingapore

B- ARTICLES

6.

" Innovationandbusinessurvival: A long-termapproacH, Authors:JoséM. Ortiz-
Villajos, SoniaSotocaJournal:Researchrolicy Volume47,Issue8, October2018,
Paged 418143

" Sustainable business model innovation: A reviékuthors: Martin Geissdoerfer,
DoroteyaVladimirova,SteveEvans,Journal:Journalof CleaneiProductiorivolume
198,100ctober2018,Pages101-416
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Programme BBA
CourseCode
CourseTitle Operations Management
Typeof Course | Core Course
Semester 5
Academic 300- 499
Level
CourseDetails Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60

Prerequisites

Course The course is oriented to familiarize the students with fundament
Summary Operations Management, and tools and techniques used in
decisions inoperating and controlling the Production and Ser
Industries. Emphasis is on managerial processes for effective ope
in bothgoodsproducingandservicerenderingorganizatiorglobally
CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused

COL1| Enable the learner to explain the U C Instructor
basicconceptsandtermsrelatedto createcexamd
ProductionandOperationsaandits Quiz
importance in an industrial
organization.

CO2| To equip the students with Ap P Practical
operationsnanagemertoncepts, Assignment /
strategies and tools for effective Observation of
utilization of resources and PracticalSkills
meetingcustomerexpectations.

Apply the decision models to
variousreal timeproblems.

CO3| Describe MRP & CRP concepts, Ap P Seminar
inventory types and its objectives Presentation /
and calculate EOQ using various GroupTutorial
models. Develop the optimum Work
schedule for allocation of
machinesandjobs.To identify the
bottlenecksand applyarious
methoddo eliminate.

CO4| Familiarize the students with U C Instructor
varioustoolsandtechniqguesised createcexamd
by operations managers for Home

Assignments
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operationaltacticalandstrategic
decisionmaking.

CO5| The ability to make decisions an Ap OneMinute
plan, develop, execute and contr| Reflection
Operationsstrategies Writing

assignments

CO6| Enhance managemeskills Ap P Viva Voce

needed for theffective operations
management and make decision|
concerningOM Strategiesdesigns
and operations with high level
personal autonomy and
accountability.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)

# - FactualKnowledge(F)ConceptuaKnowledge(C) Proceduraknowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) (30) (70)
I Introduction to Global Operations Management 12 20 16
1 Global OperationdManagementOverview ancevolution
2 CompetitivePrioritiesandOperationsStrategy
3 New Product Development in a Global Context:
Manufacturabilityand Reliability
4 | Quality Management for Global Operations: QuaGiyst
andTQM
5 | GlobalOperationderformancéMetrics: KPls
Il Toolsand Techniquesfor Global Operations Management
6 | Statistical Process Control for Quality Management: Con
Charts 12
7 | Process and Capacity DesignGtobal Operations: 18
Bottleneckscapacityconstraintandoperational hedging
strategies.
8 | Forecastind echniquegor GlobalOperationsQualitative
andquantitative, erroin forecasting methods
9 | GloballnventoryManagemenand ControlABC andEOQ
10 | Justin-Time andLeanSystemsStrategiegor Global
Operations
[l Operations Planning and Executionin a Global Context
11 | ProductiorandDemandPlanningfor Global Operations:
Schedulingand flowtime
12 | LearningCurves andHumanResourcePlanningfor Global 12 18

Operations: learning rates, procedure durations, and futy

costs
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13 | SupplyChainManagemenandRisk Mitigation: Purchasing
andWarehousing
14 | AdvancedTlopicsin GloballnventoryManagementMRP
andBullwhip Effect
\Y AdvancedTopicsin Global Operations Management
15 | Facilities Location and Layout Strategies for Global
Operations: Offices, supermarkets, warehouses, and
processes
16 | AdvancedTopicsin GlobalQuality ManagementQuality
standardsindcertifications
17 | Comparisorof operationsnanagemerpracticesn different | 12 18
regions/countriege.g.,Asia, Europeetc.)
18 | Role of technology and innovation @mhancing global
operationgerformance
19 | Consideringheenvironmentalmpactof globaloperations.
Vv Open Ended Module
1 Case Studies - Realworld examples illustrating
concepts learned. Group Discussions and Analys 12 10
CaseStudies.
1 Practical Applications - Application of Learned
Principlesto Simulated Scenarios
{1 Sustainability in  Operations: Environmental
SustainabilityconsiderationsSocialResponsibilityin
OperationsSustainable SupplghainPractices
Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CO| 3 2 1 2 2 2 2 1 2 1 2
1
COo| 3 3 2 3 2 3 1 2 2 1 3
2
CO| 3 3 2 3 2 2 1 1 2 2 2
3
CO| 2 2 2 2 2 1 2 1 1 2 1
4
CO| 3 2 2 3 2 3 2 2 1 2 3
5
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CO 2 2 3 2 2 3 1 1 2 2 3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenSA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmer(FA)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@Toa0 o

REFERENCES

1. Pannerselvar(2012),Productionand OperationadVianagement3rd edition, Prentice
Hall, India
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2. Buffa, E.S,SarinRK (2008),ModernProduction/OperationdVlanagementlohn
Wiley & Sons

3. Chase, Shankar & Jacob (2010perations & SupplZhain Managementl4th
Edition, McGrawHill

4. AswathappaK andSridharaBhat(2014),Productionand OperationsdManagement
HimalayaPublishing House.

5. Chunawalla, S. A., (2012Productionand Operations Managemeiiourth Edition,
HimalayaPublishing House, NeWelhi.

6. Everett E., Adam Jr. & Ronald J Ebd?tpduction and Operation Managemehtifth
edition, PrenticeHall of India.

SUGGESTED READINGS:

a. Monden Y, 1993ToyotaProduction Systentndustrial Engineering and
ManagemenPresg Instituteof IndustrialEngineeringNorcrossGeorgia

b. SchroedeR.G.,RungtusanathanM. J.,& Goldstein S.M. Operations
Managemenin the SupplyChain: DecisionsandCasesMcGrawHill

c. Ricks,D.A. International Operationdlanagementt.essonsn Global Business.
Routledge

d. Swink,M., Melnyk, S.,CooperM. B., & Hartley,J.L. (Yearof Publication).
ManagingOperationsAcrossthe SupplyChain McGrawHill.

e. Smith, J. D., & Johnsom, M. Global Operations Management: Trends and
ChallengesJournalof Operationdvlanagement/olume(lssue)PageRange.

f. LindaG.SpraguéMarch2007),Evolutionofthefield of operationgmanagement
Journabf OperationdManagemen¥olume25, Issue2, Page19238

g. https:/ivwww.researchgate.net/publication/337582724_Operations_Management_A
_Research_Overview

CourseCode
CourseTitle Behavioural Finance
Typeof Course | Core Course
Semester 5
Academic 30071 399
Level
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60
Prerequisites
Course This course introduces tlield of behavioural finance and underlines
Summary importanceasadriving forcein theglobalmarketsIt providesconceptua

framework of behaviouralfinance basedon traditional and modern
theories. This course imparts the psychological aspectslaailnges
underlyingtheissueof rationalandirrationalbehaviouranddemonstrate
theimpactof newsandtiming from thecorporateangleandhighlightsthe
ramificationsof effective newsommunication.

CourseOutcomes(CO):
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CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
CO1| Understand the concept of U C Standardised
BehaviouraFinance Test
CO2| Apply analyticalskills for financial Ap P CaseStudyand
decisionmaking Classroom
Discussion
CO3| Identify the behaviourabias ang Ap P CaseStudyand
psychological characteristics of Classroom
investors Discussion
CO4| Develop strategies to managsq Ap P CaseStudyand
wealth effectively and wisely fron Classroom
mispricedassets Discussion
* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
60) | (30
60) 30) | 4
Basicsof Behavioural Finance 10 20 16

1 | Nature, Scope, Objectives, Significance and
Application ofBehavioural Finance

2 | Psychology of Financial Markets and Investor
Behaviour

3 | BehaviouraFinanceMarket Strategies
4 | ProspectTheory and Mental Accounting - Investors
DispositionEffect
I Building Block of Behavioural Finance 12 18
5 | CognitivePsychology andlimits to Arbitrage
6 | Demandby Arbitrageurs
7 | Risk , NoiseTraderRisk, Professionalrbitrage
8 | Destabilizinginformed Trading, ExpectedUtility asa

Basisfor Decision Making

i Rationality 14 18
9 |EI | s WParadgxéss

10 | Rationality from an Economicsand Evolutionary
Prospective

11 | Different Waysto Define Rationality, Dependencen
Time Horizon,

12 | Individual or GroupRationality

13 | HerbertSimonandBoundedRationality

14 | Demandby Average Investors

15 | Belief BiasesLimited Attentionand Categorization
16 | Non-TraditionalPreferences

17 | BubblesandSystematidnvestorSentiment

v Investor Behaviour 12 18
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18 | Externalfactorsand InvestoBehaviour
19 | FearandGreedin FinancialMarket
20 | EmotionsandFinancialMarkets
21 | Geomagneti&torm
22 | StatisticalMethodologyfor Capturingthe Effects of
Externallnfluenceof Stock Market Returns
Vv Open Ended Module 12 10

1 Bias Diary Project: Assign students to kee
"bias diary" for a few weeksyhere they notg
down any personal financial decisions and
identify what biases might have influenced
these decisions (confirmation bias, loss
aversiongtc.)

1 CaseStudiesonFinancialBubblesandCrashes
Usehistoricalandcontemporaryasestudiesof
financialbubblesandcrashege.g. ,theDot-com
bubble, the 2008 financial crisis) to explore
psychological factors that contribute to th¢
events

Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
COo| 3 2 2 1 3 3 3 2 2 3 2
1
COo| 3 2 3 3 3 2 3 2 2 3 2
2
COo| 3 2 3 3 3 3 3 2 2 3 2
3
COo| 3 3 2 3 3 2 3 2 2 3 3
4

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmeniSA)
a.Written Test
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b. OpenBook Test

c. ProblemBasedAssignments

e. Individual ProjectReport

f. CaseStudyReport
g. TeamProjectReport
h. LiteratureSurvey

i. Standardized Test

FormativeAssessmen(iFA)
PracticalAssignment
Viva

Quiz

Interview
ClassDiscussion
Seminar
GroupTutorial Work
HomeAssignments

Oral Presentations

AT T S@Tmoao0 T

REFERENCES

SelfandPeerAssessments

Observatiorof Practical Skills

1. SulpheyM. M. (2014).Behavioralfinance New Delhi: PHI LearningPrivate

Limited.

2. MauboussinM. (2018).Morethanyouknow: Findingfinancialwisdomin
unconventionaplaces. Newr ork: ColumbiaBusinessSchool Publishing.

3. ForbesW. (2016).Behavioraffinance.New JerseyWiley.

4. Montier,J.(2015).Thelittle bookof behaviouralnvesting:How notto beyour

ownworstenemy New JerseyJohnWiley & Sons

SUGGESTEDREADINGS:

1. ChandraP, BehaviouraFinance ChennaiTataMc GrawHill Education.

Lucy F. Ackert and Richard Deaves, Behavioural Finance; Psych@egyision Making and

Markets,Ohio, Cengagé&earning.

Programme BBA

CourseCode
CourseTitle BusinessResearchMethods
Typeof Course | Core Course
Semester 5
Academic 3007 399
Level
CourseDetails Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60

Prerequisites
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Course This course focuseson developing a strong understandingof cost,
Summary revenue, and profit in Business, as well as recording and interpre
financial data. It provides students with the necessary knowledg
skills to communicateffectively usindginancial data.
CourseOutcomes(CO):
CcoO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
CO1| Enablethelearner toexplain U C Instructor
conceptof expensesncome,and createcexamd
profit of anorganisation. Quiz
CO2| Enable the learner to apply the Ap P Practical
accountingprinciplesand Assignment
standards to record theisiness Observation of
transactions. PracticalSkills
CO3| Develop practical skills in the Ap P Seminar
preparatiorof financialstatements Presentation /
GroupTutorial
Work
CO4| Enable the learner to understand U C Instructor
thefinancialhealthof abusiness. createcexamd
Home
Assignments
CO5| Interpretandcommunicate Ap P OneMinute
financial data effectively using Reflection
appropriatg¢oolsandtechniques. Writing
assignments
CO6| Apply innovative financial Ap P Viva Voce

strategies to improve business
performanceandprofitability.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit Content Hrs | Internal | External
(60)| (30) (70)
I Introduction to Research 12 20 16
1 ResearchNature,Meaning& Scope,Types
2 Qualitiesof agoodresearchei$Stepsnvolvedin
ResearcliProcess
3 Variables in Research, Formulation and Defining of
ResearclProblem Writing ResearctQuestions.
4 | Developmenbf ConceptuaFramework
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Sourcesf LiteratureReview, Writing Literature
Review.

6 | Research problem & Hypothesis: Operationalizing th¢
ResearchProblemandFormulationof Hypothesis
7 | Need and Significance of Hypothesis, Meaning and
Typesof Hypotheses
Il Samplingand ResearchDesign
8 | ChoosingheappropriateResearctbesign- Exploratory,
Descriptive, and Conclusive research, Experimental | 12
Researclidesigns 18
9 | Qualitiesof agoodResearciesign
10 | Sampling:SamplingProcedure
11 | Typesof SamplingTechniquegProbabilityandNon-
probability)
12 | SampleSize,SamplingErrors,Reliability andValidity in
Research.
1] Collection of Data and Data Processing
13 | Sourceof Collectionof Data: Secondanources,
Primary SourcesObservation Methodnterview
method,Questionnaire, an8chedule 12 18
14 | DesignandDevelopmenbf Questionnaire.
15 | MeasuremengcalesNominalScale OrdinalScale,
Interval Scale, Ratio Scale
16 | ScalingTechniqguesComparativeandNon-Comparative
scalingTechniques.
17 | TechniguesndToolsfor DataCollection,Pretesting,
andPilot Study.
18 | Processin@f Data,Classification Editing, Coding,
Tabulation.
19 | Testingof Hypothesis Errorsin Testing- Typel and
Type-ll Errors
20 | OneTailedandtwo-TailedTests | evelof Significance,
Parametricl ests
21 | Non-Parametridests Interpretatiorof TestResults
22 | Useof Computerin Data Processing.
v Report Writing and Presentation
23 | ResearclReport, Typesof Reports Styleof Reporting
Documentation
24 | Qualitiesof a GoodReport
25 | Citation, Footnotes, References, Bibliography, APA, &
MLA Format
26 | Research Ethick Ethicallssuesn ResearchPlagiarism | 12 18
27 | Plagiarism Checkers, Salami Slicing, Falsification, 12 100
Fabrication DuplicateSubmissionDataManipulation.
\% Open Ended Module

1 Research Design Workshop: Organize interag
workshopsvherestudentdearnto designresearch
projectsfrom scratchCoveressentiatomponents

suchasformulatingresearchguestionschoosing
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appropriate research methodologies (qualitat
guantitative, mixed methods), and designing ¢
collection  tools (surveys, interviews,
observations).Studentscan work in groups to
design a research proposal on a current bus
issue, encouraging collaborative learning and
creativityin approach.

PeerReviewed Journal Club: Createa journal
club where students regularly meet to discuss
critigue recent articles from peerreviewed
businesgournals.

Research Ethics Seminar: Organize seminar
workshops on research ethics, focusing on is
suchasdataprivacy,informedconsentandethical
considerationsin businessresearch.Engaging
students in discussions and case studies relat
ethical dilemmasin researchcan deepentheir
understanding of the importance of ethics in
researclprocess.

Dissertation/Thesis Proposal Defence: For
advanced students, organizing a mock thesi
dissertation proposal defence can provide a
comprehensivéearningexperienceThisinvolves
writing aresearctproposalpresentingt to apanel
of peers and faculty, and defending the
methodologyand significanceof their proposed

research.

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6 | PO7
1 3
CoO 3 1 2 2 2 2 1 1 2
1
CoO 3 2 3 2 3 1 2 1 3
2
CoO 3 2 3 2 2 1 1 2 2
3
CcO 2 2 2 2 1 2 1 2 1
4
CO 3 2 3 2 3 2 2 2 3
5
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CO 2 2 3 2 2 3 1 1 2 2 3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmer-A)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@moa0 o

REFERENCES

1. S. Kevin, Research Methodology for Social Sciences, Ane Books Pvt.Ltd, New Delhi,
2019.

2. DeniEliott& JudieStern,ResearclEthics: A ReaderUniversity Pressof New
England,1997

3. KothariC.R, ResearciMethodology:MethodsandTechniquesNewAge International
(P)Ltd., Publishers,2004

4. SharmaC.K, JainM K, ResearciMethodology New Delhi, ShreePublishers2008.

5. RussellBernardH., GeryW. Ryan,AnalysingQualitativeData: Systematic
ApproachesSAGE Publications,2010
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7.

8.
9.

10.

JohnCreswell,ResearctDesign: Qualitative, Quantitative ,and mixed methods
approachFourthedition, Sagé’ublications,2013

Singh A K., Tests,Measurementand ResearchMethodsin BehaviouralSciences.
BharatiBhawan Publishers ®&istributors, NewDelhi,2017

Sharm&.R, ResearctiMethodology New Delhi, NationalPublishingHouse 2004
Hair, Anderson,TathamandBlack,5thEdition, Multivariate DataAnalysis,ISBN 10:
0138948583 ISBN 13:978013894858®R ublishedy PrenticeHall CollegeDiv, 1998
Gummersson, E. Qualitative methods in Management Research, Sage
publications,1991

SUGGESTED READINGS:

1. C.R. Kothari (2013), ResearchMethodology: Methods and TechniquesNew Age
International
2. Ulin P,Robinsorg, Tolley E. (2005),QualitativeMethodsin PublicHealth:A field guide
for Applied ResearchiMedicine& Sciencan Sports&amp; Exercise
3. John Creswell (2013). Research Design: Qualitative, Quantitative, and mixed methods
approachFourthedition, SagePublications
Programme BBA
CourseCode
CourseTitle Communicating With Al
Typeof Course | SEC
Semester 5
Academic 300-399
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
3 3 - 45

Prerequisites

Course
Summary

In therapidly evolvinglandscapef artificial intelligence(Al), theability
to effectively communicate and collaborate with Al systems has be
an essential skill for professionals across various disciplines.
"Communicatingwith Alis an innovative course designedto equip
students with the foundational knowledge and practical skills nece
to navigate the complex interactions between humans and Al sy
This course delves into the multifaceted nature of Al communicg
examining both the technical underpinningsand the broadersocietal
implications.

CourseOutcomes(CO):

CO

CO Statement

Evaluation
Toolsused

Cognitive
Level*

Knowledge
Category#

CO1

Understand
principles of Al
learning,includinghowAl systems

Practical
Assignment /
Observation
of Practical

fundamenta| U C
and maching

the
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are designed, trained, and Skills
deployed.

CO2| Develop skills in designing| Ap P Seminar
implementing, and evaluating Presentation /
humanAl interfaces, with a focu Group
on enhancing usability, Tutorial Work
accessibilityandeffectiveness.

CO3| Analyze the ethical, cultural, an Ap P Seminar
societal dimensions of Al Presentation /
communication, emphasizingthe Group
importance of responsible Al Tutorial Work
developmenand usage.

CO4| Apply communication theories aff U C Practical
practices in the context of Al, Assignment /
fostering meaningful interactions Observation
betweerhumansandmachines. of Practical

Skills

CO5| Engage in interdisciplinary| Ap P Seminar
research and projects that expl Presentation /
innovative approaches to Al Group
communication in various secto Tutorial Work
including education, healthcare
businessand entertainment.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(45) | (25) (50)
I Artificial Intelligence and BusinessAdministration 9 20 12
1 | Basics of Atrtificiallntelligence (Al}Definition and Scope
of Al
2 | HistoricalContext and Evolutionf Al
3 | Applicationsof Al in Businessand Daily Life
4 | Ethicalconsiderationg Al
5 | Roleof Al in Busines®\dministrationAl and Decision
Making in Busines#\l in Marketing, Finance, HR, and
Operations
6 | RealSuccessfuhl Implementations
7 | Challenges anRisks associated withl in business
8 | IntegratingAl into Business Strateg$trategies for
incorporatingAl in businesperations
9 | Impactof Al on Business Models
10 | Developinga Competitive EdgéhroughAl adoption.
I BusinessAnalytics and Decision Support Systems 9 12
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11

Understanding Business Analytitg#roduction to
Business Analyticand its Significance: Key Concepts
Descriptive Predictive andPrescriptivéAnalytics

12 | ToolsandTechniguegor BusinesAnalytics.

13 | Decision Support Systems (DSBbdle of DSS in
Busines®DecisiorMaking

14 | Component®f DSS:DataModels,andUserInterface.

15 | DataDriven Decision Makingmportance of data in
DecisionMaking

16 | DataCollection,ProcessingandAnalysis

17 | ImplementingDataDriven DecisiorMaking in Business

18 | Al-PoweredBusinesdntelligencelntegrationof Al in
Businesdntelligence

19 | Al-DrivenAnalytics ToolsandPlatforms

1] Promoting and Implementing Al in Business 13

20 | PromotingAl Adoptionin OrganizationsStrategiegor
promoting Al adoptiorBuilding Awareness and
Overcoming Resistancaligning Al with Business
Goals.

21 | Al Project ManagemerRroject Planning and Execution
for Al implementations

22 | ManagingresourcesindTimelines,Monitoringand
EvaluatingAl projects.

23 | Al andEntrepreneurshiy®pportunitiesor Entrepreneurs
in theAl space

24 | Al-Driven StartupsChallengesandRisksin Al
Entrepreneurship.

25 | Ethicaland Social Implications of Al in Busine&thical
considerationg Al decisionmakingSocial Impact and
Responsibilityof Businesses using Al, Current Issues 8
FutureTrends.

Y Communication Strategiesfor Al Integration in Business 13

Administration

26

Understandind\l CommunicatiorBasics Introductionto
Al Communication and its Significance in Business
Administration

27

Fundamentalsf NaturalLanguageProcessingNLP) and
its Applicationsin Al Communication

28

Exploring ChatbotsVirtual AssistantsandotherAl
Communicationrools

29

Tailoring Messages for Al Interface&dapting
CommunicatiorStrategiedor differentAl platforms and
Interfaces

30

Craftingeffectivedialoguedor ChatbotsandVirtual
Assistants, Personalization Techniques in Al
Communicatiorfor enhancedJserEngagement

31

EnhancingJserExperiencghroughAl Communication

UnderstandindJser Intent and Context Al interactions
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32 | Implementing feedback mechanisms to improve Al
communicationPesigninguserfriendly Al interfacedor
seamlessteractions

Open-Ended Module

1 | Handsonexercises witlAl-basedanalyticstools 5

2 | Ethics Debate: Al in SocietyOrganize a debate or par]
discussion on thethical implications of Al invarious
sectors such as healthcare, finance, and criminal ju
Students research and present arguments on topics i
bias,privacy concerns, and theture of employment.

3 | Al in Healthcare Case StudieAnalyze and discuss ca
studies where Al technologies are applied in healthc
such as diagnostic tools, personalizedmedicine, and
patient monitoring systems.Studentscould also engage
with guestspeakerérom theindustry.

Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
2 3
CO 2 1 2 2 2 2 1 2 1 2
1
CO 3 2 3 2 3 1 2 2 1 3
2
CO 3 2 3 2 2 1 1 2 2 2
3
CO 2 2 2 2 1 2 1 1 2 1
4
CO 2 2 3 2 3 2 2 1 2 3
5

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)
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SummativeAssessmeniSA)

a.Writtentest

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

I. Standardized Test
FormativeAssessmen(iFA)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@moa0 T

REFERENCES

1. Peterd.A. Shaw- "Introductionto Businesg\nalytics: UsingdAtrtificial Intelligence"
(2019,Springer)

2. Dursun Delen "Business AnalyticsData Analysis & Decision Making" (2019,
Cengagé_earning)

3. Jay Liebowitz- "BusinessAnalytics and Cyber Security Management in
Organizations'(2019, CRC Press)

4. V. SasiKumar- "BusinesdntelligenceandAnalytics" (2018,PearsorEducation
India)

5. Tapan K. Panda"Business Analytics: Concepts, Theoriasd Applications” (2019,
Oxford University Press)

SUGGESTEDREADINGS:
Books:

1. "CompetingonAnalytics: Updated, with @&ew Introduction"by ThomasH.
DavenportandJeannds. Harris(2017,HarvardBusinesdReviewPress)

2. "TheAl AdvantageHow to PuttheArtificial IntelligenceRevolution towWork™ by
ThomasH. Davenport (2018, MITPress)

Articles:

1. DavenportT. H., & Ronanki,R. (2018)."Artificial intelligencefor therealworld."
HarvardBusinesReview.

2. Marr, B. (2016)."Whatis artificial intelligence?'Forbes.

3. Manyika,J.,etal. (2017)."Artificial intelligence:Thenextdigital frontier?"
McKinsey Globallnstitute.
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Programme BBA
CourseCode
CourseTitle Networking In Business
Typeof Course | Core Course/ Minor
Semester 6
Academic 300-399
Level
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 3 - 2 75

Prerequisites

Course The students will be able to assess the importance of people, teat
Summary networks for business success, understand the various types of b
networks, various networking skills requiredonsiness, apply the skil
to develop own networks, achieve skills to resolve conflicts easily
understandhe role of social media busines:etworking.
CourseOutcomes(CO):
CcO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
CO1| Assess the importance of people U C Instructor
teamsandnetworksfor business createcexamg
success. Quiz
CO2| Understandhevarioustypesof U C Practical
businessetworks Assignment /
Observation of
PracticalSkills
CO3| Achieve the various networking Ap P Seminar
skills required in business to Presentation /
resolveconflictseasily GroupTutorial
Work
CO4| Apply the skills to develop own Ap P Instructor
networks createcexamd
Home
Assignments
COS5| Understand the role of social AP P OneMinute
mediain businessetworking. Reflection
Writing
assignments

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (CProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:
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Module | Unit | Content Hrs | Internal | External
(75) | (30) (70)
I Introduction to Networking 10 10 16
1 | Importanceof PeopleTeam,Roleswithin ateam,
Methodsto develop a team
2 | EssentialComponent®f Networking
3 | TraditionalNetworkingStrategiesike Conferences,
City Council Meetings etc.
I Business NetworkingTypes-Skills required for 12
Networking
5 | Business\Networking: GoalsandStrategiegor Business| 18
Networks
6 | Typesof BusinessNetworksFormalandinformal
Businesd\etworks
7 | Building andExpandingProfessionaNetworks
8 | Networking SkillsNetworking across Cultural
Boundaries
1] Networking Toolsand Strategies 12 18
9 | NetworkingOpportunities
10 | NetworkingTools
11 | Effective NetworkingStrategies
12 | CommonMistakesin BusinessNetworking
13 | DevelopingandManaginga BusinessContactDatabase
\Y; Technologyto Network 11 18
18 | InternetCommunicationNetworkingin SocialMedia,
Creating Business Connections through Google+, X
Facebook
19 | Roleof social median BusinessCommunication
20 | BenefitsandDisadvantagesf usingSocialMediaasa
NetworkingStrategy
21 | Guidelinedor usinglnstantandText Messagingn
Workplace
22 | Building Businesonnectiorby Blogging.
V Practicum
{ Case Studiesand DiscussionForums: Present 30 20

students with current case studiesnatworking
challengesfaced by organizations,including
topics like managing remote work infrastructu
dealing with DDoS attacks, or implementing
zerotrust networks. Following the case study
analysis, facilitate discussion forums where
students can debate solutions and strategies
encouraging them to apply critical thinking
realworld problems.

1 Policy andRegulationrAnalysis:Engagestudents
in analysing and debating current policies ¢
regulationsaffectingtheinternetandnetworking,
such as net neutrality, data protection laws

(GDPR,CCPA),andcybersecuritystandards.
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1 Guest Speaker Series: Invite industry
professionals and experts to talk about cur
challengesand trends in the networking fiel
including the future of networking, cybersecur
threats, and the evolution of network
technologies.

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6 | PO7
1 2 3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a.Writtentest
b. Openbooktest
c. Problembasedassignments
d. Individual projectreport
e.Casestudy report
f. Teamprojectreport
g. Literaturesurvey
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h. Standardized Test
FormativeAssessmen(iFA)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@Toa0 o

REFERENCES

Carnegiep. How to win friendsand influencepeople.

Young,D. Crucialskills toimproveyour conversations.

CarbaryJ. Contentbasedhetworking.

Higdon,R., & Higdon, J. Freakishlyeffectivesocialmediafor network marketing.
Labarr, A.S. ThePowerof Networking.

Kellog, T. NetworkingMistakes.

SalpeterM. SocialNetworkingfor CareerSuccess.

Nogo,rwNE

Programme BBA

CourseCode
CourseTitle Total Quality Management
Typeof Course | Core Course/ Minor
Semester 6
Academic 300-399
Level
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60
Prerequisites
Course This courseintroducesthe principles of Total Quality Managemen
Summary (TQM), a customeroriented approach that emphasizescontinuous

improvement in all aspects of business operations. Aimed at gre
studentsand professionalsseekingto deepentheir understandingof
guality managemensystems,the curriculum is designedto foster a
comprehensivenderstandingf TQM'srole in enhancingrganizationa
performancendcompetitiveness.

CourseOutcomes(CO):

(6{0) CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
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CO1| Understand the Evolution and U C Standardised
Principlesof TQM Test
CO2| GraspCoreTQM Concepts Ap P CaseStudyand
Classroom
Discussion
CO3| Apply TQM ToolsandTechniques Ap P CaseStudyand
Classroom
Discussion
CO4| Analyse TQM Implementation U C Standardised
Strategies Test
* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
60) | (30
60)| 30) | o)

Overview of Total Quality Management 10 20 16
ConceptMeaning,Definition of Quality
Needfor Quality, Evolutionof Quality
Dimensionsof ProductandServiceQuality
BasicConceptof TQM
TQM Framework
Contributionsof Deming,JuranandCrosby
Barriersto TQM
Customer Focus, Customer Orientation, Customer
SatisfactionCustomerComplaints CustomeiRetention

OINOIOBRWNEF

T TQM Principles 12 18
Leadership Quality Statements

Strategiaguality planning,Quality Councils

7 | Employee Involvement, Motivation, Empowerment
TeamandTeamwork RecognitionandReward

O Ol

8 | Performancéppraisal
9 | ContinuousProcesdmprovement,PDCA Cycle, 5S,
Kaizen

10 | SupplierPartnershipPartneringSupplierSelection,
SupplierRating

1] TQM Toolsand Techniques 14 18
9 | TheSevenTraditional Toolsof Quality

10 | NewManagemenTools- Six SigmaConcepts
11 | BenchMarking- Concepts

12 | Reasorto BenchMark FMEA

13 | StagesJTypes

14 | Quality Circles

15 | Costof Quality

16 | Quality FunctionDeployment{QFD)
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17 | Taguchi Quality Loss Function, TPM, Concepts,
ImprovemeniNeeds
18 | Performancéleasures
\V Quality ManagementSystem 12 18
18 | Introduction,Benefitsof ISO Registration
19 | ISO9000Seriesof StandardsSectorSpecificStandards
AS 9100,TS16949,TL 9000, ISO9001
20 | Requirements)mplementation,Documentation Audits,
Registration
21 | Environmental Management System: Introduction,
14000 Series Standards, Concepts of 1SO 1400,
Requirementsf 1ISO 14001
22 | Benefitsof EMS
Vv Open Ended Module: 12 10

1 Quality Improvement Projects: Assign stude
to smallgroupsandtaskthemwith identifying a
realtlife problem either within the university (
alocalbusinessTheywill applyTQM toolsand
techniques, such as the PDCA cycle, 5 W,
analysis, or Six Sigma methodologies, to
propose and, if possible, implement
improvements.

1 CaseStudyAnalysisandPresentationJtilize case
studies of successfuland unsuccessfulTQM
implementations across various industries.
Studentsvill analysehesecasegdo understandhe
factors that led to success or failure, focusing
leadership, culture, customer focus, and
continuous improvement. They will present th
findings and recommendations, fostering pu
speakingskills and criticalanalysis.

1 Guest Lectures and Industry Visits: Invite qua
management professionals from different
industries to share their experiences and insi
on TQM practices, challenges,and outcomes
Organizevisitsto companieshatarerenownedor
their TQM practicesallowing students to obser
TQM in action and engage with professionals
thefield.

Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
COo| 3 3 2 1 3 3 3 2 2 3 1
1
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CO| 3 3 3 3 3 3 3 2 2 3 3

CO 3 3 3 3 3 3 3 2 2 3 3

CO| 3 3 3 3 3 3 3 2 2 3 3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmeniSA)

a. Written Test

b. OpenBook Test

c. ProblemBasedAssignments

e. Individual ProjectReport

f. CaseStudyReport

g. TeamProjectReport

h. LiteratureSurvey

i. Standardized Test
FormativeAssessment-A)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial Work
HomeAssignments
SelfandPeerAssessments

Oral Presentations
Observatiorof Practical Skills

AT T S@Toao0 Ty

REFERENCES

a. EvansJ.R.,& Lindsey,W. M. (2012).TheManagemenrandControlof Quality
(8thed.,Firstindianed.).Cengagé.earning.
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b. JanakiramarB., & Gopal.(2006).Total Quality Management TextandCases.
PrenticeHall of IndiaPvt. Ltd.

c. Suganthi, L., & Anand Samuel. (2008ptal Quality Management. Prentice Hall of
India Pvt. Ltd.

Programme BBA

CourseCode
CourseTitle SustainableBusinessEnvironment
Typeof Course | VAC
Semester 6
Academic 300-399
Level
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
3 3 - - 45
Prerequisites
Course This course begins with an introduction to the business environ
Summary providingafoundationalunderstandingf the externaffactorsthatimpact

businesses.Students then delve into the political and economic
environment, examining how government policies and macroecor|
trends influence business operations and strategies. Next, the focu
to sustainable business practices, where learners explore ways t
business activities with environmental and social responsibility for |
term viability. Finally, the course covers the technological and s
cultural environment, equipping students with insights into how
technological advancements and cultural dynamics shape industri
consumerbehavior. Through these modules, studentsgain a holistic
understanding of the multifaceted business landscape, preparing t
navigatecomplexities and driveustainabléusiness growth.

CourseOQutcomes (CO):

CO CO Statement Cognitive | Knowledge Evaluation
Level* Category# Toolsused
CO1| Enablelearner to gaira U C Standardized
comprehensive grasp of the externg Test

factors shaping organizational
operationsstrategiesand
performance, facilitating informed
decisionmakingfor sustaineguccess
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CO2

Enable the learner to analyze the Ap
government influence on business
environmentcomprehendheintricate
relationshipbetweerregulatory
policies and business operations,
enabling adept navigation of legal
frameworksfor sustainablgrowth
andcompliance.

Observation
andPractical
Skills

CO3

Enable the learner to grasp the Ap
significance of macroeconomic
factors and global trends in shaping
businesslecisionsandstrategiedor
sustainegrofitability.

Observation
andPractical
Skills

CcO4

Enable the learner to understand thg U
impact of government policies and
regulations on business operations,
enabling strategic adaptation to
navigateregulatorycomplexitiesand
fostersustainable growth.

Standardized
Test

CO5

Enable learner to analyze how Ap
innovations drive industry evolution,
while in the sociecultural module,
analyze cultural dynamics to adapt
strategies for diverse consumer
markets.

CaseStudy

CO6

Enablestudentgo exploresustainable Ap
businesgracticeso ensurdong-term
viability and positive impact on both
societyand the environment

Observation
andPractical
Skills

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create (C)
# - Factual Knowledge(Fronceptual KnowledgéC) Procedural KnowledgéP)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module

Unit

Content

Hrs
(45)

Internal | External

(25) (50)

Businessand | t @ndronment

1

| Businesd Nature,ConceptandMeaning.
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2 | Businessnvironment Nature,Concepts ani/leaning.
3 | Business Environmen€omponents
4 | Busines€Environment Typesandits Rolein Business 12
5 | Roleof EconomicPolicy inBusiness.
6 | Busines<thics
Il Economic and Political Environment
6 | Economy Meaning,Natureand itsRolein Indiancontext.
7 | Factors affectingconomy(Macro& Micro)
8 | Politicalinstitutions (Legislature Executive Judiciary) 12
9 Roleof Centerand Staté&sovernment®n Economy
10 | Economic policiesimpact of Fiscal, Monetary, EXIM policy|
andindustrial policy on business.
11 | Impactof Liberalization,PrivatizationandGlobalizationin
Indiancontext
1] Technologicaland Sociccultural environment 20
10 | Concept of technology in business environment and
importanceof making technologicagbolicies.
11 | Role ofAl in businesnvironment.
12 | Nature of Corporate governandactors influencing 12
Corporatggovernance
13 | Mechanism®f Corporategovernance
14 | Natureof culture impactof cultureon business
v SustainableBusinessEnvironment
17 | Naturalenvironmenmeaning andnhfluenceon business
18 | Environmentategulationandpolicy instruments. 14
19 | Introductionto Sustainabilityandsustainablelevelopment
20 | Sustainabilitystandards
21 | Sustainabl@roductsand Ecdoranding
22 | Sustainableralueframework andgreensupplychain
Vv Open Ended Module
In collaborationwith an NGO, organizea field trip to an 5
ecologically significant location. After the visit, students V
be tasked with preparinga SWOT analysisto assessthe
potentialfor making this placéusinessdriendly.

Mapping of COswith PSOsand POs:

PSO1| PSO2| PSO3| PSO4 | PO1 | PO2 | PO3 | PO4 | PO5 | PO6
COo1 2 2 2 2 1 2 1 3 2 1
CO2 3 2 3 1 2 2 1 3 3 2
CO3 3 2 2 1 1 2 2 3 3 2
CO4 2 2 1 2 1 1 2 2 2 2
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CO5 3 2 3 2 2 1 2 3 2 2

CO6 2 2 3 1 1 2 2 2 2 3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmenit CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a. Written test
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test
FormativeAssessmer(FA)
ss. Practical Assignment
tt. Viva
uu.Quiz
vv.Interview
WW. ClassDiscussion
XX.Seminar
yy.Group Tutorial work
zz.Homeassignments

aaa. Self andpeer Assessments

bbb. Oral presentations

ccc. Observatiorof practicalskills
REFERENCES

1. K. AswathappaEssentialsof BusinessEnvironment,HimalayaPublishingHouse
Pvt. Ltd,Ninth Edition 2007.

2. Rosy Joshi, SangamKapoor, BusinessEnvironment, Kalyani Publishers,
Third Revised edition 2011.
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FrancisCherunilam Busines€Environment HimalayaPublisingHouse,

HimalayaPublishing Hous®vt. Ltd., 229 Edition 2013.

© N O A

S.Adhikart Busines€Environment

MisraandPun Busines€Environment

RuddarDutt andSundarankK.P.S- Busines€Environment
Chidambar& - Business EnvironmenY,ikas PublishingHouse

. TheRiseandfall of NationsRuchirSharmaPenguinBookslimited, 2017

SUGGESTED READINGS:

1. Greento Gold: How SmartCompaniedJse EnvironmentalStrategyto Innovate,Create
Value,and Build Competitivéddvantage, DanieC. Esty, Andrew S. Winston

2. BusinessandSustainability Michael Blowfield

3.The Triple Bottom Line: How Today'sBestRun CompaniesAre Achieving Economic,
Socialand Environmental Succesand How YouCanToo, by Andrew Savitz

4. The New SustainabilityAdvantage SevenBusinessCaseBenefitsof a Triple BottomLine,

Bob Willard

5.Variousarticles,cases, researditerature, websitesn therelatedarea

Programme BBA
CourseCode
CourseTitle Strategic Management
Typeof Course | Core Course
Semester 7
Academic 4007 499
Level
CourseDetails Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 3 - 2 75

Prerequisites

Course This course introduces the key concepts, tools, and principles of st
Summary formulation and competitive analysis. It is concerned with manag
decisionsandactionsthataffectthe performancendsurvival of businesg
enterprises.The course is focused on the information, analyses
organisationgbrocessegndskills andbusinesgudgmentmanagersust
use to devise strategies, position their businesses, define firm bour
andmaximizelong-termprofitsin thefaceof uncertaintyandccompetition.
CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
CO1| Understandhe concept,processand U C Standardised
levelsof strategiananagement Test
CO2| Have proficiency in competitive Ap P CaseStudyand
strategies in different types of Classroom
industries Discussion
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CO3| Haveproficiencyin formsof corporate Ap P CaseStudyand
restructuring Classroom
Discussion
CO4| Ability to identify strategidssuesand U C Standardised
designappropriate coursed action Test

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(75) | (30) (70)
Overview of Strategic Management 11 10 16
1 | ConceptandProces®f StrategidManagement
2 | Benefitsof StrategioVlanagementyision andMission
3 | Functional Strategies: Human Resource Strategy,
MarketingStrategy FinancialStrategy
4 | Levels of Strategies: Corporate, Business and
Operationalevel Strategy
I Strategy Formulation 11 18
5 | StrategicFormulation- StrategicChoice, Stages,and
Importanceof Strategic Formulation
6 | Formulation of Alternative Strategies: Mergers,
Acquisitions, Joint  Ventures, Diversification,
TurnaroundDivestmentLiquidation
7 | CorporatePortfolio Analysis- SWOTAnNalysis, PESTE
8 | Mi c hael FivebBorceAaalysissBCG Matrix, GE
Nine Cell Matrix, Ho f eMafris, McKinsey7 -S
Model
1] trategy Implementation, Evaluation and Control 11 18
9 | Concepiof Strategy Implementation
10 | Natureof Strategyimplementation
11 | Behavioral, Structural, Functional and Procedura
Implementations
12 | Criteriaof StrategyEvaluation
13 | StrategySurveillance
14 | Mechanisnfor Controlling Strategy
15 | DuPont's Control Model
16 | Concepiof ValueChain
17 | StrategyAudit
v Corporate Restructuring 12 18
18 | ConceptNeedof CorporateRestructuring
19 | Factorsof Corporate Restructuring - Internal and
External
20 | Formsof CorporateRestructuring
21 | Indian StrategicAlliancesandInternationalBusinesses
- ImportanceTypes
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22 | GoverningStrategieof PPPModel

Practicum

1

Expert Guest Lectures and Workshops: Invite
industry experts to share insights on strategic
challengesthey have faced and the strategiesthey
haveemployedo overcomehem.

Debateon Strategic Decisions: Organize debateson
strategicdecisions taken by realworld companies,
whethersuccessfubr not. Topics caninclude mergers
and acquisitions, market entry strategies
diversification,or strategicalliances.

Case Study Analysis and Presentation: Select
contemporarycase studies from leading business
journalsor case repositoriesthat highlight strategic
challengesfaced by organizationsAssign thesecase
studies to students for-depthanalysisasking them tg
identify the strategicissues,evaluatethe options,and
recommendctions Encouragetudentgo presentheir
findings in class,fosteringa discussionthat explores

diversestrategigoerspectives.

30

20

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| POS

1

2 3

PO6

PO7

CO

3

3 2 1 3 3 3 2

CO

CO
3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessment(SA)

a.Written Test
b. OpenBook Test
c. ProblemBasedAssignments
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e. Individual ProjectReport
f. CaseStudyReport

g. TeamProjectReport

h. LiteratureSurvey

i. Standardized Test

FormativeAssessmen(iFA)

AT T S@Tmoao0 T

PracticalAssignment

Viva

Quiz

Interview

ClassDiscussion

Seminar

GroupTutorial Work
HomeAssignments
SelfandPeerAssessments
Oral Presentations
Observatiorof Practical Skills

REFERENCES

1.
2.

3.

Thomas,). (Yearof Publication) StrategidManagement TextandCasesPearson.
Hill, C. W. L., Schilling, M. A., & Jones, G. R. (Year of PublicatioB)rategic
ManagementCengagéd.earning.

Werther Jr,W. B., & ChandlerD. (Yearof Publication) StrategidVlanagemenand
CSR Strategic Corporate Social Responsibility: Stakeholders in a Global
EnvironmentSage.
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Programme BBA

CourseCode

CourseTitle Data Analysis Tools for Social Scientists

Typeof Course | Core Course

Semester 7

Academic 400 499

Level

CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
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4 [E | - | 2 | 75

Prerequisites

Course This course provides a comprehensive introductiorsdoial scienc

Summary research methods and data analysis. It covers the entire research |

from formulating research questions to communicating research fin
effectively. Students will learn various research designs
methodologies, ethical considerations, sampling techniques, anc
collectionmethodscommonlyusedin socialscienceesearchThecourse
also emphasizes the importance of data management, visualizatic
effective communication of research findings. Students will explorg
role d data journalism in informing public opinion and understand
ethicaland legakonsiderationgvolved indata communication.
CourseOutcomes(CO):
CcoO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused

CO1| Comprehend the steps involved ir] U C Instructor
developing a research plan, from createcexamg
formulating research questions to Quiz
selecting appropriate
methodologies.

CO2| Enable the learner to gain Ap P Practical
proficiency in designing research Assignment /
studiesjncluding hypothesis Observation of
developmentselectionof research PracticalSkills
design,andmethodology.

CO3| Design a variety of data collection Ap P Seminar
instruments for contemporary Presentation /
businessesearchssuesandapply GroupTutorial
theprinciples of sampling and Work
sample size determination to
contemporary business research
problems

CO4| Demonstrate an understanding of U C Instructor
ethical considerations inherent in createcexamg
socialscienceaesearchincluding Home
participantconsent,confidentiality, Assignments
andminimizing harm.

CO5| Construcdifferenttypesof testable Ap P OneMinute
hypotheseand interprethe Reflection
statisticaltestoutcomes Writing

assignments

CO6| Formulate alternative research Ap P Viva Voce
designs for a redife business
research problem and discuss the
pros and cons of each design and
researclproposal.
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* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - Factual Knowledge(F) Conceptual Knowledge (C) Procedural Knowledge (P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(75) (30) (70)
I DevelopingResearchPlan 11 10 16

1 | Stepsnvolvedin developingesearciplan.

Researclyuestiorformulationandhypothesis
development.

Ethicalconsiderationgh socialsciencaesearch
Researclidesignandmethodologyselection.

Samplingtechniquesn socialscience research
Datacollectionmethoddn socialscienceresearch

N

oundations ofData Analysis in Social Sciencdresearch
Introductionto dataanalysigoolsandtechniquegor
socialscienceresearch 11
Datatypesandmeasuremernh socialscienceresearch 18
9 | Datacleaningmanagemengndvisualization
techniques

10 | Basicstatisticalconceptsaandanalysismethods

11 | Practicalexercisesising softwargoolsfor data
analysisand visualization

12 | Preparingaresearctplan andethicalconsiderations

N To|og| bl w

(o]

1] AdvancedData Analysis Techniquesfor SocialScience
Research

13 | Modelling in social science research, including logis
regressiorandprobability 12 18
14 | Techniquedor measurindatentvariablesand
analysingspatial data

15 | Methodsfor surveydesignadministrationanddata
coding

16 | Understanding confounding factors and causality in
socialscienceresearch

17 | Application of data analysis tools to predict outcome
in the social world

18 | Practicalexercisessing softwargoolsfor advanced
dataanalysisand modelling

v Communication of Datain Social ScienceResearch
19 | Importanceof effectivecommunicatiorof social
sciencedata

20 | Roleof datajournalismin informing publicopinion
21 | Effectivedatavisualizationprinciplesandsoftware
tools

22 | Writing andpresentingesearcheportsandpapers 11 18
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23 | Ethical and legal considerations in data communica
andjournalism
Vv Practicum
1 Practical exercises using software tools for ¢
analysisand communication 30 20
1 Case studies on data journalism atatytelling
usingsocial sciencéata
1 DataDriven Societal Issue Analysis: Stude
are tasked with selecting a current societal ig
(e.g., income inequality, gender disparities,
climate changeimpacts on communities)and
utilizing data analysisools to explore, analyss
andvisualizedatarelated taheir choserissue.
91 Data Visualization Competitions: Encourage
creativity and technical skill developmentby
hosting competitions for the most insightful
innovativevisual representation of data.
Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
COo| 3 2 1 2 2 2 2 1 1 1
1
CO| 3 3 2 3 2 3 1 2 1 1
2
CO| 3 3 2 3 2 2 1 1 2 2
3
CO| 2 2 2 2 2 1 2 1 2 2
4
COo| 3 2 2 3 2 3 2 2 2 2
5
CO| 2 2 3 2 2 3 1 1 2 2
6

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
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N

Moderatel Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments
e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test

FormativeAssessmer(FA)
a. PracticalAssignment
b. Viva
c. Quiz
d. Interview
e. ClassDiscussion
f. Seminar
g. GroupTutorial work
h. Homeassignments
i. SelfandpeerAssessments
j. Oralpresentations
k. Observatiorof practicalskills
REFERENCES
1. C.R.KothariGauravGarg.2019.ResearcimethodologyMethodsandtechniqueg4th
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Edition, Vikas PublishingHouse, New Delhi.
4. JohnsonR.A. &Wichern,D.W. (1997)BusinessStatisticsDecisionMaking with
Data,1st Edition,JohnWiley & Sons, Unitedtates.
5. Malhotra, N & Dash. S (2010arketing ResearchAn Applied Orientation ,6th
Edition, Pearson, Prentiddall of India, New Delhi.
6. DonaldR. CooperandPamelsS. Schindler(2013),BusinesResearctMethods,Tata
McGraw Hill
7. Williams ZickmundG (2003),BusinesRResearciMethods,7th Edition, Pearson
Education
8. Hair,Anderson,TathamandBlack (2006),5th Edition, Multivariate DataAnalysis,
PearsorEducation
9. O.R. Krishnaswamy (2005), Methodology of Research in Social Sciences, 2nd

Edition, HimalayaPublishers.
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ed.).SAGE Publications Indi&vt Ltd.
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ed.).SAGE Publications Indi&vt Ltd.

13.UmaSekararandRoger Bougie(2016).Researcimethodsor businessA skill-
building approach (7tled.). JohiWiley & Sons, Inc.

14.Vohra,N. D. (2013).Researcimethodologyandtechniquesn agriculture(3rded.).
New India PublishingAgency.

15.Garg,G. (2017).ResearcimethodologyPrinciplesandtechniqueg2nd ed.)R.
Chand& Company Ltd.
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approacheg3thed.).Pearson.
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(10thed.).Routledge.
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settingsAn integratedapproacho designandanalysig3rd ed.). Routledge.
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OnlineContent
https://onlinecourses.swayam?2.ac.in/cec20 hsl7/preview

Courses inthe Area of Specialisation/ Elective

Programme BBA
CourseCode
CourseTitle Security Analysis and Portfolio Management
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Typeof Course

(Elective Course 1) Group 1 - Finance

Semester

5

AcademicLevel

300-399

CourseDetails

Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - 60

Prerequisites

No prerequisitedor this course

Course Securities analysis and portfolio managementcourse provides a
Summary comprehensive exploration of key concepts and practices in the fi
investment. The course aims &quip learners with the knowledge a
skills necessaryo makeinformedandstrategianvestmentecisions
CourseOutcomes(CO):
CO CO Statement Cognitive | Knowledge| Evaluation
Level* Category# | Toolsused
CO1 | Familiarizewith the theoryand practiceof U C Instructor
investmentnalysisandportfolio management createcexams
/ Quiz
CO2 | Analysetherelationshipbetweerrisk and Ap P Seminar
return Presentation |
Group
Tutorial Work
CO3 | Comprehend the portfolio and capital mar Ap P Seminar
theoriesand apply to formulate the optimal Presentation /
portfolio basedn theinvestorconstraints Group
Tutorial Work
CO4 | Visualize the meaningand types of efficient U C Instructor
capitalmarket. createcexams
/ Quiz
CO5 | Evaluateheperformancef differentportfolios Ap P Seminar
by applying quantitative tools to identify t Presentation |
bestinvestmentlternativesn designingandre- Group
designingthe portfolio. Tutorial Work
CO6 | Evaluate strategies followed by various Ap P Seminar
portfolio manager. Presentation /
Group
Tutorial Work

* - Remembe(R), Understan@U), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
# - Factual Knowledge(F) Conceptual Knowledge (C) Procedural Knowleddég@rognitive
Knowledge(M)
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Detailed Syllabus:

Module | Unit Content Hrs | Internal | External
(60) (30) (70)
I Investment, Risk and Return & Valuation of Securities | 12 20 16
1 | Introductionto Investment:Objectives,Investment
andSpeculation
2 | Typesof FinanciallnvestmentsSource®f
Investmeninformation
3 ReturnandRisk AnalysisReturn:Concepiwf Return,
Computation of Return. Risk: Concept of Risk,
Systematicand UnsystematicRisk, Sourcesof
InvestmenRisk, Measurementf Risk
4 | Bond and fixed income instruments valuation
valuationof equity andpreferenceshares
I Fundamental and Technical Analysis 12 18
5 | SecuritieAnalysisFundamentafnalysis:Analysis
of Economy,Toolsfor EconomicAnalysis
6 | Industry AnalysisDifferent Stages of Industry Life
cycle,Key Factors in Industrnalysis
7 | Company Analysis: Tools for Profitabilignd
FinancialSoundness
8 | TechnicalAnalysis:Theories offTechnicalAnalysis:
Dow Theory,Elliot WaveTheory.ChartingTools
[l Portfolio Theory and Capital Market Theory 12 18
9 | Markowitz portfolio theory
10 | Riskandrisk aversion
11 | Efficient FrontierandUtility
12 | CapitalMarketTheoryi CapitalMarketLine
(CML) & SeparationTheorem
13 | MarketPortfolio, SecurityMarketLine (SML)
14 | CapitalAssetPricingModels
15 | CAPM andArbitragepricing theories
16 | Market mechanism, testable hypothesis about
marketefficiency
17 | Implicationsof efficiency markethypothesigor
securityanalysisand portfoliomanagement
\VJ Portfolio Management 12 18
18 | Discussionon Passive/s Active management
19 | Passivestrategieandactivestrategie®f Portfolio
Management
20 | AssetAllocation Strategies
21 | Portfolio Evaluation MeasurdsSharpe ratio,
TreynorratioandJ e n sAdphad s
22 | Portfolio monitoringandrevision
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Vv Open Ended Module: 12 10
1 CreatingAwareness and Sessions on Onlir]
Trading

30% Problems and 70% Theory.

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3

Correlation Levels:

Leve Correlation
[
- Nil
1 Slightly / Low
2 Moderate Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)
a. Written test
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
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e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmen(iFA)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@Tmoao0 T

REFERENCES

1. Reillly, Frank R, Keith C. Browi2012), Investment Analysis and Portfolio Management,
Thomsoni SouthWestern.

2. ChandraPrasanng2012),InvestmenAnalysisand PortfolioManagement, Fourth
edition,McGraw-Hill.

3. BhallaV. K. (2013), InvestmentManagementi Security Analysis and Portfolio

ManagementNineteenthEdition, S. ChandandCompany., NewbDelhi.

4. Khatri, Dhanesh (2017%ecurityAnalysis and Portfolio ManagemeicGrawHill.

5. Ranganatham R., MadhumaRi (2012), Security Analysis and Portfolio Management,

PearsorDorling Kindersley (IndiaPvt. Ltd.

6.PrasannaChandra,(2017), InvestmentAnalysis and Portfolio Management5th edition

McGraw Hill.
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Programme | BBA
CourseCode
CourseTitle | Financial Derivatives
Typeof (Elective Course2) Group 1-Finance
Course
Semester 5
Academic | 300-399
Level
Course Credit Lecture | Tutorial | Practical TotalHours
Details perweek | perweek | perweek
4 4 - - 60
Pre
requisites
Course This course aimso equip studentswith the necessaryskills to effectively
Summary understand and apply financial derivatives in financial markets. As the ©
progresses, students will gain a comprehensiderstanding of different type
of financial derivativesand their applicationsin hedging, speculation,and
arbitrage. This course will provide students with practical experience in p
andvaluingfinancial derivatives preparingthemfor rolesin financial analysis,
risk management, artdading.
CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
CO1| Understandherole andimportance U C Instructor
of financial derivatives in financid createcexamd
markets Quiz
CO2| Explore the role of credit risk in Ap P Seminar
swaps Presentation /
GroupTutorial
Work
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COa3| Price and value forwards, futures, Ap P Seminar
options,and swaps Presentation /
GroupTutorial
Work
CO4| Identify and understanddifferent U C Instructor
types of financial derivatives; createcexamd
ForwardsFuturesOptions,Swaps. Quiz
COS5| Understandandapply different Ap P Seminar
optiontrading strategies Presentation /
GroupTutorial
Work

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge(C) Proceduraknowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit Content Hrs | Internal | External
(60) (30) (70)
I Introduction to Financial Derivatives 10 20 16
1 | Understandinghe role of financial derivativesin
financialmarkets
2 | Introductionto basic financial derivatives: Forwards,
FuturesOptions, Swaps
3 | Overview of derivative markets: Exchangetraded vs
OTC derivatives
4 | Handson: Identifying and categorizingdifferent types
of financial derivatives
Il Forwards and Futures 10 18
5 | Understandindgorwardsandfuturescontracts
6 | Pricingof forwardsandfutures
7 | Hedgingusingforwardsandfutures
8 | FutureTradingStrategies
Workshop:Pricingof forwardsandfutures
Groupproject:Hedgingusingforwardsandfutures
[l Options and Swaps 18 18
9 | Understandingptions: Calloptions,Putoptions
10 | Option pricing models: Binomial model, Bla&choles
model
11 | Optiontradingstrategies
12 | Handson: Optionpricing usingBinomial modeland
Black-Scholegnodel
13 | Groupproject:Developingoptiontradingstrategies
14 | Understandingnterestrateswapsandcurrencyswaps
15 | Pricingandvaluationof swaps
16 | Creditrisk in swaps
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17 | Handson: Pricingandvaluationof swaps
18 | Casestudy:Managingcreditrisk in swaps
\Y] Hedging 10 18
19 | ConceptsBasicslLongandshorthedges
20 | Crosshedging
21 | Basisrisk andhedging
22 | Devisingahedgingstrategy Managingof hedge
Vv Open Ended Module: 12 10
1 | Interaction with Industry Expert: A sessiorwith an
industry expert to discuss reabrld applications and
trendsin financial derivatives
40% Problems60% Theory
Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CO| 3 3 2 3 3 2 3 3 3 3 2
1
CO| 3 3 2 3 3 3 2 3 3 3 3
2
CO 2 2 2 3 3 2 3 3 3 3 2
3
Co| 3 2 2 3 2 3 3 3 2 2 3
4
CO 2 3 2 3 3 3 1 2 3 3 3
5

Correlation Levels:

Leve Correlation
[
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a.Writtentest
b. Openbooktest
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c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmen(iFA)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@Tmoao0 T

REFERENCES

1. JohnC. Hull (2018),0ptions,FuturesandOtherDerivatives,Pearson

2. RobertL. McDonald(2020),DerivativesMarkets,Pearson

3. Jamil Baz and GeorgeChacko(2021), Financial Derivatives:Pricing, Applications,and
Mathematics.

Programme BBA

CourseCode
CourseTitle Strategic Financial Management
Typeof Course | (Elective Course3) Group 1 - Finance
Semester 6
AcademicLevel | 300-399
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60
Prerequisites
Course This comprehensive Financial Strategy and Planning course delve
Summary the core principles of strategic financial management, encompassir

moduleghatcovertopicssuchastheapplicationof strategyandplanning
in financial contexts, techniques for financial forecasting, risk evalu
in capital budgeting, businessvaluation methods, and sources of
international longerm finance. Students wijjain practical insights int
decisionmakingprocessegrofitability analysisandsensitivityanalysis,
developing proficiency in utilizing discountedcash flow models for
valuation and navigating risks associatedwith international projects
financing. The coursealso exploresvarious forms of export finance,
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documentary credit, and the latest trends in strategic financial
management, including corporate governance and fintech strategi
the course'sconclusion, studentswill emerge with a well-rounded
understanding of strategic financial decisioaking and an ability t
applytheseconcepts in diversgnancialscenarios.

CourseOutcomes(CO):
CcoO CO Statement Cognitive | Knowledge | Evaluation Tools
Level* Category# used

CO1 | Understandthe meaning of strategy and U C Instructorcreated
planning in the context of financial exams/ Quiz
management.

CO2 | Analyze the financial planning process 4 Ap P Seminar
its role in decisionmaking and problen: PresentatiohGroup
solving. Tutorial Work

CO3 | Equip with the knowledge and skills Ap P Seminar
necessaryto navigate strategic financial PresentatiohGroup
managementhallengesin both domestic Tutorial Work
andinternational contexts.

CO4 | Equipped with the knowledge and skills Ap P Seminar
required for strategic financial decision PresentatiohGroup
making in various business scenarios Tutorial Work
demonstratingproficiency in forecasting
risk evaluationvaluation,andinternational
financialmanagement.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)

# - Factual Knowledge(F) Conceptual Knowledge (C) Procedural Knowledge (P) Metacognitiv,

Knowledge(M)

Detailed Syllabus:

Module | Unit Content Hrs | Internal | External
(60) (30) (70)
I Introduction to Financial Strategy and Planning 9 20
1 | Meaningof Strategid=inancialManagement 16

2 | CapitalAllocation and CorporateStrategy Major Kinds
of Strategiesnd Policies

3 | Financial Modelsi Tools or Techniquesof Financial
Modelingi Proces®f FinancialModel Development

4 | Applicationsof FinancialModelsi Typesof Financial
Models

Risk evaluationin Capital Budgeting 15
5 | Investments Decisions under Risk aswcertaintyi 18
Techniques of InvestmeBtecisioni Risk Adjusted
Discount Rate, Certainty Equivalent Factor, Statistici
Method,SensitivityAnalysisandSimulationMethodi
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6 | Corporaté/aluation-approachet Corporate/aluation
I AdjustedBook ValueApproach,StockandDebt
Approach,

7 | ComparableCompanieg\pproach

8 | DiscountedCashFlow Approach

9 | Concepiof FreeCashFlow to theFirm, Two andThree
StageValuationModels.

Il Valuation of Business 14
10 | Valueof ShareandCompany 18
11 | Assetbasedvaluation
12 | ValueMetrics- ShareholdeYalueCreationi

TraditionalandModernApproaches

13 | Approacheso ValueBasedVlanagement Marakon
Approach, Alcar ApproactMcKinsey Approach, EVA
Approach BCG HOLTApproach.

14 | Metricsfor Measuremendf Performancé EPS, ROI,
EBIT, EBITDA, RONA, ROCE, TSR, TBR, MVA,
CVA, CFROI

15 | Concept of Economic Depreciation. Executive
CompensatioandValue Creation EmployeeStock
OptionPlan. Balanced Scorecard

A\ Corporate Restructuring 10
16 | Meaning and forms of corporate Restructuiingpin 18

off, Split off, Split up, Leveraged Buyout(LBOs) and
otherforms ofcorporateRestructuring

17 | MergersandAmalgamations reasongor Merger,
Benefitsand Cost of Merger

18 | Takeoverg Business Alliances Managing an
Acquisition

19 | Divestitures’ OwnershipRestructuring Privatisation

20 Dynamics of Restructuring Buy Back of Shares

Demergers.

21 | BilateralCredit,Special EconomiZones,

22 | Disinvestmenandtheir strategies

23 | Latest Development, Trends & Practicesin strategic
financial management CorporateGovernance, Fintec
strategiesManagemenBuyouts

V Open Ended Module: 12 |10

1 ExpertLectureon Strategid=inancial
Management
Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7

1 2 3
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Correlation Levels:

Leve Correlation
[
- Nil
1 Slightly / Low
2 Moderate Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)

a.Writtentest

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmer(FA)

a. PracticalAssignment

Viva
Quiz
Interview
ClassDiscussion
Seminar

~®oo00C
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g. GroupTutorialwork
h. Homeassignments
I. SelfandpeerAssessments
j. Oralpresentations
k. Observatiorof practicalskills
REFERENCES
1. RajniSofatandPreetiHiro, (2011),Strategid=inancialManagement?HI, Delhi.
2. WeaverandWeston(2001),StrategicCorporate-inance Cengagé.earning,Delhi.
3. ChandraPrasanna2007),FinancialManagementTataMcGrawHill, Delhi.
4. Khan,M.Y. & Jain,P.K,(2009),BasicFinancialManagemenflataMcGrawHill, ND.
5. RaviM, Kishore(2011),StrategidrinancialManagementl a x ma20hl&dstion.

6. DamodaranCorporateFinanceTheoryandPractice Wiley & Sons.
SUGGESTED READINGS:

1. JakhotiyaG. P.(2010)StrategidrinancialManagemenYikas PublishingHouse

Programme BBA

CourseCode
CourseTitle Financial Analytics
Typeof Course | (Elective Course4) Group 1 - Finance
Semester 6
AcademicLevel | 300-399
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60
Prerequisites
Course Understandingthe fundamentalsof financial analytics, testing the
Summary common asset pricing models, examining market interdependenc

estimating nonlinear models, forecasting financial data using
econometridcechniques, andssessintheir efficacy.

CourseOutcomes(CO):
CO CO Statement Cognitive | Knowledge | Evaluation
Level* Category# | Toolsused
CO1 | Understandhe basicconcepiof U C Practical
financialanalytics Assignment
Observation
of Practical
Skills
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CO2 | The capacity to use corporate probie Ap P Seminar
solving strategiesand mathematicsin Presentation
practicalbusinesgontexts Group

Tutorial Work

CO3 | Possessintheability to think design Ap P Seminar

Presentation
Group
Tutorial Work

CO4 | Possessingnalyticalandcreative U C Practical

thinking abilities Assignment /
Observation
of Practical
Skills

COS5 | Beingableto providequantitativeproduct Ap P Seminar
or service solutions in a variety of Presentation
managerial settings whikedhering to al Group
applicable standards and reasonablg Tutorial Work
limits.

CO6 | Possessingcomputationalthinking (the Ap P Seminar
capacityto comprehenddatabasdogic Presentation
and convert large amounts of data i Group
abstrachotions) Tutorial Work

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)

# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)

MetacognitiveKnowledge(M)

Detailed Syllabus:

Module

Unit

Content

Hrs
(60)

Internal | External
(30) (70)

Introduction

Importance of Business forecastingeconomic
theory/econometric modelsconcept of a random
variable

Discreteand continuousHypothesis testingvariable
selection

Ordinaryleastsquares estimato(©LS) method
Critical evaluationof the classicalinear regression
model(Auto correlation Multicollinearity,
HeteroscedasticitgndModel specificationerrors}
goodnes®f fit - R2andadjustedR2; partialregression
coefficientsjtestinghypothese$ individual andjoint,

BLUE property
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4 | functional forms ofegression modetndogeneity
Z/FITIChiSquaraistribution
Il Time SeriesAnalysis 18 18
5 Stationarystochastigrocess
6 Non stationarystochastic process
7 Unit root
8 Trendstationaryanddifferencestationary Measureof
forecasperformanceMeansquaresrrorandrootmean
squareerror-Limitations ofeconometridorecasts
9 IntegratedMoving Average[ARIMA] -Vector auto
regressiofVAR)-Granger causality test
10 Cointegrationand error correctionmodetVolatility
models: Auto Regressive Conditional
Heteroskedasticity [ARCH], Generalized Auto
Regressive&ConditionalHeteroskedasticitfGARCH]
[l PanelData Analysis 10 18
11 | Panel data regression modeRandom effects model
(REM) andFixedeffects leassquareslummyvariables
(LSDV) models
12 PooledOLS
13 | Randomeffectsmodel(REM)
14 | Fixedeffects
15 | EffectsleastsquareslummyvariablegLSDV) models
16 | randomeffects
17 | Hausmartest
18 | Oneway andtwo-way models
19 | randomcoefficientmodel(Hierarchical/multi-level
models)
\V Portfolio Optimization Models 5 18
20 | William sharpCAPM Model
21 | 3 Factor FAMA Model, model MarkowitBlack
Scholes
22 | Monte CarloSimulations,
23 | Textualdatafeedandits impactonforecasting
24 | Portfolio optimizationmodelsandoptionpricing tools
V Open Ended Module 12 10

1 Lecturefrom industryexpertson
contemporaryinancialissues.

1 PracticalSession®y usingappropriate
softwareodos.

80% Problem 20% Theory

Mapping of COswith PSOsand POs:
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PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6 | PO7

Correlation Levels:

Leve Correlation
[
- Nil
1 Slightly / Low
2 Moderate Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a.Writtentest
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test
FormativeAssessmen(iFA)
a. PracticalAssignment
b. Viva
c. Quiz
d. Interview
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. ClassDiscussion

Seminar

. GroupTutorial work

SelfandpeerAssessments

Oral presentations
Observatiorof practicalskills
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Programme BBA
CourseCode
CourseTitle PeopleManagementSkills
Typeof Course | (Elective Coursel) Group 2 - Human ResourceManagement
Semester 5
Academic 300399
Level
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - 60

Prerequisites

Course To induce and inspire the managerial competencies astadgnts fo
Summary better organizational effectiveness and understand the people
psychologywhenmanagingoeopleandto implementefficient strategies
to deal with toxicemployees in anrganization.
CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category Toolsused
CO1| Implementation of strategies and P C Instructor
mechanism#o handleproblematic chSiaztecéxamg

employeebehaviour.
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CO2| Toimproveemployeeperformance E C Practical
o . Assignment /
for organizationaéffectiveness. :
Observation of
PracticalSkills
CO3| Application of Assertiveness Ap P Seminar
Training, Stress management for Presentatlop/
’ GroupTutorial
effectiveness in people Work
managemerandSocialSupport.
CO4| Toimplementstrategie$or dealing P C Instructor
toxic employee=fficiently createcexams
' Home
Assignments
CO5| ManageaStubbora Defensive E P OneMinute
DefiantEmployee Refl_ecﬂon
' Writing
assignments

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60)| (30) (70)
I An Introduction to PeopleManagementSkills 12 20 16

1 | PeopleManagemenskills -Introduction,Definition

2 | Significanceof PeopleManagemenin anorganization,
PeopleManagemenasHumanResource Function

3 | Stepso ImprovePeopleManagemen§kills, Key
Component®f PeopleManagement

4 | Attributesof PeopleManagementHow to beaP e o p

Leader.

Il Models of PeopleManagement 12 18
5 | TheSituationalLeadershigModel, The Blake-Mouton
ManagerialGrid, Thegrow model

6 | The4C Model, The SCARFModel

7 | Typesof Toxic EmployeesTheShirker,ThePessimist,
TheGossip,TheClimber, Theinstigator,The Bully
Behaviourof Toxic Employees

0o

9 | Howto handleToxic EmployeesStrategiesor
managingoxic employeestwork place

1] Psychologyof peoplemanagementskills 12 18
10 | Psychologyof PeopleManagement

11 | Skills StrategieandMechanismgo handleProblematic
EmployeeBehaviour
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12 | Building CohesivelTeams
13 | Howto beaSuccessfuleamManager
14 | Identifying sourceof IneffectivePerformance.
15 | Performance Diagnosis, Factors that influence
Performancel.egalissues irPerformancé\ppraisal.
16 | Strategieso ImprovePerformance
17 | LeanManagementQuality Managemengystems,
18 | Six-sigmaPracticesQuick Respons@&lanufacturing.
\Y, Sel-ManagementSkills 12 18
19 | SeltManagemen8kills, StressManagementT hreesteps
to managestress
20 | Emotionalintelligence IntelligenceQuotient,Theories
of StressMlanagement
21 | Assertivenes3raining, StressandSocialSupport
22 | GroupProcesseandChangingvaluesfor Understanding
andCoping with Stress
Vv Open Ended Module 12 10

1 Role-Playing Scenarios: Design scenarios that
reflect realworld challenges in managing peopl
Divide students into groups and assign roles s
as manager, employee, HR professional, and
client. Scenarios could include addressing
performance issues, navigating team conflicts,
negotiatingwork-life balance.

1 Management Skill Workshops: Organize
workshops focusing on specific people
managemergkills, suchasemotionalntelligence,
active listening, conflict resolution, and
motivational techniques.These workshops can
include exercises, discussions, and guest spe
from the industry to provide insights and practi
advice.

1 ProjectBased Learning: Assign longterm
projects that require studentsto apply people
management skills to plaexecute, and comple
a project. This could involve organizing an eve
starting a mini-enterprise, or developing a
campaigron asocial issue.

1 Mindfulness and Reflection Sessions: Incorpo
mindfulness exercises and reflection session
help students develop selfawareness and
emotional regulatio® key components of
effective people managementActivities could
include guided meditations, journaling about
leadership experiences, or group discussion
managingstressand fostering a positive work
environment.
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Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3

CcO 3 3 2 3 3 3 2 3 3 3 3
1

CcO 2 3 3 3 2 3 3 2 3 3 3
2

CoO 3 3 3 1 3 3 2 3 3 3 3
3

(6{0) 3 2 3 3 3 2 3 3 3 2 2
4

CoO 2 3 3 3 3 3 3 1 2 3 3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a.Writtentest
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test
FormativeAssessmen(i-A)
a. PracticalAssignment
b. Viva
c. Quiz
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Interview

ClassDiscussion

Seminar

GroupTutorial work
Homeassignments
SelfandpeerAssessments

Oral presentations
Observatiorof practicalskills
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Programme BBA
CourseCode
CourseTitle Performance Management

Typeof Course | (Elective Course2) Group 2 - Human ResourceManagement
Semester 5

Academic 300-399
Level
CourseDetails Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek

4 4 - - 60
Prerequisites
Course Theobjectiveof this coursds to sensitizéhe studentto themulti-faceted
Summary natureof Performancé/lanagemento makethemunderstandheissues

complexities and challenges Berformance Management and to eng
themto relatethe PerformanceManagemento rewards/Compensatio
Managemenandbehaviourathange.

CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
COl| Facilitate the student in u C Instructor
remembering fundamental createcexams
conceptgelatedto performance Quiz
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managementin the context of
measurement of performance, |
evaluation and organizational
structure.

unigue performance managemse
strategies to excel in ever
changingousinesgnvironment.

CO2| Empowerthestudentgo understang Ap Practical
complex ideas in performance Assignment /
management to make thesadyfor Observation of
application in  organizationa PracticalSkills
contexts.

CO3| Build  application skills in Ap Seminar
performancenanagement strategi Presentation /
and principles to ensure efficien GroupTutorial
managementof performance for Work
domesticand international
workforce

CO4| Providethecompetencieto analysg U Instructor
performance managemeskills to createcexamg
negate various issues affecting (¢ Home
to daybusiness Assignments

CO5| To help the student in developir] Ap OneMinute
the skill to assess the impact Reflection
designing and implementing Writing

assignments

* - Remembe(R), UnderstandU), Apply (Ap), Analyse (An) Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) | (30) (70)
| Introduction 12 20 16
1 | Definition, Scope FeaturesPrinciples
2 | Benefits,History andProces®f Performance
Managemen(PM)
3 | Performancelanning,CorporateStrategy andts Linkage
3 | Key Result Areas (KRAxNd Key Performance Indicato
(KPI).
4 | ManagingPerformanceéhroughoutheyear,Reviewing
Performance
5 | Identifying Performancé&aps,DevelopingPerformance,
Rewardingand Recognitioof Performance.
Il Measurementof Performance 12 18
6 | Typesof Performancéleasure
7 | Performancé&tandardsPerformanceMetrics
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8 | OrganisationalPerformance
9 | TeamPerformanceandindividual Performance.
10 | Criteria for Performance Measure, Issues in Measurin(
PerformancePRerformancéevelopmenReview
[ Perspectivedo Performance ManagementSystem 12 18
11 | SystemsandFormats-GraphicRatingSystem
12 | BehaviouraAnchor System
13 | BalancedScoreCardSystem
14 | 360-DegreeSystem
15 | Formatsfor Scalingand Measurement
16 | Performance Appraisal and PM, PM Cycle, Designing
AppraisalForm
17 | Performancé-eedbaclandCounselling
AV Error in PerformanceAppraisal 12 18
18 | Major Errors in Performanc&ppraisal, Ambiguous
StandardsSubjectivity andBiasness
19 | Halo Effects,RecencyError, LeniencyError, Central
tendencyandAttribution Error
20 | Virtual PM
21 | Evaluationof an Effective PM
22 | Coachingand Counsellingin performance,
ProblemSolving.
23 | CurrentlssuesandTrendsin PM.
Vv Open Ended Module 12 10

1 360Degree Feedback Exercise: Simulate a-3
degredeedbackprocessvherestudentassestheir
peers, are assessed by them, and conduct -4
assessment. This exercise can include aspects
as teamwork, communication skills, and leaders
abilities. It introduces students to comprehen;s
feedback mechanisms and teaches them the
of multiple perspectives assessingerformance.

1 PerformancémprovemenPlanWorkshop:Design
a workshop where students learn how to dev
and implement PerformancelmprovementPlans
(PIPs).Studentanwork on hypotheticakcenarios
where an employee's performance is below
expectationsyequiring them to draft a PIP that
includes specific improvement objectives,
resources$or improvement, antimelines.

1 Goal Setting and Monitoring Activity: Engage
students in setting personal or group goals relats
theiracademiar projectwork, alongwith specific
metrics for success. Regular chewnk canbe
scheduled to monitor progress, adjust goals
needed, and discusbkallengesndachievements.

1 Interactive Workshop®n Feedback Technique
Conductworkshopsfocusedon effectivefeedback
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techniques, including positive
constructive criticism, and motivational feedba
Role-playing, discussions,and feedbackpractice
sessionscan help students master the art of
delivering feedback that is both informative g

empowering.

reinforcement

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CcO 2 2 2 3 3 1 2 1 2 1 3
1
(6{0) 2 3 2 3 3 2 2 2 2 2 3
2
CcO 3 3 3 3 2 3 3 3 2 2 3
3
CoO 3 3 3 3 1 3 3 3 3 3 2
4
CcO 3 3 3 3 1 3 3 2 3 3 3
5

AssessmenRubrics:

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High

Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)
a. Written test
b. Openbooktest

c. Problembasedassignments

d. Individual projectreport
e.Casestudyreport

f. Teamprojectreport

g. Literaturesurvey
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h. Standardized Test
FormativeAssessmen(iFA)

Viva
Quiz

Interview

Seminar

AT T S@Toa0 o
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Programme BBA
CourseCode
CourseTitle Training And Development
Typeof Course | (Elective Course3) Group 2 - Human ResourceManagement
Semester 6
Academic 300399
Level
CourseDetails Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60

Prerequisites

Course
Summary

All organisationseedo payadequatattentionto equiptheiremployees
Rapid progressin technology has changednot only in the physical
facilities but also in the abstract qualities required of the men wh
using them. This paperwill attemptto orient the studentsto tailor
themselves$o meetthe specificneedf theorganizationsn trainingand
developmenactivities
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CourseOutcomes(CO):

CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused

COl1| Facilitate the  student in U C Instructor
remembering fundamenta createcexamg
conceptsrelated to training and Quiz
development such asaining neeq
analysistraining designetc.

CO2| Empower the students to Ap P Practical
understand complex ideas in Assignment /
training and development to ma| Observation of
them ready for applicatiom real PracticalSkills
life businesscenarios.

CO3| Build application skills in differen Ap P Seminar
traininganddevelopmenstrategieq Presentation /
to build a future ready, competq GroupTutorial
anddiverseworkforce Work

CO4| Provide the skills to analyseand U C Instructor
identify various training and createcexamd
development related issueg Home
affecting day to day business faq Assignments
by theorganizatiorandsolvethem.

CO5| To help the students in developi Ap P OneMinute
the skill to assessthe impact of Reflection
relevanttraining anddevelopmen Writing
interventions  that  facilitate assignments
futuristic businesstrategies.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)

# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)

MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) | (30) (70)
| Introduction 12 20 16

Methodsof training

Introduction:Training- Concept,TrainingProcess,

2 | Trainingfunctionin TraditionalandModern
Organizations

3 | Stakeholders in Training, Internal Customers, and {
expectations,Understandingchanging nature of work
place,

4 | Skills and Competenciesieededin the context of
changingechnologyyaluesandaspirationf people.

5 | Roleof traininganddevelopmenin HRD
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(o]

OpportunitiesandChallengedor training

7 | TrainingandOrganizationaDevelopment
Il Training NeedAnalysis 12 18
8 | Relevance of TNA, The TNA Model, Identifying
OrganizationaPerformancé&aps
9 | Frameworkfor conductingTNA
10 | OrganizationaRnalysis, TaskAnalysis,PersorAnalysis
11 | Outputof TNA, Trainingand Nontrainingneeds
12 | Approachedo TNA, ProactiveandReactiveT NA
1] Training Design 12 18
13 | Training Design,OrganizationalConstraintsPeveloping
Training ObjectivesFocus onlrainee, Trainindesign,
14 | Training and Organizationalntervention
15 | Training methods:On the Job and Off the Job Training
Methods,
16 | Impactof training on Individuals and Organisations
17 | ComputerBasedTrainingMethods- E Learningand
Delivery Systems
\Y Training, Developmentand Implementation 12 18
18 | Development of Training Choosing Instructional
Methods MaterialsandEquipment
19 | TrainingFacilities,KSA of Trainer
20 | Alternatives to Development, Implementation of
Training: Dry Run, Pilot ProgrammeTransferof
Training.
21 | KeyAreas ofOrganizationallraining-Currentlssues
22 | KeyAreasof Organizationallraining Trends.
Vv Open Ended Module: 12 10

91 Design and Deliver Workshops: Students are
divided into small groups and tasked with
designinganddeliveringaworkshopon a specific
topic related to Training and Development. E
group selects a topic, researches best praci
designs a training module, and then delivers
their peers.

9 Digital Learning Content Creation: With the ri
of e-learning,theability to createengagingdigital
content is invaluable. Students will learn ab
different digital learning platforms and tools, th
apply this knowledge by creating their own
learningmoduleor videotutorialonaT&D topic.

1 Gamification of Training: Students design a
gamified training module that incorporates
elementsuchaspoints,badgesleaderboardsand
challengedo engagdearnersThis activity canbe
basedon a theoretical conceptfrom the T&D
curriculum, transforming it into an interactive
learningexperience.
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Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6 | PO7
1 2 3

CO 3 2 2 2 3 1 2 1 2 1 3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)
a.Writtentest
b. Openbooktest
c. Problembasedassignments
d. Individual projectreport
e.Casestudy report
f. Teamprojectreport
g. Literaturesurvey
h. Standardized Test
FormativeAssessmen(i-A)
a. PracticalAssignment
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Viva

Quiz

Interview

ClassDiscussion

Seminar

GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills
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Programme BBA

CourseCode

CourseTitle HR Analytics

Typeof Course | (Elective Course4) Group 2 - Human ResourceManagement

Semester 6
Academic 300-399
Level
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60
Prerequisites
Course This introductory course introduces students to HRM metrics and
Summary analytics.Thiscourseintendstoincreases t ud e nt s @fthe wa

usefulnes®f HRM metricsandanalyticsandequipin usingthemat the
workplace. Complexity in t o d awobkirce, new technology
investmentsgconomicpressurestalentas a competitiveedge,aligning
the peoplestrategywith thebusinesstrategyandmanyotherreasonsire
driving achangdan HR to beanalyticsdependent.
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CourseOutcomes(CO):

CO CO Statement Cognitive | Knowledge Evaluation
Level* Category# Toolsused

CO1| To develop an understanding of U C Instructor
metrics and analytical models and createcexamd
theirimplicationsin HR operations Quiz

CO2| Developapplicationskills in HR Ap P Practical
analytics Assignment /
basedntheunderstandingf the Observation of
different PracticalSkills
contents delivered to apply them wit
illustrationsand cases.

CO3| Identify andusehuman resourceata Ap P Seminar
in organizations for decision making Presentation /
anddevelop araction GroupTutorial

Work

CO4| Enable the students to understand U C Instructor
comprehensively the concepts of HF createcexamd
metrics,analytics balancedcorecard, Home
dashboard creation, and predictive Assignments
analytics to make them cognitively fi
for application.

CO5| To design metrics for HRnalytics Ap P OneMinute
and Perform HR analytics using any| Reflection
software. Writing

assignments

COG6| Impartskills to analyseherealHR Ap P Instructor
datato createcexamd
explore and establish relationships i Quiz
the
areaf HR decisions.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)

# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)

MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs

(60)

Internal | External

(30) (70)

Introduction to HR Analytics 12

Meaning,Definition, Importancedf HR Analytics

Challenge®f HR Analytics

Evolutionof HR Analytics

TheAnalyticsProcessModel (APM) andts Phases

UnderstandindgdR Indicators Metricsand Data

Frameworkof HR Analytics: LAMP Framework

N[O OB WN|EF

Frameworkf HR Analytics:HCM 21 Framework

20 16
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8 | Approachegor DesigningHR Metrics- The Inside-Out
Approach
9 | Approaches for Designing HR Metriehe Outsideln
Approach
I HR Practicesand Benchmarking 12 18
10 | HR MetricsandHR Analytics- Analytical Pyramid
11 | Key Influencersn HR AnalyticsProcess
12 | Descriptive StrategicandPredictivemodels
13 | HR Valuations:BenchmarkingPashboardingf KPIs
14 | PerformancendGoal Setting,ProvidingPerformance
Feedback
1] HR Analytics for Decision-making 12 18
15 | Staffing- SupplyandDemandorecasting
16 | RecruitmentindSelection
17 | TrainingandDevelopment
18 | Performancdppraisal
19 | TalentManagement
20 | EmployeeEngagement
21 | Compensatiomanagement
\Y Future of HR Analytics 12 18
22 | Factorsdeterminingadoptionof HR Analytics
23 | HR Analyticsasa ChangeManagement Process
24 | HR Analytics Adoption: Responsibilitygf HR
Department
25 | HR analyticsandJobMarket
Vv Open Ended Module: 12 10

1 Case Study Analysis: Engage studentsin the

analysis ofrealworld HR Analytics case studig
from diverse industries. This activity can be
structured to include a comprehensive review
the situation, the analytics techniques employ
and the outcomes achieved. Students can wo
groups to dissect the case, identify the key
issuesaddressedindevaluateheeffectivenessf
theanalytics approach.

Workshopson HR Analytics Tools: Organize
workshops led by industry experts on the uss
specific HR Analytics tools and software. Tk
could includetraining on data visualization too
statisticalanalysissoftware.

Guest Lectures from Industry Practitioners: Iny
HR professionals who specialize in analytics
share their experiences, challenges, and ins

with students.

Mapping of COswith PSOsand POs:
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PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
Clo 3 3 2 2 3 3 1 2 1 2 3
CZO 3| 3l 2| 23|31 2]1]3]?3
CBO 3 3 2 2 3 3 1 2 1 3 3
C4O 3 3 2 2 3 3 1 2 1 2 2
C5O 3| 3| 2| 3| 3|s3|1|2]1]|3]?3
CO 3 3 2 3 3 3 3 2 1 3 2
6
Correlation Levels:
Level Correlation
1 Slightly / Low
2 Moderatel Medium
3 Substantial High
AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)
SummativeAssessmen(SA)

a.Writtentest

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments
e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test

FormativeAssessmer(fFA)

a.

®oooT

PracticalAssignment
Viva

Quiz

Interview
ClassDiscussion
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Programme BBA
CourseCode
CourseTitle ConsumerBehaviour and Market Analysis

Typeof Course | (Elective Coursel) Group 3 - Marketing Management
Semester 5
Academic 300399
Level
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60

Prerequisites

Course
Summary

Thiscourseprovidesanin-depthexaminatiorof thepsychologicalsocial,
cultural, and economic factors that influence consumers’purchasing
decisionsandhow thesedecisionampactthe market.lt combinesclassic
theorieswith moderndigital analyticstechniquego equip studentswith
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thetoolsnecessaryo analyze predict,and influenceconsumebehavior.
Through interactive lectures, case studies,-neald projects, and th
latest technology in consumer analytics, students will gain a hg
understandingof the complexitiesof consumerbehavior and market

analysis.
CourseOutcomes(CO):
CcO CO Statement Cognitive | Knowledge | Evaluation
Level* Category# Toolsused

CO1| Trace the stages of the consumer U C Standardized
decisionmakingjourneyandunderstand Test
variousmodels of consumdrehaviour.

CO2| Understandingonceptuatheoriesof U C Standardized
consumebehavior. Test

CO3| Be able to develop armhtegorize Ap P Classroom
appropriatanarketingstrategiegor Discussion
differentsegment®f consumers.

CO4| Graspdiversetheoriesshapingconsumer An P Standardized
behaviour and synthesize their own Test
interpretations.

CO5| Recognize thdifferent groups An P CaseStudy
influencing consumer behaviour and
analyse their contributions to buying
choices

CO6| Demonstratehe ability to outlineand E M Mini research
categorize the stages and procedures report
involvedin marketing research. preparation

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)

# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)

MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) | (30) (70)
| Understanding the conceptof consumerbuying behavior 13 20 16
1 | Marketingconceptandtherole of consumer.
2 | Consumebehavior Factoranfluencingconsumer
buyingbehaviourBuyerdecisionmakingprocess.
3 | Models of consumer behaviouEconomic model,
Psychoanalytical model, Engel Kollat Blackwell mode
Howard-Sheth model, Nicosimodel
4 | Industrialmarkets Industrialbuyingbehaviourconcepts
& strategies.
I Theoriesof ConsumerBehaviour 13 18
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MarketsegmentatiomonceptUsesof market
segmentationDimensionsof consumerism.

Motivation- Buying MotivesTheories of motivation
Max-Neef 6 s fundament al hur
psychogenic needs theory
motives.

Perceptiori Concept. Consumer perception formation
An overviewof personality theoriesSelf concept

Learning:Thelearningprocess P a v | andskirmer
theoryof learning.V A L é/ology.

ReferenceGroup

Attitude- Attitude formation and changdReference
group relevanceof referencegroup.AlO lifestyle.

10

Reference groups and their relevanaminion
leadershig class and culturé social class and
consumebehaviour.

11

Culture,Sub culture,Culturalrelevancego marketing
decisions, Cultural Values, Cultural Changes, Cross
culturalunderstandings.

12

Family: Family Life Cycle,family Purchasinglecisions.
Celebritiesasreferencegroup.

13

Organizational Culture & Emerging Trends

13

Marketing Information systenConcept and
components.

14

Role of marketintelligence.

15

Marketing research conceptsteps of marketing
researckdataMethods of collecting Market data
Primary dataQuestionnaire desigiMarketing research
designandanalysis- scalingtechniquesSecondarylata
T sourced problemsof fit andaccuracy;

11

18

18

Open Ended Module

1 Case Studieg\nalysis: Select case studies frg
diverse industries and have students analyse
in groups. This activity encouragescritical
thinking andapplicationof theoreticalconceptgo
reatlife scenarios.Studentscould examinethe
decisionmaking process of consumers, the
effectivenes®f marketingstrategieemployedoy
companies, and the impact of external factorg
consumebehaviour.

1 ConsumeBehaviourJournalsEncouragstudents
to maintain journals documenting theown
purchasinglecisionsoveraperiod.Thisreflective
exercisecan help studentsconnecttheory with
their own behaviour, making abstracbncepts
moretangible.

1 ResearchProjectsAssignresearctprojectswhere
students can choose a specific aspect of cons

behaviouror markettrendto investigate.This

10

10
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could involve primary research through survg
and interviews or secondary research analy
existingdata

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6 | PO7
1 2 3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)
a.Writtentest
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
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h. Literaturesurvey
i. Standardized Test

FormativeAssessmeni-A)
PracticalAssignment

Viva

Quiz

Interview

ClassDiscussion

Seminar

GroupTutorial work
Homeassignments
SelfandpeerAssessments

Oral presentations
Observatiorof practicalskills

AT T S@moa0 o
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Programme BBA
CourseCode
CourseTitle Marketing Metrics

Typeof Course | (Elective Course2) Group 3 - Marketing Management
Semester 5

Academic 300399
Level
CourseDetails Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek

4 4 - - 60
Prerequisites
Course The coursefocuseson the systematicmeasurementind analysis of
Summary various marketing activities to evaluate their effectiveness in stre

decisioamaking. Covering both traditional and digital marketing
channels, the course delves into Key Performance Indicators (K
CustomerCentricMetrics,andadvanced analytiagechniques.

CourseOutcomes(CO):
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CO CO Statement Cognitive | Knowledge Evaluation

Level* Category# Toolsused
CO1| Analyze and synthesize the strategi C C Standardized
importance of Marketing Metrics in Test

thecontemporarypusinessandscape.
CO2| Identify and SelectKey Performance R P

: Classroom
Indicators(KPIs) Discussion
CO3| Comprehensive understanding of U C Standardized
CustomerCentricMetrics Test
CO4| Proficiencyin Digital Marketing Ap P Observation
Metrics andPractical
skills
CO5| Practical Application in RealVorld Ap P Casestudy

Scenarios.
* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge(C) Proceduraknowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) | (30) (70)
I Introduction to Marketing Metrics 10 20 16
1 Definition andimportanceof marketingmetrics
Overviewof the marketingperformanceneasurement
process
2 Link betweermarketingmetricsandbusines®bjectives
3 Key Performance Indicators (KPIs) in Marketing:

Identification and selection of relevant KPIs. Differenc
betweerleading andagging indicators
4 SettingSMART objectivesor marketingcampaigns

Il Product, Price, Promotion and Distribution Metrics 15 18
5 ProductMetrics: Productsalesandrevenue
Marketshareand penetration
Customersatisfactiorandfeedback

6 PriceMetrics: Price elasticity

Gross margin and profitability
Priceoptimizationstrategies

7 PromotionMetrics: Returnon advertisingspend ROAS)
Returnon Investmen(ROI) for MarketingCampaigns
GrossRating Points

8 Distribution Metrics: Channeperformancend efficiency
Inventoryturnover Metrix

Retailersatisfactiommetrics

1 CustomerAcquisition and Retention Metrics 13 18
| CustomeAcquisition Metrix

©
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10

CostperAcquisition (CPA)

11

ConversiorRate

12

Customet.ifetime Value(CLV)

13

CustomeRetentionMetrics

14

ChurnRate

15

Repeafurchasdrate

16

CustomeiSatisfactiofCSAT) andNet PromoterScore
(NPS)

17

CustomelLoyalty Metrics

Digital Marketing Metrics

18

Returnon Investmen{ROI) in marketing

19

WebsiteTraffic andEngagemenietrics

20

SocialMediaMetrics(likes, sharescomments)

21

Email MarketingMetrics (openrate,click-through rate)

22

SearchEngineOptimization(SEO)Metrics

10

18

OpenEnded Module:

1 Case Study Analysis: Incorporatee analysis o
reatworld case studies where students can
dissect successful and unsuccessful marke
campaigns,focusing on the metrics used to
measureheir performance.

1 GuestSpeakeSeriesinvite industryprofessionals
who specialize in digital marketing, data analyt
or strategic planning to share insights on how {
usemarketing metrics itheirroles.

1 Interactive Quizzes and Games: Develop quiz
or online games that test students' knowledg
marketingmetricsin afun andengagingvay. This
could include scenariebased questions where
students have to choose the right metric to ass
particularmarketingstrategy's success.

1 Social Media Campaign Analysis: Challenge
studentsto pick a social media campaignand
analyseits performanceusing relevant metrics.
They should consider engagementates, reach,
conversion rates, and any other pertinent met
This project can culminate in a presentation wk
studentsproposestrategiesfor optimizing the

campaign'performance baseshtheiranalysis.

12

10

Mapping of COswith PSOsand POs:

PSO
1

PSO
2

PSO
3

PSO4

PO1

PO2

PO3

PO4

PO5

PO6

PO7
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmenit CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmentFA)

a. PracticalAssignment

Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work

@ oaoCT
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h. Homeassignments

I. SelfandpeerAssessments
J. Oralpresentations

k. Observatiorof practicalskills

REFERENCES

1. Farris,P.W.,Bendle N. T., Pfeifer,P.E.,& ReibsteinD. J.(2015).Marketing
metrics:Thedefinitive guideto measuringnarketingperformancePearson.
2. HayesB. E. (2008).Measuringcustomessatisfactiorandloyalty. ASQ Quality

Press.

3. Lenskold,J.D. (2003).MarketingROI: Thepathto campaigncustomerand
corporateprofitability. McGraw-Hill Education.
4. SiegelE.(2013).PredictiveanalyticsThepowerto predictwhowill click, buy,
lie, or die.JohnWiley & Sons.
SUGGESTED READINGS

1. HollensensS.(2015).MarketingManagementA RelationshipApproach Pearson.
2. Ambler,T., & Roberts,).H. (2008).AssessinlarketingPerformanceDon't settlefor
a silver metric. Journal ofMarketing Managemen24(7-8), 733750

Programme BBA
CourseCode
CourseTitle Integrated Marketing Communication
Typeof Course | (Elective Course3) Group 3 - Marketing Management
Semester 6
Academic 300399
Level
CourseDetails Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60

Prerequisites

Course
Summary

The Integrated Marketing Communication(IMC) course in Calicut
University's Bachelor of Business Administratior(BBA) programme
aims to provide students with a solid foundation in marketing
communication strategies.As part of the four-year undergraduaty
programmethe emphasis is on key outcomes such as establiskirang
managementfoundation, effective applicationof businessknowledge,
fostering an entrepreneurial orientation, and utilizing diggelhnologies
in business management. Classified as a minor, the Bd@rse
concentrateson both principles and practical applications, covering
foundational concepts, IMC elements, contemporary toolsaarapen
ended module that integrates theory with practical experiefdes
assessmentnethods, aligned with the university's programme

objectives, ensure students are vpettpared for the complexities of t
business world. The course's justification lies in its significant
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contribution to achieving the broadabjectives of the BBA programm
by equipping studentswith essentialskills for effective marketing
communicatiorin diversebusinesgnvironments.

CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation Tools
Level* Category# used

CO1| Understand the principles a U C Instructorcreated
objectives of Integrated exams/ExpefTalk
Marketing  Communicatior
(IMC) and distinguish betweg
IMC andtraditionalpromotion.

CO2| Capable of utilizing marketin Ap P PracticalAssignment
communication models to / Group Tutorial
assess andvaluate marketin work/ Case Study
communication strategies Report
effectively.

CO3| Capable of proficiently Ap P Seminar/Observatiol
employing the IMC planning of practical
process. skills/Casestudy

CO4| Able to comprehend the soci U C Expert Talk/Industry
ethical, economic, and legal Visit
facets of advertising, and
conductacritical analysisofthe
societalandcultural effects
of advertising.

COb5| Effectivelyutilize diversetypes Ap P PracticaWork
and tools ofsales promotion
while critically assessin
varioustechniquegmployedn
salespromotion.

COG6| Able to analyzeand compare] An C Written test/Case
differentelementsf IMC. studyreport

CO7| Ableto applycontemporary Ap P PracticaWork

toolsof IMC.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate
(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge(C) Procedural
Knowledge(P) MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit Content Hrs | Internal | External
(60) | (30) (70)
I Foundationsof Integrated Marketing Communication (IMC) 12 |20 16
1 Introductionto Marketing CommunicationConcept&
Objective of Marketing Communication Principles of
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EffectiveMarketingCommunications Ethicsin Marketing
Communications - Factors Influencing Marketing
CommunicatiorMix.

Models of Marketing Communication: AIDAS Model
DAGMAR Model - Heightened AppreciatiorModel -
Model of Joyee Levidge and Steiner Model. (Case Sty
Analysis)

Overview of Integrated Marketing Communication (IM(
Evolution - Meaning and Definition of IMG Features o
IMC -Advantages and Disadvantages of IMSteps in
IMC Planning ProcessRoleof IMC in Marketing.

DifferencebetweenintegratedMarketing Communication
(IMC) andTraditional Promotion.

Elementsof IMC - | (Advertising and SalesPromotion)

5

Advertising: Advertising as a Tool of Marketing
Communication: Definition, Objectives, Features
Advantagesand Disadvantages.

Social 7 Ethical - Economic and Legal Aspects of
Advertising, Advertising and Promotion Ethics,
Advertising and Children, Social and Cultural
ConsequencegCaseStudyAnalysis).

SalesPromotion:ConceptAdvantagesandDisadvantages
Types and Tools of Sales Promotion. Scope and Ro
Sales Promotion, Growth of Sales Promotion, Consl
OrientedSalesPromotion,Techniquesn SalesPromotion.

12

Elements of IMC- Il (Public Relations, Personal Selling,

Publicity, and Direct Marketing)

7

PublicRelationsMeaning- Objectives Types- Process
ToolsT Feature$ Functions Advantagesnd
Disadvantagesf PR, Role oPRin IMC.

Personabelling: FeaturesAdvantagesandisadvantages
PersonalSelling in IMC, Qualitiesof GoodSalesPeople,
Strategidssuesn DesigningPersonabelling.

Publicity: Goals of publicity, Role, Types, and Limitatio
of Publicity - PR vs.Publicity.

10

Direct Marketing: Concept, Advantages, and
Disadvantages.Modern Tools of Direct Marketing,
DevelopingintegratedDirect MarketingProgramme.

12

18

Contemporary IMC Tools

11

Digital Marketing:Meaningi Advantage$ Disadvantages
i Types.Ethicsin Digital Marketing.Digital Display
Marketing

12

Internet Advertising: Components - Advantages -
Limitations-andTypesof InternetAdvertising.

13

Mobile Marketing: Meaning- Typesof Mobile Marketing
- SMS Marketing.

14

OnlineAdvertising:Meaning AdvantagesDisadvantages

12

18

18
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15

Search Engine Marketing: SEO and SEMDisplay or
BannerAds - Rich Media (PopUps,Video Ads - Websites
andSponsored Sites).

16

SocialMediaAdvertising:Advantagesand Disadvantage;s
- Advertising on Social Networks (Facebook, Linked
Twitter, etc.)- Social media (Blogging, Video Sharinrg
YouTube,Photosharingi InstagrampPodcasts).

Open Ended Module:

T

IMC Campaign Development Project: Divide
students into groups and assign each group the
of developing a comprehensive IMC campaign
a given product or service. This project should
encompass market research, target audience
identification, setting objectives, selecting
appropriate communication channels, creating
consistentmessaging,and measuring campaign
effectiveness.

Social Media Strategy Workshop: Conduct
workshops focused on developing social media
strategies as a critical componeniMfC. Students
learn how to create content calendars, use s
media analytics tools, and develop strategies
engagement,influencer partnerships,and paid
promotions.

CrossMedia Storytelling Workshop: Host a
workshop on creating cohesivarratives that ca
be adapted across different media channels
Students work on storytelling techniques that
ensurébrandmessageareconsistentyet optimized
for each channel, whether it's print, digital, so
media,or broadcast.

Public Relations Crisis Simulation: Create a cr|
management simulation where students must
develop a communication plan to address a
hypothetical crisis affecting a brand. This exerc
teaches students the importance of public relat
within IMC, focusing on messageconsistency
media relations, and stakeholdercommunication

duringacrisis.

12

10

Mapping of COswith PSOsand POs:

PSO| PSO| PSO3| PSO| PO1 | PO2| PO3 | PO4

1

2 4

PO5

POG6

PO7

COo1

CO2
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CO3 3 2 3 2 3 2 3 2 3
Cco4 | 3 2 2 3 2 3 2 3 2
CO5 3 2 3 2 3 2 3 2 3
CO6 3 2 3 2 3 2 3 2 3
CO7 3 2 3 2 3 2 3 2 3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmenit CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmen(FA)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@T0a0ow
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Programme BBA
CourseCode
CourseTitle Strategic Hospitality Marketing

Typeof Course | (Elective Course4) Group 3 - Marketing Management
Semester 6

Academic 300-399
Level
CourseDetails Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek

4 4 - - 60
Prerequisites
Course Calicut University's BBA programmeshapesgraduateswith strong
Summary management foundations, problewmlving skills, and a global outloo

The third-semester course, Strategic Foundations of Hospitality
Marketing, immersesstudentsin the complexities of the hospitality
industry. Programme outcomes (POs) stress management know
problemsolving,entrepreneurshiglobalawarenessndethics,aligning
seamlesslywith programmespecific outcomes (PSOs) focusing on
professional development, critical thinking, innovation, and
entrepreneurial leadership. Course outcomes (COs) aranaplbed tq
both PSOs and POs, ensuring a comprehensive blend of thed
practice Assessmentubricssupportathoroughevaluationwith a variety
of assessments. Enriched with global content and digital technolog
syllabus readies students for the dynamic hospitality sector. The
ended module, including a handson industry visit, highlights the
programme'ssommitmentto practicalengagementproviding valuable
experiencesto analyze exemplary industry practices. Overall, the
programmeffersastreamlinedforwardlooking educationaéxperience

CourseOutcomes(CO):

(6{0) CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
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CO1| Understand the foundational theor| R Instructor
and principles of  hospitality created
marketing. exams/Quiz

CO2| Apply marketingknowledgeto analyzel Ap Practical
and solve businessproblemsin the Assignment/
hospitalitysector. Case Study

Report

CO3| Analyze and interpret Hospitality| Ap P Case study
Consumer Behavior for Strategig analysis, Group
DecisionMaking project,

Presentation

CO4| Understand and analyze the| An C Written test/Cass
comprehensive environmenta studyreport
dynamicsimpacting the Hospitality
Sector.

CO5| Develop Strategic Expertise in Mar Ap P Case study
Segmentation, Targeting, and analysis/ Group
Positioningfor Effective Hospitality project/Written
Marketing. test

CO6| Synthesize Practical Insights throy C P Case study
Industry Visits and Case Study analysis, Group
Analysisin HospitalityMarketing project,

Presentation

* - Remembe(R), UnderstanqU), Apply (Ap), Analyse(An), Evaluate(E),

Create(C)

# - FactualKnowledge(F)ConceptuaKnowledge(C) ProceduraKnowledge

(P) MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit

Content

Hrs
(60)

Internal | External
(30) (70)

Introduction to Hospitality Marketing

Understandinghe Hospitality Industry: Introduction -
Meaning- Natureof Hospitality - Featureof Hospitality
ServicesCurrentServiceTrendsin the Hospitality Sector
- Key Issuesimpactingthe Hospitality Industryin Both
Indiaand GlobalContext.[CaseStudyl: Addressingkey
ServiceChallengesn the Restauran$ector].

Overviewof Hospitality Marketing: Meaning-Definition
i Characteristics Principles- Importancé Challenge&
Ethicsin Hospitality Marketing.

Hospitality Products Definition and Scopeof Hospitality
Products Classificationof Hospitality Products Unique
Characteristicoof Hospitality Offerings - Nature of
Hospitality Products and Services. [Case Study 2:
Differentiating Service Offerings in Luxury Hotels: A
ComparativéAnalysis].

Understanding Hospitality ConsumerBehavior

12

20 16

18
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HospitalityC o n s u Behavisrintroductioni Defining

and understandingConsumerin Hospitality Services-

Factors that Influence Consumer Behavior (External
Internal Factors). [Case Study 3: Analysing the Impac
CulturalFactorson ConsumePreferences International
Hotel Chains].

Consumer DecisioiMaking in Hospitality: Overview-
Stagesin the Consumer DecisionrMaking Process-
Factors Influencing DecisionMaking at Each Stage
Application of DecisioAMaking Models in Hospitality
[CaseStudy4: Applicationof ConsumebDecisiorMaking
Modelsin the Selectionof Airlines for Businesdravel].

Consumer Problems in Hospitality: Identifying Consur
Problemsin Hospitality - ConsumeiProblemSolving
Processes;onsumeiProblemSolving Techniques
Strategiedor ProblemResolutionin ServiceEncounters.

Hospitality Marketing Environment

Understanding Environmental Dynamics: Meaning,
Definition, Significance and Other Considerationsof
Hospitality MarketingEnvironment.

Environmentalinfluence on Hospitality Sector: Macro
Environment Meaning, Definition & Factors (Political
Economie  SocicCultural 7  Technological i
Environmental - Legal) and Micro Environment
Meaning, Definition & Factors (Customers, Employet
Suppliers)ntermediariesCompetitorsandPublicMedia)
& theirrolesi AnalysisTool (PESTELanalysis& SWOT
analysis).

12

Market Segmentation,Targeting, and Positioningin
Hospitality Marketing

Market Segmentation in Hospitality Marketing: Meani
Definition & Importance - Variables for Market
Segmentationin the Hospitality Industry Criteria for
effective Market Segment selection i Market
Segmentatioistrategy.

10

Introductionto MarketTargeting:Overview- Significance
of Targeting in Hospitality Marketing - Targeting
Approaches in Hospitality - Exploring Innovative
TargetingApproached everaging DigitalTechnology.

11

Market Positioning: Meaning anDefinition of Market
Positioning - Importance of Effective Positioning in
Hospitality - Positioning Strategies in  Hospitality.
Implementing Digital Strategies in Global Positioning
Competitive Edge. [Case Study 5: SuccessfulBrand
Repositioningn the FastFoodIndustry].

12

18

18

Open Ended Module:

1 Industry Immersion Experiences: Facilitate fig
trips or virtual toursto local hospitalitybusinesses
followed by Q&A sessions with marketing

professionalsn the hospitality sector.This direct

12

10
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interactionallows studentgo gaininsightsinto the
practicalchallengesindopportunitiesnhospitality
marketingand to apply theoreticalknowledgein

realworld contexts.

Hospitality Marketing PlanCompetition: Divide
the class into teams and challenge them to ci
comprehensive marketing plans for a fictional
local hospitality business (e.g., hotel, restaur
travel agency). This project should include mat
research, target audience identification, brang
strategies,digital marketing plans, and budget
allocations.

Digital Marketing Workshops: Organize
workshopsfocusing on digital marketing skills
specific to the hospitality industry, such as sea
engine optimization (SEO) for hospitality
websites, social media marketing for hotels

restaurants,and email marketing strategiesfor
custometoyalty programmes.

Sustainability Project: With  sustainability|
becoming increasingly important in the hospita
industry, taskstudents with developing a strate(
marketing plan for a hospitality businessthat
emphasizes sustainable practices. Students s
research sustainable tourism trends, identify tg
markets interested in ecofriendly travel, and
proposemarketingstrategieghat highlight the

business'sommitmento sustainability.

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CcO 3 2 2 2 3 2 2 2 2 1 3
1
CcO 3 3 1 1 3 3 1 2 2 1 3
2
CcO 3 3 2 2 3 3 3 2 1 1 3
3
CcO 3 3 1 3 3 3 2 3 2 1 2
4
CO 3 3 3 2 3 3 3 3 1 3 3
5
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CO 3 3 3 2 3 3 3 1 3 1 2

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)
SummativeAssessmen(SA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessment-A)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@Tmoa0 o
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Programme BBA

CourseCode

CourseTitle World Class Manufacturing

Typeof Course | (Elective Coursel) Group 4 - Operations Management

Semester 5
Academic 300399
Level
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week
perweek perweek
4 4 - 60
Prerequisites
Course This course introduces the students with the world class manufac
Summary environmentandoptimisedproductionprinciples.lt is concernedvith the

development and evolution of world class manufacturing. The cou
focusedon the importancenanufacturing unigue along tigobe.

CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
CO | Discover best practices adopt U C Standardisedest
1 by industry in the sphere of
World ClassManufacturing
CO | Examinethe useof IT Planning An P CaseStudy and
2 Methodologyfor World Class Classroom
. Discussion
Manufacturing
CO | Discuss latest trends and U C Standardised@est
3 development# technologyand
systems around the world
pertainingto World Class
Manufacturing
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CO

anorganisation

Implement the World Class Ap P
ManufacturingPlan across

CaseStudy and
Classroom
Discussion

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate (E)Create (C)

# - FactuaKnowledge(F)ConceptuaKnowledge(C) ProceduraKnowledge(P) Metacognitive
Knowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs |nternal Externa
(60) (30) (70)
Introduction to World Class Manufacturing 12 20 16
1 | HistoricalPerspective Worl€lassExcellentOrganisations
2 | Models for ManufacturingExcellence:SchonbergerHalls,
Gunnand Maskell Models
3 | Imperativesfor Success Technology,SystemsApproachand
Changdn theMindset
4 | TechnologyPrinciplesAdvocatedby Eliyahu Goldtratt, Porters
DynamicDiamond Theonand itsimportanceéo WCM
I Benchmarking 12 18
5 | Concepif BenchmarkingBottleneckandBestPractices
6 | Best Performers, GainingCompetitive Edge Through World
ClassManufacturing
7 | Value Added Manufacturing, Value Stream Mapping,
EliminatingWaste
8 | ToyotaProductionSystem
1] System andTools for World Class Manufacturing 12 18
9 | ImprovingProduct& ProcesPesign
10 | Optimizing,Procurement &toresPractices
11 | SQC,FMS, RapidPrototyping,PokaYoke, 5-S,3M, JIT
12 | CAD, CAM, CIM
13 | Robotics
14 | Concurrent Engineering, Group Technology, Cellular
Manufacturing
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15

TaguchisQuality LossFunction

16

RobustDesignConcepts

17

DesigningProductghrough'Fuzzy'Logic

Typical Characteristics of WCM Companies

18

Performancéndicatorslike POP,TOPPandAMBITE Systems

19

World ClassPerformance, SisigmaPhilosophy.

20

Green Manufacturing, Clean Manufacturing, Agile
Manufacturing, Quick Response Manufacturing, Lean
Manufacturing,

21

Artificial Intelligencein World Class Manufacturingand its
Relationin Creating World Class Products

22

Indian Scenaricon World ClassManufacturing-TaskAhead

12

18

Open Ended Module:

1 SustainableManufacturing Project: Assign teams to
work on projectsthataim to redesigranexistingproduct
or process to make it more sustainable, using WCM
sustainablenanufacturingorinciples.This couldinvolve
material selection, energy efficiency, waste reductior
lifecycle analysis.

1 Kaizen Event for Campus Improvements: Host a Ka
event where studentsidentify areasfor improvement
within the campusor academicprocessesand apply
Kaizen methodologies to propose and implement
solutions.

1 CrossCulturalManufacturingStudies:Developa course
module or series olvorkshops that explore how WC
principles are adaptedand appliedin different cultural

contextsaroundthe world.

12

10

Mapping of COswith PSOsand POs:

1 2 3

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6

PO7

CO

3 3 2 1 3 3 3 2 2

CO
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CO| 3 3 3 3 3 2 3 2 2 2 3

CO| 3 3 2 3 3 3 3 2 2 2 2

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmentSA)
a.WrittenTest
b. OpenBook Test
c. ProblemBasedAssignments
e.Individual ProjectReport
f. CaseStudyReport
g. TeamProjectReport
h. LiteratureSurvey
i. Standardized Test
FormativeAssessmentFA)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorialWork
HomeAssignments
SelfandPeerAssessments
Oral Presentations
Observatiorof Practical Skills

AT T S@Toa0 T

REFERENCES

1. Adam,E.E.,Jr.,& Ebert,R. J.ProductionandOperationdManagementNew Delhi:
PrenticeHall Learning Pvt. Ltd.

2. Liker, J.K. TheToyotaWay - 14 ManagemenPrinciplesMcGrawHill Publications.

3. ChaseR.B., & JacobR. Operations Management {GompetitiveAdvantage.
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McGrawHill Publications.

4. SchonbergeR.J.World ClassManufacturing TheLessonf Simplicity. Free
Press.

SUGGESTEDREADINGS:

1. World ClassManufacturingStrategicPerspective SahayB. S., SaxenaKBC., and
AshishKumar.,New Delhi, Mac Milan Publications.

2. Justln Time Manufacturing KorgaonkaiM.G., New Delhi, Mac Milan Publications.

3. Making CommonSenseCommonPracticeMoore Ron,Oxford, ElsevierButterworth
Heinemann.

Programme BBA
CourseCode
CourseTitle Quality Management

Typeof Course | (Elective Course2) Group 4 - Operations Management
Semester 5

Academic 300399
Level
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek

4 4 - - 60
Prerequisites
Course This courseintroducesthe studentswith the various principles and
Summary practices of Quality Management. It is concerned with the creatiq

guality conscious worlculture.

CourseOutcomes(CO):
CcoO CO Statement Cognitive Knowledge Evaluation Tools
Level* Category# used

CO1| Understanding the
evolution of  Quality U C Standardisedest
management.

CO2 Un_derstar_ldlng of qgallty U c Standardised@est
philosophiesandpractices.

CO3| Ability to apply statistical Case Study and
processcontrol to enhance Ap P Classroom
quality. Discussion

CO4| Ability to apply quality
tools to enhance Case Study and

e . Ap P Classroom
organization's quality : :
Discussion
performance

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
#- FactuaKnowledge(F)ConceptuaKnowledge(C) ProceduraKnowledge(P) Metacognitive
Knowledge(M)

204




Detailed Syllabus:

Module [Unit | Content Hrs | Internal External
(60)| (30) 70)
I Introduction to Quality Management 12 20 16
1 | Need for Quality, Evolution of Quality, Total QualityAttitude
andinvolvementof Top ManagementCustomeiFocus,Customer|
PerceptionCustomer Retention
2 | Dimensionsof ProductandServiceQuality, Costof Quality
3 | Quality Gurus- Croshy, Deming, Masaakilmai, Feigenbaum
Ishikawa,Juran Oakland,ShigeoShingo,andTaguchi.
4 | Quality Circle,JapanesBS Principles,and8D Methodology
I Statistical ProcessControl (SPC) 12 18
5 | SPC- Meaning,Significance.Constructiorof Control Chartsfor
VariablesandAttributes.
6 | Proces€apability- Meaning,SignificanceandMeasurementSix
sigma
7 | Reliability ConceptsReliability in Seriesand Parallel, Product
Life Characteristics Curve
8 | Total productivemaintenanc€ TMP), TerotechnologyBusiness
Processmprovement (BPI)Reengineering Process
1] Quality Tools 12 18
9 | Toolsof Quality
10 | BenchMarking
11 | Six Sigma
12 | FailureModeEffectAnalysis(FMEA)
13 | FMEA Stages, DesigrRrocessaind Documentation
14 | Quality FunctionDeploymentQFD) - Benefits
15 | Houseof Quality
16 | ParameteandToleranceDesign
17 | Signalto NoiseRatio
\Y Quality ManagementSystems 12 18
18 | Introduction Quality Management Systems, Elements,
DocumentatiorGuidelinesfor Performancémprovements
19 | Quality Audits, BIS, ISO 9000
20 | TQM Culture,FrameworkBenefits Awarenessand Obstacles.
21 | Employeelnvolvement- Motivation, EmpowermentTeamand
Teamwork RecognitiorandReward Performancdppraisal
22 | Supplier- SelectionPartneringSupplierRating
\% Open Ended Module: 12 10
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1 Lean Manufacturing Workshop: Organize a handson

workshop where participants can apply Lean principlg
streamline operations in a simulated manufacturing s¢
Tasks can include identifying waste, implementing5S
methodologyanddesigninga Kanbansystem

Quality ManagementEscapeRoom: Design an escape
room challengethemed around solving quality-related
problems. Participants must use their knowledge of 1
Quality Management (TQM) principles, Six Sigma, &
ISO standardso find cluesandsolvepuzzlesto "escape.”
Case Study Analysis and Role Play: Presentlifeatase
studies of companies that successfully implemented
Quality Management systems. Follow up with fplay
sessionsvherestudentassumeoleswithin these
companies, making decisions to address quality
challenges.

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6 | PO7
(6{0) IJ.’; g g 1 3 3 3 2 2 2 3
Clo 3 3 3 3 3 2 3 2 2 3 3
CZO 3 3 3 3 3 2 3 2 2 2 3
C30 3 3 2 3 3 3 3 2 2 2 2
4

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment}

SummativeAssessmeniSA)
a.WrittenTest
b. OpenBook Test
c. ProblemBasedAssignments
e.Individual ProjectReport
f. CaseStudyReport
g. TeamProjectReport
h. LiteratureSurvey
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. Standardized Test

FormativeAssessmentFA)

AT T S@Toa0 o

PracticalAssignment

Viva

Quiz

Interview

ClassDiscussion

Seminar
GroupTutorialWork
HomeAssignments
SelfandPeerAssessments
Oral Presentations

Observatiorof Practical Skills

REFERENCES
Bhat,K. S.(n.d.).Total Quality Managemernt TextandCaseg1sted.).Himalaya

1.
2
3.

4.
SUGG

PublishingHouse.

. CharantimathP. M. (n.d.).Total Quality Managemen2nded.).PearsortEducation.

MontgomeryD. C. (n.d.).Introductionto StatisticalQuality Control(4th ed.).Wiley

India Pvt Limited.

Panneerselvani., & SivasankararR.(n.d.).Quality ManagementPHI Learning.

ESTEDREADINGS:

1. HughesChris,1985.ProductionsandOperationdManagement,.ondon,PanBooks.

Programme BBA
CourseCode
CourseTitle Total Productive Maintenance
Typeof Course | (Elective Course3) Group 4 - Operations Management
Semester 6
Academic 300399
Level
CourseDetails Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60

Prerequisites

Course This course aims at introducing Total Productive Maintenance (TP
Summary the beginner's level It isoncerned with the understanding to prev
equipmentproblems and reduce expenditures.lt is also intendedto
understand constant improvement in the overall equipment effectiv
(OEE)asit relatesto equipmenand capital assets
CourseOutcomes(CO):
CcO CO Statement Cognitive Knowledge | Evaluation Tools
Level* Category# used
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COo1

Understand how TPM improve
operations by  preventing
equipment breakdowns
prevention of product defects
and rejects; improving
equipment effectiveness and
efficiency; involving  and
training operators in equipme
maintenance

C Standardisedest

CO2

Understandheusageof toolsfor
TPMimplementatiorandableto
identify and eliminate loss
throughTPM implementation

An

P CaseStudy and
Classroom
Discussion

CO3

Understand the roles and
responsibilities of a TPM
implementatiororganization
andthecritical issues

C Standardisedest

CO4

Understandhe economicsideto
TPM

Ap

P CaseStudy and
Classroom
Discussion

Knowl

edge(M)

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
#- FactuaKnowledge(F)ConceptuaKnowledge(C) ProceduraKnowledge(P) Metacognitive

Detailed Syllabus:

Module | Unit | Content Hrs | Inter | Exte
(60) | nal |rnal
(30) | (70)
I Introduction to Maintenance 12 20 16
1 | Evolutionof Maintenance&ConceptObjectives andrunctions
2 | TPM, SystemEffectiveness
3 | Reliability Centered Maintenance (RCM), Maintainability
Prediction,
4 | MaintenanceCost
Il MaintenanceTypes 12 18
5 | Minimal Repair, Maintenancdypes
6 | BalancingPreventiveMaintenanceindBreakdownMaintenance
7 | PreventiveMaintenanceschedules
8 | Replacemenivlodels
1] Zero Breakdowns 12 18
9 | ZeroDefects and PM
10 | ZeroBreakdownsaandMaximizing EquipmentEffectiveness
11 | AutonomousMaintenancd’rogramme
12 | EightPillarsof TPM
13 | MaintenancénventoryControls
14 | ImprovingMaintenanceefficiency andEffectiveness
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15

TPM Organization- ManagementDecision - Establishmentof
BasicPoliciesand Goals Formationof MasterPlan

16

TPM SmallGroupActivities

17

TPM implementation

Human Factorsin Maintenance

18

Human Factors in Maintenance, Maintenance Manuals,
Maintenancestaffing Methods

19

QueuingApplications,Simulation

20

SparePartsManagement

21

Maintenancé’lanningandScheduling

22

Condition Monitoring Techniques, Vibration Monitoring,
Signature AnalysisWear Debris Monitoring, Expert systems
CorrosionMonitoring and Control

12

18

Open Ended Module

1 CrossFunctional Team Projects: Form teag@mmprising
members from different academic disciplines to work ¢
project that involves implementing a TPM programme
a hypothetical or real facility. This mirrors the cross
functionalteamsusedin TPM initiativesin industry.

1 TPM KaizenEvents: Organize Kaizen events specifica
focused on TPM, where students identify and elimir
wastein maintenanc@rocesseandproposdamprovements
to enhanceverallequipmeneffectivenesfOEE).

1 Industry Case Studies and Role Play: Analyage studie
of successful TPM implementations in various industi
Follow up with role-playing exerciseswhere students
assumadifferentroleswithin acompanymakingdecisions
onimplementingor improving TPM practices.

12

10

Mapping of COswith PSOsand POs:

1

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| POG6

2 3

PO7

3

3 2 1 3 3 3 2 2 2

3

2 3 3 3 2 3 2 2 3

3 3 3 3 2 3 2 2 2

3 2 3 3 3 3 2 2 2

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate Medium
3 Substantial High
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AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment}

SummativeAssessmeniSA)
a.WrittenTest
b. OpenBook Test
c. ProblemBasedAssignments
e.Individual ProjectReport
f. CaseStudyReport
g. TeamProjectReport
h. LiteratureSurvey
i. Standardized Test

FormativeAssessmentFA)

Viva
Quiz

Interview

Seminar

AT T S@moao0 T

REFERENCES

PracticalAssignment

ClassDiscussion

GroupTutorialWork
HomeAssignments
SelfandPeerAssessments

Oral Presentations
Observatiorof Practical Skills

1. Nakajima,S.(1992).Introductionto TPM. ProductivityPress.

2. Goto,F. (1992).Equipmenfplanningfor TPM: MaintenancdreventiorDesign.

ProductivityPress.
3. Kelly, A. (1991).Maintenance Planningnd ControlButterworth.
4. Suzuki,T. (1993).New Directionsfor TPM. ProductivityPress.
SUGGESTEDREADINGS:

1. Fumio Gotoh, MasajiTajiri,, 1999 6 Aut o n anaiotanancein Seven Steps :
ImplementingTPMontheShop Fl oor 0,
2. Japanl nstitute of Pl ant Mai ntenances,

ProductivityPres.
3. Jardine AK, , 2012,Maintenance, Replacement and Reliability, Pitman Publishing. Kern

Peng,

OEqui pment

ProductiveMaintenancé TPM), ProductivityPress.

Productivity

P
1

Programme BBA

CourseCode

CourseTitle ServiceOperations Management

Typeof Course | (Elective Course4) Group 4 - Operations Management
Semester 6
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Academic 300399
Level
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60

Prerequisites

Course This coursds intendedo understandhegrowingsignificanceandimpact

Summary of services on the growth amgonomy. It also examines traditional g
new approaches for achieving operational competitiveness in s
businesses.

CourseOutcomes(CO):

CO CO Statement Cognitive Knowledge | Evaluation Tools

Level* Category# used

CO1]| Critically analysethe types of U C Standardisedest
service operations  and
operational parameters that §
imperative for organizationa
success.

CO2| Evaluate and compare strateg An P CaseStudy and
leading to improvement of Classroom
serviceoperationsjuality. Discussion

CO3| Analyse the important aspects U C Standardisedest
service systems that control t
provision of capacity to meet
customer requirements
effectively.

CO4| Implement statistical methods Ap P CaseStudy and
and managementechniquesto Classroom
monitor, control and improve Discussion
service processes of an
organization.

Knowledge(M)

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
#- FactuaKnowledge(F)ConceptuaKnowledge(C) ProceduraKnowledge(P) Metacognitive

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) | (30) (70)
| Introduction to Services 12 20 16
1 | ImportanceRolein EconomyServiceSector- Growth;
Natureof Services TheNatureandClassificatiorof Services
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2 | The Future Of Services.,.E CommerceAnd Public Sector
Developments Manufacturing Continuum

3 | Service Classification , Service Package, Distinctive
CharacteristicQpenSystems/iew

4 | ServiceStrategy StrategicServiceVision, Competitive
Environment

Il Changing Paradigmsin Competitivenessof Services 12 18

5 | Generic Strategies, Winning Customers; Role of Informa
Technology; Stages In Service Firm Competitiveness
InternetStrategies

6 | EnvironmentaktrategiesGlobalrendsin ServicesSector

7 | Inventory Managementn Services- Retail Discounting
Model, NewsvendorModel; ManagingWaiting Lines -
QueuingSystemspsychologyof Waiting

8 | Managingfor Growth - ExpansionStrategiesFranchising,
Globalization

1] ServiceDesign & Quality 12 18

9 | NewServiceDevelopment DesignElements ServiceBlue-
Printing- Process StructufieGeneric ApproachesValue to
Customer

10 | Retail Design Strategies - Store Size - Network
Configuration;Managing Servic&xperience

11 | Experiencdeconomy Key Dimensions¥VehicleRoutingand
Scheduling ServiceDesignand OperationStrategy

12 | ServiceQuality: LeveragingValue OverCostin Service
Delivery, Globalizationof Services

13 | Service Quality Dimensions,Service Quality - Five Gap
Model & K a n oModel Measuring Service Quality -
SERVQUAL

14 | Walk-through Audit; Quality Serviceby Design - Service
Recovery ServiceGuarantees;

15 | Service Encounter- triad, Creating Service Orientation,
Service Profit Chain; FrontOffice Back- Office Interface-
ServiceDecoupling

16 | Linking theServiceModeltotheP & L. TestingandAdapting
aF i r BedvieeModel.

17 | CompensatioandPerformanc&eportingSystemsTheRole
of Operations in Successful B A.

\ Implementations of TelecommunicationDevelopment 12 18

18 | Mobile ApplicationandConsumer Services

19 | Block ChainTechnology

20 | DataBackedPerformancéMeasurement

21 | EmployeeAnalytics

22 | ImprovingDemandResponsivenesdvancedPlanningand
Scheduling APS) & Service©perations

Vv Open Ended Module: 12 10
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1 Service Design Sprints: Implement a condensec
version of a design sprint focused on developing
improving a service. Studentswork in teams to
identify a problem, brainstorm solutions, prototy
and test their ideas with potential users withghart

period.

1 Service Failure Analysis and Recovery Workshg
Analyse realworld casesof service failures and
conductworkshopsvherestudentsole-play different
stakeholders (e.g., service provider, customer,
manager) to explore effective service recovery
strategies.

Collaborative Service Innovation Projects: Partner
with local businesses or ngmofit organizations tg

identify serviceimprovemenbr innovation

opportunities Studentsvork in teamsto proposeand,

if possible, implement thegolutions.

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
CO % 12% g 1 3 3 3 2 2 2 3
Clo 3 3 3 3 3 2 3 2 2 3 3
CZO 3 2 3 3 3 2 3 2 2 2 3
CBO 3 3 2 3 3 3 3 2 2 2 2
4

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmentSA)
a. Written Test

b. OpenBook Test
c. ProblemBasedAssignments
e.Individual ProjectReport

f. CaseStudyReport

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

g. TeamProjectReport
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h. LiteratureSurvey
i. Standardized Test

FormativeAssessmentFA)

Viva
Quiz

Interview

Seminar

AT T S@moa0 o

REFERENCES

PracticalAssignment

ClassDiscussion

GroupTutorialWork
HomeAssignments
SelfandPeerAssessments
Oral Presentations
Observatiorof Practical Skills

1. Fitzsimmons, J. A. (1997). Service Managem@nterations, Strategy, Information
Technology TataMcGraw-Hill.
2. Metters,R., King-Metters K., Pullman,M., & Walton,S. (2003).SuccessfuBervice
Operationgvlanagemen(2nded.). SouthWesternCengagé_earning.
3. HakseverC.,RenderB., RussellR. S.,& Murdick, R. G. (2008).Service
ManagemenandOperationg2nd ed.) Pearson Education.
SUGGESTEDREADINGS:
1. HughesChris,1985. ProductionsandOperationdManagement,.ondon,PanBooks.

Programme BBA
CourseCode
CourseTitle Logistics
Typeof Course | (Elective Coursel) Group 57 Logistics
Semester 5
Academic 3007 399
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60

Prerequisites

Course This course focuseson developing a strong understandingof cost,
Summary revenue, and profit in a business, as well as recordingnésgbreting
financial data. It provides students with the necessary knowledg
skills to communicateffectively usindginancial data.
CourseOutcomes(CO):
CcO CO Statement Cognitive Knowledge | Evaluation Tools
Level* Category# used
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andmanaging transportation
networksdistributionchannelsand
logisticsprocess.

COL1| Abletounderstandbasicprinciples U C Instructorcreated
and concepts of supply chain exams Quiz
management including
Procurement, Production,

Distribution,andLogistics
CO2| Able to gain expertisa designing Ap P Practical

Assignment /
Observation of
PracticalSkills

technology for Logistics function
and will gain expertise in
implementing digital tools for
planningand minimizingcost.

CO3| Ableto Understandheprinciples Ap P Seminar
of warehouse management Presentation /
including layout design, material GroupTutorial
handlingequipment and efficient Work
storagepractices.

CO4| Able to explorethe complexities U C Instructorcreated
of managing supply chain on a exams / Home
globalscaleincludinginternational Assignments
trade regulations and customs
procedures

CO5| Able to enhance communication Ap P OneMinute
and Collaboration skills to Reflection Writing
facilitate effective coordination assignments
among different stakeholders in
supplychainby consideringsocial
andethicalresponsibilities.

COG6| Able to proficient in leveraging Ap P Viva Voce

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (CProceduraKnowledge(P)
MetacognitiveKnowledge(M)

DetailedSyllabus:

Module | Unit | Content Hrs | Internal| External
(60)| (30) (70)
Introduction to Logistics Management
1 Definition - Evolutionof theconceptElementsi process
activities. 12 20 16
2 | Role of Logistics managemenintegrated Logistics
Management
3 | Roleof logistics manageris strategiaecisions
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StagesRole of logistics providersEmerging concept in
logistics.

S | Outsourcing Logistics: Reason3hird party logistics
provider- Fourth partyLogistics providers(4PL)
6 | Logisticsinterfacewith marketing- Retailslogistics.
7 | Customerservice- importanceslements theordercycle
system
8 | Distributionchannels Functionsperformed Types
designing
Supply Chain Management
7 | An Introductioni Concepti Evolution and Developmeiit
Differencei Necessityand objectives
8 | Rolei Scopei Functions and ImportandgeLocal and
InternationalSupply Chains
9 | Benefitsandlssues Typesof SupplyChainmanagement
tooli SCM building blocks
Il 10 | Supply Chain Drivers and Obstaclefternational Logistics
andSupply Chain Management 12 18
11 | Key SupplyChainBusinesd’rocessed?lanningi Sourcing
i Producing DistributingandPaying
12 | Purchasing and Supplidtanagement: Sourcing and
SupplierManagementQutsourcing GlobalSourcing
13 | Vendor Identificatiori Selectioni Evaluationi
Developmeni SupplierRelationshigManagement
Introduction to Warehousing
14 | Conceptd Needfor warehousinglssuesaffecting
warehousing Variouswarehousindacilities
15 | Differenttypesof warehousesCharacteristicef idealware
houses
1] 16 | Introduction to Inventory ManagemeiRole of inventory 12 18
Functionsof inventory
17 | Typesof inventories’ Costof inventories-Needto hold
inventory.
18 | Functionsof inventory- Typesof inventoriess WIP
inventoryi Finished goods inventory
Transportation
19 | Introduction: Role of distribution in supply chdin
transportatioomanagemerit designingdistributionchannels
20 | Distributionmodelsi Advantages of distribution modéls
disadvantagesf distribution models
vV 21 | Prerequisitesf distribution- TransportatiorModels:
Various models of transportation (multimodal and 12 18
intermodal)
22 | Merits of eachall modelsof transportationn understanding
thecomponents of multimodal transportation
23 | Applicationof informationtechnologyin transportation
Vv 24 Open Ended Module
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International Trade and Export & Import
Documentation

Case Study Analysis: Students are given case st
of landmark legal casesor recent legal disputes
involving corporate regulations. They analyse the
cases, focusing on the legal principles involved,
decisiongnade andtheirimplicationsfor thebusiness
environment.

Legislation Drafting Workshop: Students are tas| 12 10
with drafting a piece of legislation or regulatory
guidelines for emerging industries (e.g., fintech,
cryptocurrency, e-commerce) or for addressing
contemporaryissues (e.g., data privacy, corporate
socialresponsibility).
Legal ResearchProject: Assigna researchproject
where students investigate and report on the evoll
of a particular area of corporate law, comparing
different jurisdictions or analysing the impact of
significantregulatorychange.
Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4( PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CO| 3 2 1 2 2 2 2 1 2 1 3
1
CO| 3 3 2 3 2 3 1 2 2 1 3
2
COo| 3 3 2 3 2 2 1 1 2 2 3
3
CO| 2 2 2 2 2 1 2 1 1 2 2
4
CO| 3 2 2 3 2 3 2 2 1 2 3
5
COo| 2 2 3 2 2 3 1 1 2 2 2
6

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
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Moderatel Medium
3 Substantial High

N

AssessmenRubrics:

Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

3. SummativeAssessmen(SA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized est
4. FormativeAssessmentFA)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@Tmoa0 o

REFERENCES:

a. SunilChopra,SupplyChainManagement

b. Agarwal,LogisticsSupplyChainManagement

c. Martin ChristapherLogisticsandSupplyChainManagementPearson
d. Raghuran. LogisticsandSupplyChainManagementVac Millan

e. N.ChandrasekharaupplyChainManagement

Programme BBA

CourseCode

CourseTitle Air Cargo Logistics Management

Typeof Course | (Elective Course2) Group 5 - Logistics

Semester 5

Academic 30071 399

Level

CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
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4 | 4 | - | 60

Prerequisites

Course Air Cargo Logistics Management at the undergraduate level

Summary comprehensive programme designed to equip students with

knowledge and skills necessary to effectively manage the comple

dynamic world of air cargdransportation. The course covers vari

aspects of logistics management, with a specific focus on air f1

operationslt exploregheentirelogisticsprocessfrom thepointof origin

to the final destination, emphasizing the unique challenges
considerationsssociatedvith air transportation

CourseOutcomes(CO):

CO CO Statement Cognitive Knowledge Evaluation

Level* Category# Toolsused

CO1| Able to build strongfoundationon U C Instructor
theories, principles, and practices createcexamg
of Air CargoOperations. Quiz

CO2| Able to solvetheair cargologistics Ap P Practical
problems and explore the Assignment /
opportunities and challenges in & Observation of
cargosecurity PracticalSkills

CO3| Able to analyseandapplyair cargo Ap P Seminar
Strategies that foster a culture of Presentation /
innovationwithin cargopackaging GroupTutorial
solution. Work

CO4| Able to acquire a comprehensive U C Instructor
understanding of the challenges createcexamg
and strategies involved in Home
managing aicargo across global Assignments
culture (Inter culture, cross cultur
andglobal)

COS5| Able to possessheknowledgeand Ap P OneMinute
skills to integrate social, ethical Reflection
and sustainability and green Writing
logistics. assignments

COG6| Able to proficient in leveraging Ap P Viva Voce

technology for warehousing
functionandwill gainexpertisan
implementingdigital twinsand
automationin warehousin@nd

cargooperations.

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge(C) Proceduraknowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:
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Module | Unit | Content Hrs | Internal | External
(60)| (30) (70)
Introduction to Air Cargo 20
1 Introduction,AdvantagesDefinition, Aviation, and
airline terminology
2 Country,currency airlines,differenttypesof aircraft
3 Aircraft manufacturergnternationakir routes
| 4 | Airports, Airport codes Airline consortiumhub& 13 18
spoke
S5 | ConsortiumRisk associated withir cargo logistics
6 | Air cargoservicesRelatedservices
7 | Advices- BookingT SLIT Labelling
8 | Air cargoratesandcharges
Introduction to Airline Industry
7 | Introduction,History, Importanceof Air cargo industry
8 | navigationsystemsAir transport system, Functions
9 | TerminalareaLandsideoperations
I 10 |[Civil Aviation, Safety
securityprogramme 14 20
11 | Security v/s facilitation Training and Awareness
Airline
12 | rescueandfirefighting, IssuesandChallenges
13 | Airline regulations
Airline Marketing and Customer Service
14 | Introductionof Marketing,Marketing Environment,
15 | MarketingResearchiirline MarketingStrategies and
Il Planning . : 10 16
16 | Airline MarketingSegmentationSWOTAnNalysis
17 | Consignee ControlledCargo, Sales Leads, Airline
RoutingInstructions
18 | CustomeilService FutureTrendsin Airline Marketing
Air Freight Forwarding
19 | Air freight Exportsand ImportsAir freight Special
Cargoes
20 | Air freight ConsolidationAir freight Documentation 11 16
21 | Air WayBill (AWB), Communicationfreight
HandlingCOD shipments
22 | POD,DangerougDGR)or hazardougjoods,
Open Ended Module
1 Case Study AnalysisStudents are given ca
studiesof air cargolegal casesTheyanalysehe
\% cases, focusing on the legal principles involV
thedecisiongnade andtheirimplicationsfor the| 12 10

busines®nvironment.

1 FieldVisits: Shouldvisit majorairportsin India.
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Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CO 3 2 1 2 2 2 2 1 2 1 3
1
CO 3 3 2 3 2 3 1 2 2 1 3
2
CoO 3 3 2 3 2 2 1 1 2 2 3
3
CoO 2 2 2 2 2 1 2 1 1 2 2
4
CO 3 2 2 3 2 3 2 2 1 2 3
5
CoO 2 2 3 2 2 3 1 1 2 2 2
6
Correlation Levels:
Level Correlation
Nil
Slightly / Low

Moderatel Medium

WIN|

Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)
a. Written test
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test
FormativeAssessmen(iFA)
a. PracticalAssignment
b. Viva

c. Quiz
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Interview

ClassDiscussion

Seminar

GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

~T T T@ oo

REFERENCES

a. SimonTaylor,Air transportlogistics,Hampton

b. PaulJackson an@Villiam BrackenridgeAir cargodistributions/ A management
analysisof its economicand marketing benefits, Groweress.

PeterS. Smith,Air Freight:operationsmarketingandeconomicsFaber
JohnWalterWood,Airports: Someelementf design anduturedevelopments.
Ratandeef®ingh,Aviation Century:Wingsof change A globalsurvey.

P.S. Senguttavan, Fundamentals of Air transport managetdotd Atlasi Oxford
Publishing
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Programme BBA

CourseCode
CourseTitle Export & Import 7 Policies& Procedures
Typeof Course | (Elective Course3) Group 5 - Logistics
Semester 6
Academic 300-399
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60
Prerequisites
Course The undergraduatéevel course on Exportimport Policies and
Summary Proceduresis designedto provide studentswith a comprehensive

understandingof the principles, regulations,and practicesgoverning
internationatrade.Thecourseexploreghecomplexitiesof exportingand
importing goods and services,focusing on the legal, logistical, and
strategicaspects involved iglobal traddransactions.

CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
COL1| Able to build strongfoundationon U C Instructor
theories, principles, angractices createcexamg
of international trade. Quiz
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CO2| Able to solve the export and Ap P Practical
import problems and explore the Assignment /
opportunities and challenges in Observation of
internationakrade. PracticalSkills

CO3| Able to analyse and apply Ap P Seminar
Strategieshatfosteracultureof Presentation /
innovation within an GroupTutorial
entrepreneuriaénvironment. Work

CO4| Able to acquire a comprehensive U C Instructor
understanding of the challenges createcexamg
and strategies involved in Home
managing risk across diverse Assignments
culture(Inter culture,crossculture
andglobal)

COS5| Able to possessheknowledgeand Ap P OneMinute
skills to integratesocial, ethical Reflection
andsustainabléradepractices Writing

assignments

COG6| Able to proficient in leveraging Ap P Viva Voce
technology for paperless
transactiorfunctionand will gain
expertise in implementing digital
platforms like EDI, RFIDetc for
thedevelopment.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)

# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)

MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit Content Hrs | Internal | External
(60)| (30) (70)
I Introduction to International Trade 12 20 16
1 Meaning,Features, Advantages InternationalTrade
2 ScopeBenefits,Problemf Internationallrade
3 Domesticbusinesy/s internationabusiness
4 | Modeof entryinto internationaimarket
5 | InternationaFinanciallnstitutionsIMF,world Bank
6 | IBRD-IDA-IFC-
7 | ICSID,EXIM Bank
8 | MIGA, ADB
I International Trade Agreements
7 | Introductionto TradeAgreements]ypes,Bilateral
AgreementPlurilateral 12
8 | Multilateral AgreementsGATT, Merits andDemerits, 18
9 | WTO,WTO agreements,
10 | TRIPS, TRIMS
11 | GATSandAoA,
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12

Tradefacilitation Issues

13

Functions and role of financial institutions in
economiadevelopment

Foreign Trade Policies

14 | Introductionto foreigntrade,Highlights, Export
Incentives Schemes
15 | Assistanceriz EPCG,FMS,FPS,MDA, DBK 12 18
16 | InstitutionalFrameWork of ForeignTrade
17 | ExportPromotionOrganization
18 | EPC,CBDGFT
\Y; Regional EconomicIntegrations
19 | Introduction of Economic Integration, Meaning and
rationale 18
20 | DifferentFormsof integrationsEuropearnion, 12
NAFTA
21 | ASEAN, SAFTA,APEC,
22 | OtherGroupings
Vv Open Ended Module
1 Case Study Analysis: Students are given (
studiesof Exportandimportcaserrecentegal | 12 10
disputes involving export procedures. They
analyse the cases, focusing on the legal
principles involved, the decisions made, and
theirimplicationsfor the busines&nvironment.
Port Visit: Studentsshall visit major ports in
Indiato learnthe port operationsandIimportand
ExportPolicies.
Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4( PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 3
CO| 3 1 2 2 2 2 1 1 3
1
COo| 3 2 3 2 3 1 2 1 3
2
CO| 3 2 3 2 2 1 1 2 3
3
CO| 2 2 2 2 1 2 1 2 2
4
COo| 3 2 3 2 3 2 2 2 3
5
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CO 2 2 3 2 2 3 1 1 2 2 2

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmer-A)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@moa0 o

REFERENCES

1. Dr. KhushpatS,Jain ExportProcedureandDocumentationHimalayaPublishing
House

2. Dr. Francis Cherunilam. International Marketing (Text and Cases). Himalaya Publishing

House
3. ParaRam.ExportWhat,WhereandHow. AnupamPublishers
4. T.A.S.Balagopal ExportManagementHimalaya Publishingdouse
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Programme BBA
CourseCode
CourseTitle Shipping and OceanFreight Logistics Management
Typeof Course | (Elective Course4) Group 5 - Logistics
Semester 6
Academic 300-399
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60

Prerequisites

Course This comprehensive course is designed for students aiming to d

Summary their understanding of the intricacies involved in shipping and o
freight logistics managementlt is structuredto provide a holistic
overview of the global shipping industry, including key concepts
practicesandtheregulatoryenvironmenthatgovernst. Thecurriculum
is meticulouslycraftedto cater to the needsf future professionals
seeking careersin maritime logistics, shipping management,and
internationakrade.

CourseOutcomes(CO):

CO CO Statement Cognitive Knowledge Evaluation Tools

Level* Category# used

CO1| Able to build strong U C Instructorcreated
foundation on theories, exams/ Quiz
principles, and practices of
Shipping and Ocean freight
Logistics

CO2| Able to solve the Logistics Ap P Practical
problems and explore the Assignment /
opportunitiesandchallenges Observation of
in shipping and ocean PracticalSkills
freightlogistics.

CO3| Able to analyse and apply Ap P Seminar
logistics Strategieghat Presentation /
fosteracultureof innovation GroupTutorial
within anentrepreneurial Work
environment.

CO4| Able to acquire a U C Instructorcreated
comprehensive exams / Home
understanding of the Assignments
challenges and strategies
involved in managing
shipping across diverse
culture(Inter culture,cross
cultureandglobal)
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CO5| Able to possess the Ap P
knowledge and skills to
integratesocialandethical
consideration into freight
Decisionmaking.

One Minute
Reflection Writing
assignments

COG6| Able to proficient in Ap P
leveraging technology for
shipping and freight logistic
function and will gain
expertise in implementing
digital tools for shipping and
freightlogisticssystems.

Viva Voce

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge(C) Proceduraknowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60)| (30) (70)
Shipping Industry and Business
1 Basicsof aship,
2 Usesof ashipor afloating vessel
3 Descriptionof aship,
4 | Classificationof ship (routepoint) (cargocarried) 12 16
S5 | TonnagesndCu bi c 0 s,
6 | DifferentCargo(Packing,Utility orValue)
7 | Trimming, CleansingUnitizedCargo
8 | Superstructure
Shipping Lines
7 | Hub andSpokeAdvices,Containers
8 | ContaineMNumbering,
9 | ShippingProcessQuotations 18
I 10 | Proces$lowi ShippingSalesi Leads 12 20
11 | FlagRegistration
12 | DraftsandLoadlines
13 | CustomelService
Stevedoring,Lighterage Servicesand Security
14 | Introductionof StevedoringAutomated Container
Handling,LighterageServices
I 15 | Pilotage,Introductionto Port,Operationalnit 12 18
16 | PortServicesSeaportsyesselOperations
17 | PortchargesSecurityat PortsandHarbors
18 | Roleof SecurityAgencies
Operationsand ShipmentPlanning
\Y 19 | Introduction,Basicsof ShipmentPlanning
20 | PreparingandLoadingContainersConsolidation
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21 | ContaineDe-stuffing 12 18
22 | Typesof containerservicesl.essContainet.oad (LCL),
Full Container LoadFCL)
Open Ended Module
1 CaseStudyAnalysis
1 Visit: 1. Major Portsin India
v 2.Major Vessels 12 10
1 OrganizatiorVisit: Major Exporting& Importing
Organizations
Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CO 3 2 1 2 2 2 2 1 2 1 3
1
CO 3 3 2 3 2 3 1 2 2 1 3
2
CO 3 3 2 3 2 2 1 1 2 2 3
3
CO 2 2 2 2 2 1 2 1 1 2 2
4
CO 3 2 2 3 2 3 2 2 1 2 3
5
CO 2 2 3 2 2 3 1 1 2 2 2
6

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)
a.Writtentest

228




b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

I. Standardized Test
FormativeAssessmeni-A)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@Tmoa0 o

REFERENCES

1. JohnF.Wilson. Carriageof Goodsby Sea Harlow: Longman
2. J.R.WhittakerContainerizationHemisphereWiley
3. Cyril FrederickHardy Cufley. OceanFreightsand CharteringAdlard Coles Nautical

Programme BBA
CourseCode
CourseTitle Data Visualization for Analytics

Typeof Course | (Elective Coursel) Group 6 - BusinessAnalytics
Semester 5

AcademicLevel | 300-399

CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60
Prerequisites
Course This course introduces the basic design principles and techniqu
Summary visualizing data interactively. The course intends to provide

understanding on how visual representations can help in the analyg
understanding of complex data in the first place. The course also te
on how to design visualizations,and how to implementinteractive
visualizations using effective software tools. Students will also lea
evaluate the effectiveness of visualization designs, and think crit
about each design decision, such as choice of color and choice of
encoding. Students will create their own data visualizations and le
useOpenSourcedatavisualization tools.
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CourseOutcomes(CO):

CcO CO Statement Cognitive | Knowledge | Evaluation
Level* Category# | Toolsused
CO1 [ Understandthe conceptof visualization U C Instructor
and its significance in conveying createcexams
informationeffectively / Quiz
CO2 | Gain practical skills in creating specific Ap P Seminar
visualizations,including bar charts, line Presentation
charts, dot plots, tables, heat maps, and Group
databasedyrids. Tutorial Work
CO3 | Acquire skills in text visualization Ap P Seminar
techniques, including word clouds, wd Presentation
treestagclouds,themevisualization topic Group
modelling,seriation,andquantification. Tutorial Work
CO4 | Explore metadata, semantics, and U C Instructor
conceptual data in the context of createcexams
visualization / Quiz
COS5 [ Apply data transformations such as Ap P Seminar
aggregatiorandfiltering for visualization Presentation
Group
Tutorial Work
CO6 | Evaluateexisting visualizationsbasedon Ap P Seminar
datavisualizationtheoryandprinciples Presentation
Group
Tutorial Work
* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module| Unit Content Hrs | Internal| External
(60) (30) (70)
I Value of visualization 10 20 16
1 | Whatis visualization
2 | Why createvisualizations

3 | Conveyinginformationto othersi Telling storieswith

data

4 | Datacheckingandverification- DataMapsi Time

series’ Graphical excellence

230




Il Data and Image Models 15 18
5 | Visualizationreferencanodel.
6 | Data: physical and abstract typesetadata, semanticy
conceptuatata propertiesf images
7 | Conceptuamodeli relationaldatamodeli statistical
data model, dimensions and measiir&ll-up and
Drill -down
8 | Visualencodingandsignsystems Multidimensional
Data-Largedesignspace
11 Designof Visualization 13 18
9 | Visualencodingsmappingdatato image
10 | Designcriteria,expressivenessffectiveness
11 | Datatransformatiori Presentatiortjtles, captions,
annotationslegend and grid lines
12 | Testingdesigns
13 | Graphicalintegrity
14 | Charting,Barchart,Line chart,Dot plot
15 | TablesHeatmaps
16 | Databasedyrids
17 | Multi-functioninglabels.
\V Exploratory Data Analysis 10 18
18 | EDA vs Classical Data analysigsoals of EDAI
Assumptiong Datadiagnosticg Statisticaimodels
into graphics
19 | Confirmatory analysi$ Hypothesis formulatioin
Testingproceduresignificancel Graphicalinference
20 | TextvisualizationTextdata;documentsSMS,tweets,
logs,tags- Word clouds, wordrees andagclouds
21 | Themevisualization
22 | Topicmodellingi Seriation Quantification.
\% Open Ended Module
1 Practicalsession®y usingappropriatesoftwares. 12 10
Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
2 3
CO 3 3 3 2 3 3 3 3 3
1
CO 3 3 3 3 3 3 3 3 3
2
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Correlation Levels:

Leve Correlation
[
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmenit CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmer(FA)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@moa0 o
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REFERENCES

1. Tufte, E, Envisioninginformation,GraphicsPress.
2. TamaraVlunzner,VisualizationAnalysis andDesign,CRCPress.
3. NathanYau, VisualizeThis- The FlowingDataGuideto Design,Visualization,and
StatisticsWiley.
4. S,A.Vivek.,& Kumar,RakeshS.(2019).Busines®\nalytics:An Introduction.SS
Book Series(ISBN: 97893-5391-992-4)

5. ScottMurray, InteractiveDataVisualizationfor theWeb,06 Rei | | y .

SUGGESTED READINGS:

1. Colin Ware,Visual Thinking for Design,MorganKaufman,2008.

2. ExploratoryDataAnalysis,NIST EngineeringStatisticsHandbook

3. Heer,J.andShneidermarB., Interactivedynamicdor visualanalytics,Communication®f
theACM 55,Vol 4, pp. 4554,2012.

Programme BBA
CourseCode
CourseTitle Data Analytics UsingR
Typeof Course | (Elective Course2) Group 6 - BusinessAnalytics
Semester 5
AcademicLevel | 300-399
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60

Prerequisites | Thereareno prerequisitesor this course.

Thiscourse,'Introductionto R Programming providesparticipantswith
acomprehensive introduction to the R programming language, coy
essentiatonceptsuchasdatatypes exploratoryfunctions,andadvanceqd
topics like arrays, matrices, and vectors. The course also explor
practical application ofsupervised learning models, including Sin
Linear Regression, Multiple Linear Regression, Binary Logistic
Regression, Decision Trees, and Random Forest, with a focus on s
business cases. This combination of R programming fundamenta
handson experience with pdictive modelling equips participants w
valuableskills for efficientdatamanipulatiorandanalysisfosteringtheir
ability to make informed, datdriven decisions in diverse professiol
contexts.

Course
Summary

CourseOutcomes(CO):

CO

CO Statement

Cognitive
Level*

Knowledge
Category#

Evaluation
Toolsused

CO1

To understandhe syntaxof R

U

C

Instructor
createcexams
/ Quiz
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CO2 | Totakealargedatasetbreakit upinto Ap P Seminar
manageable pieces and use a range of Presentation /
qualitativeandquantitativemethods Group

Tutorial Work

CO3 | To learn tools that help to communicatethe Ap P Seminar

findingsusing Rvisualization packages Presentation /
Group
Tutorial Work

CO4 | To acquire skills in R programmemingfor Ap p Seminar
processing texbased data and interpreting 1 Presentation /
results Group

Tutorial Work

CO5 | To bring outtheinsightsfrom the dataanalysis Ap P Seminar

using R Presentation /
Group
Tutorial Work

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)

# - Factual Knowledge(F) Conceptual Knowledge (C) Procedural Knowledge (P) Metacogniti

Knowledge(M)

Detailed Syllabus:

Module | Unit Content Hrs | Internal | External
(60) | (30) (70)
I Data analyticsusingR 10 20 16
1 Introductionto R: Getting startedwith an IDE 7 R
Studio
2 Consoleas a calculatori variable assignment
arithmeticin R - basicdata types
3 Numeric,integers)ogical andcharacter$ typematch
errorsi typecheckingi type conversion
4 Familiarizationwith packages.
Il Readingdata usingR 15 18
5 Basicreadwritesoperations
6 understanding exploratory functions to cover
Summary& Structureof data
7 Databehaviouratlescriptiorusingmeasuresf central
tendencyand measuresf dispersion
1] Arrays and Matrices 15 18
8 ArraysandMatrices:Array indexingi Array function
T Array arithmetic.Constructmatrix
9 Matrix namingi Matrix indexing
10 | Matrix multiplication,linearequationsgdeterminants
11 | Leastsquarditting i Matrix partitioningi Frequency
tablesand factors
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12 | Levelsandsummaryfunctions orderedactor.
13 | VectorsandLoop functions:Createvectors
14 | Elementamingi Vectorarithmetici Select
elementd Multiple elements
15 | Comparevectorsi Logical vectorsi Missingvalues
16 | Modify subsebf elements
17 | Control statements if statements, foloop, repeat,
while
\Y SupervisedLearning 10 18
18 | Description of supervised modelling technique.
Family of RegressionSLR,BLR, MLR Modelling
19 | ConceptBuilding the modetl Model diagnostics ang
evaluation
20 | SolvingBusinessaseusingSLR, MLR, BLR.
21 | DecisionTree:DecisionTreeConcept Building the
model- Model diagnostics and evaluation
22 | Random Forest: Random Forest Conedguilding
themodel- Model diagnosticaeind evaluation
V Open Ended Module: 12 10
1 Practical Sessions, Solving Business case using
Random Forest method & Solving Business case
usingDecisionTreemethod
Mapping of COswith PSOsand POs:
PSO1| PSO2| PSO3| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
Co1 2 3 3 3 2 3 3 3 3 3
CO2 2 3 3 3 2 3 3 3 3 3
CO3 3 3 2 3 3 3 2 3 3 3
CO4 3 3 3 3 3 3 3 3 3 2
CO5 2 3 3 3 2 3 3 3 3 3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)
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SummativeAssessmen(SA)

a.Writtentest

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

I. Standardized Test
FormativeAssessmen(iFA)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@moa0 T

REFERENCES

1. William N. Venables, David M. Smith, An Introduction to R, Seceddion, Network
TheoryLimited.

2. Robert Kabacoff, R in ActiorData Analysis and Graphics with R, Manning Publication
Company.

3. Camm,CochranEssentials oBusiness\nalytics, Cengagkearning.

SUGGESTED READINGS:

1. R for DataScienceby HardleyWickhamé& GarretGrolemund.

2. HandsOn Programmemingvith R by GrolemundandGatrrett.

3. BeginningR: The StatisticalProgrammemindg.anguageéy Mark Gardener.
4. R for Everyone AdvancedAnalyticsandGraphicsby Jared P. Lande.

Programme BBA

CourseCode
CourseTitle Data Analytics using Python
Typeof Course | (Elective Course3) Group 6 - BusinessAnalytics
Semester 6
AcademicLevel | 300-399
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60
Prerequisites
Course This comprehensiveourseprovidesa strongfoundationin Python
Summary programming. It emphasizegpractical data manipulationskills using
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Pandas and NumPy, introduces machine learning concepts, and
specificallyfocuseson supervisedearning,exploringvariousalgorithms
and their realvorld applications across different domains. By the en
the course, students will have gained the necessary skills to work
data in Python and a fundamental understanding of supervised led
settingthe stagefor furtherexploration inmachine learning.

CourseOutcomes(CO):
CcoO CO Statement Cognitive | Knowledge | Evaluation
Level* Category# | Toolsused

COL1| Attain ahighlevelof proficiencyin Python U C Instructor
programming, enabling students to wi createcexams
and understand code, implement / Home
algorithms, and solve computationa
problems

CO2| Developadvancedkills in datahandling, Ap P One Minute
including reading and writing files, Reflection
loading and manipulating data using Writing
Pandas, and applying arrayiented assignments
programmingechniquesvith NumPy.

CO3| Demonstrate proficiency in utilizing Ap P One Minute
Python data structures, including lists, Reflection
tuples, sets, and dictionaries, for efficig Writing
organizatiorandmanipulationof data. assignments

CO4| Attain competencén practicaldatascience Ap P One Minute
skills, includingdatacleaning preparation Reflection
visualization, and aggregation/grou Writing
operations, essential for effective analy assignments
andinterpretation oflata

CO5| Cultivate critical thinking skills to asse Ap P One Minute
the strengths and limitations of differe Reflection
machine learning algorithms, promoting Writing
informed decisionmaking in problem assignments
solving

CO6| Apply Pythonprogrammingandmachine Ap P One Minute
learning concepts to practical scenarios Reflection
across diverse domains, highlighting the Writing
relevance and applicability of the learne assignments
skills

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate (E)Createg(C)
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# - Factual Knowledge(F) Conceptual Knowledge (C) Procedural Knowledge (P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit Content Hrs | Internal [External
(60) | (30) (70)
I Data analytics using Python 13 20 16
1 Overview,PythonFeatures
2 BasicSyntax,VariableTypes,BasicOperatorsgecision
making
3 Loops,PythonDataStructures ListsandTuples,Sets,
Dictionaries Date& time, Functions
4 Functions Scopeof Variables,ObjectsandClasses
Il Working with Datain Python 15 18
5 Reading files with Open, writing files with Open,
loading data with Pandas, working with and saving
with Pandas
6 Array orientedProgrammingvith Numpy
7 Data cleaning and preparation, Plotting and
Visualization, DataAggregationand GrougOperations
8 Frameworlfor building ML SystemsKDD process
model, CRISFDM & SEMMA, Machine learning
PythonpackagesiMachineLearningCoreLibraries
[l Machine Learning 10 18
9 Introductionto Machine Learning
10 | HistoryandEvolution
11 | MachineLearningcategories
12 | SupervisedUnsupervise@ndReinforcementea
13 | Frameworkfor building ML Systems
14 | KDD processnodel, CRISRDM & SEMMA,
15 | MachinelearningPythonpackages.
16 | MachineLearningCoreLibraries
\Y SupervisedLearning 10 18
17 | Introductionto classificationLinearRegression
18 | Metricsfor evaluatinginearmodel,
19 | Multivariate regression, Nehinear Regression, K
NearesNeighbour,
20 | DecisionTreesLogistic Regression
21 | SupportVectorMachinesModel Evaluation
22 | Applicationsof supervisedearningin multiple
domains.
Vv Open Ended Module 12 10
1 PracticalSessions

Mapping of COswith PSOsand POs:
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AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)
SummativeAssessmen(SA)

a.Writtentest

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments
e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test

FormativeAssessmer(FA)

AT T T@moo0 o

PracticalAssignment

Viva

Quiz

Interview

ClassDiscussion

Seminar

GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills
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PSO1| PSO2| PSO3| PSO4| PO1| PO2 | PO3| PO4| PO5| PO6 | PO7

CO1 2 3 3 3 2 3 3 3 2 3 3
CO2 2 3 3 3 2 3 3 3 2 3 3
CO3 3 3 2 3 3 3 2 3 3 3 3
CO4 3 3 3 3 3 3 3 3 3 3 2
CO5 2 3 3 3 2 3 3 3 2 3 3
CO6 2 3 3 3 2 3 3 3 2 3 2

Correlation Levels:

Level Correlation

- Nil

1 Slightly / Low

2 Moderatel Medium

3 Substantial High




REFERENCES

1. ManaranjarPradhanyJ DineshKumar,MachineLearningusingPython.
2. MichaelBowles,MachineLearningin Python.
3. SrinivasaRaghavarandVincy JosephMachineLearning.

SUGGESTED READINGS:

1. MasteringMachineLearningwith Pythonin Six StepsA PracticallmplementationGuide
to Predictive Dat#®nalytics Using Python byManohar Swaminathan.

2. MachineLearningby Tom Mitchell.

3. MachineLearningfor AbsoluteBeginnersA Plain English Introduction(First Edition by
Oliver Theobald.

4. Ultimate Stepby Step Guide to Machine Languageusing Python: Predictivemodelling
conceptexplained in simpléerms for beginners by Daneyahis.

Programme BBA
CourseCode
CourseTitle AdvancedData Analytics for Business Decision
Typeof Course | (Elective Course4) Group 6 - BusinessAnalytics
Semester 6
AcademicLevel | 300-399
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60
Prerequisites | Thereareno prerequisitesor this course
Course This business analytics course offers a comprehensive journey th
Summary the key methodologies and tools in analytics. By the course's concl
participantswill have acquireda robust skill set, enabling them to
leverageanalytics for effective business decisimaking and problem
solving,with handson experienceaisingrelevantsoftwaretools.
CourseOutcomes(CO):
CO CO Statement Cognitive | Knowledge | Evaluation
Level* Category# | Toolsused
CO1| Understand the distinct methodologies U C Practical
tools, and business applications associ Assignment /
with each type of analytics Observation
of Practical
Skills
CO2| Develop a thorough comprehension of Ap P Instructor
fundamental concepts and principles createcexams
underlyingbusinessanalytics / Quiz
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CO3| Gain handson experiencein applying Ap P Instructor
analytics using tools like R and E Vie\ createcexams
software / Quiz

CO4| Enable the studentsto apply analytics U C Practical
concepts to contribute effectively to Assignment /
strategiodecisionmakingprocessewithin Observation
variousbusinesglomains of Practical

Skills

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)

# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)

MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit Content Hrs |Internal |External
(60) | (30) (70)
I Introduction to BusinessAnalytics 10 20 16
1 | Introductionto BusinessAnalytics, Why Analytics,
Introduction to descriptive Analytics, Predictive
Analytics, PrescriptiveAnalytics
2 | Big DataAnalytics
3 | Weband Social Media Analytics, Machine Learning
Algorithms
4 | (Supervisdearning algorithm, unsupervisedilgorithm,
reinforcement algorithm, evolutionary learning
algorithm)
Il Descriptive Analytics 15 18
5 | DataTypesandScalesStructuredandUnstructured
Data,CrossSectional,Time SeriesandPanelData,
Typesof DataMeasuremen$calesPopulatiorand
Sample.
6 | Measure®f CentralTendencymean(Or Average)
Value,Median,Mode,PercentileDecile,andQuartile,
Measure®f Variation
7 | Inter-QuartileDistanceg(lQD), VarianceandStandard
Deviation,Measure®f Shapa SkewnessandKurtosis
8 | Handsonondescriptive analysis
1] Predictive analytics 18 18
9 | Simplelinearregression, Estimatioof Parameters
UsingOrdinaryLeastSquares
10 | Interpretatiorof SimpleLinearRegressiorCoefficients
11 | SpuriousRegression
12 | ResiduaAnalysis
13 | OutlierAnalysis
14 | Multiple LinearRegressionCorrelationandRegression
Model, Interpretatiorof MLR Coefficients
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15 | StandardizedRegressiorCo-efficient, Co-efficient of
Multiple Determination (RSquare) and Adjusted-R
SquareF-Test.
16 | Validationof OverallRegressiomModel
17 | AnalyzingpredictiveanalysisusingR software.
\V Prescriptive analysis 5 18
18 | LinearProgramminglLinearProgrammindLP) Model
Building
19 | LinearProgrammingProblem(LPP)Terminologies
20 | Simplemethod
21 | Graphicalmethod, Introduction to MuHlCriteria
DecisionMaking (MCDM),
22 | Datavisualizationusingsoftwarelike powerBi and
Tableau.
V Open Ended Module: 12 10
1 Hands On
Mapping of COswith PSOsand POs:
PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
3 2 3 3 3 2 3
CO 1 3 2 3
1
3 3 3 2 3 3 3
COo| 3 3 3 3
2
3 3 1 3 3 2 3
COo| 3 3 2 3
3
2 3 3 3 2 3 2
CO 2 3 2 3
4
3 2 3 3 3 3 3 3 3 3 3
CO
5
3 3 3 2 3 2 3 3 3 2 2
CO
6

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High
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AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a.Writtentest
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test
FormativeAssessmeni-A)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
Standardized est
Oral presentations
Observatiorof practicalskills

AT T S@moa0 o

REFERENCES
1. Kumar,U. Dinesh (2017)Businessanalytics:The scienceof datadrivendecision
making,Wiley.
2. Wickham,H., CetinkayaRundel M., & GrolemundG., R for datascience.O'Reilly
Media,Inc.".

3.Albright, S.C., & Winston,W. L., Businessanalytics:Dataanalysisanddecisionmaking,
Cengagé._earning, Inc.
4.ProvostF., & Fawcett,T., DataSciencdor BusinessWhatyou needto know aboutdata

mining and dataanalyticthinking, O'Reilly Media, Inc."
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Programme BBA

CourseCode
CourseTitle DesignThinking
Typeof (Elective Coursel) Group 7 - Entrepreneurship
Course
Semester 5
Academic 300399
Level
CourseDetalls Credit Lecture | Tutorial | Practicum TotalHours
perweek | perweek | perweek
4 4 - 60
Prerequisites
Course This course provides a comprehensive introduction to design thinking and its
Summary role in fosteringinnovationwithin businessontextslt alsocoversideaselectionand

evaluation techniques,risk assessmentand leadershipdecisionmaking models
essentiafor guiding innovation project® success.

CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused

COL1| Enable the learner to understand U C Instructor
DesignThinking andidentify the createcexamg
stagesandhistory ofdesign Quiz
thinking.

CO2| Enable the learner to apply vario Ap P Practical
approaches fareframing problems Assignment /
from differentperspective. Observation of

PracticalSkills

CO3| Developempathyfor targetgroups Ap P Seminar
and apply usecentred design Presentation /
principlesto problemdefinition. GroupTutorial
Employideationtechniquesor Work
creativeproblemsolving.

CO4( Understanding user behaviour, U C Instructor
values, and adoption patterns createcexamg
crucialfor successfuinnovation. Home

Assignments

CO5| Evaluate thinkingnethodologies Ap P OneMinute
like inside the box, outside the Reflection
box, and systematic inventive Writing
thinking and apply creative assignments
thinking techniques to problem
solving.

CO6| Apply decisiommaking tools for Ap P Viva Voce
assessing businegkas and
mitigaterisksusingassessment
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modeldlike theKepnerTregoe
matrix.

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge(C) Proceduraknowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs |Internal | External
(60) | (30) (70)
I The Foundation for Innovation 12 20 16
1 Introduction to design thinking and its importance in
businessnnovation.
2 | History of DesignThinking
3 | Stagesf DesignThinking
4 | Understandinghe problemframing processandits
significancen identifying pain points.
5 | Approaches to reframing problems from multiple
perspectivegdeep.emotional broad,anddynamic).
I Stagesof DesigningThinking Process 12 18
6 | DevelopEmpathyfor Your TargetGroup
7 | DefinetheProblem
8 | Ideate for Solutions Introduction to ideation, creative
problemsolving, andyenerating ideas.
9 | Prototypingtheldeas- Explorationto Validation,Leading
Concept Development, Best practices for developing
innovativeprototypes
10 | TestingtheDesignSolutions
11 | Communicatiorandstructurein innovation
implementation
12 | Importanceof stakeholdeanalysisanddevelopinga
communicatiorplan.
i Methods and techniquesfor Generating ldeas 12 18
13 | ThinkingInsidethe Box Methodi Meaning,Importance,
Problemgelated to thisnethod
14 | SystematidnventiveThinkingi Detailed Understanding
15 | Thinking Outside the Box MethddMeaning,
ImportanceProblems relatetb thismethod
16 | Detailed Understanding of Mind mapping,
Brainstorming, BrainwritingSCAMPER, Roleplaying,
StoryboardingSynectic,etc
17 | Understandingiserbehaviorandvaluesascritical factors
in innovation.- Refine innovation ideas using design
heuristics, apply researdfased personas and behavior
modelsto makeinnovations easido adopt
18 | B.J.FoggBehavioralModel.
\Y Methods and techniquesfor Idea Valuation 12 18
19 | Idea SelectiomndEvaluation:A-T-A-R model
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20 | Checklists for idea evaluation: Scoring thetability of
business idea, Evaluating an idea for a business or
product,Evaluating newproduct idea

21 | Costbenefitanalysis- Decisiontrees- Evaluationmatrix

22 | FMEA - FailureModesandEffectsAnalysis

23 | Kanomodel KepnerTregoematrix- NAF i Novelty,
AttractivenessFeasibility study

24 | PMI analysis TRIZ- Vroom-Yetton-Jagocontingency
model

Open Ended Module

T
T

CaseStudyAnalysis

ProblemFramingExercise Presenstudentsvith a
complex problem andsk them to frame it fron
differentperspectivessuchasusermeedspusiness
objectivesandsocietalimpact.Encouragehemto
explore the problem space thoroughly and ider
underlyingchallengesindopportunities.
IdeationChallengeOrganizeanideationchallenge
where studentscompete to generatethe most
creative and feasible solutions to a given probl
Providethemwith constraintandpromptsto spark
creativity, and allow them to pitch their ideas t
panel of judgesr peers.

Innovation Pitch Competition: Invite students
develop and pitch innovative businessideas or
productconceptsProvidethemwith resourcesand
mentorship to refine their ideas and develop
compellingpitches Hostapitchcompetitionwhere
students present their ideas to a panel of jug
investorsor industry professionals.

Guest Speaker Series: Invite guest speakers
diverse  backgrounds, including  design
professionals, entrepreneurs, and innovation
leaders. Have them share their experiences
insights, and best practices related to design
thinking, problemsolving, and innovation.
Encourage students to engage with the spesd

throughQ&A sessions andiscussions.

12

10

Mapping of COswith PSOsand POs:

PSO
1

PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5

3

POG6

PO7

CO

3

1 2 2 2 2 1 2
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)

a.Writtentest

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmer(FA)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations

T TSe@ e o0 oy
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k. Observatiorof practicalskills

REFERENCES

1. Kelley,T., & Kelley, D. (2013).CreativeconfidencelJnleashinghecreative
potentialwithin us all. CrowrBusiness.

2. Brown,T. (2009).Changéyy design:How designthinking transformsorganizations
andinspiresinnovation. Harper Business.

3. SrivastavaS.C.,& SharmaP.(2018).InnovationandEntrepreneurshig?ractice
andPrinciplesin thelndian Context. Sageublicationdndia Pvt Ltd.

4. Drucker,P.(1985)InnovationandEntrepreneurshipracticeandPrinciplesHarper
& Row, NewYork.

5. West,M. A., & Farr, J. L. (1990). Innovation and Creativity at Work: Psychological

andOrganizational Strategie3ohnWiley & Sons.

6. David,F.R.,& David,F.R. (2021).StrategicManagementConceptsand Cases
(16thed.).PearsorEducation.

7. Hillier, F.S.,& LiebermanG. J.(2019).Introductionto OperationsResearcl{11th
ed.).TataMcGrawHill, New Delhi.

8. Lockwood,T. (Ed.).(2010).Designthinking: Integratingnnovation,customer
experienceandbrandvalue.Allworth Press.

Programme BBA
CourseCode
CourseTitle Family BusinessManagement
Typeof Course | (Elective Course2) Group 7 - Entrepreneurship
Semester 5
Academic 300-399
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60

Prerequisites

Course This course provides an in-depth exploration of family business
Summary dynamics, focusing on successionplanning, ownership challenges
successor development, and strategic planniihg. course also delve
into family governancesuccessodevelopmentandstrategic
regeneratiorpreparingstudentgo navigatehecomplexitiesof managing
andsustaining family businessasross generations.
CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
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CO1| Understandheuniquesynthesif U C Instructor
family and business in famiy createcexamd
owned enterprises. Evaluate Quiz

theories such as the systems the
model, agency theory, and
stewardship perspective in the
contextof family businesses.

CO2| Develop strategies to turn core Ap P Practical
competencies into competitive Assignment /
advantageandfosterstrategic Observation of
regeneration. PracticalSkills

CO3| Apply toolssuchasgenogramsnd Ap P Seminar
family emotionalintelligence to Presentation /
understandamily systemsand GroupTutorial
dynamics. Work

CO4| Identify and nurture next U C Instructor
generation leaders with the createcexamd
attributes and abilities for Home
responsible leadership. Understd Assignments

the types of CEQpouses and the|
roles in succession and leadershi

transition.

CO5| Utilize theBusinesRkejuvenation Ap P OneMinute
matrix and intrapreneurship Reflection
strategies to sustain competitive Writing
advantage. assignments

CO6| Apply theoretical concepts and Ap P Viva Voce

frameworkgo realworld scenarios
and case studies. Develop practi
skills and strategies for managing
and sustaining family businesses
acrosgyenerations.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (CProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit Content Hrs |Internal | External
(60)| (30) (70)
| Introduction to Family Business 12 20 16

1 | Family Businessas auniquesynthesis

2 | Succession and Continuity: The three generation rule
Building Family businesghat last.

3 | The systems theory model of Family BusineAgency
Theory of Family businessThe stewardship perspective of
family business
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4 | CompetitiveChallengesandCompetitiveadvantagesf
family businesses.

5 | Therole of Genogramsindfamily messageto understand
thefamily system.

6 | Family emotionalintelligence- The ECI-U Model.

Ownership Challengesand Family Governance

7 | ShareholdePrioritiesi Managers/s Owners

8 | Responsibilitie®f shareholdert thecompany- Effective
Governancef theshareholder firm relationship

9 | Family GovernanceStructure Challengedo family
governance.

10 | Managingthechallenge®f succession

11 | Enterprise Sustainability: Twelve elements of stratéfic
andits implications on family firms.

SuccessoDevelopment

12 | Characteristicef nextgeneratiorieaders

13 | Next-generation attributes interests and abilities for
responsibldeadership.

14 | Next-generatiorpersonalitiesmanagingnterdependence.

15 | CEOasanarchitectof successiomand continuity Typesof
CEO Spouseandthe transfepf power.

16 | New Leaderf theEvolution- Threestateof evolution

Strategic Planning and Transgenerational Entrepreneurship

17 | Life cyclestagesnfluencingfamily businesstrategy

18 | Turningcorecompetenciesto competitiveadvantage.

19 | Theuniquevision of family-controlledbusinesses.

20 | Strategiaegeneration.

21 | TheBusinesRejuvenatiormatrix.

22 | Intrapreneurship.

Open Ended Module

1 Family BusinessCaseStudies Assigncasestudiesof
real family businesses, both successful and strugg
Have students analyze these cases, identifying
challenges related to succession, governance, strg
planning,and leadership

1 Successor Development Workshop: Conduct
workshops focused on successordevelopmentand
leadership training. Invite leadership development
coaches or consultants to facilitate interactive sess
on leadership skills, emotional intelligence, and
intergenerationatommunication.

1 Family BusinessSimulation Game Developafamily
business simulation game where students play the
of family members and executives within a fictiol
family-ownedenterprise.

1 Guest Speaker Series Invite guest speakersfrom
diverse backgrounds, including family business
owners,industryleadersandacademiexperts.Have
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speakers share their experiences, insights, and le
learned in managing and leading family-owned
enterprises. Allow students to engage with spea
through Q&A sessionsand discussions, gaining
valuable perspectiveson various aspectsof family
businessnanagement.

Networking and Mentorship Events Facilitate
networking events and mentorship opportunities
studentsinterestedin family businessmanagement
Connect students with alumni, industry profession
andfamily busines®wnersfor mentorshipadvice,and
careeropportunities.

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CcO 3 2 1 2 2 2 2 1 2 1 3
1
CO 3 3 2 3 2 3 1 2 2 1 3
2
CO 3 3 2 3 2 2 1 1 2 2 3
3
CO 2 2 2 2 2 1 2 1 1 2 2
4
CO 3 2 2 3 2 3 2 2 1 2 3
5
CO 2 2 3 2 2 3 1 1 2 2 2
6
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High
AssessmenRubrics:

251




Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments
e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test

FormativeAssessmer(FA)
a. PracticalAssignment
b. Viva
c. Quiz
d. Interview
e. ClassDiscussion
f. Seminar
g. GroupTutorialwork
h. Homeassignments
i. SelfandpeerAssessments
j. Oralpresentations
k. Observatiorof practicalskills

REFERENCES

1. GersickK. E., Davis,J.A., McCollom Hampton M., & Lansberg]. (1997).Generation
to GenerationLife Cyclesof the Family BusinessHarvardBusinesReviewPress.

2. SharmaP.,ChrismanJ.J., & Chua,J.H. (2015).Family BusinessA NewAgendafor
ResearchEdwardElgarPublishing.

3. AstrachanJ.H., & ShankerM. C. (2003).Family BusinesseKey IssuesPalgrave
Macmillan.

4. Aronoff, C.E.,& Ward,J.L. (2011).Family BusinesssovernanceMaximizing Family
andBusiness Potential. Palgraiv&acmillan.

5. Lansberg]. (1999).SucceedingsenerationsRealizingthe Dreamof Familiesin
BusinessHarvard BusinesReviewPress.

6. Zellweger,T.,NasonR.S.,& Nordqvist,M. (2012).Understandinghe Family
BusinessRoutledge.

7. Ward,J.L. (2011).Keepingthe Family BusinesdHealthy:How to Planfor Continuing
Growth, Profitability, andFamily LeadershipPalgraveMacmillan.

8. Miller, D., & Le BretonMiller, 1. (2006).Managingfor theLong Run:Lessonsn
CompetitiveAdvantagdrom Great Family Businessdgarvard BusinesBress.

9. Sirmon, D. G., Hitt, M. A., & Arregle, J. L. (2011yanaging Resources, Activities, and

Relationships in Family Firms: The Link Between Strategy and Performance. Edward
ElgarPublishing.

10.Davis,A. K., Tagiuri,R., & FriedlanderF. (1982).The Successfutamily BusinessA

ProactivePlan forManaging thé=amily and theBusinessJosseyBass.

SUGGESTED READINGS:
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Miller, D., Le BretonMiller, 1., & ScholnickB. (2008).Stewardshiys.stagnation:
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Family BusinesRReview,7(2),133157.

EddlestonK. A., Kellermanns, F. W., & Zellweger, T. M. (2012). Exploring the
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differencesEntrepreneurshipheoryandPractice 36(2),347-367.

SchulzeW. S.,Lubatkin,M. H., & Dino, R. N. (2003).Towardatheoryof agencyand
altruismin family firms. Journalof Businesd/enturing,18(4),473-490.
Habbershon, T. G., & Williams, M. L. (199%.resourcebased framework for
assessinthestrategiadvantagesf family firms. Family Businesskeview,12(1),1-
25.

Zahra,S.A., & SharmaP.(2004).Family business research:strategiaeflection.
Family BusinesRkeview,17(4),331-346.
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Programme BBA

CourseCode
CourseTitle Entrepreneurial Venture Planning and Communication Strategy
Typeof Course | (Elective Course3) Group 7 - Entrepreneurship
Semester 6
Academic 300399
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60
Prerequisites
Course This course provides a comprehensive overview of entrepreneursh
Summary new venturemanagement, focusing on the process of venture plan

analysisandcommunicatiorstrategiegssentiafor startupsuccess.

CourseOutcomes(CO):
(6{0) CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
CO1| Provideknowledgeonthebasic U C Instructor
concepts and terms related to createcexamd
business plan development, Quiz
feasibility analysis, opportunity
recognition, and stakeholder
communication.
CO2| Developacomprehensive Ap P Practical
businesplanfor anewventure. Assignment
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Also execute and review the
businesplaneffectivelyusing
frameworks like VMOSA and
LeanStartup.

Observation of
PracticalSkills

CO3| Apply strategic planning tools Ap Seminar
such as SWOT, PESTEL, and Presentation /
Porter'sFive Forcedfor industry GroupTutorial
andmarket analysis Work

CO4| To impart basic entrepreneurial U Instructor
skills and understandings to run createcexamg
business efficiently and Home
effectively. Assignments

COS5| Apply techniques for improving Ap OneMinute
thecreativeprocessandfostering Reflection
innovation in startup Writing
environments. assignments

CO6| Conduct risk analysis for new Ap Viva Voce

ventures and develop strategies
for risk mitigation. Formulateand
implement strategies to position
theventuresuccessfullyn the
market.

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)

Metac

ognitivekKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) (30) (70)
I Introduction to Venture Planning 12 20 16
1 | Busines®lanandExecution ReviewBusines®lan,
VMOSA.
2 | TheScopeof EntrepreneurshiResearch
3 | New Venture options New business, buy an existing
venture, franchisee, Lean Stag, assessing entrepreneur
behaviour, starting a new venture as a corporate
entrepreneur.
4 | Stepsto develops t a r dorpgpate ulture
5 | OrganizationaDevelopmentn startups.
Il New venture Analysis 12 18
6 | ConceptPlanning FeasibilityAnalysis,Planningthelaunch
of venture, Designing the business.
7 | SWOT,PESTEL,FormulatingstrategyIndustryandmarket
anal ysi s, Porterodos five f
venturesuccessfully.
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Opportunity creatiomnd recognition, Feasibility Analysis,
Risk analysis, Lean stamnp strategystrategies for
achieving/sustainingompetitive advantage.

Tools for identifying resourcerequirementsand building
capabilities, Designing the business model for compet
advantagestrategigpartnerships, Resourbelilding.

10

Business idea, Opportunity Recognition, Product Planni
andDevelopmenProcesskstablishingevaluationCriteria,
Idea Stage, Concept Stage, Product Stage, Test Market
Stage,

11

Creativity, Innovation and entrepreneurship, Techniques
improvingthecreativeprocessCorporateEntrepreneurship
Intrapreneurialeadership characteristics.

The Startups identity: Winning Startup Communication

Strategy

12

Elevator Pitches for makie-or-breakit meetings,
Reviewingsampleelevatorpitchesof successfustartups

13

Practicalexerciseon how to write aneffectiveelevator
pitch.

14

Professional persona pitch: Building your professional
personaCreatinga uniqueandauthentic elevator pitch.

15

Perfecting pitch. How write an official resume for busine
plan and other communication materials. The resume
snapshoshouldbriefly describegheventure thenhighlight
elements of the entrepreneur's background that support
ventureandenhanceis/hercredibility.

16

MissionStatemenandVision StatemenbDefining process.

12

18

StakeholdersCommunication Analysis and Planning

17

Brand Messaging for Eadgtage Startups, Developing
initial brandstrategy casestudiesof successfuandfailed
startups.

18

Customer segments, competitors, and community
stakeholdersightshapecommunicatiorstrategy Findings
must be based on research, with no generalizations or
stereotypes.

19

Target Customer Research: Analysing taogstomers, how
do target customers communicate? What media target
customers primarily consume? Who influences target
customersMow they communicaté.e., thelanguagehey
preferin writing or speaking).

20

Rationalefor selectingargetsegment(s)How tell astory
thatresonates witlyour targetaudience.

21

Employer Brand Management: attract the right employe
interns

22

CompetingBrands Analysis: Identifying top five
competitors, direct or indirect, and conductinglepth
analysis.

23

EvaluatingcompetitordorandingcommunicationyVhat

mediaand messagdheyuse.

12

18
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Open Ended Module

Startup Simulation Game: Divide studentsinto
teams and have them simulate the process of
launching a startup. Provide each team with a
hypothetical business scenario and challenge the
develop a businessplan, execute strategies,and
navigate various obstacles.Encourage creativity,
critical thinking, and collaboration as teams comy
to build successfurentures.
Case Study Analysis:Assign case studies of re:
world startups, both successfuland failed. Have
students analyze these cases using frameworks
learnedn thecoursesuchasSWOTanalysisPorter's
Five Forces, and business model canvas. Faci
discussions on lessons learned, key success fa
andareador improvement.

Venture Pitch Competition: Organize a venture
pitch competition where students pitch their busin
ideasto a panel of judges, consistingof industry
experts,investors,or faculty members.Encourageg
students to develop compelling elevator pitches
presentationlecksthateffectivelycommunicateheir
venture concepts,value propositions,and growth
strategies.

Industry Immersion Experience: Arrange industry,
visits or guest lectures by successful entrepren
startup founders, or industry professionals. Pro
students with firsthand exposure to entreprene
environmentsallowingthemto learnfrom reatworld
experiences, network with industry leaders, and
insightsinto emergingirendsandopportunities.
Entrepreneurial Leadership SeminarSeries Invite
successfuéntrepreneursndustryleadersandstartup
mentors to deliver seminars or workshops on
entrepreneurial leadership, innovation, and busi
growth strategies. Encourage students to engage
guest speakers through Q&A sessions, panel
discussions, and networking opportunities, allow
themto gain valuablénsights and mentorship.
Startup Accelerator Programme Launch a startu
accelerator programme within the course, offel
mentorship, resources,and supportto studentled
startup teams. Provide access teaarking spaces
funding opportunities, and expeguidance to hely
teams accelerate their venture development pro
Encourage regular progress updates, milestone
reviews, and peer collaboration to foster a dyna
andsupportiveentrepreneuriaécosystem.

12

10
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Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6 | PO7
1 2 3
CO 3 2 1 2 2 2 2 1 2 1 3
1
CoO 3 3 2 3 2 3 1 2 2 1 3
2
CcO 3 3 2 3 2 2 1 1 2 2 3
3
CO 2 2 2 2 2 1 2 1 1 2 2
4
CO 3 2 2 3 2 3 2 2 1 2 3
5
CO 2 2 3 2 2 3 1 1 2 2 2
6
Correlation Levels:
Level Correlation
Nil
Slightly / Low

Moderatel Medium

WIN|F] !

Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmenfSA)
a. Written test
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test
FormativeAssessmen(iFA)

a. PracticalAssignment
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Viva

Quiz

Interview
ClassDiscussion

Seminar

GroupTutorial work
Homeassignments
SelfandpeerAssessments

Oral presentations
Observatiorof practicalskills

T T S@moaoT

REFERENCES

Drucker,PeterInnovationand EntrepreneurshipHeinemannl.ondon,1985
MathewJ Manimala,Entrepreneurshiptthe Crossroad$ Biztantra
Mohantyi Fundamentalsf Entrepreneurshig?renticeHall of India
PareekUdaiandVenkateswar&aoT., Developingentrepreneurship A Handbook
onLearning Systems.earning Systems, Delhi, 1978
Kaplan,J.M andWarrenA.C., Patternsof EntrepreneurshipManagementJohnWiley
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EnterprisesPearson, 2018
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PublishingHouse, NewDelhi.
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12.Dr.P.T.Vijayashre&& M.Alagammal,(2016),EntrepreneuriaDevelopmeng& Small
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o

1. BarringerB.R.,& Ireland,R.D. (2017).EntrepreneurshipSuccessfullizaunching
NewVentureg5thed.).Pearson.

2. Cornwall, J. R., Vang, Z., & Hartman, E. A. (201BhtrepreneurshipThe Seeds of
SuccesKendallHuntPublishingCompany.

3. Spinelli, S., & Adams, R. J. (2012ew Venture Creation: Entrepreneurship floe
21stCentury(9thed.).McGraw-Hill Education.

4. Ries,E.(2011).TheLeanStartup:How Today'sEntrepreneurdJseContinuous
Innovationto CreateRadicallySuccessfuBusinesserownBusiness.
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5. Sarasvathy$.D. (2009).EffectuationElement®f EntrepreneuriaExpertise Edward
ElgarPublishing.

6. Aulet,B. (2013).DisciplinedEntrepreneurship24 Stepdo a Successfubtartup
Wiley.

7. KawasakiG. (2015).TheArt of theStart2.0: TheTime TestedBattle Hardened
Guidefor AnyoneStartingAnything Portfolio.

8. OsterwalderA., & Pigneur)Y. (2010).Business Modé&beneration/A Handbookfor
Visionaries GameChangersandChallengersWiley.

9. Lee,S.,& Kim, K. (2018).EntrepreneuriaMindset:A KeyDriver of Entrepreneurial
Developmentnternationalournalof EntrepreneurshipndSmallBusiness32(1).

10. Smith,J.,& JohnsonA. (2020).TheRoleof EntrepreneuriaEducationin Fostering
EntrepreneuriaDevelopmentiournalof Entrepreneurshifducation,15(2).

RelatedOnlineContentgMOOC, SWAYAM, NPTEL,Websitesetc.]
1 http://164.100.133.129:81/econtent/Uploads/Entrepreneurship_Development.pdf
2 https:/ivww.moocelist.com/course/essentiadmtrepreneurshithinking-actioncoursera

Programme BBA

CourseCode
CourseTitle SocialEntrepreneurship
Typeof Course | (Elective Course4) Group 7 - Entrepreneurship
Semester 6
Academic 300399
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60
Prerequisites
Course The course further examines the analysis of social issues, the con
Summary socialenterpriseandthe psychologyof socialentrepreneurshigocusing

on leadership and the integration of corporate social responsibility
governmentfunding. Additionally, it exploresthe sustainability and
impact innovation of social enterprises, including funding strategies
measuremertbols.

CourseOutcomes(CO):
CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused

CO1| Gain insights into the origins aj U C Instructor
historical development  of createcexamg
entrepreneurship, including its Quiz
evolution into social
entrepreneurship.

CO2| Develop theability to recognize Ap P Practical
and address societal problems Assignment /
through entrepreneurig Observation of
approaches. PracticalSkills
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CO3| Explore the role of stakeholde Ap P Seminar
including investors, irsupporting Presentation /
social enterprises, and the syne GroupTutorial
between  corporate  social Work
responsibility and governmen
funding.

CO4| Understand the structure and U C Instructor
dynamics of social enterprise createcexamg
businessnodels,ncludingunding Home
sources. Learn about funding Assignments
mechanisms and strategiesfor
financial sustainability in social
enterprisesFamiliarize with tools
and methodologies for
measuring the impact and
effectivenes®f socialenterprises

CO5| Analyze the leadershig Ap P OneMinute
characteristicsand psychologica Reflection
traits essential for  social Writing
entrepreneurs and assess the assignments
compatibility of social change
with efficient enterprise
management.

CO6| Tobeableto solvesocialproblems Ap P Viva Voce
throughentrepreneurship.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge(C) Proceduraknowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module

Unit

Content

Hrs
(60)

Internal
(30)

External
(70)

History and theoriesof Entrepreneurship

Whatarethe originsof entrepreneurship?

Exploringthe Entrepreneurshifpheories

Theevolutionof SocialEntrepreneurship.

Theneedto solvesocietalproblemsthrough entrepreneurshi

gl bh|WIN| -

Why Charity is not always a solution, and the resources &
bottomof the pyramid

20

Analysing and Dissectingsocialissues

Before exploring with the entrepreneurial mindset, it is
importantto understandhe socialcostof the problemat hand

Why does the problem exist in the first place? What is the
root causeof the problemandwhat iscurrentlybeingdoneto

resolveit?

12

16

18
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8 | Multiple case studies will be looked with the intent of
looking at both currentsolutionswhich may beworking or
falling short
9 | Most importantly it will beimportant to find out what is
working and what isiotand why?
1] Conceptof Social Enterprise 12 18
10 | Socialentrepreneurok to createchangeHow do go about
doing this?
11 | How doesabusinessnodellook for asocialenterprise?
12 | Whoinvestsin asocialenterprise?
13 | How doesCorporateSocialResponsibilityandGovernment
Fundinggo hand irhand withSocialenterprise.
14 | Psychologyof a SocialEntrepreneurLeadership
15 | Whatarethe har acteri stics of s
leadership®hatarethetraitsof asocialentrepreneurship?
16 | Are social change anehtrepreneurshiptoddswith each
other?Canasocialchanganitiative berun like anefficient
enterprise?
\Y Impact of Innovation and sustainability of a socialenterprise 12 18
17 | How aresocialentrepreneurBindingtheir enterprises?
18 | How is theenterprisesustainingtself financially?
19 | Which tools are available to measure the impact and
effectivenes®f socialenterprises?
20 | Socialentrepreneurareinnovatorswho create change.
21 | How dotheycreate andpreadhisinnovationandchange?
22 | Differencesbetweerasocialenterpriseandanother
enterprise.
Vv Open Ended Module
T DebateForum: Organizeadebateontheeffectivenesg 12 10

of charity versus entrepreneurshipin addressing
societal problems. Students can research agde
from differentperspectivegpromotingcritical thinking
andargumentation skills.

1 Entrepreneurship Theory Critique: Assign student
to critically analyze and present different
entrepreneurship theories, discussing their
applicability and limitations in the context of soc
entrepreneurship.

1 Case Study Analysis:Provide case studies of soc
issues and ask students to conduedepth analyses
identifying root causes,current interventions, and
potential solutions. Encourage them to propose
innovativeapproaches.

1 Social Enterprise Business Plan Competition:
Organize a competition where students develop
comprehensive business plans for social enterp
addressing realorld challenges. Invite professionag
to judgeand provide feedback.
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1 Guest Speaker Series: Invite successful social

entrepreneursinvestors,and policymakersto share
their experiences and insights with students
EncouragenteractivediscussionandQ&A sessions.
Field Trip to Social Enterprises: Arrange Vvisits tg
local socialenterprises, allowing students to obse
their operations, interact with staff, and gain pract
insightsinto running a social enterprise.

Funding Strategy Simulatiort Divide students intg
groups and assign them different scenarios of fun
challengesfaced by social enterprises.Have them
develop and present strategies for overcoming t
challenges.

Mapping of COswith PSOs andPOs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CcO 3 2 1 2 2 2 2 1 2 1 3
1
CcO 3 3 2 3 2 3 1 2 2 1 3
2
CcO 3 3 2 3 2 2 1 1 2 2 3
3
CcO 2 2 2 2 2 1 2 1 1 2 2
4
CcO 3 2 2 3 2 3 2 2 1 2 3
5
CcO 2 2 3 2 2 3 1 1 2 2 2
6

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate/ Medium
3 Substantial High
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AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a.Writtentest
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test
FormativeAssessmeni-A)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@moa0 o

REFERENCES

1. Austin,J.,Stevensont., & Wei-Skillern, J. (2006).SocialentrepreneurshifCreating
socialvalue throughnnovativebusinessnodels.JohnWiley & Sons.

2. DeesJ. G.,Emerson,)., & EconomyP. (2002) Enterprisingnonprofits:A toolkit for
socialentrepreneurs. JoMliley & Sons.

3. Bornstein, D. (2007). How to change the world: Social entrepreneurs and the power of
newideas.Oxford University Press.

4. Elkington,J.,& Hartigan,P.(2008).Thepowerof unreasonablpeople:How social
entrepreneurs createarketsthatchangehe world.HarvardBusines$ress.

5. Dey,S.K. (2014).SocialEntrepreneurshipfheoryandPracticen India. Oxford
University Press.

SUGGESTED READINGS:

1. Mair, J.,& Marti, I. (2006).SocialentrepreneurshipesearchA sourceof explanation,
prediction,anddelight.Journalof World Business41(1),36-44

2. SeelosC.,& Mair, J.(2005).Socialentrepreneurshijreatingnewbusinessnodels
to servethepoor.BusinesdHorizons,48(3),241-246.

3. Nicholls,A. (2006). Social entrepreneurship: New models of sustainable social
changeOxford UniversityPress.

4. Thompson,.L. (2002).Theworld of thesocialentrepreneutnternationallournalof
PublicAdministration,25(5),489-518.
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5. PeredoA. M., & McLean,M. (2006).Social entrepreneurship:critical reviewof the
conceptJournalof World Business41(1),56-65.

6. Zahra,S.A., Gedajlovic,E.,NeubaumpD. O.,& Shulman,J.M. (2009).A typologyof
social entrepreneurs: Motives, search processes and ethical challenges. Journal of
Businesd/enturing,24(5),519-532.

7. BhagavatulaS.,& SharmasS. (2018).SocialEntrepreneurshigd SouthAsian
PerspectiveSAGE Publications Indi&vt Ltd.

8. Datta,P.B., & Kaur,R. (Eds.).(2017).SocialEntrepreneurshim India: Quarter
IdealismandThreequarterPragmatism. Springer.

9. Batliwala, S.& Chakravarty,S. (2010). Creatin§pacegor Women's_eadershipA
Grassroots Leadership Training Manual. Kutch Mabhila Vikas Sangathan &
MadhyamBooks.

10.MahajanV., & Bang,A. (2012). FiftyYears ofDevelopment inndia: Fifty Years of
Developmentn India: A Tributeto theSmallScale Industrialists of Indi®radan.

11. Saikia,A., & Unni, J. (2019) SocialEntrepreneurship imdia: A Potential Catalyst
for Grassroot®evelopment. Springer.

12. Pillai, K. R. (2014). Social Entrepreneurship in India: Quarter Idealism and-Three
quarterPragmatismSagePublications Pvt. Ltd.

13.Jain,S.,& Ahuja, P.(2019).SocialEntrepreneurshigA Primer.Bloomsbury
Publishingindia Pvt. Ltd.

14.Bhagavatula, S., & Chakraborty, @ds.). (2019). Social Entrepreneurship and
Enterprisesn InternationaPerspectiveConceptsModels,andPracticesSpringer.

15. Pati,R. N., & BhatnagarN. (Eds.).(2018).SocialEntrepreneurshim India:
Contemporaryssues anhallengesSpringer.

Elective Courseswith No Specialisation

Programme BBA

CourseCode
CourseTitle AdvanceHuman ResourceManagement
Typeof Course | Elective
Semester 7
Academic 400499
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 3 - 2 75
Prerequisites
Course Thecourseaimsatfosteringdiverseandinclusivetalentby aligningtalent
Summary acquisition and HR practices with organizational goals and strateg

aids in developmentand executionof HR strategiesfor competitive
advantage, harnessing HR analytics and otbennologydriven tools.
Emphasis is laid on ethical and fair practices and social responsib
In a volatile work environment with high attrition tendencies and rer
work cultureHRM undergoesirasticchangeto accommodatand
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survivesuchchallengesThis structuredcourses expectedo futureproof
suchvagariesf corporatesnvironment.

CourseOutcomes(CO):
CcoO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused

CO1| Apply  basic internationa U C Instructor
marketing theories and conce createcexamd
to understand the global Quiz
marketingenvironment.

CO2| Undertake strategic businesg Ap P Practical
analysis in order to develop Assignment /
appropriate international Observation of
marketing decisions amgblicies PracticalSkills
to suitethedynamicenvironment

CO3| Identify, analyze, and evaluatg Ap P Seminar
data, information, and eviden Presentation /
related to international busine GroupTutorial
opportunitiesandthreatsrelevant Work
in thecurrentworld.

CO4| To recognize and familiarize t U C Instructor
official/legal  formalities in createcexamg
executing an effective marketiy Home
campaigrglobally. Assignments

CO5| Recognize and evaluate the U C One Minute
regional environment elements Reflection
andform effectivemarketingmix Writing

strategiesccordingly

assignments

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (CProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(75) | (30) (70)
I Overview of Strategic Human ResourceManagement 11 10 16

1 Meaning, Definition, and Importanceof Strategic
HumanResourcéManagement

2 | Aligning HR with OrganisationaStrategy

3 HumanResourcéenvironmentimpactof
Globalizationon HRM
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4 | WorkforceDiversity, Demographic€ChangesGlobal
EnvironmentChangedRole of HR in Organizations
S Developmeng& deliveryof HR strategiesChallenges
in StrategicHuman Resourc®lanagement
6 HumanResourcénformationSystem
7 Impactof StrategicHRM,
8 SHRM for CompetitiveAdvantage
9 | Strategic Workforce Planning: Concept and Objecti
Successiorlanning,
10 | Diversity and InclusionPlanning,EmployeeRetention
StrategiesSkill GapAnalysis
11 | IntegratingEthical considerationsnto HR policiesand
practices,
I Career Management 11 18
12 | CareerPlanningandCareeDevelopmentAgile Career
Development
13 | CareerManagemenin a Gig Economy,Data Driven
Careerinsights,Career PathingndLattice Structures
14 | CareeManagemenfior RemoteandHybrid Workforce,
Strategiegor managinga multi-generationaivork force
15 | StrategicEmployerBrandingfor CareelAttraction
1l Global HRM 11 18
16 | Definition of InternationalHRM, Difference between
InternationalkndDomesticHRM
16 | Organizational Structure in MN C 0 #$nternational
Staffing,
17 | Roleof Expatriatesand NorExpatriates
18 | ExpatriationandRepatriation
\V HR Accounting and Audit and ChangeManagement 12 18
19 Human Resource Accounting and Audit, Scorecar
and
Report
20 | Change Management, Organisational Change,
Necessityfor changeClassificationof change
21 | Kurt Lewin Three Stage Model and Force Field
Analysis,Systemsheory,7 StageModels,Barke
Litwin Model, Parrafkobbortson
22 | ChangeéAgent,Roel& Skills of a Changégent,HR
Roleas Chang@gent, Resistanc® Changend
Minimizing Resistance
Vv Practicum 30 20
1 HR StrategyDevelopmenWorkshopsStudentaredividedinto

teams and given a scenario involving a company facing sp
HR-related challenges. Each team will develop an HR strg
that addresses these challenges, focusing on aspects s

talent

managementdiversity and inclusion, and employee

engagemenileamsresentheir strategieso theclassfollowed
by a constructivecritique session.
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Interactive Case Studies: Students work in groups to an
detailedcasestudiesof organizationgacingcomplexHR issues.
They mustpropose solutions, considering strategic alignm|
stakeholder impact, and lostgrm sustainability. Presentatio
aremadeto theclass, followed byeedbacksessions.

HRM InnovationLab: Createan"innovationlab" wherestudents
ideate and develop innovative HR solutions, such as new
employee wellness programs, technologydriven recruitment
tools,or creativebenefitspackages.

Leadership and Management Rélly: Roleplaying exercises
wherestudentassumeherolesof HR professionalsinanagers
and employeesin scenariosinvolving negotiation, conflict

resolution,or leadership challenges.

Mapping of COswith PSOsand POs:

PSO1| PSO2| PSO3| PSO4 | PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7
co1l| 2 2 2 3 3 1 2 1 2 1 3
coz2| 2 3 2 3 3 2 2 2 2 2 3
cos3| 3 3 3 3 2 3 3 3 2 2 3
co4| 3 3 3 3 1 3 3 3 3 3 2
cos| 3 3 3 3 1 3 3 2 3 3 3
Correlation Levels:
Level Correlation
Nil
Slightly / Low

Moderatel Medium
Substantial High

WIN|F]

AssessmenRubrics:

SummativeAssessmenfSA)
a.Writtentest
b. Openbooktest
c. Problembasedassignments
d. Individual projectreport
e.Casestudy report
f. Teamprojectreport
g. Literaturesurvey
h. Standardized Test

FormativeAssessmen(i-A)
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PracticalAssignment

Viva

Quiz

Interview

ClassDiscussion

Seminar

GroupTutorial work
Homeassignments
SelfandpeerAssessments

Oral presentations
Observation of practical skills

REFERENCES

1.
2.

w

No ok

8.

Reddy,M. S.(2005).HumanResourcdlanning.DiscoveryPublishingHouse.
Berger, L. A., & Berger, D. (2003). The Talent Management Handiddo&raw Hill
Professional.

Shukla,R. (2009).TalentManagementProces®f DevelopingandintegratingSkilled
Workers. Global Indi#@ublications.

Agarwala,T. StrategidHumanResourcéMlanagementOxford University Press
EdwardsM. R. PredictiveHR Analytics: Masteringhe HR Metric.

Fitz-enz,J.HR Metrics: TheWorld ClassWay.

AshwatappaK. (2010).HumanResourcéManagememnt Text& CasesTataMcGraw
Hill.

Tyson,S. StrategidProspect$or HRM. JaicoPublishingHouse [Note:

Singh,K. Organisational ChangendDevelopmentSagePublicationsDelhi.

Programme BBA

CourseCode
CourseTitle International Finance
Typeof Course | Elective
Semester 7
AcademicLevel | 400-499
CourseDetalls Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 3 - 2 75
Prerequisites
Course To familiarize students with the distinct economic elements that pr¢
Summary challenges to a financial manager in an international setting and t(

themaconceptuafoundationfor understandingowfinancialchoicesare
madein a multinational corporation.

CourseOutcomes(CO):

CO

CO Statement Cognitive | Knowledge | Evaluation
Level* Category# | Toolsused
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CO1 | The function of significant financial U C Instructor
organisations in the international cap createcexams
andforeign exchange markets, as wel / Quiz
theglobaleconomicsystem

CO2 | Use the knowledge of foreign exchar Ap P Practical
hedging to recogniseand control the Assignment /
foreign exchange risks that multinatiot Observation
corporationgace. of Practical

Skills

CO3 | Essentiafunctionsof instrumentsand Ap P Seminar
tactics used in the foreign exchange Presentation
market Group

Tutorial Work
CO4 | Learnabouttheglobalmonetarysystem U C Instructor
createcexams
/ Home
Assignments

CO5 | Thepresenstateof developingemerging Ap P OneMinute
markets is examined, along with the Reflection
hazards and opportunities that lie ahe Writing
for global financial operations such as assignments
forexandfinancialflows.

CO6 | A framework for effective decision Ap P Viva Voce
making in all pertinent financial and
functionalareasn aglobally competitive
economy.

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module Unit | Content Hrs [Internal |[External
75) (30) [70)
I Introduction to International Finance 11 10 16
1 | FinancialGlobalizationi Gold StandardBrettonWoodsSystem
2 | ExchangeRateRegimesFixedandFloatingExchangeRrates.
3 | Balanceof PaymentsPreparatiorof BOP Statement
4 | Link between BORNd theEconomy.
Il Foreign Exchangeand ExposureManagement 12 18
5 ExchangdrateMechanismExchangeRateQuotationsDirect
andIndirect quotes,
6 | Bid and Ask quotelNominal, Real and Effective Exchange
Rates,
7 | ForeignExchangeMarket: Major Participants
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8 | Spot Market: Currencgrbitrage: Forward Markefrbitrage in
ForwardMarket
9 | Market for CurrencyFutures:Forwardand FuturesContracts,
Hedgingin Currency FutureMarket
10 | Marketfor CurrencyOptions:Typesof OptionMarket, Typesof
Options,Optionpricing, Hedgingwith Currency Options.
1] Managementof Foreign Exchangeand Risk 11 18
11 | Typesof Exposure, Foreig@urrencyExposure.
12 | EconomicExposureQOperationexposure.
13 | Interestrateexposure
14 | Theories
15 | Purchas@®owerParity
16 | InterestRateParity
17 | InternationaFisherEffect
18 | ForeignDirect Investment
19 | Modeof Investment
v CrossBorder Investment& FinanceDecisions 11 18
20 | CostBenefitsof ForeignDirect Investment
21 | Strategiegor FDI
22 | International Financial market Instruments: International
Equities,InternationaBonds,ShortTermandMedium-Term
Instruments
23 | Financial Swaps: Meaning, Interest rate Swaphedging,
Currency
Swap
24 | Managemenbf InterestRateRisk.
V Practicum 30 20

1 International Financial News Analysis: Students
subscribe to international financial news sources
Weekly, they select an article related itdernational
finance, summarize it, and present their analysis o
implications for global markets, economies, or spec
sectors. This activity fosters awarenessof global
financialeventsand their interconnectedness.

1 InternationaFinanceDebate Hostdebate®nhottopics
such as the impact of cryptocurrency on global finarn
systems, the role of international financial institution
economic development, or the effectiveness of gl
financialregulations.

1 Students select a global financial crisis (e.g., the 2
financial crisis, the European debt crisis) to reseg
They'll explore the origins, key players, government
international responses, and the aftermath. Finding
shared in a comprehensivepresentationor report,
highlighting lessons learned and implications for fut
financial stability.

9 Sustainable and Ethical Finance Project: Students
research and develop a financial product or strategy

supportssustainabledevelopmentgoals (SDGs) or
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ethicalbusinespracticesThis couldinvolve sustainable
bonds,mpactinvesting,or ESG(Environmental Social,
and Governance) criteria in investment decisions.
project includes a presentation of their product/strat
its potential impact, anthebusinesgase.

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3

Correlation Levels:

Leve Correlation
[
- Nil
1 Slightly / Low
2 Moderate Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a.Writtentest
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
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e. Individual projectreport
f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test

FormativeAssessmen(iFA)

Viva

Quiz

Seminar

AT T S@Tmoao0 T

REFERENCES

Interview
ClassDiscussion

PracticalAssignment

GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

1. Apte,P.G.(2008).InternationafinancialmanagementataMcGrawHills
Publications.

2. Levi,M.D. (Year).Internationafinance:Themarketsandfinancialmanagementf
multinationalbusinessTataMcGrawHills Publications.

3. ShapiroA.C. (2008).MultinationalfinancialmanagemeniViley India Pvt Ltd.

4. Sharany. (Year).Internationafinancialmanagementlil LearningPrivateLimited.

5. Siddaiah;T. (2009).Internationafinancialmanagemenfearson.

Programme BBA
CourseCode
CourseTitle International Marketing
Typeof Course | Elective
Semester 7
Academic 400499
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 3 - 2 75

Prerequisites

Course
Summary

Theobjectiveof thiscourses to familiarizethestudentabouttheconcept
of international marketing, its scope and the peculiarities of global
marketing environment. Moreover, the studentsget knowledge in
international marketing mix components andfikstion. In the presen
scenario all business concerns whether big or small seek Global 1
for their productsandservices So,thestudentshouldbeableto develop
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dynamicenvironment.

appropriateinternationalmarketingdecisionsand policies to suite the

CourseOutcomes(CO):
CcoO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused

CO1| Apply  basic internationa U C Instructor
marketing theories and conce createcexamd
to understand the global Quiz
marketingenvironment.

CO2| Undertake strategic businesg Ap P Practical
analysis in order to develop Assignment /
appropriate international Observation of
marketing decisions and polici PracticalSkills
to suitethedynamicenvironment

CO3| Identify, analyze, and evaluatg Ap P Seminar
data, information, and eviden Presentation /
related to international busine GroupTutorial
opportunitiesandthreatsrelevant Work
in thecurrentworld.

CO4| To recognize andbmiliarize the| U C Instructor
official/legal  formalities in createcexamg
executing an effective marketiy Home
campaigrglobally. Assignments

CO5| Recognize and evaluate the U C OneMinute
regional environment elements Reflection
andform effectivemarketingmix Writing

strategiesccordingly

assignments

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (CProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(75) | (30) (70)
I Introduction to Global Trade & Marketing 11 10 16

1 Rationality of InternationalTrade,Why do countries

Trade?

2 Introduction to Theories of Trade, Competitive

Advantage

3 InternationalMarketing: Definitions, Nature,and
Scopeof International Market
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Principles of International Marketing, Domestic
MarketingV/s InternationalMarketing

Forces Affecting Global Integration and Global
Marketing

Challengef InternationalMarketing, The Dynamics
of International Market

Global Marketing Environment

Cultural Environment: Elements of Culture, Cultu
Analysis, Making culture work for global marketin
success

EconomicEnvironment:EconomicCharacteristicof
Global Market

Regional Economic Integration & Models of
Integration EmergingandDevelopingMarkets

10

Political & Legal Environment:implicationsof
Embargo Sanctions, Expo& Import Controls

11

Political Risks,Legal Restraints)ntellectualProperty
in International Marketing.

12

TechnologicalEnvironment: Role of Technologyin
GlobalMarketing Success

13

Technological Advancements in  Transportation
Communication and R&D, Atrtificial Intelligence i
Marketing.

11

International Market Entry & Development

14

Basics of Market Entry Strategies: Exporting,
Contractual Agreements including Licensing,
Franchising,Joint Ventures,StrategicAlliances,
Wholly-ownedSubsidiariesDirect Investment

15

International Segmentation and  Positioning,
InternationaBrandingStrategies

16

Introductionto InternationaMarketingMix

17

Global ProductManagementStandardizations.
Differentiation

18

ProductPlanningandDevelopment Marketing
IndustrialProducts an&ervicesGlobally

19

Pricing for InternationalMarkets: Global Pricing
Objectivesand Strategies

20

Environmentalnfluenceson Pricing DecisionsGlobal
Pricing: ThreePolicyAlternativesGrayMarketGoods,
Dumping,PriceFixing, TransferPricingand
Countertrade

12

Global Logistics & Promotion Strategies

21

Global Logistics Management: International
Distribution Systems, Challenges in  Global
Distribution, Basicsof Logistics Documentation

22

GlobalAdvertisingand Promotionadtrategies

23

Sales ManagemenDeveloping Marketindgstrategies
andProgramme$or InternationaMarkets

11

18

18

18

Practicum

30

20
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International Marketing Plan Competition: Students work
teamdo createa marketingplanfor aproductor serviceof their
choice in a foreign market. Th@lan should include marké
analysis, segmentation, targeting, positioning, marketing

and financial projections. Teams present their plans to a

of judges (faculty or industry professionals), and the best
is awarded.

Virtual InternationaMarketVisits: Utilize virtual reality (VR)
or online platforms to simulate visits to international marke
Students can explore marketplaces, retail environments, &
consumer behaviours in different countries. Rast, they
discuss their observations and how they impact marketing
strategies.

Cultural Sensitivity Workshop: Students select a brand
develop a digital marketing campaignthat includes social

media,SEO, contenmarketing, anenlineadvertising.

Mapping of COswith PSOsand POs:
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PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CO 2 2 2 3 3 1 2 1 1 2
1
CO 2 3 2 3 3 2 2 2 2 3
2
CcO 3 3 3 3 2 3 3 3 2 2
3
CO 3 3 3 3 1 3 3 3 3 1
4
CO 3 3 3 3 1 3 3 2 3 3
5
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High
AssessmenRubrics:




Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)

a. Written test

b. Openbooktest

c. Problembasedassignments
d. Individual projectreport
e.Casestudy report

f. Teamprojectreport

g. Literaturesurvey

h. Standardized Test

FormativeAssessmeni-A)

AT T S@ oo T

PracticalAssignment

Viva

Quiz

Interview
ClassDiscussion

Seminar

GroupTutorial work
Homeassignments
SelfandpeerAssessments

Oral presentations
Observatiorof practicalskills

REFERENCES

1.

Nogokw DN

o

Czinkota, M., & Ronkainen, I. (2013). Internatiomadrketing (10th ed.). Cengage
Learning.

Ghauri,P.,& CateoraP.(2013).InternationaMarketing.(4thed.)McGraw-Hill
HigherEducation

Brady,D. L. 2014.Essential®f InternationaMarketing

SrinivasanR. (2015).Internationaimarketing.PrenticeHall India.

Dutta,G. 2016.Global Marketing. IndiaPearsorEducationindia.

KeeganW.J.,& GreenM.C. (2019).Globalmarketing.PrenticeHall.
W.J.Kegan.& M. C.Green(2013).GlobalMarketing.GlobalEdition. Seventh
Edition. PearsorPrenticeHall
Varshneyé&BhattacharyalnternationamarketingmanagemengultanChand& Sons,
Edition9th,2017,13dition

SUGGESTED READINGS

1.

2.

"The Roleof Digital Marketingin InternationaBusinessEmerging Trendsand
Challenges'Journal ofinternational Marketing

"Market Entry StrategieandEmerging MarketsA CaseStudyAnalysis" International
Business Review

"Cultural Sensitivityin Global Marketing: Strategiefor ManagingDifferences"
InternationaMarketingReview

"SustainabilityandEthicsin GlobalMarketingStrategies'Journalof World Business
"ConsumerBehaviourin InternationalMarkets: UnderstandingCultural Influences”
Internationallournal ofConsumer Studies

"The Impactof Technologyon InternationaMarketingStrategiesTechnovation
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7. "Global Branding Strategies:Building and Managing International Brand Equity",
Journalof Brand Management

8. "Global Branding Strategies:Building and Managing International Brand Equity",
Journalof Brand Management

Programme BBA
CourseCode
CourseTitle Startup Management
Typeof Course | Elective
Semester 8
Academic 400-499
Level
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek
4 4 - - 60

Prerequisites

Course This course equips Bachelor of Business Studies students with es
Summary knowledge and skills in Startup Management. Delving into the dyn
world of entrepreneurship, the curriculum covers key principles su
ideation, legal considerations, feasibility analysis, growth stages
financial evaluation. Students gain insights from both global and I
perspectives, exploring renowned works on lean startup methodol
fundraising, and success frameworks. Practical tools and framewor
providedto empoweistudentsn navigatingthecomplexitiesof launching
andmanagingsuccessfustartups.
CourseOutcomes(CO):
CcoO CO Statement Cognitive Knowledge | Evaluation Tools
Level* Category# used
COL1| Able tounderstand new industri U C Standardized est
revolution, demonstrating
innovative ideation, and
effectively launching businesse
with a keen awarenessof the
startup ecosystem and
governmentnitiatives.
CO2| Able to exhibit proficiency in Ap P Observatiorand

identifying startup capital need
evaluating funding sources
assessing risk factors, and
navigating the legal environme
for startups, ensuring a solid
financial foundation and legal
compliance.

PracticalSkills
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CO3

Able to showcase competence
conducting feasibility analysis
understanding the cost and
process of raising capital,
addressing unique funding issy
for hightech ventures, and
applying various  funding
approaches to  strategicallyf
navigate different venture life
stages.

Ap

Classroom
Discussion

CO4

Able to analyze market trends,
adapt to industry dynamics, ang
implement growth strategies
aligned with market needs,
ensuring successful progressiol
throughvariousstagef venture
development.

Standardized
Test

CO5

Able to showcase strategig
thinking in planning for harves
and exit, including dealing wit
failure through exit strategies
maximizing value extraction,
stakeholdercommunication,and
handling both voluntary and
involuntary liquidation processg
with afocuson legalimplications

andreputation

Ap

CaseStudy

* - Remembe(R), UnderstandU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus

Module | Unit | Content Hrs | Internal | External
(60) | (30) (70)
| Start-up Fundamentals: 11 20 16

DecisionMaking

1 | The New Industrial Revolution, The Evolution of
IndustriesTransformation

2 | StartUp: Meaning,Importance Driving Forcesbehind
Startup Opportunities

3 | BusinessStartup and Ideation, Venture Choices,and

4 | Creative Ideation Techniques:
ApproachesCollaborativeBrainstorming

Problemsolving

Conceptto Reality, MarketResearch

5 | Key Component®f Launchinga Business]nitial Steps
in Business Commencement
6 | IdeationProcessThe Startup Equationfor Success,
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The StartUp Ecosystem, Statps in India in India:
Governmentnitiatives

Sta

rtup Capital Requirementsand Legal Environment:

Identifying Startup Capital, Determining Initial Capif
Needs, Evaluating Funding Sources, Assessingisk
Factors

ResourceRequirements Estimating Startup Essential
Requirements, Analysing, Operating Costs, Projed
ResourcéNeeds

10

Financial Assumptions Construction: Formulating
RevenueProjections,Building, Expense Assumptior
CreatingProfitability Forecasts

11

Process Map Construction, Mapping Business
Processes, Defining Key, Operational Steps, Identif
Efficiency Gaps

12

Legal Environment and Startup Financing, Legal
Requirements, Securing, Approvals for New Ventu
TaxationandDutiesfor Startups

15

CommencingFinancial Considerations:

13

Feasibility Analysis Overview of Feasibility Analysis
Importance in Business Startups, Components of
FeasibilityAnalysis

14

Cost and Process of Raising Capital, Capital
Requirement:Steps Involved in the Capital Raisi
ProcessPotential ChallengesndSolutions

15

UnigueFundinglssuesf High-TechVentures Specific
ChallengesFacedby High-Tech Ventures,Balancing
Risk and Rewardin Startups,Strategiedor Attracting
Investors

16

Various Funding Approaches,Funding with Equity,
Financing with Debt, Funding Startups with
BootstrappingCrowd FundingStrategicAlliances

11

Start-up Survival and Growth:

17

Stages of Growth in a New Venture, Introduction
Growth Phases, Early-Stage development, Rapid
ExpansionMaturity andStability

18

Growingwith theMarketandIndustry,MarketAnalysis
andAdaptation

19

Identifying Market Trends, Strategies forMarket
Aligned Growth, IndustryDynamics,andGrowth
Opportunities

20

VenturelLife PatternsThelife cycle of a venture,
CommonPatterns and Deviations

21

AdaptationStrategiesor differentlife stagesl.ong-term
Planningand Sustainability

22

Scaling Ventures, Preparingfor Change,Supportfor
GrowthandSustainabilityof theVenture

11

18

18

18

Open Ended Module:

12

10
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Exit Strategies, Selling the Business, Being Acqui
GoingPublic(IPO)

Harvesting Strategies:Maximizing Value Extraction,
Stakeholder Communication, Aligning with
Organizational Goals Liquidation:  Voluntary
Liquidation: DecisiorMaking Process, Fulfilling
Creditors' Obligations, Employee Considerations
Involuntary Liquidation: Legal Implications, Mitigatin
DamagesRebuildingReputatiorandFutureVentures

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4( PO1| PO2| PO3| PO4| PO5| PO6 | PO7

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a.Writtentest
b. Openbooktest
c. Laboratoryreport
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d. Problembasedassignments
e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

I. Standardized Test

FormativeAssessmeni-A)

AT T S@Tmoa0 o

PracticalAssignment

Viva

Quiz

Interview
ClassDiscussion

Seminar

GroupTutorial work
Homeassignments
SelfandpeerAssessments

Oral presentations
Observatiorof practicalskills

REFERENCES

1.

2.

RaichaudhuriA. Managing new ventures: Concepts and cases. Prentice Hall
International.

Ries,E. TheleanstartupHow today'sentrepreneurgsecontinuousnnovationto
createradicallysuccessfubusinesse<rownBusiness.

SrikrishnaK. Theart of ahappyexit: How smartentrepreneursell their
businessessagePublicationdndia.

Allen, K. R. Launchinghew ventures: An entrepreneurial approach. Cengage
Learning.

Gil, E. High growthhandbookScalingstartupgrom 10to 100to 1000people.
HBR Press.

DeorahK. Thegoldentap:Theinsidestoryof hyperfundedindianstartups.
PenguirRandonmHouselndia.

ShankarN., & VyakarnamS. StartupsA toolkit for entrepreneursSage
Publications.

SUGGESTED READINGS:

A-BOOKS

"Zeroto One:Noteson Startupspr How to Build theFuture”by PeterThiel, Blake
MastersPublisherCurrency

"Indian Innovators20 Brilliant ThinkerswhoAre Changingindia” by AkshatAgrawal,
PublisherRupaPublications

"The Art of Startup Fundraising: Pitching Investors, Negotiating the Deal, and
EverythingElse Entrepreneurs NeedKkaow" by Alejandro Cremades, Publisher: John
Wiley & Sons

"EntrepreneurshipevelopmenandSmallBusines€nterprisesby PoornimaM.
CharantimathPublisherPearson

B- ARTICLES

"The Effect ofLean Startup Practices on Eaflyage Startip Performance” Authors:
SteveBlank,Bob Dorf Journal:Journalof Businesd/enturing
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6. "The Role of FeasibilitAnalysis in New Venture Creation: A Study of Indian Start
ups" AuthorsD. Pandey, P. Vermiournal: International Journal Bhtrepreneurship
andSmallBusiness

7. "The Influenceof Financial Factors on Corporate Entrepreneurship: A Conceptual
Framework'Authors:Siri TerjesenDeanA. Shepherd, Journal: Entrepreneurship
TheoryandPractice

8. "Thelmpactof Entrepreneurshiducationon Entrepreneurial Intention&:Studyof
Indian University StudentsAuthors: Alok Mishra, R. K. Dubey, Journal: Journal of
Entrepreneurshigducation

Programme BBA

CourseCode
CourseTitle Entrepreneurial Capital Management
Typeof Course | Elective)
Semester 8
Academic 400499
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60
Prerequisites
Course The course equips Bachelor of BusinessManagementstudentswith
Summary essential knowledge and skills to navigate the financial landscal

entrepreneurialenturesCoveringtopicssuchasventurecapital,funding
strategies, and risk management,the course provides a holistic
understanding of financialecisionmaking in entrepreneurial contex
Practical insights into diverse financing alternatives,including those
specific to the Indian businessenvironment,offer studentsa
comprehensivéoolkit for entrepreneuriaduccess.

CourseOutcomes(CO):

(6{0) CO Statement Cognitive Knowledge | Evaluation Tools
Level* Category# used

CO1| Able to apply principles of U C Standardizedest
entrepreneurial finance,
conceptualizeandmodelbusiness
ideas, strategize financial
planning, and understand the
dynamics of financial
sustainability and scaling in a
globalcontext.

CO2| Able to understand the financiy Ap P Observatiorand
landscape for new ventures PracticalSkills
interpret and utilize financial
statementsgonductinternal
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operating analyses, and
holistically manageventuresby
evaluating both operationaland
financial performance.

CO3

Able to demonstrateadvancec Ap P
financial planning throughouta
venture's life cycle, strategical
planshortterm capital, and grag
the nuances of various financ
capital types, costs, ancharket
dynamics, ensuring effective ri
management and  scenarig

Classroom
Discussion

analysis.

CO4| Able to master the mechanics U C Standardized
valuing earlystage ventures TestandCase
distinguish between accounting studies
and equity valuation cash flow
employ various venture capital
valuationmethodsandpractically
apply valuation approache
throughreatworldcasestudies.

COS5| Able to exhibit leadershipin | Ap P Standardized
venture capital  strategies Test

investment lifecycle
management, fund policies,
investor engagementstrategies
and diversified  financing
alternatives, showcasing
adaptability and  strategid
communication in  securing
various

funding sources for growth
ventures.

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate(E), Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge (C)ProceduraKnowledge(P)

MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60)| (30) (70)
I Foundationsof Entrepreneurial Finance: 12 20 16
1 | PrinciplesEntrepreneuriaFinance Life Cycle Dynamics
Strategid-inancing
2 | BusinesLonceptualization and Modelingdea Generation
Model DevelopmentOpportunity AssessmenmMarket and
FinancialViability
3 | FinancialPlanningStrategiesComprehensiv®lanning
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4 | ProjectionsandAnalysis Profitability ConsiderationsExit
Strategies
5 | Funding and Capital Acquisition- Capital Procurement
FinancialNegotiation Skills
6 | Financial Sustainability and Scaln&ustainable Growth
Scaling OperationsFinancial Performanc®letrics Global
FinancialTrends
I Organizing and Operating the Venture: 12 18
7 | Financinga New Venture Seed,Startup,and First Round
FinancingSources
8 | Financial Bootstrapping BusinessAngel Funding First
RoundFinancingOpportunities
9 | Preparing and Using Financial Statements Resource
Acquisitionand Recording
10 | UnderstandinghssetandLiabilities in BusinessQwners
Equity Sales, Expenseand Profitgtheoryonly)
11 | InternalOperatingSchedulesStatemenbf CashFlows
OperatingBreak EvenAnalysis
12 | EvaluatingOperatingand Financial Performance Ratio
Analysis
13 | OperationalEfficiency Metrics FinancialPerformance
Indicators
14 | Holistic Venture ManagemenRisk AssessmentAdapting
FinancialStrategies
1] Capital Management: 12 18
15 | FinancialPlanningThroughouthe Venture'd.ife Cycle-
StrategidFinancial Roadmap
16 | Longterm FinancialVision- Risk ManagemenStrategies
ScenaridAnalysis CapitalAllocation Framework
17 | ShortTerm Capital Planning - Cash Flow Forecasting
Working Capital Management Credit Managemen
TechniguesDynamicBudgeting
18 | Typesand Costsof FinancialCapital Implicit and Explicit
FinancialCapital Costs
19 | Financial Markets Dynamics Capital Structure
Optimization Marketbasedvaluation
\Y Venture Valuation: 12 18
20 | Valuing Early-Stage Ventures Venture Worth- Basic
Mechanicf Valuation
21 | Accountingvs. Equity ValuationCashFlow- Distinguishing
AccountingandEquity ValuationCashFlow
22 | VentureCapital Valuation Methods Basic Venture Capital
ValuationMethods
23 | PracticalApproachesin Venture Valuation Realworld
Application CaseStudies ChallengesandConsiderations
Vv Open-Ended Module 12 10
1 | Case Studies and Role Play: Use +gatld case studies ¢

startupsat different stagesof growth and have students

analysdhecapitalmanagemendtrategieemployedoy these
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companies. They could ref@day as the company's financ
advisors or the entrepreneursthemselves, proposing
alternative strategies and defending their choices in a
discussioror presentation.

Venture Pitch Competitions: Organize pitch competitions
where students create business plans for their startup
focusing specifically orthe financial aspects. They mt
present their capital managemeitategies, including ho
they plan to raise funds (e.g., through equity, debt, or
crowdfunding), manage cash flow, and ensure sustainal
Invite guestudgesfrom thelocal entrepreneuriadommunity
to providefeedbackandselectthe bestpitches.

Financial Model Workshop: Host workshops where stud
learnto build financialmodelsfor startupsrom scratchThis
would include forecasting revenues, costs, determining
rate,andcalculatingkey financial metricsimportantfor

investors, such as the breaken point, ROI, and valuatig
methods.

Mentorship Programme: Pair students with local
entrepreneurs or financial advisors who can mentor
through a miniproject, such as developing a financial p
for a startup. This reakorld interaction provides valuab
insights into the challenges and strategies of entrepren
capitalmanagement.

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6| PO7
1 2 3
CcO 3 2 2 2 3 2 3 2 2 2 3
1
CcO 2 3 2 3 2 3 2 1 2 2 3
2
CcO 3 2 2 3 2 3 2 3 3 1 3
3
CcO 3 2 2 3 2 2 3 3 2 2 2
4
(6{0) 2 2 2 3 3 3 2 2 2 3 3
5

Correlation Levels:

Level Correlation
- Nil
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1 Slightly / Low
Moderate/ Medium
3 Substantial High

N

AssessmenRubrics:

Mode of Assessmeni CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)

a. Written test

b. Openbooktest

c. Laboratoryreport

d. Problembasedassignments

e. Individual projectreport

f. Casestudyreport

g. Teamprojectreport

h. Literaturesurvey

i. Standardized Test
FormativeAssessmen(FA)
PracticalAssignment
Viva
Quiz
Interview
ClassDiscussion
Seminar
GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

AT T S@moa0 o

REFERENCES

1. MarcoDaRin& ThomasHellmann.Fundamentalsef EntrepreneuridFinance.
Oxford University Press.

2. J.ChrisLeach& RonaldW. Melicher.EntrepreneuridFinancefFundamentalsf
FinancialPlanningandManagemenfior SmallBusinessCengagé._earning.

3. SteverRogersEntrepreneuridFinancefFinanceandBusinessStrategiedor the
SeriousEntrepreneurTataMc GrawHill.

4. DouglasCumming.EntrepreneuridFinance Oxford UniversityPress.

5. Philip J.Adelman& Alan M. Marks.EntrepreneurigFinance Pearson.

6. AdithyaM. S.EntrepreneuridFinancefinancingandValuationof Small
Businessed\otion Press.

7. R.VenkateshEntrepreneurial FinancA:SouthAsianPerspectiveOxford
UniversityPress.

SUGGESTED READINGS:

A-BOOKS
1. " EntrepreneuridFinanceA C a s e b o K. k.¥aidpayNathanPublisherTataMcGraw
Hill Education
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2. EntrepreneuridFinanceindianCasedy RajestK. Pillania,PublisherPearson
B- ARTICLES

1. " "EntrepreneuriaFinanceTheArt and Sciencef GrowingVentures"Authors:Luisa
Alemany,JobJ.Andreoli, JournallnternationalSmallBusinesslournal

Programme BBA
CourseCode
CourseTitle Advertising And Branding
Typeof Course | Elective

Semester 8
Academic 400499
Level
CourseDetalils Credit Lectureper | Tutorial Practicum | TotalHours
week perweek perweek
4 4 - 60
Prerequisites
Course The course is crafted to provide a comprehensiveexploration of
Summary advertising and branding through five key units. Starting with an

introduction to advertising, the course exploresinto its definitions,
societalroles,andethicalconsiderationdMoving to advertisingagencies
studentdearnabouttheir featurescorefunctions,andthecrucialagency
clientrelationshipThemoduleon careersn advertisingprovidesinsights
into various roles, skills required, and avenues for career develop
Introduction to branding covers foundational concepts like brand
significance, types, and launch strategies. The course concludes V
examination of emerging trends in branding, including hyper
personalization, sustainability, and the role of Al, supported by
studiesandindustryinsights.This holisticapproaclprepareBachelorof
BusinessManagementstudentsfor dynamic rolesin advertisingand
branding fostering adeepunderstandingf industrypracticesandfuture

trends.
CourseOutcomes(CO):
(6{0) CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
CO1( Able to explore the definitions, U C Standardized
features, and objectives of Test

advertising. Covers its role in tf
marketing mix, societal impact,
and ethical considerations in t
realbusinessvorld.
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CO2

Able to examine the features
structure, and services of
advertising agencies. Focuses
core functions, agencyclient
relationships,and offers insights
throughcasestudies.

Ap

CaseStudiesand
PracticalSkills

CO3

Able to Introduce various care
paths, skills required, and speci
roles in advertising. Emphasize
career development, portfolio
building, and networking
opportunities.

Ap

Classroom
Discussion and
Casestudies

CO4

Able to Provide foundationa
knowledge of branding, includin
its significance, types, and the
difference between brand and
product. Explores brand buildin
launchstrategies, angositioning.

Standardized
Test

CO5

Able to Exploresemergingtrends
in brandingsuchas brandequity,
hyperpersonalization,
sustainability,and the role of Al.
Analysescasestudies,industry
insights,andanticipateduture

trendsin branding

Ap

Observatiorand
CaseStudies

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate (E)Create(C)
# - FactualKnowledge(F)ConceptuaKnowledge(C) Proceduraknowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) | (30) (70)
I Introduction To Advertising 12 20 16

1 | IntroductionAdvertisingDefinitions-Features -
Objectivesimportance

2 | Active Participantdn advertisingRole of advertising
MarketingMix-Role ofadvertising in Society

3 | IMC-IntroductionMeaningTools of IMC-Importanceof
IMC-FraminglntegratednarketingRole of advertisingn
IMC

4 | Classificationof Advertising Typesof Advertising Target
audience and
Functions.

5 | Ethics in Advertising Cultural Sensitivity in Advertising

Environmental Sustainability in AdvertisingSocial
Responsibilityand CSR inAdvertising
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Advertising Agency

Ad Agency:FeaturesStructureandserviceoffered Types
of advertising
agenciesAgencyselectiorcriteria

Core Function®f Ad agency Creative Services: Conce
developmentopywritingand design-

Account Management: Client relationshipsproject
managemengndcampaign coordination

MediaPlanning- Selectingandnegotiatingmedia
placements

10

AgencyClient RelationshipClient acquisition and
retention strategiesThe importance of effective
communicatiorand collaboration

11

Case Studies and IndusthysightsAnalysing successfy
and iconic campaigaBeveloping a simulated advertisit
campaign

Careersin Advertising

12

12

Introductionto Careersn Advertising-Skills requiredfor
acareer in advertising

13

Various Career Options: FreelancingCareer Options -
Graphics AnimationModelling, Dubbing. - Detail the
opportunities

14

Advertising Executive/ ManageResponsibilities, skills
and qualificationsClient relationship management
projectcoordination.

15

Creative Professional Copywriter, Art Director, and
Graphic Designer -rolesSkills- challenges -Crafting
compellingand visually appealing content.

16

Career Developmentand Skills- Building a Portfolio-
Inviting Advertising Professionals Industry Visits and
InternshipOpportunities

Introduction to Branding

12

17

Conceptof Brandingi Definition i Significanceof Brand
i BrandTypesi

18

DifferencebetweenBrandandProducti BrandBuilding
i BrandLaunching

19

BrandingandAdvertisement CreatingBrand-Awareness
i AIDA Model T Branding Strategies i Brand
Communication.

20

Brand Line Extensioni Horizontal ExtensionPros and
Consof Brand Extension

21

RelatedExtensioni UnrelatedExtensioii Brand Generic
Branding

22

Branding Brand PersonalityBrand Positioning Re
Positioning Brand  Positioning  Strategies Brand
PositioningVariables.

12

18

18

18

OpenendedModule

BrandDevelopmenWorkshopDivide studentsnto teams

and assigneachteamthe task of creatinga brandfrom

12

10
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scratch.This includes developinga brand name, logo,
slogan,andacomprehensiverandidentity manual.

Digital MarketingCampaignStudentancreateadigital
marketing campaign for a product or service, inclug
social media content, email marketing, and paid
advertisingstrategies.

Creative Pitch Competition: Simulate a rearld pitch
scenario where students or groups developdvertising
campaign for a given product or service and pitch t
ideasto a panel of judges (which can include faculty
membersand industry professionals).

Social Media Challenge: Encouragestudentsto create
content for social media platforms that aligns with a
brand'svoice andtargetaudience.This canbea

competitionwherethe bestcontentis recognized.

Mapping with PSOsand POs:

PSO1| PSO2| PSO3| PSO4( PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7Y
CO1 3 2 1 2 3 1 2 2 3 2 3
CO2 3 3 2 3 2 3 2 2 2 3 3
CO3 2 3 3 2 1 3 3 1 2 2 3
CO4 3 3 3 3 3 3 3 3 3 3 2
CO5 2 1 2 1 3 2 1 2 2 2 3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderatel Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessment CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a.Writtentest
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
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h. Literaturesurvey
i. Standardized Test

FormativeAssessmeni-A)

R R

k.
REFERENCES

1.

2.

6.

7.

PracticalAssignment

Viva

Quiz

Interview

ClassDiscussion

Seminar

GroupTutorial work
Homeassignments
SelfandpeerAssessments
Oral presentations
Observatiorof practicalskills

Information ResourcesvlanagemenAssociation.(Year of Publication).Advertising
andBranding:ConceptsMethodologiesTools,andApplications. IGIGlobal.

Kotler, P. (Year of Publication).Marketing ManagementAnalysis, Planning,
Implementationand Control. Prenticilall.

SharmaG., & Khundia,K. S. (Year of Publication).Brand ManagementHimalaya
PublishingHouse.

Dutta,K. (Yearof Publication).BrandManagementPrinciplesandPracticesOxford
University Press.

Moorthi, Y. L. R. (Yearof Publication) BrandManagementThelndianContext.Vikas
PublishingHouse.

Stafford,M. R., & Faber,R. J.(Yearof Publication) Advertising,Promotion,andNew
Media.Taylor & Francis.

Belch, G. E.& Belch, M. A. (Year of Publication). AdvertisirapndPromotion: An
IntegratedVlarketingCommunication®erspectiveMcGraw-Hill Education.

SUGGESTED READINGS:

A-BOOKS
1. " Brandingin theAge of SocialMedia" by Kim Bartels,PublisherJohnWiley &
Sons
2. " Ogilvy onAdvertising” by David Ogilvy, PublisherVintageBooks
3. " Storytellingwith Data:A DataDriven Approachto EngagingYour Audience"by
Cole,NussbaunBrownandJenniferBrown, PublisherPearsorT Press
4. "Building StrongBrands" byDavidA. Aaker,PublisherFreePress

Open Elective

Programme BA Advertising and SalesManagement
CourseCode

CourseTitle Hospitality Management

Typeof Course | Open Elective
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Semester 7

Academic 400499
Level
CourseDetalils Credit Lectureper | Tutorial Practical | TotalHours
week perweek perweek

4 3 - 2 75
Prerequisites
Course The course on Hospitality and Tourism Management offers -aepth
Summary look at thei ndustryés fundamental s,

trends. It covers key areas such as hotel and restaurant manag
marketing customerelationshipandsustainablg@racticesAdditionally,
it addressesthe impact of globalization and technology, career
opportunitiesacrossvarious sectors,and entrepreneurshigvithin the
hospitalityfield. The curriculumis designedo equip studentswith the
knowledgeand skills to adapt arttirive in this dynamiendustry.

CourseOQutcomes (CO):

CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Toolsused
CO1| Comprehensiveunderstanding of U C Standardized
thehospitalityandtourismindustry, Test
including its historical

development, key sectors, and
globalimpact.

CO2| Develop marketing expertise for Ap P Class
hospitality businesses, covering Discussion
market

CO3| Ability to implementsustainable C P Problembased
practicesn hospitalityandtourism Assignments

CO4| Ability to analysendustrytrends An P Oral

Presentations

CO5|( Evaluating various career E P Individual

opportunitiesn Hospitality sector ProjectReport

* - Remembe(R), UnderstandqU), Apply (Ap), Analyse(An), Evaluate (E)Create (C)
# - FactualKnowledge(F)ConceptuaKnowledge(C) ProceduraKnowledge(P)
MetacognitiveKnowledge(M)

Detailed Syllabus:

Module Unit Content Hrs [nternal |External
(75) (30) (70)
I Foundationsof Hospitality and Tourism Management 11 10 16

1 | Introductionto HospitalityandTourism,Overviewof the
hospitalityand tourism industry
2 | HistoricalDevelopmenandCurrentTrends,Economic
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SignificanceandGlobal Impact

Hotel Management and Operations

AW

Restauranand Food Servicklanagement

Marketing and Brand Managementin Hospitality and

Tourism

MarketingStrategiesor Hospitality Businessedylarket
Segmentatioand Targeting

BrandingandPromotionin the Hospitality Industry

CustomelRelationshipManagement

CustomelRetentionStrategies

Building Customel_oyalty andSatisfaction

11

SustainableTourism and Global Trends

Sustainabld’racticesn HospitalityandTourism

Principlesof Sustainabl@ ourism

Ecofriendly Initiativesin HotelsandDestinations

CorporateSocialResponsibilityin the Hospitality Sector

EmergingGlobal Trendsin HospitalityandTourism

Technologicalnnovationsn the Industry

Thelmpactof Globalizationon Hospitality

Adaptationto ChangingConsumePreferences

12

Career Opportunities in Hospitality Management

18

Exploration of various sectors: Hotels, Restaurants, Ev
and Travel, Historical Context aitvolution of Hospitality
Careers

19

Careersn Hospitality: - Hotel Managemen€Careers,

20

Restauranand FoodServiceCareers

21

EventManagemenand PlanningCareers

22

Tourism and Travel Careers, Spa and Wellness
ManagemenCareersSportsandRecreatiorManagement
Careers

23

Entrepreneurshim Hospitality: - StartingandManaging
your own Hospitality Business

11

18

18

18

Practicum

1 Interactive Culinary Workshops: Conduct culing
workshopganoffer handsonlearningaboutvarious
cuisines, food safety standards,and presentatior|
techniques. Partnering with local chefs or culin
schools can provide students with insights into
culinary world and enhance their understanding
its role in hospitality andourism.

1 Sustainable Tourism Project: Encourage studen
develop sustainable tourism projects that focug
environmentalconservation,cultural preservation
and economic benefits for local communities. T
could involve creating sustainabletour packages
promoting eccfriendly lodging options, or
developingnitiativesto support locahrtisans.

30

20
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1 Event Planning and Execution Workshop: Orgar
workshops where students plan, promote, and
execute an event, such as a cultural festival,
gastronomyair, or ahospitalityindustryconference

Mapping of COswith PSOsand POs:

PSO| PSO| PSO| PSO4| PO1| PO2| PO3| PO4| PO5| PO6 | PO7
1 2 3
CoO 2 2 1 3 3 2 2 2 2 2 2
1
CcO 1 2 2 1 2 3 2 2 2 1 2
2
CcO 2 1 3 2 2 2 2 2 3 1 1
3
CoO 1 2 2 2 3 2 2 3 2 1 2
4
CO 2 2 2 2 1 2 3 2 2 2 1
5
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate Medium
3 Substantial High

AssessmenRubrics:

Mode of Assessmenit CCA (Continuous ComprehensiveAssessment)

SummativeAssessmen(SA)
a. Writtentest
b. Openbooktest
c. Laboratoryreport
d. Problembasedassignments
e. Individual projectreport
f. Casestudyreport
g. Teamprojectreport
h. Literaturesurvey
i. Standardized Test

FormativeAssessmen(FA)
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a. PracticalAssignment
b.Viva

c. Quiz

d. Interview

e. ClassDiscussion

f. Seminar

g. GroupTutorialwork

h. Homeassignments

I. SelfandpeerAssessments

j. Oralpresentations
k. Observatiorof practicalskills

REFERENCES

1.
2.

3.
4.

Hospitalityand Tourism (7th ed.). Pearson.

Pearson.

Walker,J.R. (2016). Introductiorto Hospitality ManagementPearson.
Kotler, P., Bowen, J. T., Makens, J. C., & Baloglu, S. (2017). Marketing for

Morrison,A. M. (2013).Hospitalityand Travel Marketing.Cengageé.earning.
Stipanuk, D. M., & Kupchella, C. E. (2017). Foundations of Hotel Management.

Pizam, A., & Ellis, T. (1999)Customer Satisfaction and Its Measurement in
Hospitality Enterprisesinternational Journal of Contemporary Hospitality

Management]1(7), 326339

List of Online Courses

Sl. [Title of the |AcadenDuratio Equival Equivalent Reposit Weblink
No [Course ic Leveln ent Coursein ory
Credit |CUFYUGP with
CourseCode
1 | Financial 100 |8 2&3 | BBA1CJ103/ | NPT | Financial Accountingyaradaraj
Statement | 199 | weeks EL Bapat, IIT BombayEinancial
Analysis BA1MN102 Accounting- lITB - Course
12 (nptel.ac.in)
weeks
FinancialAccounting, Puran
Singh, IIT Mandi,
https://onlinecourses.nptel.ac.in
noc20_mg71/preview?
2 | Business 100 |12 3 BBA2CJ101 SWA | Dr. Manasi
Economics | 199 weeks YAM | Kurtkoti | SavitribaiPhule
PuneUniversity
Course in Business Economics
Macro- Course(swayam?2.ac.in)
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3 | Financial 100 |12 BBA2CJ102/ | SWA | CAAmita Bissal Jai Narain
Manageme | 199 weeks BBA2MN101 | YAM | VyasUniversity,Jodhpur
nt

Financial ManagementCourse
(swayam?2.ac.in)

4 | Business 100 |12 BBA2CJ103/ | SWA | Prof.RudraP Pradhan| IIT
Analytics 199 weeks BBA2MN102 | YAM | Kharagpur
for
Manageme BusinessAnalytics For
nt Decision Management DecisionCourse

(nptel.ac.in)

5 | Business 300 10 BBA6FV110 SWA | Di.ChhaviJain
Environme | 399 week YAM
nt BusinessEnvironment - Course

(swayam?2.ac.in)

6 | Business 200 |12 BBA4CJ208 | NPT | Prof.Susmita

Ethics 299 | weeks EL Mukhopadhyay| IT
KharagpumBusines<thics-
Course(nptel.ac.in)

7 | Manageme | 2000 | 12 BBA3CJ204 / | NPT | Prof.Anil K. Sharmg IIT
nt 299 weeks BBA3MN202 | EL Roorkee
Accounting

Management Accounting
Course(nptel.ac.in)

8 | Digital 100 |15 BBA1FS111 SWA | By Dr. Tejinderpal

Marketing | 199 weeks YAM | Singh | PanjabUniversity,
Chandigarh
Digital Marketing- Course
(swayam?2.ac.in)

9 | Manageme | 400- | 16 BBA7EJ401 | SWA | Dr. NayantaréPadhi| Indira
nt of 499 weeks YAM | Gandhi National Open
Human University
Resources

MS 2: Management of Human
Resources Course
(swayam?2.ac.in)

10| Financial 300 |12 BBASEJ301(1 | NPT | Prof.J.P.Singh| IIT Roorkee
zeer_vitlves 399 weeks ) EL Financial Derivatives & Risk
M IS Management Course
ntanageme (nptel.ac.in)

11| Research |400 |16 BBA7CJ402 | SWA | Dr. Subodh
Methodolo | 499 | weeks YAM | Kesharwani| Indira Gandhi
gy and NationalOpenUniversity
Statistical
Analysis
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MCO-03: Research
MethodologyandStatistical
Analysis- Course
(swayamz2.ac.in)

12| Global 400 | 12 BBA1CJ102/ | SWA | https://onlinecourses.nptel.ac.in
Marketing | 499 weeks YAM | noc24 _mg24/preview
Manageme BBA1MN101
nt By Prof. Zillur Rahman| IIT
Roorkee
13| Introductio | 200- | 8 BBA1CJ102/ | SWA | Dr. NambramAmulkumar |
nto 299 weeks YAM
Marketing BBA1MN101 https://onlinecourses.swayam?2
Manageme c.in/cec24_mgO03/preview
nt-1
14| Operations | 300- | 12 BBA5CJ301 SWA | Prof.Inderdeesingh | IIT
Manageme | 399 weeks YAM | Roorke
nt
https://onlinecourses.nptel.ac.in
noc24 _mel5/preview
15| Hospitality | 400- | 12 BBA70E401 | SWA | Piof. H. Rajashekai
Industry in | 499 weeks YAM
Tourism Hospitality Industry in Tourism -
Course(swayam?2.ac.in)
16| Research | 300 |15 BBA5CJ303 SWA | Prof.G.S.Bajpai,Vice-
Methodolo | 399 weeks YAM | Chancellor
$)%
https://onlinecourses.swayam?2
c.in/cec24_ge02/preview
17| Business 300 |12 BBAG6EJ312(6 | SWA | Prof.RudraP Pradhan
Analytics 399 | weeks ) YAM
for https://onlinecourses.nptel.ac.in
Manageme noc24_mg09/preview
nt Decision
18| Data 300 |12 BBAGEJ311(6 | SWA | Prof.A Rames
Analytics 399 weeks ) YAM
with https://onlinecourses.nptel.ac.in
Python noc24_cs20/preview
19| Business 2000 |16 BBA3CJ202 | SWA | Dr N. RajendraPrasad
Law 299 weeks YAM
https://onlinecourses.swayam?2
c.in/nou24_cml1l/preview
20| Fundament | 1000 | 8 BBA2CJ102/ | SWA | Dr. RupaliBipin Sheth
als of 299 weeks BBA2MN101 | YAM
Financial https://onlinecourses.swayam?2

c.in/cec24_mgO07/preview
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Manageme
nt

21| Entreprene | 200- | 12 BBA4CJ207 SWA | Di.NILAM PANCHAL
urship 299 weeks YAM
Developme Entrepreneurshifpevelopment
nt Courseg(swayamz2.ac.in)
22| Operations | 2000 | 15 BBA4CJ205 | SWA | ProfessoBibhasC. Giri
Research | 299 weeks YAM
https://onlinecourses.swayam?2
c.in/cec24_ma05/preview
23| Business 300 |12 BBAG6EJ312(6 | SWA | Prof.RudraP Pradhan
Analytics 399 | weeks ) YAM
for https://onlinecourses.nptel.ac.in
Manageme noc24_mgO09/preview
nt Decision
24| Corporate | 200 12 BBA3CJ202 | SWA | DrHeenaBasharat
Law 299 weeks YAM
https://onlinecourses.swayam?2
c.in/cec24_Iw02/preview
25| Business | 200- | 16 BBA3CJ202 | SWA | DrN. RajendraPrasad
Law 299 weeks YAM
https://onlinecourses.swayam?2
c.in/nou24_cmll/preview
26| Introductio | 400 |12 BBABEJ406 SWA | Di.Mamta Biahmbhatt
nto 499 weeks YAM
Advertising Introduction to Advertising &
& Brand Brand Management- Course
Manageme (swayam?2.ac.in)
nt
27| Organizati | 2000 | 15 BBA4CJ206 | SWA | Prof.(Dr.) VishalKumar
on 299 weeks YAM
Behaviour https://onlinecourses.swayam?2
c.infcec24_mg01/preview
28| Strategic 400 |6 BBA7CJ401 | SWA | PD JoseRejieGeorgepProf.
Manageme | 499 weeks YAM | SaiYayavaram
nt
https://onlinecourses.swayam?2
c.in/imb24_mg1l7/preview
29| Behavioral | 3000 |8 BBA5CJ302 | SWA | Prof.ShiktaSingh
Finance 399 weeks YAM

https://onlinecourses.swayam?2
c.in/imb24_mg49/preview
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